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COMPONENT 1



SECTION B

Section B requires learners to analyze key set texts in 
relation to: INDUSTRIES, AUDIENCES and CONTEXTS. 

These can be defined as:

INDUSTRIES:
How a range of media companies finance, plan, make, advertise and 

release media products to audiences

AUDIENCES:
How the media target/categorise/construct/profile a range of different 
people/consumers and the complex relationship between them and the 

products they consume

CONTEXTS:
The social, cultural, political, economic and historical factors 

surrounding the production and consumption of a media product



• For C1 SB, you will face a STEPPED question 
on either INDUSTRIES or AUDIENCES

SECTION B

• INDUSTRIES
• Q3a and Q3b will be short questions worth 1-3 marks (often 

definitions)
• Q3c and Q3d will be longer questions worth 8-12 marks 

(short essay on your case studies)
• This section usually adds up to 25

• AUDIENCE
• Expect at least 2 questions
• Q4a and Q4b will usually be either an 8 marker and a 12 

marker, or 2x 10 markers. Therefore, expect to write 
relatively brief, concise responses.

• This section usually adds up to 20



THEORISTS

 ROLAND BARTHES – SEMIOTICS
 STEVE NEALE – GENRE
 TODOROV – NARRATOLOGY
 BAUDRILLARD – POSTMODERNISM
 LEVI-STRAUSS – STRUCTURALISM
 GILROY – POSTCOLONIAL
 BELL HOOKS – FEMINISM
 VAN ZOONEN – FEMINISM
 BUTLER – GENDER PERFORMATIVITY
 GAUNTLETT – IDENTITY
 HALL – REPRESENTATION
 GERBNER – CULTIVATION
 SHIRKY – END OF AUDIENCE
 JENKINS – FANDOM
 BANDURA – MEDIA EFFECTS
 HALL – RECEPTION
 LIVINGSTONE/LUNT – REGULATION
 CURRAN/SEATON – POWER INDUSTRIES
 HESMONDHALGH – CULTURAL INDUSTRIES

COMPONENT
 COMPONENT 1: MEDIA PRODUCTS, INDUSTRIES AND AUDIENCE 

(SECTION A)

 COMPONENT 1: MEDIA PRODUCTS, INDUSTRIES AND AUDIENCE 
(SECTION B)

 COMPONENT 2: MEDIA FORMS AND PRODUCTS IN DEPTH

 COMPONENT 3: CROSS-MEDIA PRODUCTION

CONCEPTS
 MEDIA LANGUAGE

 REPRESENTATION

 AUDIENCE

 MEDIA INDUSTRIES

FOCUS: FILM MARKETING



INDUSTRIES

MEDIA LANGUAGE

REPRESENTATION

AUDIENCES

KEY AREAS



KEY AREAS: INDUSTRIES

• Processes of production, distribution and circulation by organisations, groups and individuals in a global context
• The specialised and institutionalised nature of media production, distribution and circulation
• The relationship of recent technological change and media production, distribution and circulation
• The significance of patterns of ownership and control, including conglomerate ownership, vertical integration and diversification
• The significance of economic factors, including commercial and not-for-profit public funding, to media industries and their products
• How media organisations maintain, including through marketing, varieties of audiences nationally and globally
• The regulatory framework of contemporary media in the UK
• The impact of 'new' digital technologies on media regulation, including the role of individual producers
• How processes of production, distribution and circulation shape media products
• The impact of digitally convergent media platforms on media production, distribution and circulation, including individual producers
• The role of regulation in global production, distribution and circulation
• The effect of individual producers on media industries
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• M a i n s t r e a m
• M a j o r / B i g  S i x
• M a s s / N i c h e
• I n d e p e n d e n t

• B o x  O f f i c e
• P r o f i t
• B u d g e t
• O p e n i n g  W e e k e n d
• P r o d u c t i o n  V a l u e

• C o n g l o m e r a t e
• S u b s i d i a r i e s
• V e r t i c a l / H o r i z o n t a l  I n t e g r a t i o n
• D i v e r s i f i c a t i o n
• D i v i s i o n s

• P r i n c i p l e  C a s t
• S t a r  P o w e r
• D i r e c t o r / P r o d u c e r

