
MEDIA LANGUAGE & REPRESENTATION (ZOELLA)

Component 2 Section C ςMedia in the Online Age
ZOELLA ςSET TEXT ςL1



ON PAPER:
What makes a good influencer/social media star? - explain your reasoning

Discuss and Feedback

DATE AND TITLE ALL WRITTEN WORK

STARTER ACTIVITY



MEDIA LANGUAGE

REPRESENTATION



KEY AREAS: MEDIA LANGUAGE

Å How the different modes and language associated with different media forms communicate multiple meanings
Å How the combination of elements of media language influence meaning
Å How developing technologies affect media language
Å The codes and conventions of media forms and products, including the processes through which media language develops as genre
Å The dynamic and historically relative nature of genre
Å The processes through which meanings are established through intertextuality
Å How audiences respond to and interpret the above aspects of media language
Å How genre conventions are socially and historically relative, dynamic and can be used in a hybrid way
Å The significance of challenging and/or subverting genre conventions
Å The significance of the varieties of ways in which intertextuality can be used in the media
Å The way media language incorporates viewpoints and ideologies
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KEY AREAS: REPRESENTATION

Å The way events, issues, individuals (including self-representation) and social groups are represented through processes of selection and combination
Å The way the media through re-presentation construct versions of reality
Å The processes which lead media producers to make choices about how to represent events, issues, individuals and social groups
Å The effect of social and cultural context on representations
Å How and why stereotypes can be used positively and negatively
Å How and why particular social groups, in a national and global context, may be underrepresented or misrepresented
Å How media representations convey values, attitudes & beliefs about the world & how these may be systematically reinforced acrossa range of representations
Å How audiences respond to and interpret media representations
Å The way in which representations make claims about realism
Å The impact of industry contexts on the choices media producers make about how to represent events, issues, individuals and social groups
Å The effect of historical context on representations
Å How representations invoke discourses and ideologies and position audiences
Å How audience responses to and interpretations of media representations reflect social, cultural and historical circumstances
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ZOELLA
Profile



WHO IS ZOELLA?

ON YOUR TABLES

Discuss what you 
found out about 
Zoella/Zoe Sugg?

Be prepared to feedback to 
the class



PERSONAL LIFE
ÅZoella aka Zoe Elizabeth Sugg.
ÅAge: 31 (28th March 1990).
ÅBorn in Wiltshire, now lives in Brighton.

ÅHer partner Alfie Deyes is the creator of 
PointlessBlog.

ÅThey have one daughter, Ottilie Deyes.

ÅZoella's brother is Joe Sugg, another 
influential YouTuber, Vlogger and author.

ÅJoe is known for his YouTube channels 
ThatcherJoes, ThatcheJoeVlogs and 
ThatcherJoeGames, as well as 
ŀǇǇŜŀǊƛƴƎ ƻƴ ../ hƴŜΩǎ {ǘǊƛŎǘƭȅ /ƻƳŜ 
Dancing.

ÅShe has a pet dog called Nala.

ÅShe has suffered with anxiety and 
openly talks about her condition.



CAREER

ÅStarted blogging in 2009 when working 
as an interior design apprentice.

Å¢ƘŜ Ψ½ƻŜƭƭŀΩ ŦŀǎƘƛƻƴκōŜŀǳǘȅκƭƛŦŜǎǘȅƭŜ ōƭƻƎ 
(www.zoella.co.uk) expanded into 
a YouTube channel in the same year.

ÅLƴ нлмпΣ ǎƘŜ ƭŀǳƴŎƘŜŘ Ψ½ƻŜƭƭŀ .ŜŀǳǘȅΩΣ ŀ 
range of branded beauty products

ÅLƴ нлмс ǎƘŜ ƭŀǳƴŎƘŜŘ Ψ½ƻŜƭƭŀ [ƛŦŜǎǘȅƭŜΩΣ ŀ 
range of homeware products.

ÅThe last Zoella YouTube channel post 
was June 23rd, 2018. 

ÅIn early March 2019, Zoe announced that 
she would be ditching the Zoella brand 
όƛƴŎƭǳŘƛƴƎ ΨƭƛŦŜǎǘȅƭŜΩύ ŀƴŘ ŦƻŎǳǎƛƴƎ ƻƴ ǘƘŜ 
Ψ½ƻŜ {ǳƎƎκaƻǊŜ ½ƻŜƭƭŀΩ ōǊŀƴŘΦ

ÅZoella is known to be worth £3.8m.

http://www.zoella.co.uk/


SOCIAL MEDIA
ÅYOUTUBE:

ÅMore Zoella (Zoe Sugg)
4.93m subscribers (620 videos)

ÅZoella
10.9m subscribers (367 videos)

ÅINSTAGRAM:

ÅZoe Sugg
9.3m followers (2000+ posts)

ÅZoella
1.1m followers (2500+ posts)

ÅTWITTER:

ÅZoella
196.6K followers (5500+ tweets)



RECOGNITION
ÅShe is the named author of three novels

ÅDebut novel,Girl Online (Nov 2014) had 
the highest ever first-week sales for a 
debut author and it became the fastest 
selling book of the year

ÅNamed one of"Britain's most influential 
Tweeters" by the telegraph in 2013

Å2013 named as one of the National 
Citizen Service's ambassadors

ÅFeatured onthe 2014 Band-Aid charity 
single "Do They Know It's Christmas?"

Å2014 Digital Ambassador" for MIND 
charity

ÅReceived a wax figure in Madame 
Tussauds September 29th, 2015.



ZOELLA
Media Language and Representation



ANALYSIS
What can we tell about Zoella from the original logo of her YouTube page?

Think about Denotation + ConnotationTASK

ÅRose Gold
ÅFashion, Luxury, Wealth, 

On trend, Metallic Sheen.

ÅTypography
ÅSans serif, hand written, 

signature, authentic, 
attractive to audience, 
personal connection.

ÅTagline
ÅFriendly, informal, truth + 

authenticity.

