
COMPONENT 1 SECTION A – MEDIA LANGUAGE & REPRESENTATION
SET TEXTS: THE DAILY MIRROR + THE TIMES
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‘Media Products, Industries & 
Audiences’

35% of the A-Level Qualification
2 Hours 15 Minutes

90 Marks

Two Sections:
Section A – 45 Marks (1hr 15mins)

Section B – 45 Marks (1hr)

COMPONENT 1



Section A requires learners to analyze key set texts in 
relation to: MEDIA LANGUAGE, REPRESENTATION AND 

CONTEXTS. 
:

MEDIA LANGUAGE:
How the meaning of a media text is conveyed to the audience using 

technical and symbolic codes or conventions

REPRESENTATION:
How the media represents social groups and/or individuals, whilst 

constructing meanings about them for an audience

CONTEXTS:
The social, cultural, political, economic and historical factors 

surrounding the production and consumption of a media product

SECTION A



• For C1 SA, you will face TWO SEPARATE
questions on LANGUAGE & REPRESENTATION

• MEDIA LANGUAGE
• Q1 will assess media language in relation to an unseen print 

or audio-visual resource.
• Key areas: Music Videos, Advertising and Newspapers
• This section will be marked out of 15

• REPRESENTATION
• Q2 will be an extended response comparison question 

assessing representation in one set product and an unseen 
print or audio-visual resource.

• Key areas: Music Videos (Seventeen Going Under + 
Turntables), Advertising (KOTV + Tide + Super Human) and 
Newspapers (The Daily Mirror + The Times)

• This section usually adds up to 30

SECTION A



THEORISTS

 ROLAND BARTHES – SEMIOTICS
 STEVE NEALE – GENRE
 TODOROV – NARRATOLOGY
 BAUDRILLARD – POSTMODERNISM
 LEVI-STRAUSS – STRUCTURALISM
 GILROY – POSTCOLONIAL
 BELL HOOKS – FEMINISM
 VAN ZOONEN – FEMINISM
 BUTLER – GENDER PERFORMATIVITY
 GAUNTLETT – IDENTITY
 HALL – REPRESENTATION
 GERBNER – CULTIVATION
 SHIRKY – END OF AUDIENCE
 JENKINS – FANDOM
 BANDURA – MEDIA EFFECTS
 HALL – RECEPTION
 LIVINGSTONE/LUNT – REGULATION
 CURRAN/SEATON – POWER INDUSTRIES
 HESMONDHALGH – CULTURAL INDUSTRIES

COMPONENT
 COMPONENT 1: MEDIA PRODUCTS, INDUSTRIES AND AUDIENCE 

(SECTION A)

 COMPONENT 1: MEDIA PRODUCTS, INDUSTRIES AND AUDIENCE 
(SECTION B)

 COMPONENT 2: MEDIA FORMS AND PRODUCTS IN DEPTH

 COMPONENT 3: CROSS-MEDIA PRODUCTION

CONCEPTS
 MEDIA LANGUAGE

 REPRESENTATION

 AUDIENCE

 MEDIA INDUSTRIES

FOCUS: NEWSPAPERS



INDUSTRIES

MEDIA LANGUAGE

REPRESENTATION

AUDIENCES

KEY AREAS



KEY AREAS: MEDIA LANGUAGE

• How the different modes and language associated with different media forms communicate multiple meanings
• How the combination of elements of media language influence meaning
• How developing technologies affect media language
• The codes and conventions of media forms and products, including the processes through which media language develops as genre
• The dynamic and historically relative nature of genre
• The processes through which meanings are established through intertextuality
• How audiences respond to and interpret the above aspects of media language
• How genre conventions are socially and historically relative, dynamic and can be used in a hybrid way
• The significance of challenging and/or subverting genre conventions
• The significance of the varieties of ways in which intertextuality can be used in the media
• The way media language incorporates viewpoints and ideologies
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• How developing technologies affect media language
• The codes and conventions of media forms and products, including the processes through which media language develops as genre
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KEY AREAS: MEDIA LANGUAGE