SENTENCE STARTERS

• O w n e r s h i p
• R e g u l a t i o n
• A u d i e n c e
• D e m o g r a p h i c / P s y c h o g r a p h i c
• P r o d u c t i o n
• D i s t r i b u t i o n / M a r k e t i n g
• C i r c u l a t i o n
• E x h i b i t i o n
• C l a s s i f i c a t i o n

• N a r r a t i v e
• S o c i a l  R e a l i s m
• A u s t e r i t y
• V e r i s i m i l i t u d e
• C o n t e x t

• C o n n e c t i v i t y
• C r o s s - M e d i a  C o n v e r g e n c e
• S y n e r g y
• A b o v e / B e l o w  t h e  L i n e



CASE STUDY
BLACK PANTHER



BLACK PANTHER – FACTS

List as many facts as you can regarding Black 
Panther. Be prepared to feedback.



• MAJOR/MAINSTREAM OR INDEPENDENT RELEASE: Major/Mainstream
• RELEASE: 13th Feb 2018 (UK) - 16th Feb 2018 (US) - Premiered 29th Jan 2018
• GENRE: Superhero – Fantasy/Sci-Fi
• RATING: 12A (UK) + PG-13 (US)
• TARGET AUDIENCE: Comic Book Fans. Marvel Fans. Superhero Fans. Action/Blockbuster Fans
• DEMOGRAPHIC: Age 12-40. All Ethnicities + All Genders + All Classes
• PSYCHOGRAPHIC: The Mainstreamer and The Aspirer
• BUDGET: $200m
• BOX OFFICE: $1.35b
• OPENING WEEKEND: $427m (Globally)
• PRODUCTION LOCATIONS: South Africa + Zambia + Uganda + Argentina + South Korea + Georgia
• CREW: Ryan Coogler (Director) Kevin Feige (Producer)
• CAST: Chadwick Boseman. Michael B. Jordan. Martin Freeman. Daniel Kaluuya. Letitia Wright + more
• USP: Cultural Context of the Narrative – African American Director + Predominantly Black Cast
• PRODUCTION COMPANIES: Marvel + Walt Disney Pictures
• FINANCIER(S): The Walt Disney Company (Conglomerate)
• DISTRIBUTOR(S): WD Studios Motion Pictures + WD Studios Home Entertainment + Buena Vista
• MCU: Highest grossing film franchise of all time - $25.4 billion. 17th film of 27 films to date
• HISTORICAL CONTEXT: Black Panther Party Movement – Colonialization
• CULTURAL CONTEXT: White Hollywood – Lack of Diversity in Sci-Fi/Superhero Lead Roles + Black Cinema - #oscarssowhite 2016 

+ Misrepresentations of African Continent
• ECONOMIC/POLITICAL CONTEXT: BLM – Police Brutality – 21st Century Racism
• AFROFUTURISM: Art, Science, Technology through a Black Lens
• MARKETING OVERVIEW/AIMS: Embraced Synergy across various platforms + Above the line techniques (expensive) + 360-

Degree Consumer Experience + Marketing created a ‘Cultural Event’ as not just ‘another superhero’ film + The film’s release 
harnessed a political element to add gravitas + was released during BHM

• CAMPAIGNS: BP: The Album – Kendrick Lamar + Vibranium Hero – Hasbro Toys + Long Live the King – Lexus Car (Superbowl 
Advert) + All-Star Slam Dunk Contest (NBA PO’s) + Welcome to Wakanda – NY Fashion Week

• SOCIALS: Most tweeted 2018 film - 5m tweets globally + Became most-tweeted about film ever - 35m tweets

BLACK PANTHER – FACTS



KEY POINTS: INDUSTRIES

OWNERSHIP AND FUNDING

• The film industry is dominated by major 
Hollywood studios which are hugely financially 
successful and have millions to spend on their 
products. BP is a major cinema release (Walt 
Disney Studios Motion Pictures) through Marvel 
Studios, a subsidiary of the Walt Disney Studios (A 
Walt Disney Company). It’s budget was $200m and 
it made $1.347b at the box office. Having this kind 
of financial and resourcing power behind a films 
release ensured that BP had the very best cast, 
crew and equipment to maximise its’s production.

• As the Walt Disney Company is vertically 
integrated (own companies in each stage of the 
filmmaking process) they were able to finance, 
produce, market/distribute and circulate BP using 
their subsidiaries and divisions. This meant that if 
the film was a success, the company kept all profits 
within the one conglomerate = good business.