Write/form a 
paragraph (or 2) 

covering this 
basic analysis of 
½ƻŜƭƭŀΩǎ ƭƻƎƻ ŀƴŘ 
what her Vlogger 

brand offers 
audiences



Å½ƻŜƭƭŀΩǎ ¸ƻǳ¢ǳōŜ ōŀƴƴŜǊ ŎƭŜŀǊƭȅ ǊŜŦƭŜŎǘǎ ŦŀǎƘƛƻƴΦ ¢ƘŜ ǘŜȄǘ ƛǎ ǊƻǎŜ ƎƻƭŘ ƛƴ 
colour which carries connotations of wealth. This is emphasised by the 
lightening of a portion of the Z which is reminiscent of metal catching 
the light. It is also notable that rose gold is currently on trend and this 
connotes that there may be an interest in fashion. The typography of 
her name is sans serif and connotes handwriting. For audiences, this 
may seem that she is providing her signature, signifying authenticity.

Å¢ƘŜ ǘŀƎƭƛƴŜ Ψ[ƛŦŜΣ .Ŝŀǳǘȅ ϧ /ƘŀǘǎΩ ŎƻƴƴƻǘŜǎ ǘƘŀǘ ½ƻŜƭƭŀ ƛǎ ŦǊƛŜƴŘƭȅΦ ¢ƘŜ 
ǿƻǊŘ ΨŎƘŀǘǎΩ ŎƻƴƴƻǘŜǎ ǘƘŀǘ ǘƘŜǊŜ ƛǎ ŀƴ ƛƴŦƻǊƳŀƭ ƳƻŘŜ ƻŦ ŀŘŘǊŜǎǎ ŀƴŘ 
ǘƘŀǘ ǘƘŜ ǾƛŜǿŜǊ ǿƛƭƭ ƘŀǾŜ ŀƴ ƻǇǇƻǊǘǳƴƛǘȅ ǘƻ ΨŎƘŀǘΩ ǿƛǘƘ ½ƻŜƭƭŀ ƘŜǊǎŜƭŦ ƛƴ 
a personal manner. The ampersand adds to this informal mode of 
ŀŘŘǊŜǎǎΦ ¢ƘŜ ǿƻǊŘ Ψ[ƛŦŜΩ ǇǊƻǾƛŘŜǎ ǘƘŜ ǾƛŜǿŜǊ ǿƛǘƘ ŀ ōŜƭƛŜŦ ǘƘŀǘ ǘƘŜȅ ǿƛƭƭ 
be immersed ςthat there is a truth to what you see, even though it is 
mediated and constructed by Zoella.

EXAMPLE PARAGRAPH



NOW LOOK AT THIS 
PHOTOGRAPHY FROM 
I9w ²9.{L¢9Χ

ÅWhat do you notice about the image? 
How is she being presented here? 
Consider ςdress codes, setting, facial 
expression, body language, technical 
codes, composition.

ÅWhat can you say about MEDIATION 
here? Mediation in media = a symbolic and 
cultural space in which meanings are created and 
communicated beyond the constraints of face to 
face. The process of media being altered before 
being presented to audiences (normally by the 
producers of the text)

TASK
Casual Setting

Relatable
Relaxed
Open

Fashionable
Young

Friendly
Ordinary

Approachable

Write/form a paragraph (or 2) covering 
this basic analysis of Zoella and how she 

connects with her followers/fans



ÅThe main image is of Zoella sitting in a café, looking 
out of the window. The mise-en-scène is 
constructed to be both relatable and aspirational as 
the café is decorated in muted, neutral tones and is 
situated in a narrow, pedestrianised street. Zoella is 
sitting on a leather sofa wearing a yellow jumper 
and denim jacket. Her hair is loosely tied away from 
her face, she is wearing glasses and laughing. This 
constructs an image of relaxed openness, connoting 
ǘƘŀǘ ½ƻŜƭƭŀ ƛǎ ŀƴ ΨƻǊŘƛƴŀǊȅΩ ȅƻǳƴƎ ǿƻƳŀƴΣ ŀƴŘ ŀ 
role-model to her followers (to whom she may 
ŀǇǇŜŀǊ ŀǎ ŀ ŦǊƛŜƴŘ ƻǊ ΨōƛƎ ǎƛǎǘŜǊΩύΦ

EXAMPLE PARAGRAPH



KEY PAGES
Zoella: Original Website(2009-2018)

1. Home Page
https://archive.zoella.co.uk/2017/03/who-run-the-world.html

2. Beauty Page
https://archive.zoella.co.uk/category/beauty

3. Food Page
https://archive.zoella.co.uk/category/food

4. The Apartment Vlog
https://www.youtube.com/watch?v=uObxvjG06uA

5. VlogmasVlog
https://www.youtube.com/watch?v=2zUqHvqw0_8

https://archive.zoella.co.uk/2017/03/who-run-the-world.html
https://archive.zoella.co.uk/category/beauty
https://archive.zoella.co.uk/category/food
https://www.youtube.com/watch?v=uObxvjG06uA
https://www.youtube.com/watch?v=2zUqHvqw0_8


HOME PAGE
Media Language and Representation





Analyse the use of media 
language to create meaning 
and possible representations

ÅDesign
ÅLayout/Composition
ÅStructure/Narrative
ÅVerbal Codesςwritten/spoken word + 

lexis + mode of address + literary devices 
+ typography

ÅVisual Codesςimagery, graphics, mise-
en-scene

ÅTechnical Codesςcamera 
shot/angle/framing

TASK



ΨIƻƳŜǇŀƎŜΩ !ƴŀƭȅǎƛǎ
ά9ȄǇƭŀƛƴ ǇƻǘŜƴǘƛŀƭ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴǎ ŎƻƴǎǘǊǳŎǘŜŘ ǘƘǊƻǳƎƘ

ǘƘŜ ǳǎŜ ƻŦ ƳŜŘƛŀ ƭŀƴƎǳŀƎŜ ƛƴ ǘƘŜ ǇǊƻŘǳŎǘΦέ

COSTUME
Zoella is sitting on a leather sofa wearing a yellow jumper and denim jacket. Her sense of style can be best described as a 
mixture between streetstyle and casual which helps make her more relatable to her target audience.

SETTING
The main image is of Zoella sitting in a café, looking out of the window. The mise-en-scèneis constructed to be both relatable 
and aspirational as the café is decorated in muted, neutral tones and is situated in a narrow, pedestrianised street.