KEY AREAS: REPRESENTATION

• The way events, issues, individuals (including self-representation) and social groups are represented through processes of selection and combination
• The effect of social The way the media through re-presentation construct versions of reality
• The processes which lead media producers to make choices about how to represent events, issues, individuals and social groups
• and cultural context on representations
• How and why stereotypes can be used positively and negatively
• How and why particular social groups, in a national and global context, may be underrepresented or misrepresented
• How media representations convey values, attitudes & beliefs about the world & how these may be systematically reinforced across a range of representations
• How audiences respond to and interpret media representations
• The way in which representations make claims about realism
• The impact of industry contexts on the choices media producers make about how to represent events, issues, individuals and social groups
• The effect of historical context on representations
• How representations invoke discourses and ideologies and position audiences
• How audience responses to and interpretations of media representations reflect social, cultural and historical circumstances
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KEY AREAS: REPRESENTATION



• T h e  P r e s s
• T a b l o i d s
• B r o a d s h e e t s
• S e n s a t i o n a l i s m
• G a t e k e e p i n g
• N e w s  V a l u e s
• P o l y s e m i c
• B i a s
• N a r r a t i v e
• A n c h o r a g e
• P o l i t i c a l  S t a n c e
• L e f t  W i n g
• R i g h t  W i n g
• L a b o u r
• C o n s e r v a t i v e
• F o u r t h  E s t a t e
• R e g u l a t i o n
• S e l f - R e g u l a t i o n
• S t a t u t o r y  R e g u l a t i o n
• I P S O / P C C

SENTENCE STARTERS

• C o n g l o m e r a t e
• S u b s i d i a r i e s
• V e r t i c a l  I n t e g r a t i o n
• H o r i z o n t a l  I n t e g r a t i o n
• O w n e r s h i p
• C o n c e n t r a t i o n
• O l i g o p o l y
• P l u r a l i s m
• I n d u s t r i e s / A u d i e n c e s
• R e a d e r s h i p
• P r o d u c t i o n
• D i s t r i b u t i o n
• C i r c u l a t i o n
• C o n t e x t
• P h o n e  H a c k i n g
• L e v e s o n  E n q u i r y
• H a c k e d  O f f  C a m p a i g n
• T e c h  C o n v e r g e n c e
• I n t e r a c t i v i t y
• C i t i z e n  J o u r n a l i s m



CASE STUDY
THE DAILY MIRROR



THE DAILY MIRROR – FACTS

List as many facts as you can regarding The 
Daily Mirror. Be prepared to feedback.



• The Daily Mirror is a national mid-market tabloid newspaper established in 1903 and aimed at a 
predominantly working-class readership (C2DE).

• It follows a traditionally left-wing political stance.

• The response to the Covid-19 pandemic by the UK Government has divided opinion in the UK 
due to the restrictions put in place and the number of UK deaths from Covid-19 topping of 
208,000.

• The edition was published on the 1st of February 2022 following the revelation of multiple parties 
taking place in Downing Street during nationwide lockdowns, some of which were attended by 
Boris Johnson.

• The Daily Mirror has consistently adopted a critical approach of the conservative government's 
handling of the COVID-19 pandemic.

• The headline informs the readers that the right-wing government were not able to follow their 
own restrictions. ‘Zero Shame’ could create panic/anger amongst the UK population, offering zero 
sympathy from the government.

• Boris Johnson is positioned as arrogant and self-serving.

• Dominant Reading: The government are unable to act in the public's best interests and effective 
action needs to be taken following these revelations.

THE DAILY MIRROR – FACTS



• MEDIA LANGUAGE & REPRESENTATION

• IMAGERY
• The layout and design are conventional of tabloid newspapers, which is generally image led rather than text led (less copy). Mirror readership might 

have low literacy levels, so bold san-serif fonts are used to anchor imagery.
• The page is split between the political story (taking prominence) and a plug promoting the Platinum Jubilee feature. The medium close-up shots of the 

Queen and her father act as iconic symbolism of patriotism, with costumes connoting wealth, status, culture and traditional values (old photos).
• The smirking image of Boris Johnson dominates the front cover and anchors the headline – he appears unconcerned and arrogant (left-wing view). 

Although wearing a suit, he looks messy and dishevelled, connoting that he is a bit lazy and unprofessional.
• In the chosen secondary image, the disdain of opposition leader Sir Keir Starmer, demonstrated through his NVC, is likely to be shared by the majority of the 

left wing Daily Mirror readers (he is represented as calm and in control).
• The lack of visual adverts (rare for a tabloid – working class demographic) helps to reinforce the serious nature of this political story as readers are 

expected to focus solely on the failings of the current right-wing government.
• All males included on the front cover are all wearing suits and ties, representing men as in positions of power, authority, and wealth (patriarchal).