• This major ownership can also be reflected in the 
mainstream genre choice of ‘Superhero –
Fantasy/Sci-fi/Action’ which ensures a large 
audience. The demographics (all ages, genders, 
classes and ethnicities) also ensures a wide appeal 
and higher chance of box office success.

MEDIA REGULATION

• The BBFC (independent, non-governmental body) 
age rates UK film releases. However, local councils 
have the power to overrule BBFC decisions and 
rate films differently (e.g. This is England rated 18 
by BBFC but several councils rated it 15).

• In the modern era, thanks to the growth of 
digitally converged technologies, traditional forms 
of regulation are at risk. No longer are film goers 
having to show ID at cinemas and shops but are 
instead streaming and downloading from home.

• The BP theatrical release gained a 12A UK (PG-13 
US) certificate mainly due to its level of violence. 
However, the lower the age certificate, the bigger 
chance of success a film can have (wider target 
audience). Some powerful conglomerates can 
request an age certificate and often challenge a 
regulators outcome if they do not agree with it. 
This is a sign of power from the studios that 
technically could weaken the regulatory bodies.

IMPACT OF TECHNOLOGY

• Disney, BP’s distributor adopted a ‘360-degree 
consumer experience’ to their marketing of the 
film (i.e. wherever you look, there’s Black 
Panther!). This was enhanced by access to 
digitally converged technologies.

• The concept was to make the film into a ‘cultural 
event’ across a variety of media and platforms 
and raising its profile from being ‘another 
superhero’ film into something more politically 
resonant. The power of Disney meant it could use 
its many divisions (music, TV, parks, shops etc) to 
embrace synergy and bring much hype to the films 
theatrical release.  This again, was made possible 
thanks to the growth of new digital technologies.

• Thanks to the conglomerate power of the Walt 
Disney Company, Marvel were able to access high 
tech production methods such as CGI (computer 
generated imagery) for the creating of Wakanda, 
and Performance/Motion Capture for the creation 
of the Black Panther suit. These processes are very 
expensive yet help attract a mass audience. The 
large budget of $200m ensured that audiences 
would enjoy a high production value in the film.

PRODUCTION AND DISTRIBUTION

• In terms of production, being owned by a 
conglomerate like the Walt Disney Company meant 
that Marvel were able to embrace CGI for the 
creating of Wakanda, and Performance Capture for 
the creation of the Black Panther suit. These 
processes are very expensive yet help attract 
audiences ($200m budget) and really make a 
spectacle of the films release.

• In terms of marketing, Disney adopted a ‘360-
degree consumer experience’, allowing the 
BP/Disney brand to target a diverse audience who 
may not be ‘fanboys’ - Hasbro Toys + Lexus Cars + 
Kendrick Lamar soundtrack + NBA play offs + 
Welcome to Wakanda at NY Fashion Week.

• In terms of circulation, BP was released during 
Black History Month, celebrating African culture 
(contexts). BP won numerous awards around the 
world (90 wins + 226 nominations) and became the 
first superhero film to be nominated for Best 
Picture and the first Marvel Studios film to win an 
Oscar (2019). Just before release, BP became the 
most-tweeted about film ever with 35m tweets. Its 
home release (Buena Vista/WD Home Ent) raised 
$47.6m and its overall gross stands at $1.347b.



CASE STUDY
I, DANIEL BLAKE



I, DANIEL BLAKE – FACTS

List as many facts as you can regarding Black 
Panther. Be prepared to feedback.