LIGHTING
Natural lighting is created through what appears to be a nearby window that Zoella is conveniently sat beside. As it appears to 
ōŜ ǘƘŜ ƳƛŘŘƭŜ ƻŦ ŘŀȅΣ ǘƘƛǎ ŎƻƴƴƻǘŜǎ ǘƘŀǘ ǘƘƛǎ ƛǎ ǿƘŀǘ ŀ Řŀȅ ƛƴ ½ƻŜƭƭŀΩǎ ƭƛŦŜ ƛǎ ƭƛƪŜΦ

PROPS
The microphone used as a prop could signify Zoella finding her voice and using it to appeal to her fans and followers. The 
microphone has also become synonymous with people of interest highlighting that Zoella is considerably important.

NVC/GESTURE CODES
Her hair is loosely tied away from her face, she is wearing glasses and laughing. This constructs an image of relaxed openness, 
ŎƻƴƴƻǘƛƴƎ ǘƘŀǘ ½ƻŜƭƭŀ ƛǎ ŀƴ ΨƻǊŘƛƴŀǊȅΩ ȅƻǳƴƎ ǿƻƳŀƴ

COLOUR
The café is decorated in muted, neutral tones which is a direct contrast to the bright colours of her yellow jumper and blue 
denim jacket. The remain sections use bright and bold colours to make them more appealing.

TYPOGRAPHY
All typography is informal, displaying Zoella's ability to again be relatable. All fonts featured throughout the homepage aresans 
serif which in turn also come across as ultra-modern and trendy. The content covered in the minimal coverlines suggest an 
audience who seek simple, easy to access information. The chosen font style for Zoella appears very similar to a handwritten 
font giving the page a more personal touch. She uses the well known font as a form of branding.

COMPOSITION
The homepage uses a minimalist layout with a neutral, homely colour palette. Consumerist ideology is littered throughput the 
homepage as there appear to be many adverts disguised as ordinary features. The title of the webpage being 'Zoella' in large 
sans serif writing towards the top of the page follows the conventions expected for a typical blog style website.



MEDIA LANGUAGE

APPLY THE THEORY



ÅBarthes:
Å wƻƭŀƴŘ .ŀǊǘƘŜǎΩ refers to the idea that signs can function at the level of denotation and 

connotation.
Å The homepage of the original Zoella website can be described as having information on a variety of 

topics that connotes what is most important today, mainly for young girls and women. The use of soft 
colours also signifies and creates a calming atmosphere for readers helping to construct a warm and 
welcoming environment.

ÅLeví-Strauss:
Å As stated in Levi-{ǘǊŀǳǎǎΩ {ǘǊǳŎǘǳǊŀƭƛǎƳ ǘƘŜƻǊȅΣ ƳŜŀƴƛƴƎ ƛǎ ŘŜǇŜƴŘŜƴǘ ǳǇƻƴ ǇŀƛǊǎ ƻŦ 

binary oppositions.
Å The diverse nature of the content featured throughout the homepage may lead audiences to make 

comparisons between their own lives and that of Zoella. As Zoella is constructed as someone who can 
and does do it all, readers may feel as though their lives are a direct binary opposite of her life (me vs 
her).

ÅBaudrillard:
Å .ŀǳŘǊƛƭƭŀǊŘ ǎǳƎƎŜǎǘǎ ǘƘŀǘ ƛƴ ǘƘŜ ǇƻǎǘƳƻŘŜǊƴ ŎǳƭǘǳǊŜΣ ǘƘŜ ōƻǳƴŘŀǊƛŜǎ ōŜǘǿŜŜƴ ǘƘŜ ΨǊŜŀƭΩ 

world and the world of the media have collapsed.
Å ²ƛǘƘ ŀŘǾŜǊǘǎ ƛƴ ǘƘŜ ŦƻǊƳ ƻŦ ŦŜŀǘǳǊŜ ŀǊǘƛŎƭŜǎ ǇǊŜǎŜƴǘ ƻƴ ǘƘŜ ƘƻƳŜǇŀƎŜ ƻŦ ½ƻŜƭƭŀΩǎ ƻǊƛƎƛƴŀƭ ǿŜōǎƛǘŜ 
ǘƛǘƭŜŘ Ω9ǾŜǊȅŘŀȅ CŜǎǘƛǾŜ DƭŀƳ [ƻƻƪΩΣ ǘƘŜ ōƻǳƴŘŀǊƛŜǎ ōŜǘǿŜŜƴ ŀ ƎŜƴǳƛƴŜ ŜƴŘƻǊǎŜƳŜƴǘ ŀƴŘ ŀ ǇŀƛŘ 
promotion become extremely blurred. Readers and followers of Zoella may struggle to interpret which 
products and advice may be a suitable fit for them as they are presented with content and 
recommendations from the world of the media that may be considerably different from that of the 
'real' world.

KEY THEORY



REPRESENTATION

APPLY THE THEORY



ÅGauntlett:
Å Gauntlett suggest the idea that whilst in the past the media tended toconvey singular, 

straightforward messages aboutgender, the media today offers a more diverse rangeof 
stars/icons to pick and mix different ideas.

Å Much of the content that can be seen on Zoella's original homepage is supportive of 
Gauntlett's theory of identity as she does present a diverse representation of what it 
means to be a woman in the 21st century. Zoella offers her readers/audience a plethora 
or ideas to pick and mix from in the content she has curated and featured on her 
homepage. Through the topics covered on her original website homepage, Zoella is able 
to offer something for everyone.

ÅButler:
Å Butler refers to the idea that there is no gender identity behind theexpressions of 

gender.
Å While Zoella does not appear to conform to a clear gender identity in the main image 

on the homepage of her original website, the titles that can be seen in the navigation 
menu do subvert Butler's concept of no gender identity. Zoella's page titles in the 
navigation menu along with the featured articles on the homepage appear to be a clear 
expression of gender and gender norms. Featured content around topics such as beauty, 
food, and love are clearly markers of feminine expressions of gender. However, the main 
article on the landing page implying that women/girls run the world does subvert the 
typical gender norms placed on young women.

