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KEY AREAS

How the different modes and language associated with different media forms communicate multiple meanings
How the combination of elements of media language influence meaning

How developing technologies affect media language

The codes and conventions of media forms and products, including the processes through which media language develops 4
The dynamic and historically relative nature of genre

The processes through which meanings are established through intertextuality

How audiences respond to and interpret the above aspects of media language

How genre conventions are socially and historically relative, dynamic and can be used in a hybrid way

The significance of challenging and/or subverting genre conventions

The significance of the varieties of ways in which intertextuality can be used in the media

The way media language incorporates viewpoints and ideologies
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KEY ARZAS:

The way events, issues, individuals (including selfresentation) and social groups are represented through processes oftsmbeand combination
The way the media through+@esentation construct versions of reality

The processes which lead media producers to make choices about how to represent events, issues, individuals and social groups

The effect of social and cultural context on representations

How and why stereotypes can be used positively and negatively

How and why particular social groups, in a national and global context, may be underrepresented or misrepresented

How media representations convey values, attitudes & beliefs about the world & how these may be systematically reinforcsdacange of representations
How audiences respond to and interpret media representations

The way in which representations make claims about realism

The impact of industry contexts on the choices media producers make about how to represent events, issues, individtialgengso

The effect of historical context on representations

How representations invoke discourses and ideologies and position audiences

How audience responses to and interpretations of media representations reflect social, cultural and historical circumstances
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ON YOUR TABLE

Discuss what you
found out about
Zoella/Zoe Sugg?
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A Started blogging in 2009 when working

CA R E E R as an interior design apprentice.

AtCKS Wwn2StflQ TFak.
( ) expanded into
aYouTube channel in the same year.

i L VALY wnwns aKk$S t1 dzy
N0 ey ;= (K range of branded beauty products

MALY wnmc a4KS I dzyO
range of homeware products.

~ A The last Zoella YouTube channel post
> was June 23, 2018.

A In early March 2019, Zoe announced tt
she would be ditching the Zoella brand
OAYOf dzZRAY 3 Wi ATFSa
W2 S {dz33kaz2NB %2

\!&' A Zoella is known to be worth £3.8m.


http://www.zoella.co.uk/

I find it funny when gay men spit...it's like
they're trying to be a bit macho but never
works...

G Zoella ®

"why are these clothes so expensive" because
they're designer you tramp, that there in your
hand is a dress worth over £2000. Haha

@ Zoella ®

@ Haha, it's like everyone feels sorry
for her. She could have "kept her legs shut"
excuse my choice of words haha #vulgar

@ Zoella®

Why did that fat chav go and stand next to
him? Was she George's wing man? Urgh.
#xfactor X

A YOUTUBE:

A More Zoella (Zoe Sugg)
4.93m subscribers (620 videos)

A Zoella
10.9m subscribers (367 videos)

A INSTAGRAM:

A Zoe Sugg
B 9.3m followers (2000+ posts)

"‘7 . A Zoella
";@J p

1.1m followers (2500+ posts)

ATWITTER:

w ' AZoella
196.6K followers (5500+ tweets)



A She is the named author of three nove

A Debut novelGirl Online (Nov 2014) hac
the highest ever firstveek sales for a
debut author and it became the fastest
selling book of the year

A Named one of'Britain's most influential
Tweeters" by the telegraph in 2013

A 2013 named as one of the National
Citizen Service's ambassadors

A Featured orthe 2014 BandAid charity
single "Do They Know It's Christmas?"

= A 2014 Digital Ambassador" for MIND
charity

== A Received a wax figure in Madame
Tussauds September 292015.
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T /\ ANALY SIS
S What can we tell about Zoella from tlegiginallogo of her YouTube page

Think about Denotation + Connotation

A Rose Gold
A Fashion, Luxury, Wealth,
On trend, Metallic Sheen.

Write/form a
paragraph (or 2)
covering this
basic analysis of
12 St f | Q&
what her Vlogger
brand offers
audiences

A Typography

A Sans serif, hand written,
signature, authentic,
attractive to audience
personal connection.

LIFE. BEAUTY & CHATS

A Tagline
A Friendly, informal, truth +

authenticity.