• TYPOGRAPHY
• The masthead is bold and recognisable as a red top tabloid. The typography is strong, and the name conveys messages about how it may ‘hold a mirror’ 

up to what is taking place in society.
• The slogan within the masthead ‘Heart of Britain’ suggests the role the newspaper has in society and it cares about what is happening to the UK people.
• The accompanying caption to the image of Labour leader Keir Starmer reads ‘Crushing’, reinforcing the left-wing stance of the newspaper and their 

support of the labour party and their leader.
• The headline is brief and dramatic, typical of the paper’s style (tabloid) and uses emotive language such as ‘Zero Shame’. The strapline ‘Gray Report Fallout’ 

gives the story negative connotations.
• The sub-heading uses numbers to highlight the weight of his alleged misdemeanours, with evidence to support – ‘300 pictures handed over’ – This 

makes the story very persuasive and puts emphasis on ZERO after providing mainly high numbers to highlight the magnitude of Johnsons crimes.
• The newspaper reinforces the stubborn nature of the Prime Minister with the inclusion of the caption ‘I’M NOT GOING’ suggesting his failure to take 

responsibility for what has happened.
• Language used is emotive and reflects the values and attitudes of the newspaper and their political allegiance - referring to Boris Johnson as ‘shameless’ 

(bias) + the mode of address is direct using colloquialisms such as ‘cops’ and ‘lockdown bashes’ to engage with the readership (working class).
• The inclusion of the ellipsis constructs a dramatic pause before ‘and still’, suggesting the weight of evidence against him should be enough, but he still does 

not take responsibility (no apology).

FRONT COVER – KEY POINTS



• MEDIA LANGUAGE & REPRESENTATION

• IMAGERY
• The double page spread is busy and eye- catching. It incorporates a range of different newspaper features including the editorial, letter, direct 

quotations, large images, as well as the central story.
• The central images are emotive and dramatic, juxtaposing the scene from the hospital ward (PPE) with one of the prime minister smirking, looking furtive 

and holding a glass of wine (giving the audience perspective on the context).
• Johnson is represented as being lazy, enjoying middle to upper class luxuries, instead of doing what he is elected to do and save lives/protect the public 

(further reinforces the government broke rules while people were suffering).
• In contrast, the doctors and nurses are represented as heroic, with their jobs being portrayed as risky, dangerous, yet essential. Positive messages about key 

workers and the NHS (image + vaccine side article) make them seem like both heroes and victims of the pandemic.
• The selection and combination of images contributes to the construction of the representations of the issue and the people involved. The choice of 

image for Boris Johnson, accompanied by the anchor ‘Rule Breaker’, directly contrasts with the image from the hospital.
• Satirical political cartoon represents Boris Johnson as being so bad even Putin doesn’t want to talk to him. Links him to ideas of tyranny and control 

(potential bias left wing views expected to be found in a newspaper such as The Daily Mirror).

• TYPOGRAPHY
• The branding of the newspaper continues onto these pages with the use of the colour red linking to the ‘red top’ masthead. The subheading, pull 

quote and Sir Keir Starmer’s name are also in a red palette, connoting the political allegiance of the newspaper.
• The main feature being written by the oppositional Labour Party leader Sir Keir Starmer, explains some of the bias against Boris Johnson and the 

Conservative Party in the article.
• The large headline is emotive, echoing the FC headline by repeating the word ‘shame’, conveying the Mirror’s values and opinions on what happened. 

This is also reflected in the ‘stain on our great nation’ article that uses negative language to create the impression of Tories ruining the country.
• The pull quotes in this section (emphasised using large quotation marks) use language that conveys the feeling of the newspaper: ‘continues to lie’ - ‘a 

mockery’ (appeals to less educated readers).
• The inclusion of small opinion pieces/individual stories of ordinary people personalises the story by making it about the experiences of individuals, 

rather than a complicated political progress involving subjects distanced from the newspaper’s readers. Together, they connote Johnson as being 
unpopular (the selected people also reflect the diverse Mirror readership – mixed ages, genders, ethnicities etc.)
Keir Starmer’s ‘Dear Mirror Readers’, strikes a personal tone and reinforces the values and beliefs of the newspaper and the expectations of the readers. He 
also uses inclusive language such as ‘when WE were tested’ and ‘OUR response to COVID’ to help represent him as a man of the people.