KEY THEORY



BEAUTY PAGE
Media Language and Representation



Beauty Page Collage



Analyse the use of media 
language to create meaning 
and possible representations

ÅDesign
ÅLayout/Composition
ÅStructure/Narrative
ÅVerbal Codesςwritten/spoken word + 

lexis + mode of address + literary devices 
+ typography

ÅVisual Codesςimagery, graphics, mise-
en-scene

ÅTechnical Codesςcamera 
shot/angle/framing

TASK



Ψ.Ŝŀǳǘȅ tŀƎŜΩ !ƴŀƭȅǎƛǎ
ά9ȄǇƭŀƛƴ ǇƻǘŜƴǘƛŀƭ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴǎ ŎƻƴǎǘǊǳŎǘŜŘ ǘƘǊƻǳƎƘ

ǘƘŜ ǳǎŜ ƻŦ ƳŜŘƛŀ ƭŀƴƎǳŀƎŜ ƛƴ ǘƘŜ ǇǊƻŘǳŎǘΦέ

SETTING
Not many details have been revealed through the settings featured under the beauty page of Zoella's original website, however
the settings we can see further develop the theme of homeliness constructing her as relatable. Although the pictures have 
clearly been taken professionally, the settings of wood and fur throws give the impression that studios were not used as the 
settings of these images.

LIGHTING
High-key lighting signifies the importance of the brands that have been featured and the recommendations that have been 
made. The clear imagery ςvisible due to the abundance of light ςconnotes which brands and products are 'in fashion'.

PROPS
Make-up items for various purposes have been featured, many of which are reminiscent of Zoella's own style. The 'Top Festive 
Red Lipsticks' feature with images of different shades and types of red lipstick are very much on brand for Zoella and 
demonstrate the forethought that has gone into the details of all aspects of this website.

NVC/GESTURE CODES
NVC is quite scarce on this section of the website, however where we do see images and Zoella, these have been included to 
demonstrate 'how to' correctly apply the products discussed. Zoella appears happy as she can be seen smiling when 
demonstrating how to achieve a certain look, this constructs her as a true beauty guru with knowledge she is happy to share.

COLOUR
A variety of bright colours can be seen in the beauty section of the website connoting the younger audience members Zoella is
trying to appeal to. The use of bright colours also illustrates the playful nature to the content featured in the articles.

TYPOGRAPHY
All typography is informal and minimalist, copy (writing) in the articles under the beauty section of the website are also stripped 
back and kept to a minimum. All articles under the beaty section operate as quick reads with several images used to break up 
the small amounts of text.

COMPOSITION
The layout of the images all feature multiple items to promote as many beauty products to the audience as possible. Readers 
may be slightly overwhelmed by the apparent overload of products which is likely to consist largely of paid promotions.



MEDIA LANGUAGE

APPLY THE THEORY



ÅBarthes:
Å wƻƭŀƴŘ .ŀǊǘƘŜǎΩrefers to the idea that signs can function at the level of denotation 

andconnotation.
Å The vast selection of products visible connotes the ability of the reader to select what 

speaks to them the most. The variety of brands and beauty products available also 
signifies to the read that it is almost a necessity to ensure they have make-up items of 
every kind. As many of the products discussed and reviewed are featured in the main 
images, this connotes that these items are must buy products.

ÅBaudrillard:
Å Baudrillard suggests that in the postmodern culture, the boundaries between the 
ΨǊŜŀƭΩworld and the world of the media have collapsed.

Å Visitors to the beauty page are presented with several different branded beauty 
products, as expected many are likely to want to purchase and try them all. However, 
the boundaries between the 'real' world and the world of the media appear to have 
become collapsed as setting this goal if unobtainable for the majority of people. The 
presence of so many products is unlikely to be a true reflection of what Zoella would 
and has spent her money on as many items will have been gifted or paid promotions.

KEY THEORY



REPRESENTATION

APPLY THE THEORY



ÅGauntlett:
Å Gauntlett suggests the idea that whilst in the past the media tended toconvey singular, 

straightforward messages aboutgender, the media today offers a more diverse rangeof 
ǎǘŀǊǎκƛŎƻƴǎ ǘƻ ǇƛŎƪ ŀƴŘ ƳƛȄ ŘƛŦŦŜǊŜƴǘ ƛŘŜŀǎέ

Å The vast selection of products visible connotes the ability of the reader to pick what 
this believe is best for themselves which supports Gauntlett's identity theory. While 
women today can pick from a much larger selection of products, they are able to 
experiment and choose the products that they feel work best for them. One the other 
hand, it could be said that the beauty page of the website also presents a rather 
straightforward message about beauty as young women are bombarded with way to 
alter their appearance.

ÅHall:
Å Hall puts forward the idea that stereotyping tends to occur wherethere are inequalities 

of power, as subordinate orŜȄŎƭǳŘŜŘ ƎǊƻǳǇǎ ŀǊŜ ŎƻƴǎǘǊǳŎǘŜŘ ŀǎ ŘƛŦŦŜǊŜƴǘ ƻǊ ΨƻǘƘŜǊΩΦ
Å The inclusion of a multitude of makeup/beauty products conforms to the stereotype 

that all women ςespecially young women ςwear makeup products on a regular basis. 
However, if there is an inequality of power, women such as Zoella appear to have used 
that to their advantage as they have taken the reigns and are developing ways to 
monetise off of this concept.

KEY THEORY



FOOD PAGE
Media Language and Representation



Food Page Collage



Analyse the use of media 
language to create meaning 
and possible representations

ÅDesign
ÅLayout/Composition
ÅStructure/Narrative
ÅVerbal Codesςwritten/spoken word + 

lexis + mode of address + literary devices 
+ typography

ÅVisual Codesςimagery, graphics, mise-
en-scene

ÅTechnical Codesςcamera 
shot/angle/framing

TASK



ΨCƻƻŘ tŀƎŜΩ !ƴŀƭȅǎƛǎ
ά9ȄǇƭŀƛƴ ǇƻǘŜƴǘƛŀƭ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴǎ ŎƻƴǎǘǊǳŎǘŜŘ ǘƘǊƻǳƎƘ

ǘƘŜ ǳǎŜ ƻŦ ƳŜŘƛŀ ƭŀƴƎǳŀƎŜ ƛƴ ǘƘŜ ǇǊƻŘǳŎǘΦέ

SETTING
Kitchen aesthetics are included to emphasize the message of the features and to suit the theme of this section of the website. 
Many of the same rustic backdrops that were seen with the beauty images have also been on the food page.