EXAMPLE PARAGR

Av2StftlQa ,2dz2¢dz0S o0F yYYSNI Of SI NI & NBTf SOf

colour which carries connotations of wealth. This is emphasised by the '7
lightening of a portion of the Z which is reminiscent of metal catching /
the light. It is also notable that rose gold is currently on trend and this e vty & CHATS
connotes that there may be an interest in fashion. The typography of

her name is sans serif and connotes handwriting. For audiences, this
may seem that she is providing her signature, signifying authenticity. '7

AcKS GF3tAYS W[ATSE .Sldzié 39 /KL
g2NR WOKI(1aQ O2yy2iSa GKFId OKSNwo na 1y ,\yTzNJfl

'W‘

GKFG 0KS @OASGSNI gAff KIFE@S |y 2L M A-rx s R VY
a personal manner. The ampersand adds to this informal mode of

I RRNBaad ¢KS g2NR W[ATFTSQ LINPOJAR 7 NJ
be immersed; that there is a truth to what you see, even though it is Ferte

mediated and constructed by Zoella.






EXAMPLE PARAGR

AThe main image is of Zoella sitting in a café, looking
out of the window. The mis@n-scene is
constructed to be both relatable and aspirational as
the café is decorated in muted, neutral tones and is
situated in a narrow, pedestrianised street. Zoella is
sitting on a leather sofa wearing a yellow jumper
and denim jacket. Her hair is loosely tied away from
her face, she is wearing glasses and laughing. This
constructs an image of relaxed openness, connoting
GKFO %2Stftl Aa Iy W2NRA
role-model to her followers (to whom she may
F LILISEF NI Fa | FNASYR 2NJ



Zoella: Original Websit¢20092018)

https://archive.zoella.co.uk/2017/03/whoun-the-world.html

https://archive.zoella.co.uk/category/beauty

https://archive.zoella.co.uk/cateqory/food

https://www.youtube.com/watch?v=uObxviGO6UA

https://www.youtube.com/watch?v=2zUgHvgw0 8



https://archive.zoella.co.uk/2017/03/who-run-the-world.html
https://archive.zoella.co.uk/category/beauty
https://archive.zoella.co.uk/category/food
https://www.youtube.com/watch?v=uObxvjG06uA
https://www.youtube.com/watch?v=2zUqHvqw0_8
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‘ O 468 « Share

Best Newest Oldest

- ¥
- & Grace & =
! 6 years ago
!
. | am a new reader. Even though | have been following
you for basically ever on YouTube and other social
:

media sites | have never come across your blog! You
are a REAL inspiration to me and have really taught
me that its the little things that count and the friends
and family that are the true prizes.

WHO RUN THE WORLD?

{7140 L} 2 Reply * Share:

3th March 2017
THOUGHTS T — .
6 years ago
Aww you're so true Grace. x
52 CPo Reply * Share>
chloe ! 2" Akittyjadeblog — ™
C 5 years ago
PUMPKIN PICKING APPLE CRUMBLE CUPCAKES AW‘} flﬂi—L\ R lol
50 CP o Reply » Share>
In

Kiki Paris &  Grace -

6 years ago

That is such a true fact. | am exactly the same.
This is the first blog post that | have read. @*

d90 LF o Reply » Share>

FELL IN LOVE WITH EDINBURGH s DREAMING OF MYKCNOS



TASK 24 -

BEAUTY FOOD LIFE PLACES STYLE SHOP SEARCH Q

e
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Analyse the use of media
language to create meaning
and possible representations

A Design

A Layout/Composition

A Structure/Narrative

A Verbal Codesg written/spoken word + §
lexis + mode of address + literary devig e i .
+ typography | e e TOUCHES

A Visual Codeg imagery, graphics, mise |
enscene

A Technical Codescamera
shot/angle/framing

FELL IN LOVE WITH EDINBURGH v DREAMING OF MYKCNOS FIELDS CF GOLD & STRAWBERRIES b

-
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JTY FOOD LIFE PLACES STYLE SHOP SEARCH Q

COSTUME

Zoella is sitting on a leather sofa wearing a yellow jumper and denim jacket. Her sense of style can be best described as a
mixture between streetstyle and casual which helps make her more relatable to her target audience.

SETTING
| The main image is of Zoella sitting in a café, looking out of the window. The +arssceneis constructed to be both relatable
' and aspirational as the café is decorated in muted, neutral tones and is situated in a narrow, pedestrianised street.