• His use of flattery - “The British public are not fools” quote, represents the public as being intelligent, reflecting Starmer’s desire to gain voter support.

DOUBLE PAGE – KEY POINTS



CASE STUDY
THE TIMES



THE TIMES – FACTS

List as many facts as you can regarding The 
Times. Be prepared to feedback.



• The Times is a national quality broadsheet newspaper established in 1785 and aimed at a 
predominantly middle-class readership (ABC1)

• It follows a traditionally centre (neutral) political stance.

• The response to the COVID-19 pandemic by the UK Government has divided opinion in the UK 
due to the restrictions put in place and the number of UK deaths from Covid-19 topping of 
208,000.

• The edition was published on the 1st of February 2022 following the revelation of multiple parties 
taking place in Downing Street during nationwide lockdowns, some of which were attended by 
Boris Johnson.

• The Times has consistently adopted a neutral approach of the way the conservative government 
has been handling the response to Coronavirus (neither supportive or overly critical).

• The headline informs the readers that the right-wing government are being investigated by the 
police over four lockdown parties. ‘PM’s four lockdown parties’ could create panic and distrust 
amongst the UK population, offering little sympathy from the public.

• Boris Johnson is placed in a somewhat strained/reformed position.

• Dominant Reading: The extent of partygate is being investigated by the police including the role 
played by the Prime Minister.

THE TIMES – FACTS



• MEDIA LANGUAGE & REPRESENTATION

• IMAGERY
• The newspapers logo signifies that it steeped in tradition and history (has existed since 1785)
• Masthead is partially covered by an image of a woman working out, representing the newspaper as iconic and well known, even when masthead not clear.
• The central image is a close-up photograph of Boris Johnson with an indirect mode of address. His code of expression shows some trepidation of what is 

to come as he goes to the Commons (facial expression lacks confidence and suggests his future is unclear).
• This photograph suggests he has questions to answer, whilst not explicitly criticising him, as the Times tries to remain politically neutral/centrist.
• The selection and combination of images and language constructs a subtly negative representation. This criticism of Boris Johnson as a failure is quite 

unusual, as the Times can often lean towards the right rather than the left (Conservative).
• General perception irrelevant of readers political bias, this reflects the public opinion at the time of many readers who were angry about the rule breaking.
• This construction of the representation of the event does not reflect the newspaper’s usual political allegiance, which may be as the newspaper feels 

responsible as an opinion leader to reflect the reactions of many people with differing political views.

• TYPOGRAPHY
• The masthead is bold, recognisable and effectively signifies the ideology of the paper, suggesting that it reports and reflects upon the issues of the time.
• The serif font represents the newspaper as being traditional, sophisticated and classy. The typography chosen is strong and commands the front page and is 

placed either side of the crest and logo. The text is compact and detailed; subheadings are not generally used to split up the stories into sections, suggesting 
that the readers are comfortable with detailed information and analysis.

• Large amount of small print copy represents the paper as being complex and aimed at readers with high literacy skills. Formal mode of address (no slang 
or colloquial language) reflects the broadsheet status and suggests serious content - reflecting the middle class ABC1 readership.

• The inclusion of Sue Gray pull quotes, suggest that the overall conclusion is that Boris Johnson has failed in some way. The ellipses suggest that this issue is 
not over and there is more to come.

• The headline ‘Police investigate PM’s four lockdown parties’ is informative rather than dramatic and enigmatic. The same is true of the sub-heading 
‘Gray criticises leadership and drinking culture’ (suggesting the Tories are out of control and self indulgent).

• The construction and choice of language in the headlines and subheadings represent the event and the PM in a negative way – ‘PM’s four lockdown parties’ 
implies Boris Johnson’s involvement and the use of ‘four’ points out the seriousness of the event.

• The Times Verdict’ section represents the newspaper as being judgemental and important. As an audience, we should be listening to their opinions 
(judge connotations). Facts and figures are used to emphasise how much evidence there is against Boris Johnson.

• Quotes from both Labour and Conservative members condemning Johnson represents the idea that he has lost support from everyone and further supports 
the neutral/centrist ethos of the Times.