LIGHTING
High key lighting has been used to bring the food to life almost and make all itmes look the appetising for the target audience.
The high key lighting also helps audiences to associate positive feelings towards the food.

PROPS
Cooking utensils such as baking racks, cutlery and piping bags can be seen scattered throughout the images to highlight the 
nature of the articles and drive home the message that all food has been 'homemade'.

NVC/GESTURE CODES
Hands can be seen willingly preparing food to completion which helps the task seem much less laborius. Zoella herself features 
in some of the key images that show her smiling as she is tasting the food implying that the food is delicious and worth the 
effort require.

CAMERA
Close-ups and extreme close-ups of the food allow visitors to the website to fully indulge in the craft involved and see for 
themselves that it does appear to be real food.

COLOUR
A soft colour palette has been used throughout which in turn makes the food appealing as well as adding a feminine touch to all 
included recipes and reviews.

TYPOGRAPHY
All typography featured is minimal, basic and only includes necessary information for the reader. The minimalist font styles 
compliment the food pictured as recipes are shown as and when relevant along.

COMPOSITION
Like much of the website, this part of Zoella's original website is largely image heavy to maintain the audience's attention and
to keep them engaged. The use ofstep-by-step images also aids the process should audiences want to recreate this for 
themselves.



MEDIA LANGUAGE

APPLY THE THEORY



ÅBarthes:
Å wƻƭŀƴŘ .ŀǊǘƘŜǎΩrefers to the idea that signs can function at the level of 

denotation andconnotation.
Å Barthes suggestion that signs can function at the level of denotation and connotation is 

supported with shots of Zoella herself featured in some of the key images. As Zoella can 
be seen displaying positive NVC in the form of smiling as she is tasting and preparing 
the food, this connotes that the food not only looks good (denotation) but also tastes 
good and is worth the effort required. Zoella being seen in the images also signifies that 
she is more than just a pretty face and is also a lady of substance ςmaking her a role 
model for the younger viewers that may visit her website.

ÅLeví-Strauss:
Å As stated in Levi-{ǘǊŀǳǎǎΩ {ǘǊǳŎǘǳǊŀƭƛǎƳ ǘƘŜƻǊȅΣ ƳŜŀƴƛƴƎ ƛǎ ŘŜǇŜƴŘŜƴǘ ǳǇƻƴ ǇŀƛǊǎ ƻŦ 

binary oppositions.
Å A binary opposition can be seen in the food section of dining out vs eating in. The 

inclusion of both allows the food section of the website to appeal to various different 
audience members with different tastes and aspirations. However, the eating in aspect 
is considered more significant in this pair of binary oppositions as there are several 
articles on recipes whereas there only appears to be one article under the 'Dining out' 
section.

KEY THEORY



REPRESENTATION
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ÅHall:
Å Hall puts forward the idea that stereotyping tends to occur wherethere are 

inequalitiesof power, as subordinate orexcluded groups are constructed as different or 
ΨƻǘƘŜǊΩΦ

Å By including a numerous different food items and products, this page conforms to the 
stereotypethat all women ςespecially heterosexual women ςare good at cooking and 
enjoy baking on a regular basis.However, if there is an inequality of power, women 
such as Zoella appear to have usedthat to their advantage as they have taken the 
reigns and are developing ways tomonetiseoff this concept. Zoella appears happy to 
indulge in the stereotypes attached to her and it can be assumed that her audience will 
gladly do the same.

Å Butler:
Å Butler refers to the idea that there is no gender identity behind theexpressions 

of gender.
Å Butler's theory of Performativity is subverted with the inclusion of the food page of the 

website. Butler claims that there is no gender identity behind the expressions of gender 
but there does appear to eb a more feminine touch to this page of the website as we 
see soft, feminine colours have been use as well the feminine hands that can be seen 
making and preparing the food. Although, some may argue that this is just a display of 
what Zoella believes her readers and visitors want to see, not actually a display of what 
she enjoys and likes to do.

KEY THEORY



YOUTUBE VLOGS
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WATCH THE FOLLOWING ZOELLA VLOG ςΨ¢I9 ½h9[[! !t!w¢a9b¢Ω нлмс
Analyse: Costume/Props + Setting/Location + Dialogue/Gestures + Camera Shots/Angles

VIDEO TASK
https://www.youtube.com/watch?v=uObxvjG06uA

https://www.youtube.com/watch?v=uObxvjG06uA


Costume/Props

In the opening of the video, there are 
clear differences in the way Zoella and 
Alfie present themselves to the 
audience. Zoella is covered up in a 
modest jumper, helping to convey her 
as being very conservative and 
relatable. Zoella is wearing heavy/full 
make up, connoting the importance of 
her appearance which can be expected 
from an online influencer/role model. 
Alfie however, is wearing gym wear, 
suggesting he has a more laidback 
approach to how he is presented on 
camera.

!ǎ ǘƘŜ ǾƛŘŜƻ ǇǊƻƎǊŜǎǎŜǎΣ ½ƻŜƭƭŀΩǎ ƧǳƳǇŜǊ 
is removed to reveal a simple white t-
shirt and rose gold skirt. This 
combination presents a stereotypically 
feminine image in contrast to the t-
shirt/hoodie worn by her brother Joe. 
Both Alfie and Joe present themselves 
as metro-sexual by wearing the colour 
pink. All costumes are suitable for 
younger audiences.

Costume colours are similar to the 
colours selected for her products, 
indicating that costumes choices have 
been pre-planned in advance of filming. 
This form of synergy presents subject 
and product as a converged brand.

Setting/Location

All locations used in the video are 
relatable in someway for the 
audience.

At the beginning of the video, we 
ǎŜŜ ½ƻŜƭƭŀΩǎ ƘƻǳǎŜΣ ŀƭǘƘƻǳƎƘ ŘǳŜ ǘƻ 
ǘƘŜ ŎŀƳŜǊŀΩǎ ǎƘŀƭƭƻǿ ŘŜǇǘƘ ƻŦ ŦƛŜƭŘΣ 
it is hard to make out. The audience 
do get to see outside of her 
apartment for a few minutes, and it 
appears to be an upper middle class 
street in London.