LIGHTING
Natural lighting is created through what appears to be a nearby window that Zoella is conveniently sat beside. As it appear
0S GKS YARRtS 2F RIFIeés (GKAa O2yy2aGSa (KFG GKAAa A& ¢KI G

WHO RUN THE WORLD?

arch 2017 : LIFE

PROPS
The microphone used as a prop could signify Zoella finding her voice and using it to appeal to her fans and followers. The
microphone has also become synonymous with people of interest highlighting that Zoella is considerably important.

NVC/GESTURE CODES
Her hair is loosely tied away from her face, she is wearing glasses and laughing. This constructs an image of relaxedsppen
O2yy20Ay3 GKIG %2Sttl A& Iy W2NRAYINEBQ &2dzy3 62Yly

COLOUR
The café is decorated in muted, neutral tones which is a direct contrast to the bright colours of her yellow jumper and blue
».1 denim jacket. The remain sections useight and bold colours to make them more appealing.

TYPOGRAPHY

All typography is informal, displaying Zoella's ability to again be relatable. All fonts featured throughout the homepagssase
serif which in turn also come across as ukmaodern and trendy. The content covered in the minimal coverlines suggest an
audience who seek simple, easy to access information. The chosen font style for Zoella appears very similar to a handwritt
font giving the page a more personal toucB8he uses the well known font as a form of branding.

COMPOSITION

The homepage uses a minimalist layout with a neutral, homely colour palette. Consumerist ideology is littered throughput t

..., homepage as there appear to be many adverts disguised as ordinary features. The title of the webpage being 'Zoella' in lar
~ sans serif writing towards the top of the page follows the conventions expected for a typical blog style website.




BEAUTY FOOD LIFE PLACES STYLE SHOP SEARCH Q

WHO RUN THE WORLD?
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KEY THEOI

A w2t I YR referdidtKeSde@ahat signs can function at the level of denotation an
connotation.

A The homepage of the original Zoella website can be described as having information on a variety

] topics that connotes what is most important today, mainly for young girls and women. The use of :

WHO RUN THE WORLD? 1 9 colours also signifies and creates a calming atmosphere for readers helping to construct a warm ¢

L " welcoming environment.

rch 2017 : LIFE

As statedinLev]f i NJ} dzaa Q { G NHzOGdzNI f AaY GKS2NRX
binary oppositions.

The diverse nature of the content featured throughout the homepage may lead audiences to make
comparisons between their own lives and that of Zoella. As Zoella is constructed as someone wh

and does do it all, readers may feel as though their lives are a direct binary opposite of her life (m
her).

A Baudrillard:

A I dZRNRAf f F NR adz33aSada GKIG Ay GKS Ll2aid
world and the world of the media have collapsed.

A 2X0K ROSNI& Ay GKS F2N¥ 2F FSIFGdz2NBE F NI AOE S
GAGE SR Q9OSNERIE& CSadA@S DiflY [221QX GUKS 02
promotion become extremely blurred. Readers and followers of Zoella may struggle to interpret w
products and advice may be a suitable fit for them as they are presented with content and

recommendations from the world of the media that may be considerably different from that of the
'real’ world.

A LeviStrauss:
A
A
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KEY THEOI

A Gauntlett suggest the idea that whilst in the past the media tendeddonvey singular,
straightforward messages abowgender, the media today offers a more diverse rangie
stars/icons to pick and mix different ideas.

A Much of the content that can be seen on Zoella's original homepage is supportive of
Gauntlett's theory of identity as she does present a diverse representation of what it
means to be a woman in the 21st century. Zoella offers her readers/audience a plett
or ideas to pick and mix from in the content she has curated and featured on her
homepage. Through the topics covered on her original website homepage, Zoella is
to offer something for everyone.

WHO RUN THE WORLD?

T/ EE

LIFE

Butler refers to the idea that there is no gender identity behind tlegpressions of
gender.

While Zoella does not appear to conform to a clear gender identity in the main imagt
on the homepage of her original website, the titles that can be seen in the navigatiol
menu do subvert Butler's concept of no gender identity. Zoella's page titles in the
navigation menu along with the featured articles on the homepage appear to be a cl
expression of gender and gender norms. Featured content around topics such as be
food, and love are clearly markers of feminine expressions of gender. However, the |
article on the landing page implying that women/girls run the world does subvert the
typical gender norms placed on young women.