• MAJOR/MAINSTREAM OR INDEPENDENT RELEASE: Independent
• RELEASE: 21st October 2016 (UK) - 9th June 2017 (US)
• GENRE: Social Realist Drama
• RATING: 15 (UK) + R-17 (US)
• TARGET AUDIENCE: Social Realist Fans + Ken Loach Fans + Left/Liberals + Indie Cinema Fans
• DEMOGRAPHIC: Age 18-60 + All Ethnicities + All Genders + C2DE Classes
• PSYCHOGRAPHIC: The Explorer + The Struggler + The Reformer
• BUDGET: £3.5m
• BOX OFFICE: £12m
• OPENING WEEKEND: £5.4m (UK) - $19,000 (US)
• PRODUCTION LOCATIONS: Newcastle, England
• CREW: Ken Loach (Director) Rebecca O’Brien (Producer) Paul Laverty (Writer)
• CAST: Dave Johns (Daniel) - Hayley Squires (Katie) - Kate Rutter (Ann) - Kema Sikazwe (China)
• USP: Social and Political Contexts of the Narrative – Austerity/Work Capability Assessment
• PRODUCTION COMPANIES: Sixteen films + Wild Bunch + Why Not Productions
• FINANCIER(S): BBC Films + BFI
• DISTRIBUTOR(S): eOne Entertainment + Sundance Films
• KEN LOACH: Renowned indie film maker – Socialist/Left Wing Ideas – Established Fanbase
• SOCIAL CONTEXT: UK Poverty – Welfare System Failings – Universal Credit – Work Capability Assessment
• CULTURAL CONTEXT: Traditionally Underrepresented Lower Classes – Benefits/Scrounger Stereotype
• ECONOMIC/POLITICAL CONTEXT: Left Wing Message – Criticises Right Wing Conservative Government Policies
• AUSTERITY: 2008 Bank Crisis – 8 Yr Recession – Reduce Public Spending - Fiscal Tool or New Political Agenda?
• MARKETING OVERVIEW/AIMS: Below the line techniques (inexpensive) due to small budget/niche audience + plugging of 

positive critic comments/Palme d’Or award/Ken Loach’s name (star power) + targeted educated audiences + referenced 
governmental policy, suggest audiences are aware of UK political/social issues

• CAMPAIGNS: Trinity Mirror – Newspaper Branding/Free Tickets etc + Kommando – Guerrilla Projection Campaign + 
#wearealldanielblake – Celebrity Video

• SOCIALS: Website (idanielblake.co.uk) + Facebook and Twitter Pages (@idanielblake #idanielblake) + IDB website linked all 
platforms through hashtag (#idanielblake) and the #WeAreAllDanielBlake campaign

I, DANIEL BLAKE – FACTS



KEY POINTS: INDUSTRIES

OWNERSHIP AND FUNDING

• I, Daniel Blake is an independent film produced by
Sixteen Films, Why Not Productions and Wild 
Bunch Production, distributed by eOne and 
financed by BBC Films and the BFI (British Film 
Institute. Due to the films gritty theme (Biopic –
Social Realist Drama), it had a more socially diverse 
pattern of ownership.

• Most independent films present a depiction of real 
life, which can often include controversial or 
thought-provoking content. Due to this, IDB 
received a small budget (compared to major 
Hollywood releases) of £3.5m and made $15.8m at 
the box office (a healthy profit for an indie).

• With no conglomerate, subsidiaries or integration 
present/possible, there are significant risks for 
independent companies putting a narrative driven 
film into production. IDB is no exception. The 
social realist genre, embraced by director Ken 
Loach, offers an experience that sits outside the 
logic of simply making media for money. IDB 
demonstrates a level of variety in its ownership 
that in turn allows independent cinema to be a 
creative avenue for filmmakers.

MEDIA REGULATION

• The BBFC (independent, non-governmental body) 
age rates UK film releases. However, local councils 
have the power to overrule BBFC decisions and 
rate films differently (e.g. This is England rated 18 
by BBFC but several councils rated it 15).

• In the modern era, thanks to the growth of 
digitally converged technologies, traditional forms 
of regulation are at risk. No longer are film goers 
having to show ID at cinemas and shops but are 
instead streaming and downloading from home.

• The IDB theatrical release gained a 15 UK (R-17 
US) certificate mainly due to its themes of 
poverty, struggle and exploitation.

• Despite the pressure many regulators face from 
large powerful conglomerates to have low age 
certificates to maximize their chance of box office 
success, independent films like IDB, often face 
tougher certificates due to the focus of the films 
being on realist narratives. Content is often 
controversial/a hard watch for some audiences, 
and it is this emotional response to these types of 
narratives that increases the chance of causing 
offensive to citizens.

IMPACT OF TECHNOLOGY

• Apart from the usual ‘above the line’ marketing 
techniques (poster, trailer etc.) several more 
unconventional marketing strategies were 
employed for IDB, many of which utilised 
developments in new technologies.

• With a modest £3.5m budget, little to no high-
tech production techniques were used, instead 
embracing verisimilitude to match the audience 
expectations for the social-realist genre.

• eOne, the film’s UK distributor, organised a 
‘grassroots’ marketing campaign, promoting the 
film in UK towns and cities through preview 
screenings and talks about the film in the weeks 
prior to its official release date, building up word 
of mouth and visibility in regional communities. It 
also embrace social media as this was cheap way 
of informing people about the release of the film.