The apartment itself creates as an 
obvious domestic environment, 
presenting a sense of security and 
safety. This style has always been a 
staple/priority of the Zoella brand 
and a something that has been 
consistent throughout her content.

Although each room of the 
apartment has been laid out like a 
department shop display or an Ikea 
factory (for example), the home 
setting is something Zoella has used 
to build relationships with her 
followers through a mix of privacy 
and intimacy, giving the audience 
an invitation into her world and her 
life.

Dialogue/Gestures

½ƻŜƭƭŀΩǎ ǳǎŜ ƻŦ ŘƛŀƭƻƎǳŜ ƛǎ ƻŦǘŜƴ ǾŜǊȅ 
high-pitched and feminine, conveying 
to the viewers that she is upbeat, fun 
and playful. Her mode of address is 
one of positivity and enthusiasm, 
something she believes helps to sell 
her products and which is then 
mirrored by her consumers. 

Zoella consistently positions herself in 
the centre of the frame, whether 
holding the camera or not. This 
emphasises to the audience her 
importance and the centrality with 
which the brand revolves around her. 
When holding the camera, she is 
extremely aware of the lighting and 
the angle with which she holds the 
camera, clearly wanting to present 
herself in the best way (looking 
attractive and therefore emphasising 
the superficiality of her brand).

½ƻŜƭƭŀΩǎ ƎŜǎǘǳǊŜǎκƳƻǾŜƳŜƴǘǎ ŀǊŜ ǾŜǊȅ 
exaggerated and in synch with her 
tone of voice. She is very free-flowing 
with no restrictions to her actions or 
positioning. This all suggests that she 
is very comfortable on screen. She 
uses an informal mode of address, 
using colloquialisms, to help make her 
more relatable to her audience.

Camera/Editing

Zoella uses a combination of 
ƘŀƴŘƘŜƭŘ Ψ{ŜƭŦƛŜΩ ǎƘƻǘǎΣ ŀǎ ǿŜƭƭ ŀǎ ƳƛŘ 
to close-up shots (personal 
proximity), often filmed by her 
boyfriend Alfie.

When Alfie is behind the camera, 
there is an importance of Zoella being 
in the centre of the frame, making 
direct address with the audience. This 
reflects her importance and brand 
association with the products she is 
marketing to her viewers. 

The camera angles, although 
seemingly filmed in an amateurish 
way, clearly evidence knowledge of 
how to frame products and people as 
every element is effectively shown 
/demonstrated to the audience.

A range of editing techniques are used 
such as jump cuts - to make snappier 
content/cut out unnecessary detail, 
and cross-cutting ςto help expand the 
environment and enhance the sense 
of action and space. Mistakes are not 
edited out or disguised, as part of the 
Zoella brand is to adopt the honest, 
ordinary, girl-next-door persona.

ZOELLA APARTMENT2016



MEDIA LANGUAGE

APPLY THE THEORY



ÅBarthes:
Å wƻƭŀƴŘ .ŀǊǘƘŜǎΩrefers to the idea that signs can function at the level of 

denotation andconnotation.
Å [ƻƻƪƛƴƎ ŀǘ ǘƘŜ Ψ½ƻŜƭƭŀ !ǇŀǊǘƳŜƴǘΩ ŦŜŀǘǳǊŜ ǾƛŘŜƻΣ ŜƴŎƻŘƛƴƎ ŀƴŘ ŘŜŎƻŘƛƴƎ Ŏŀƴ ōŜ ǎŜŜƴ ƛƴ 

the products she sells. The language choices she uses, in addition to the selected light 
ŎƻƭƻǳǊ ǇŀƭŜǘǘŜΣ ǊŜǇƭƛŎŀǘŜǎ ŀƴŘ ŜƳǇƘŀǎƛȊŜǎ ½ƻŜƭƭŀΩǎ ǎŀŦŜ ŀƴŘ ƛƴƻŦŦŜƴǎƛǾŜ ǇŜǊǎƻƴŀΦ 
9ƴƛƎƳŀǎ ŀǊŜ ǳǎŜŘ ǘƘǊƻǳƎƘƻǳǘ ǘƘŜ Ψ½ƻŜƭƭŀ !ǇŀǊǘƳŜƴǘΩ ǾƛŘŜƻΣ ǘŜŀǎƛƴƎ ǘƘŜ ŀǳŘƛŜƴŎŜ ǿƛǘƘ 
an array of products that they would like to know more about (and hopefully purchase). 

ÅLeví-Strauss:
Å As stated in Levi-{ǘǊŀǳǎǎΩ {ǘǊǳŎǘǳǊŀƭƛǎƳ ǘƘŜƻǊȅΣ ƳŜŀƴƛƴƎ ƛǎ ŘŜǇŜƴŘŜƴǘ ǳǇƻƴ ǇŀƛǊǎ ƻŦ 

binary oppositions.
Å ¢ƘŜ Ψ½ƻŜƭƭŀ !ǇŀǊǘƳŜƴǘΩ ǾƛŘŜƻ ŘƛǎǇƭŀȅǎ ŀ ǊŀƴƎŜ ƻŦ ƻǇǇƻǎƛǘƛƻƴǎΣ Ƴƻǎǘ ƻŦǘŜƴ ōŜǘǿŜŜƴ 

Zoella and Alfie as the male and female dynamics of their relationship are quickly 
established. The darker and more casual outfits that Alfie wears reflects his masculinity 
ŀƴŘ ǇǊƻǾƛŘŜǎ ŀ ŘƛǊŜŎǘ ŎƻƴǘǊŀǎǘ ǘƻ ½ƻŜƭƭŀΩǎ ƭƛƎƘǘ ŀƴŘ ƳƻǊŜ ǘǊŀŘƛǘƛƻƴŀƭ ŦŜƳƛƴƛƴŜ ŎƭƻǘƘƛƴƎΦ 
The binary relationship of consumer and seller are also established as the video quickly 
becomes a marketing feature, with a sole purpose of raising revenue for the Zoella 
brand.