A Butler:
A
A
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LIFE PLACES STYLE

To finish off and complete the lock, | applied the
ColourPop Liquid Lip in Creeper. If you're going for a

oright or bold lip, I'd always reccmmend a matte liquid

ip like this one as it stays in place for so much longer

than a traditional cream lipstick. And there you go!
You can watch the video to see how | applied each of | @

the products. What are your must-haves for a festive



@ BEAUTY FOOD LIFE PLACES SEYILE

TASK

Analyse the use of media ﬂ/\
language to create meaning
and possible representations

A Design v P ok
A Layout/Composition cE
A Structure/Narrative g W \(
A Verbal Codeg written/spoken word + o
lexis + mode of address + literary devis “”‘... -
+ typography T
A Visual Codesg imagery, graphics, mise _ .
enscene ! % P“\'
A Technical Codescamera e *3‘ \
| »

shot/angle/framing

TOP FESTIVE RED LIPSTICKS LAURA MERCIER CHRISTMAS



All Beauty

CATEGORIES

Hair
How to
Make-up
New in
Reviews

Skincare

View all beauty posts

E LOT OF LOVE

FOOD

LIFE PLACES STYLE

Reviews How to Skincare

Make-up

CULT BEAUTY HAUIL

LAURA MERCIt

SETTING

Not many details have been revealed through the settings featured under the beauty page of Zoella's original website, how
the settings we can see further develop the theme of homeliness constructing her as relatable. Although the pictures have
clearly been taken professionally, the settings of wood and fur throws give the impression that studios were not used as th
settings of these images.

LIGHTING
Highkey lighting signifies the importance of the brands that have been featured and the recommendations that have been
made. The clear imagergvisible due to the abundance of light connotes which brands and products are 'in fashion'.

- PROPS

Make-up items for various purposes have been featured, many of which are reminiscent of Zoella's own style. The 'Top Fe:
Red Lipsticks' feature with images of different shades and types of red lipstick are very much on brand for Zoella and
demonstrate the forethought that has gone into the details of all aspects of this website.

NVC/GESTURE CODES

NVC is quite scarce on this section of the website, however where we do see images and Zoella, these have been include
demonstrate 'how to' correctly apply the products discussed. Zoella appears happy as she can be seen smiling when
demonstrating how to achieve a certain look, this constructs her as a true beauty guru with knowledge she is happy to shal

COLOUR
A variety of bright colours can be seen in the beauty section of the website connoting the younger audience members Zoel
trying to appeal to. The use of bright colours also illustrates the playful nature to the content featured in the articles.

TYPOGRAPHY

All typography is informal and minimalist, copy (writing) in the articles under the beauty section of the website are algpstd
back and kept to a minimum. All articles under the beaty section operate as quick reads with several images used to break
the small amounts of text.

COMPOSITION
The layout of the images all feature multiple items to promote as many beauty products to the audience as possible. Read:
may be slightly overwhelmed by the apparent overload of products which is likely to consist largely of paid promotions.



@ BEAUTY FOOD LIFE PLACES SEYILE SHOP SEARCH Q
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All Beauty Reviews How to New in Hair Make-up Skincare

W ‘ ldac
N\

CATEGORIES LATEST BEAUTY

He N \

ir l); “}
How to \
Make-up ”

New in S%
Reviews g
e
Skincare Sk ‘.ei‘h\t‘

View all beauty posts .u‘. HEARTS & ROSES CULT BEAUTY HAUIL

AWHOLE LOT OF LOVE TOP FESTIVE RED LIPSTICKS LAURA MERCIER CHRISTMAS
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BEAUTY

All Beauty

FOOD

LIFE

HEARTS &

PLACES

STYLE

LAURA MERCI

A
A

A

KEY THEOI

w2t | YR referd\b tkeSd@ahat signs can function at the level of denotation
and connotation.

The vast selection of products visible connotes the ability of the reader to select whe
speaks to them the most. The variety of brands and beauty products available also
signifies to the read that it is almost a necessity to ensure they have magxaetems of
every kind. As many of the products discussed and reviewed are featured in the mal
images, this connotes that these items are must buy products.

Baudrillard:

Baudrillard suggests that in the postmodern culture, the boundaries between the

W NBvbrid énd the world of the media have collapsed.