THE TIMES – KEY POINTS



THEORY
MEDIA LANGUAGE & REPRESENTATION



THEORY RECAP

MEDIA LANGUAGE

BARTHES LEVI-STRAUSS BAUDRILLARD NEALE TODOROV

GENRE NARRATOLOGY SEMIOTICS POSTMODERNISM STRUCTURALISM

TASK
Match up the theorist with the theory



THEORY RECAP

MEDIA LANGUAGE

BARTHES LEVI-STRAUSS BAUDRILLARD NEALE TODOROV

GENRE NARRATOLOGY SEMIOTICS POSTMODERNISM STRUCTURALISM



BARTHES LEVI-STRAUSS



IN SHORT

Through media language, 
media texts communicate 

their meaning by highlighting 
what's important

Items can have a literal 
definition (denotation) as well 
as a deeper hidden/attached 

meaning (connotation)

Through over exposure, the 
meanings that have been 

given to objects can appear as 
natural/organic

IN SHORT

In order to understand the 
meaning behind a media text, 
you need to analyze the basic 

elements that make it

Every text can be understood 
by analyzing its use of 

opposing elements (you 
cannot understand one 

without the other)

Society will see one opposite 
as greater or having more 

worth/validation/importance 
than the other

CONSIDER: How can we apply these theories to The Daily Mirror and The Times?

BARTHES LEVI-STRAUSS



DREAM EXAMPLE:
Many of the images illustrate the lyrics but connote deeper 

meanings in relation to the more abstract notion of working to 
achieve a ‘dream’. A range of enigmas are used (why are they 
puppets? Who is the woman? How will this end?) to help drive 

the narrative. The idea of ‘myth’ relates to the use of 
iconography such as the ‘hoodie’ which, over time, has become 

recognisable as a symbol of youthful rebellion. 

RIPTIDE EXAMPLE:
The signified meaning of the pile of dollar bills which 

accompanies the line “Oh, all my friends are turning green”, can 
be interpreted according to social convention. Its constructed 

meanings can come to seem self-evident through the 
connotations of the colour green in relation to both money and 

envy (Barthes’ status of myth through a process of 
naturalisation).  This example of polysemy could be interpreted in 

a variety of ways e.g. is it implying that friends (possibly in 
bands) have ‘sold out’ by giving into money, or perhaps they are 

turning green with envy at the success of Vance Joy

THE DAILY MIRROR:
The construction of the representation of the event and the key players on 
the front page is dominated by the large image of Boris Johnson, anchored 

by the dramatic headline and subheadings. He has been criticised 
previously for his ‘smirk’ and here the newspaper has selected an image 

with this expression, reinforced by the caption ‘I’m Not Going’ which 
connotes his seemingly uncaring attitude. The choice of the image of Boris 
Johnson focuses on his code of expression and the anchor of the caption.
This selection and combination conveys the attitudes and beliefs of the 
Mirror whose political allegiance of left wing is suggested by the more 
active image of Keir Starmer and the anchor ‘Crushing’, referring to the 

way he dealt with Boris Johnson in the House of Commons. The 
combination of images, layout and language choices construct a negative 

representation of the event and the prime minister’s role in it.

THE TIMES:
The photograph appears to be taken off guard, exposing the Prime Minster 

as potentially vulnerable or struggling to deal with the case in hand. The 
connotation of this kind of shot is that they are un-posed and often private 

situations that the photographer has managed to capture. The framing 
suggests a candor to the photo. This emphasizes the emotional and 

personalized framing for the story.

THE DAILY MIRROR:
The language used across the double page spread vilifies the government 
and their actions. Binary opposites are used to reinforce the point – ‘quiet 
dignity’ set against ‘lying bombast’. The presence of both the Conservative 

party leader, Boris Johnson and the Labour party leader Sir Keir Starmer 
creates another binary opposition. It has clearly been communicated who 

readers should position themselves in favour of and which side of the 
binary opposition holds more ideological significance. There is also 

a binary opposition between the government, Boris Johnson and ‘the 
people’ which feeds into the ‘us VS them’ ideology of ‘populism’.