KEY THEORY



REPRESENTATION

APPLY THE THEORY



ÅGauntlett:
Å Gauntlett states that ƛŘŜƴǘƛǘƛŜǎ ŀǊŜ ƴƻǘ ΨƎƛǾŜƴΩ ōǳǘ ŎƻƴǎǘǊǳŎǘŜŘ ŀƴŘ ƴŜƎƻǘƛŀǘŜŘΦ
Å Zoella can be seen as selling more than her brand to her audience, as she is selling her 

lifestyle, her audience are then more than likely to choose similar patterns of behaviour 
to aspire to be like her. Having an audience with similar interests helps to reinforce the 
idea that there is a certain way to act, that audience could build a new general 
consensus that people are expected to follow.

Å Butler:
Å Butler refers to the idea that there is no gender identity behind theexpressions 

of gender.
Å ½ƻŜƭƭŀΩǎ ǳǎŜ ƻŦ ƘŜŀǾȅ ƳŀƪŜǳǇ ǊŜƛƴŦƻǊŎŜǎ ŎƻƴǾŜƴǘƛƻƴŀƭ ōŜŀǳǘȅ ƛŘŜŀƭǎΣ ǎǳƎƎŜǎǘƛƴƎ ǘƘŀǘ 
ŦŜƳƛƴƛƴƛǘȅ ƛǎ ŀŎƘƛŜǾŜŘ ǘƘǊƻǳƎƘ ŀ ǎǇŜŎƛŦƛŎ ŀŜǎǘƘŜǘƛŎ ƭƻƻƪΦ ¢ƘŜ ŎƻƴǘǊŀǎǘ ǿƛǘƘ !ƭŦƛŜΩǎ ƎȅƳ 
fresh cameo further reinforces traditional notions of gender - men are promoted as 
ŀŎǘƛǾŜΣ ǿƘƛƭǎǘ ½ƻŜƭƭŀΩǎ ǇŀǎǎƛǾŜ ǇǊŜǎŜƴǘŀǘƛƻƴ ǎǘȅƭŜ ŀƴŘ ƘŜǊ ŀƴȄƛŜǘȅ ŀōƻǳǘ ƭŜŀǾƛƴƎ ǘƘŜ 
house helps to reinforce her domestic role. Zoella and Alfie, in this sense, represent a 
conventional gender binary - a carefully controlled expression of a traditional 
male/female relationship.

KEY THEORY





WATCH THE FOLLOWING ZOELLA VLOG ςΨ±[hDa!{ 5!¸ нмΩ нлмт
Analyse: Costume/Props + Setting/Location + Dialogue/Gestures + Camera Shots/Angles

VIDEO TASK
https://www.youtube.com/watch?v=2zUqHvqw0_8

https://www.youtube.com/watch?v=2zUqHvqw0_8


ZOELLA VLOGMAS 212017
Costume/Props

This Vlogmas21 video sees the 
more natural side of Zoella.

At the beginning of the video, it is 
clear she has very minimal, if any, 
make up on. Although her hair is 
unkempt, there is still a clear style 
that has been made to look messy 
and undone. 

Her outfit choices are pyjama 
bottoms and a top, which indicate 
the sense of comfort she feels in 
showing this version of herself to 
her viewers.

Later on, she takes her viewers 
through a very short make-up 
walk through and changes her 
outfit very subtly from her other 
two outfit changes.

The make-up choices she decides 
on is very quintessentially Zoella 
and the tutorial helps to build the 
parasocial relationship with her 
audience by allowing them to 
imitate her looks.

Setting/Location

½ƻŜƭƭŀΩǎ ŎƘƻƛŎŜ ƻŦ ǎŜǘǘƛƴƎ ƘŜǊ ǾƭƻƎǎ 
within the comfort of her own 
home shows the safety and 
security she feels being indoors 
and away from the outside world.

The content of this vlog is Zoella 
documenting her preparations in 
getting her house ready for 
hosting Christmas day. Tidying the 
house, plugging her last few 
remaining products, opening gifts 
she's received from companies 
around the world, wrapping 
presents and having her nails 
done. All fairly mundane tasks yet 
amass millions of viewers.

Zoella has the ability to make the 
mundane and boring interesting 
and aspirational. The message we 
can decode from this video is that 
Zoella as a person and as a brand 
hold very traditional and simple 
values and these can be presented 
in ways that are fresh and exciting 
for a modern audience.

Dialogue/Gestures

Throughout the Vlogmas21 video, 
Zoella makes numerous references 
to feeling maternal or being 
placed in a maternal position.

She discusses the standard set by 
!ƭŦƛŜΩǎ ƳǳƳ ǿƘŜƴ ǎƘŜ Ƙƻǎǘǎ 
Christmas for everyone, her 
playful reprimanding of Nala when 
stealing presents and finally when 
berating Alfie for leaving his 
PlayStation out.

Zoella spends the day cleaning and 
tidying the house, before getting 
ready herself showing her 
audiences that through the media 
language se chooses to show them 
that her ideologies are about the 
importance of appearance and the 
veil of perfection.

Camera/Editing

With the introduction of 
technology, the way in which 
camera shots and angles can be 
edited together to present the 
appearance of real time is so 
flawless, it is barely even 
recognisable (Continuity).

The Vlogmas21 video is full of 
sped-up time lapses which create 
the impression that her tasks are 
easy and make the video seem 
less mundane that is actually is. 

Zoella is able to merge together 
timelines and different recordings 
to present a version of time that 
ŘƻŜǎƴΩǘ ŜȄƛǎǘΦ

¢Ƙƛǎ ŀƎŀƛƴ Ŏŀƴ ƘŜƭǇ ½ƻŜƭƭŀΩǎ ŀōƛƭƛǘȅ 
to keep her house in a state of 
perfection appear easy and 
effortless, presenting her fans 
with an unattainable version of 
everyday life.