Visitors to the beauty page are presented with several different branded beauty
products, as expected many are likely to want to purchase and try them all. Howeve
the boundaries between the 'real' world and the world of the media appear to have
become collapsed as setting this goal if unobtainable for the majority of people. The
presence of so many products is unlikely to be a true reflection of what Zoella would
and has spent her money on as many items will have been gifted or paid promotion:




@ BEAUTY FOOD LIFE PLACES SEYILE SHOP SEARCH Q

APPLY THE T
REPRESENT.

All Beauty Reviews How to New in Hair Make-up Skincare

ik V.
CATEGORIES LATEST BEAUTY

Hair
How to
Make-up
New in
Reviews

Skincare

View all beauty posts ™ HEARTS & ROSES CULT BEAUTY HAUI

TOP FESTIVE RED LIPSTICKS LAURA MERCIER CHRISTMAS




a BEAUTY FOOD LIFE PLACES STYLE SHOP

KEY THEOI

A Gauntlett suggests the idea that whilst in the past the media tendedctanvey singular,

Al Beauty / straightforward messages abowgender, the media today offers a more diverse rangke
a0 NaEkAO2ya (2 LAO]l YR YAE RATFTFSNByY

A The vast selection of products visible connotes the ability of the reader to pick what
this believe is best for themselves which supports Gauntlett's identity theory. While
women today can pick from a much larger selection of products, they are able to
experiment and choose the products that they feel work best for them. One the othe
hand, it could be said that the beauty page of the website also presents a rather

, ‘ : straightforward message about beauty as young women are bombarded with way tc

U ‘ 4 alter their appearance.

Make-up

CATEGORIES

A Hall:

A Hall puts forward the idea that stereotyping tends to occur whettgere are inequalities

of power, as subordinate o6 EOf dzZRSR 3INR dzLJa I NB O2yail
- A The inclusion of a multitude of makeup/beauty products conforms to the stereotype
that all womenc especially young women wear makeup products on a regular basis.
However, if there is an inequality of power, women such as Zoella appear to have us
that to their advantage as they have taken the reigns and are developing ways to
monetise off of this concept.

LAURA MERCIH
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BEAUTY FOOD LIFE PLACES STYLE SHOP SEARCH Q
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YOU WILL NEED...

5802 Plain Flous

’

1002 Cold Unsalted Butrer

1 thsps Caster Sugar

{olks {(Keep one aside for brushing the

3 thsp Cold Water

FOOD

1 r" L aail All Food In the kitchen Baking Dining out Recipes

N —

1 Jar Mincemesat - | like Waitrose's Christmas

signature Spice

For instructions on how to make these cute Easter

Treats, check aut the videa!

[ the videe, | made:
Mini Confetti Meringues (bzscd on this recipe)

3 medium agg whites

Lkso vanilla ox
(_‘u:' l'-(:u'u'

2002 White C

lour

ate Sprinkles

Creme Egg Rocky Road (has=d on this -ecips)

150g Unszlted butter
2600 Dsrkt:bocol-ta rhHonst
250g Dark chocolzte, chopped CATECORIES
1 50g Milk chocolate, chopped

Baking
4 Tablespoons Golden syrup Dining out
180g Mini Creme Fggs R In the Kitchen
Recipes

5

coalate, chepp

View all food posts

3 TIER SPICED CARROT &
WALNUT CAKE

DRINK UP

s ifull size, unwrapped)
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Analyse the use of media
language to create meaning.

and possible representations? FOOD
A msig n 00! n the KItc 8l:1 dKINg INiNg ou ecipes
A Layout/Composition > '
A Structure/Narrative s :

A Verbal Codeg written/spoken word +
lexis + mode of address + literary devi

CATEGORIES LATEST FOOD

Baking

+ typography Dining out

A Visual Codeg imagery, graphics, mise mnthekicher
en-scene Cuias

A TEChnlcal COdes Camera View all food posts

shot/angle/framing

3 TIER SPICED CARROT &
WALNUT CAKE

DRINK UP




BEAUTY FOOD LIFE PLACES STYLE SHOP

— -t

V'«

| SETTING
Kitchen aesthetics are included to emphasize the message of the features and to suit the theme of this section of the webs
f' - Many of the same rustic backdrops that were seen with the beauty images have also been on the food page.

'{ LIGHTING

S High key lighting has been used to bring the food to life almost and make all itmes look the appetising for the target aedien
? The high key lighting also helps audiences to associate positive feelings towards the food.