THE TIMES:
Meaning is dependent on pairs of oppositions; the way these oppositions 

are used and resolved reflects the ideology of the newspaper which is 
balanced/neutral (understanding the opposites gives balance). The sub-

heading ‘The Times verdict’ + ‘Full analysis and comment inside’ suggests 
that these binary oppositions may be resolved by the newspaper’s opinion 

contained in these inner pages. The Times demonstrates less explicit 
political allegiance compared to a tabloid publication and therefore may 
offer more than one viewpoint on an issue. The resolution of oppositions 

may only be evident and more explicit in something such as an 
editorial/opinion piece, where political allegiance may be obvious.

BARTHES LEVI-STRAUSS



POSTCOLONIALISM PERFORMATIVITY FEMINISM REPRESENTATION IDENTITY INTERSECTIONALITY

THEORY RECAP

REPRESENTATION

HALL VAN ZOONEN BELL HOOKS BUTLER GILROY GAUNTLETT

TASK
Match up the theorist with the theory



POSTCOLONIALISM PERFORMATIVITY FEMINISM REPRESENTATION IDENTITY INTERSECTIONALITY

THEORY RECAP

REPRESENTATION

HALL VAN ZOONEN BELL HOOKS BUTLER GILROY GAUNTLETT



HALL



IN SHORT

Representational ideas and 
how they are projected is 

controlled by media language 
(image, technical etc.)

Stereotyping happens where 
there is an unfair share of 

power in society where 
misunderstood groups are 

shown as different

Representations of people are 
based on narrow opinions that 

are consistently repeated in 
the media

HALL

CONSIDER: How can we apply these theories to The Daily Mirror and The Times?



THE DAILY MIRROR:
The Daily Mirror uses stereotypical representations of the prime minister and other members of the government to 

convey its left-wing agenda and to raise awareness of inequalities in society. This is particularly pertinent with this story 
through which the inequalities in power are highlighted – those in power have been seen to flout the rules 
they themselves set, whilst the ‘ordinary person’ conformed to the restrictions and suffered as a result. The 

representation of Partygate and of those involved in it are constructed through the language of recognisable signs. Codes 
of clothing are used to convey messages about social standing. Similarly, the sign of the glass of fizz in the hand of Boris 
Johnson connotes a party and is juxtaposed against the signs that suggest the ‘Critical care’ ward, leading the audience 

to draw negative conclusions about his behaviour.

THE TIMES:
The front page of The Times produces meaning through the language used, by using recognisable signs that will be 

interpreted by the audience, for example, headlines, image choices, language, and mode of address. The lack of 
derogatory language used to describe the turn of events represents a desire by The Times to stay relatively neutral and 

following the release of the Sue Gray's report. These choices contribute to the construction of the event and encode 
meanings that are to be decoded by the audience.

HALL



EXAM PREP
MEDIA LANGUAGE & REPRESENTATION



PRACTICE QUESTIONS

MEDIA LANGUAGE

1. Explore how the combination of elements of media language influences meaning in 
the UNSEEN TEXT (2019)

2. Explore how the UNSEEN TEXT communicates meanings (2022)
3. How are genre conventions used in the UNSEEN TEXT to attract audiences
4. Explore how codes and conventions are used to construct meaning in the UNSEEN 

TEXT

5. Analyse how the UNSEEN TEXT creates meaning through the use of media language
6. Discuss how media language is used to establish meaning in the UNSEEN TEXT

REPRESENTATION

1. Compare how these pages from the UNSEEN TEXT and the SET TEXT construct 
versions of reality (2019)

2. Compare how audiences may interpret the representations of gender in the UNSEEN 
TEXT and the SET TEXT (2022)

3. Provide an analysis of the use of stereotypes in the UNSEEN TEXT and the SET TEXT
4. Explain how the UNSEEN TEXT and the SET TEXT convey viewpoints and ideologies
5. Compare how audiences are positioned by the representations of ethnicity in the

UNSEEN TEXT and the SET TEXT
6. Compare how representations of events are constructed in the UNSEEN TEXT and 

the SET TEXT 



SENTENCE STARTERS: LANGUAGE

• The subject’s costume (insert example) is symbolic of…

• Within the media text, genre conventions have been challenged through the use of…

• As stated in Levi-Strauss’ Structuralism theory, meaning is dependent upon pairs of 
binary oppositions. A pair of binary oppositions in the media text (insert example) vs 
……

• The minimalist style of the media text creates a sense of…

• The use of a close up on (insert example) in the media text has connotations of…

• Media language has been used throughout the media text to demonstrate the 
ideology of…

• Roland Barthes claimed that texts communicate their meanings through a process of 
signification. A sign of this in the media text is the use of (insert example)

• In the media text, the (insert example) uses media language to present a 
contemporary viewpoint on (insert example) by…

• In the media text, the (insert example) uses media language to present a traditional 
viewpoint on (insert example) by…

• The theme of (insert example) is evident throughout the media text and supported by 
media language. This can be seen when...