PRODUCTION AND DISTRIBUTION

• In terms of production, IDB displays a limited 
production value due to its £3.5m budget, with no 
SFX or post-production techniques (although the 
context meant that these were not necessary).

• In terms of marketing, with a national appeal, IDB 
had an understated promotional campaign, so was 
advertised in the local press, radio, and TV. 
‘Kommando’ who were hired to promote a 
‘guerrilla’ projection campaign which saw quotes 
from the film beamed onto buildings such as the 
Houses of Parliament, grabbing the attention of the 
news media and passers-by. An editorial piece 
called ‘My Britain’ also featured a one-off column 
written by Daniel and published in an issue of The 
Daily Mirror (sharing the political views of Loach).

• In terms of circulation, after a premiere at the 
Cannes Film Festival, IDB was released worldwide 
throughout late 2016 and early 2017. A platform 
release pattern was used, which means the number 
of cinemas offering the film increased over its time 
in the cinema (going from 94 in its opening 
weekend to 273 cinemas in the UK). IDB won 22 
film awards including the 2016 Cannes ‘Palme D’Or’ 
and the 2017 BAFTA for ‘Outstanding British Film’.



THEORY
FILM MARKETING



REGULATION PROFIT & POWER CULTURAL

CURRAN & SEATON HESMONDHALGH LIVINGSTONE & LUNT

THEORY RECAP

INDUSTRIES

TASK
Match up the theorist with the theory



REGULATION PROFIT & POWER CULTURAL

CURRAN & SEATON HESMONDHALGH LIVINGSTONE & LUNT

THEORY RECAP

INDUSTRIES



CURRAN & SEATON HESMONDHALGH LIVINGSTONE & LUNT



CURRAN & SEATON HESMONDHALGH LIVINGSTONE & LUNT

IN SHORT

The media industry is 
dominated by a few 

companies who make 
decisions in order to increase 

their profit and power

The more concentrated the 
media is (only a few 

companies), the less creativity 
we will see

Creative and varied media can 
only really come from 

independent ownership 

IN SHORT

Media companies aim to 
minimise risk & maximise 

audiences for success

Risk is reduced if a company is 
integrated as it can use 

different divisions to help 
produce, distribute and 

circulate a media product

Risk is also reduced by 
companies considering genre, 
cast, narrative etc to ensure a 

product is successful

IN SHORT

A modern regulation issue is 
how to protect citizens from 

harm, whilst giving them 
everything in terms of choice

The growth of online has 
made the media very difficult 
to regulate and protect people 

from harm

The dominance of media 
companies could result in 

them being too powerful to 
regulate

CONSIDER: How can we apply these theories to I, Daniel Blake and Black Panther?



I, DANIEL BLAKE EXAMPLE:
I, Daniel Blake seems to offer an 

experience that sits outside the logic 
of profit and power and may arguably 

also demonstrate a level of variety 
and creativity that does not reflect 

Curran and Seaton’s ideas about the 
impact of media concentration. Ken 
Loach can offer a more adventurous 
production due to the films socially 
diverse pattern of ownership and 
Loach’s own pre-sold audience.

BLACK PANTHER EXAMPLE:
Despite being produced by a 

subsidiary (Marvel) of a major 
Hollywood studio (Disney) and 

supported by a wealthy  
conglomerate, Black Panthers much 

celebrated diversity challenges Curran 
and Seaton’s idea that domination by 
a small number of media institutions 

limits creativity and variety.

I, DANIEL BLAKE EXAMPLE:
As a film, IDB is high risk for the producers. 
It is not part of a successful franchise and 

aside from Ken Loach fans, there is no solid 
pre-sold audience for the product. The 

social realist genre offers an experience 
that does not strive for huge box office 
success, mainly due to its hard-hitting 

storylines of real human suffering. This 
automatically reduces the audience appeal 

and therefore little advantage would be 
gained if the film was under an integrated 

conglomerate (the risk remains high).

BLACK PANTHER EXAMPLE:
With a powerful conglomerate such as 

Disney, its subsidiary Marvel can embrace 
synergistic marketing to promote the film’s 
release, including; fashion, music, sports, 

and even a car. With the film being part of 
a franchise, Black Panther is also a very low 

risk for the producers. The character of 
T’Challa and Wakanda were introduced in 

Captain America: Civil War, the comic is 
over 50 years old, and all previous Marvel 

films have been hugely successful”.