FOOD

PROPS
Cooking utensils such as baking racks, cutlery and piping bags can be seen scattered throughout the images to highlight tt
All Food In the kitchen Baking Dining out Recij nature of the articles and drive home the message that all food has been 'homemade'.

NVC/GESTURE CODES
i b Hands can be seen willingly preparing food to completion which helps the task seem much less laborius. Zoella herselffea
& § L in some of the key images that show her smiling as she is tasting the food implying that the food is delicious and worth the
5‘ a » effort require.

urst. L & CAMERA
Closeups and extreme clos@ps of the food allow visitors to the website to fully indulge in the craft involved and see for

EGORIES LATEST FOOD themselves that it does appear to be real food.

COLOUR
A soft colour palette has been used throughout which in turn makes the food appealing as well as adding a feminine touith
included recipes and reviews.

ng
ng out

e kitchen

TYPOGRAPHY
All typography featured is minimal, basic and only includes necessary information for the reader. The minimalist font styles
complimentthe food pictured as recipes are shown as and when relevant along.

pes

all food posts

S TR PR

COMPOSITION

Like much of the website, this part of Zoella's original website is largely image heavy to maintain the audience's attemtibn
to keep them engaged. The use step-by-step images also aids the process should audiences want to recreate this for
themselves.

DRINK UP




CATEGORIES
Baking
Dining out

In the kitchen

Recipes

View all food posts

BEAUTY

PLACES

In the kitchen

DRINK UP

STYLE

Baking Dining out

a4

e TRl

SEARCH Q

Recipes

3 TIER SPICED CARROT &
WALNUT CAKE




BEAUTY FOOD PLACES STYLE

All Food In the kitchen Baking Dining out

EGORIES

ng

g out

e kitchen

pes

all food posts

DRINK UP

'3.-_ A

’
' A

A

>

KEY THEOI

w2ty y R referd\idl tReSd@aChat signs can function at the level of

denotation and connotation.

Barthes suggestion that signs can function at the level of denotation and connotatiot
supported with shots of Zoella herself featured in some of the key images. As Zoella
be seen displaying positive NVC in the form of smiling as she is tasting and preparir
the food, this connotes that the food not only looks good (denotation) but also tastes
good and is worth the effort required. Zoella being seen in the images also signifies
she is more than just a pretty face and is also a lady of substapeaking her a role
model for the younger viewers that may visit her website.

LeviStrauss:

As statedinLevf U N} dza a4 Q { G NXzOGdzNJF ft AaY UGUKS2NEZ
binary oppositions.

A binary opposition can be seen in the food section of dining out vs eating in. The
inclusion of both allows the food section of the website to appeal to various different
audience members with different tastes and aspirations. However, the eating in aspe
is considered more significant in this pair of binary oppositions as there are several
articles on recipes whereas there only appears to be one article under the 'Dining ot
section.
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KEY THEOI

Hall puts forward the idea that stereotyping tends to occur whetleere are
inequalitiesof power, as subordinate oexcluded groups are constructed as different c
W2 i KSNQO®

By including a numerous different food items and products, this page conforms to th
stereotypethat all women¢ especially heterosexual womegare good at cooking and
enjoy baking on a regular basislowever, if there is an inequality of power, women
such as Zoella appear to have ustwht to their advantage as they have taken the
reigns and are developing ways toonetiseoff this concept. Zoella appears happy to
indulge in the stereotypes attached to her and it can be assumed that her audience:
gladly do the same.

Butler:

Butler refers to the idea that there is no gender identity behind tlegpressions

of gender.

Butler's theory of Performativity is subverted with the inclusion of the food page of tr
website. Butler claims that there is no gender identity behind the expressions of gen
but there does appear to eb a more feminine touch to this page of the website as we
see soft, feminine colours have been use as well the feminine hands that can be set
making and preparing the food. Although, some may argue that this is just a display
what Zoella believes her readers and visitors want to see, not actually a display of w
she enjoys and likes to do.
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_VIDEO T_As_K |

WATCH THE FOLLOWING ZOELLACW®G 9 %h 9 [ [ !
- Analyse: Costume/Props + Setting/Location + Dialogue/Gestures + Camera Shots/Ang

"


https://www.youtube.com/watch?v=uObxvjG06uA

Costume/Props

In the opening of the video, there are
clear differences in the way Zoella and
Alfie present themselves to the
audience. Zoella is covered up in a
modest jumper, helping to convey her
as being very conservative and
relatable. Zoella is wearing heavy/full
make up, connoting the importance of
her appearance which can be expected
from an online influencer/role model.
Alfie however, is wearing gym wear,
suggesting he has a more laidback
approach to how he is presented on
camera.