• The use of (insert example) typography in the media text creates a sense of…



SENTENCE STARTERS: REPRESENTATION

• The character (insert example) is represented as…

• Contextual, the character of (insert example) supports the hegemonic 
viewpoint/ideology of…

• In the media text, the characters (insert example) and (insert example) are examples 
of dominant stereotypes as they…

• In the media text, the characters (insert example) and (insert example) are examples 
of subverted stereotypes as they…

• The media text supports the theoretical views of (insert example) by…

• Audiences are invited to respond with a dominant hegemonic viewpoint by…

• Audiences are invited to respond with a challenged viewpoint by…

• In terms of context, the media text references (insert example) when…

• Van Zoonen states that women are sexualised and vulnerable in the media. An 
example of this being supported in the media text is when…

• According to Stuart Hall’s Representation theory, stereotyping tends to occur where 
there are inequalities of power. An example of these differences in power can be seen 
through…

• As mentioned in bell hooks’ feminism theory, feminism is a struggle to end sexist, 
patriarchal oppression. Patriarchal oppression is evident in the media text when…



ADDITIONAL PHRASES
EMPHASIS COMPARE CAUSATION ADDITION EXTENSION RELATIONSHIP CONCLUSION

• for instance
• in particular 
• certainly 
• indeed 
• undoubtedly 
• of course 
• surely 
• obviously 

• however
• whereas 
• on the contrary 
• on the other 

hand
• rather 
• although 
• in spite of
• otherwise 
• similarly 
• nor 
• neither 
• either 
• in comparison

• as a result
• consequently
• subsequently
• therefore
• hence 
• in order to

• furthermore 
• in addition 
• further also

• in other words
• thus 
• that is 
• that is to say 
• Likewise
• moreover

• accordingly 
• Equally
• in fact 
• more specifically 
• more interesting 
• inasmuch as 
• hence 
• for this reason 
• not withstanding 
• inevitably 
• in order to 
• for this purpose 
• in this way 
• admittedly 
• nevertheless

• as I have said
• As previously 

stated
• to conclude
• in conclusion
• to sum up



PEETA
Point: The purpose of your paragraph.

Example: Identify specific evidence from 
the text to support your point.

Explanation: Explain how this evidence 
links to your point.

Theory: Use theory in your explanation to 
make sure your explanation is solid.

Answer: Link back to what meaning is 
created for the audience.

PETAL
Point: The purpose of your paragraph.

Example: Identify specific evidence from 
the text to support your point.

Theory: Use theory in your explanation to 
make sure your explanation is solid.

Analysis: Examine the structure of the text 
and alternative audience readings.

Link: Compare/contrast points to the 
second text or wider context of the text.

PEACE
Point: The purpose of your paragraph

Example: Identify specific evidence from 
the text to support your point.

Analysis: Examine the structure of the text 
and alternative audience readings.

Context: Reflect on Historical, Cultural, 
Social, Economic and Political meaning. 

Evaluate: Judge the importance or value of 
your point with theory.

PEA
Point: The purpose of your paragraph

Example: Identify specific evidence from 
the text to support your point.

Analysis: Examine the structure of the text 
and alternative audience readings.



STRUCTURING

REPRESENTATION – COMPARISON QUESTION

For a 30 mark representation question, that asks you to compare an 
unseen text to a set text, we suggest two approaches:

APPROACH 1
Point – address question topic

Example – from unseen text using media language to feed a representational point
Example – from set text using media language to feed a representational point

Theory – apply to both points collectively (similarities and/or differences)

APPROACH 2
The same as above, but analyse the unseen text in full first, and then analyse the set text in 

full second. This approach will no doubt need an overall conclusion summing up the two 
texts in relation to the original question

Tip: Always start with the unseen text and then compare to the set text, as the unseen text 
will dictate what to talk about/analyse in terms of similarities and/or differences