MEDIA LANGUAGE

APPLY THE THEORY



ÅBarthes:
Å wƻƭŀƴŘ .ŀǊǘƘŜǎΩrefers to the idea that signs can function at the level of 

denotation andconnotation.
Å ¢ƘŜ ǎƛƎƴǎ ŀƴŘ ǎƛƎƴƛŦƛŜǊǎ ƛƴ ǘƘŜ ΨVlogmasнмΩ ǾƛŘŜƻ ŀǊŜ ǳǎŜŘ ǘƻ ǊŜŦƭŜŎǘ ǘƘŜ ǿƻǊƭŘ ǘƘŀǘ 
½ƻŜƭƭŀ Ƙŀǎ ōǳƛƭǘ ŦƻǊ ƘŜǊǎŜƭŦ ŀƴŘ ƘŜǊ ǾƛŜǿŜǊǎΦ ¢ƘŜ ƭƻŎŀǘƛƻƴ ƻŦ ½ƻŜƭƭŀΩǎ ƘƻƳŜ Ŏŀƴ ōŜ ŀ 
signifier for the security she feels inside and away from controversial or harmful topics 
of society. However, the location can also be decoded as a prison for her young and 
impressionable viewers.

ÅLeví-Strauss:
Å As stated in Levi-{ǘǊŀǳǎǎΩ {ǘǊǳŎǘǳǊŀƭƛǎƳ ǘƘŜƻǊȅΣ ƳŜŀƴƛƴƎ ƛǎ ŘŜǇŜƴŘŜƴǘ ǳǇƻƴ ǇŀƛǊǎ ƻŦ 

binary oppositions.
Å ¢ƘŜ ōƛƴŀǊȅ ƻǇǇƻǎƛǘƛƻƴ ƛƴ ǘƘŜ ΨVlogmasнмΩ ǾƛŘŜƻ Ŏŀƴ ōŜ ǎŜŜƴ ƛƴ !ƭŦƛŜΩǎ tƭŀȅ{ǘŀǘƛƻƴ ŀƴŘ 
½ƻŜƭƭŀΩǎ ƳŀǘŜǊƴŀƭ ƳŀƴƴŜǊƛǎƳǎΦ ¢Ƙƛǎ ŀƭƭƻǿǎ ǳǎ ǘƻ ŘŜŎƻŘŜ ǘƘŜ ƳŜŀƴƛƴƎ ƻŦ ǘƘŜ ǊƻƭŜǎ ōƻǘƘ 
Zoella and Alfie have in the home and help us  understand the dynamic of their 
relationship more deeply. We can also see the opposition between domesticity and 
ōǳǎƛƴŜǎǎΦ ½ƻŜƭƭŀΩǎ ƘƻƳŜ ŀƴŘ ƘƻƭƛŘŀȅ ǇǊŜǇŀǊŀǘƛƻƴǎ ŀǊŜ ǎǘƛƭƭ ŀƴ ƻǇǇƻǊǘǳƴƛǘȅ ŦƻǊ ƘŜǊ ǘƻ ǎŜƭƭ 
her products and blur the lines between real life and marketing strategies.

KEY THEORYKEY THEORY
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ÅHall:
Å Hall puts forward the idea that stereotyping tends to occur wherethere are 

inequalitiesof power, as subordinate orexcluded groups are constructed as different or 
ΨƻǘƘŜǊΩΦ

Å Zoella conforms to hegemonic representations of women due to her portraying a stay-
at-home lifestyle, with a dedicated make-up and fashion channel on YouTube, she also 
highlights her love for cooking and baking which can be seen as a return to 
ǎǘŜǊŜƻǘȅǇƛŎŀƭ ƎŜƴŘŜǊ ǊƻƭŜǎ ƻŦ ǘƘŜ ƪƛǘŎƘŜƴ ōŜƛƴƎ ŀ ǿƻƳŜƴϥǎ ǇƭŀŎŜ όƛƴ ǘƘŜ ŎŀǎŜ ƻŦ ΨVlogmas
нмΩ ςentertaining for Christmas). However, Zoella subverts hegemonic representations 
of women and patriarchal dominance as she is her own business, is the face of the 
brand, and brought her own house without the help of her boyfriend Alfie Deyes.

Å Butler:
Å Butler refers to the idea that there is no gender identity behind theexpressions 

of gender.
Å ΨDŜǘǘƛƴƎ wŜŀŘȅΧΩ ŎƭŜŀǊƭȅ Ǉƻǎƛǘƛƻƴǎ ½ƻŜƭƭŀ ƛƴ ŀ ŘƻƳŜǎǘƛŎ ǊƻƭŜ ƛƴ ǘƘŜ ΨVlogmasнмΩ ŦŜŀǘǳǊŜ 

video. She refers to the needs of her Christmas party preparations as something that 
both her and Alfie need to be engaged in, but continuously repositions this earlier 
appeal by suggesting that she will be the one who executes those preparations. Her 
ŘŜǎƛǊŜ ǘƻ ŜƳǳƭŀǘŜ !ƭŦƛŜΩǎ ƳǳƳ !ƳŀƴŘŀ ŀƭǎƻ ǊŜƛƴŦƻǊŎŜǎ ŀ ǾŜǊǎƛƻƴ ƻŦ ŦŜƳƛƴƛƴƛǘȅ ǘƘŀǘ 
ideologically positions women as homemakers.

KEY THEORY



WATCH THE FIRST FIVE MINUTES OF THE 
FOLLOWING ZOELLA VLOGS(SORRY!!)

V1: Dealing with Panic Attacks and Anxiety (2012)
https://www.youtube.com/watch?v=7-iNOFD27G4&safe=active
V2: Vlogging at 11 Years Old (2014)
https://www.youtube.com/watch?v=xZvRxVbxOKo&safe=active
V3: Girlfriend vs Sisters (2016)
https://www.youtube.com/watch?v=qFFv-zK05UE&safe=active
V4: Life Choices, Trust Issues and Celeb Crushes (2018)
https://www.youtube.com/watch?v=R8k1JvSBHlc&safe=active

ÅWhat do we notice that is different/similar about the videos? 
Å Is she an authentic representative of online media?
ÅWho might she representand why? 
Å!ƴŀƭȅǎŜ ½ƻŜΩǎ personality, tone of voice, use of language/lexis
ÅHow has she changed over time? (Videos in release order)

ÅHow do you think we are receiving this information as an 
audience?

EXTRA VIDEOS