'a GKS @GARS2 LINRAN
is removed to reveal a simple white t
shirt and rose gold skirt. This
combination presents a stereotypically
feminine image in contrast to the-t
shirt/hoodie worn by her brother Joe.
Both Alfie and Joe present themselves
as metrosexual by wearing the colour
pink. All costumes are suitable for
younger audiences.

Costume colours are similar to the
colours selected for her products,
indicating that costumes choices have
been preplanned in advance of filming.
This form of synergy presents subject
and product as a converged brand.

Camera/Editing

Zoella uses a combination of
KFYRKSER W{StFTASQO
to closeup shots personal

proximity), often filmed by her
boyfriend Alfie.

When Alfie is behind the camera,
there is an importance of Zoella being
in the centre of the frame, making
direct address with the audience. This
reflects her importance and brand
association with the products she is
marketing to her viewers.

The camera angles, although
seemingly filmed in an amateurish
way, clearly evidence knowledge of
how to frame products and people as
every element is effectively shown
/demonstrated to the audience.

A range of editing techniques are use
such as jump cutsto make snappier
content/cut out unnecessary detail,
and crosscutting ¢ to help expand the
environment and enhance the sense
of action and space. Mistakes are not
edited out or disguised, as part of the
Zoella brand is to adopt the honest,
ordinary, girknext-door persona.
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w2t | YR referd\b tkeSd@ahat signs can function at the level of

denotation and connotation.

[221AY3 O GKS Ww2Stfl ! LI NIYSydiQ TSI

the products she sells. The language choices she uses, in addition to the selected li
O2f 2dzNJ LI £ SGGST NBLX AOIFIGSa FYR SYLKI &
OYAIYlIA I NB dzZaASR UKNRdAZAK2dzi (KS W2 St

an array of products that they would like to know more about (and hopefully purchas

LeviStrauss:

As statedinLevf i NJ} dzaa Q { G NHzOGdzNI f AaY GKS2NEBRX
binary oppositions.

CKS W%2Sttl ! LINIYSYIQ OARS2 RAAaLX I &a
Zoella and Alfie as the male and female dynamics of their relationship are quickly
established. The darker and more casual outfits that Alfie wears reflects his masculil
YR LINPPARS& || RANBOG O2yUNrald G2 %2S
The binary relationship of consumer and seller are also established as the video qui
becomes a marketing feature, with a sole purpose of raising revenue for the Zoella
brand.
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A Gauntlett:

A Gauntlett statesthath RSY 0 AUGASa INB y2i WIADSYQ o

A Zoella can be seen as selling more than her brand to her audience, as she is selling
lifestyle, her audience are then more than likely to choose similar patterns of behavi
to aspire to be like her. Having an audience with similar interests helps to reinforce tl
idea that there is a certain way to act, that audience could build a new general
consensus that people are expected to follow.

A Butler:

A Butler refers to the idea that there is no gender identity behind tlestpressions
of gender.

A %2SttlQa dzasS 2F KSI @& YI {1Sdzl NBAYT2ND
FSYAYAYAGUE A& | OKASOSR GKNRdAAK | &LISO

fresh cameo further reinforces traditional notions of gendemen are promoted as

I OUAOPST oKAf Al %2Stfl Qa LI aaAgdS LINBaAS
house helps to reinforce her domestic role. Zoella and Alfie, in this sense, represent
conventional gender binary a carefully controlled expression of a traditional
male/female relationship.
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WATCH THE FOLLOWING ZOELL \MILG—) hDa!
~Analyse: Costume/Props + Setting/Location + Dialogue/Gestures + Camera Shots/Ang
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https://www.youtube.com/watch?v=2zUqHvqw0_8

Costume/Props

ThisVlogmas21 video sees the
more natural side of Zoella.

At the beginning of the video, it is
clear she has very minimal, if any,
make up on. Although her hair is
unkempt, there is still a clear style
that has been made to look messy
and undone.

Her outfit choices are pyjama
bottoms and a top, which indicate
the sense of comfort she feels in
showing this version of herself to
her viewers.

Later on, she takes her viewers
through a very short makeip
walk through and changes her
outfit very subtly from her other
two outfit changes.

The makeup choices she decides
on is very quintessentially Zoella
and the tutorial helps to build the
parasocial relationship with her
audience by allowing them to
imitate her looks.

Camera/Editing

With the introduction of
technology, the way in which
camera shots and angles can be
edited together to present the
appearance of real time is so
flawless, it is barely even
recognisable (Continuity).

TheVlogmas21 video is full of
spedup time lapses which create
the impression that her tasks are
easy and make the video seem
less mundane that is actually is.

Zoella is able to merge together
timelines and different recordings
to present a version of time that
R2SayQi SEAalGO®

CKAA F3FAY Oy
to keep her house in a state of
perfection appear easy and
effortless, presenting her fans
with an unattainable version of
everyday life.
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KEY THEOI

A Barthes:

A w2t yR referdib tReSde@ahat signs can function at the level of
denotation and connotation.

A ¢KS aaraaya I y RVicgrasHyvViOF ACBANRES 24 yI NIK Sdza¥8 R (i 2
%2Sttl KFEa o6dzAfd F2NJ KSNBRSET FyR KSNJ
signifier for the security she feels inside and away from controversial or harmful topi
of society. However, the location can also be decoded as a prison for her young and
Impressionable viewers.

__ A LeviStrauss:

Y A AsstatedinLevf G NI dzaaQ { GNHzOGdzNI € AdY GKS2N
binary oppositions.
A A ¢KS OAYINE 2Mbdghasa uR2YARF2 1Sy WoS aSSy
] %2Sttl Qa YFGSNYyIt YIYyYySNAavyad ¢KAa | f
Zoella and Alfie have in the home and help us understand the dynamic of their
relationship more deeply. We can also see the opposition between domesticity and
odzaAySaaod %2Stftl Qa K2YS YR K2t ARIF & L
her products and blur the lines between real life and marketing strategies.

tot
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A Hall:

Hall puts forward the idea that stereotyping tends to occur whetteere are
inequalitiesof power, as subordinate oexcluded groups are constructed as different ¢
W2 i KSNQ®

Zoella conforms to hegemonic representations of women due to her portraying a-sta
at-home lifestyle, with a dedicated makap and fashion channel on YouTube, she als
highlights her love for cooking and baking which can be seen as a return to
A0SNB2GeLIAOrET 3ISYRSNI NRfSa 2F (K SVidgkas
H m;@ntertaining for Christmas). However, Zoella subverts hegemonic representatio
of women and patriarchal dominance as she is her own business, is the face of the
brand, and brought her own house without the help of her boyfriend Alfie Deyes.

‘ A Butler:

A

Butler refers to the idea that there is no gender identity behind tlegpressions

of gender.

WDSOGGAY3I wSIFReXQ Of SI NI & L aviognfagiydd) %S
video. She refers to the needs of her Christmas party preparations as something the
both her and Alfie need to be engaged in, but continuously repositions this earlier
appeal by suggesting that she will be the one who executes those preparations. Her
RS&AANBE (2 SydzZ S 't FASQa Ydzy ! YI yRI
ideologically positions women as homemakers.



EXTRA VIDEOS

WATCH THE FIRST FIVE MINUTES OF THE

FOLLOWING ZOELLA VLE&RRY!)

V1:Dealing with Panic Attacks and Anxiety (2012)
https://www.youtube.com/watch?v=ANOFD27G4&safe=active
V2:Vlogging at 11 Years Old (2014)
https://www.youtube.com/watch?v=xZvRxVbxOKoé&safe=active
V3:Girlfriend vs Sisters (2016)
https://www.youtube.com/watch?v=qFFgzKO05UE&safe=active
V4:Life Choices, Trust Issues and Celeb Crushes (2018)
https://www.youtube.com/watch?v=R8k1JvSBHIc&safe=active

A What do we notice that idifferent/similar about the videos?
A 1s she arauthentic representativeof online media?
A Who might sheepresentand why?

Al y I f & agersondit @rie of voice use oflanguage/lexis
A How has shehanged over tim& (Videos in release order)

A How do you think we are receiving this information as an
audience?