IDB +  BLACK PANTHER EXAMPLE:
Regulations exist for film to prevent harm or 

offence and to ensure content is age 
appropriate. The regulatory bodies involved 

in regulating Black Panther and I, Daniel 
Blake in the UK were the BBFC (Cinema + 

DVD/Blu-Ray + Streaming Platforms). Black 
Panther was classified a 12A (12 for home 

release) and I, Daniel Blake 15.

The BBFC is required to assess the likelihood 
of material causing offensive. BP has some 

violent content but targeting a 12+ age 
bracket was key for Disney as they needed 

to make a profit and having a low age 
rating would help this (especially 

considering the superhero genre). IDB deals 
with mature themes of poverty, sex 

trafficking, and exploitation. The film also 
includes profanity, so warrants a 15+ rating. 

Both films were available on streaming 
platforms post cinema release. This could 

put traditional regulatory approaches at risk 
(unrestricted availability – lack of parental 

regulation).

CURRAN & SEATON HESMONDHALGH LIVINGSTONE & LUNT



EXAM PREP
FILM MARKETING



The short 1-3 mark questions will ask you to define key industry terms associated with 
ownership, technology, regulation and production/distribution/circulation. Some may also ask 
you to provide some case study facts. Marks available = time spent answering

• What is a conglomerate?
• What is a subsidiary?
• What is vertical/Horizontal integration?
• Explain what Production/Distribution/Circulation is
• What is meant by the term diversification?
• What is meant by media concentration?
• What is synergy / cross-media convergence?
• Define what is meant by mass/mainstream production
• Define what is meant by niche/independent production
• Briefly explain what is meant by media regulation
• Who is the media regulator for (enter media area)?

• Name the production/distribution/financial company for (enter set text) ?
• What was the budget for (enter set text) ?
• How much did (enter set text) make?
• Who was the developer/director for (enter set text) ?
• State the USP for (enter set text) ?
• Identify two ways in which (media type) was marketed
• What is the target audience for (enter set text) ?

PRACTICE QUESTIONS: SHORT



For all 1-3 mark questions, keep your answers
brief, but using FULL sentences.

EXAMPLE:
QUESTION: ‘Who regulates the film industry in the UK?’ (1 Mark)

ANSWER: “The UK film industry is regulated by the British Board of Film 
Classification (BBFC)”

QUESTION: ‘What is diversification?’ (3 Marks)
ANSWER: “Diversification is the process of a company or business expanding 

their market share or audience by producing a variety of media related 
products, which in turn helps them to expand their reach/power into a wider 

range of different sectors or industries”

PRACTICE QUESTIONS: SHORT



1. Curran and Seaton state most media companies make decisions in order to increase their profit and power. The more concentrated the 
media is, the less creativity we will see. Evaluate this theory in relation to Black Panther and/or I, Daniel Blake.

2. Hesmondhalgh argues that media companies aim to minimise risk and maximise audiences in order to be successful. Risk is reduced if 
company is integrated. consideration of genre, cast, narrative etc. Evaluate this theory in relation to Black Panther and/or I, Daniel Blake.

3. According to Livingstone and Lunt, an issue for modern regulation is how to protect citizens whilst giving them everything. The growth of 
online has made the media very difficult to regulate. Evaluate this theory in relation to Black Panther and/or I, Daniel Blake.

4. To what extent does ownership shape the film industry? Refer to BP and/or IDB to support your answer.
5. Analyze the impact of vertical/horizontal integration and how it can benefit a film product. Refer to BP and/or IDB in your answer.
6. “Film is a global industry”. Discuss this statement in relation to BP and/or IDB.
7. Discuss the impact media concentration could have on the film industry. Refer to BP and/or IDB to support your answer.
8. To what extent does diversification shape the film industry in the online age? Refer to BP and/or IDB to support your answer.
9. Analyse the differences between global media ownership and diverse patterns of ownerships. Refer to BP and/or IDB in your answer.
10. Explain which factors impact the relationship between audience and product. Refer to BP and/or IDB to support your answer.
11. Discuss how being produced by a conglomerate affects the content of a film product. Refer to BP and/or IDB to support your answer.

12. Discuss the issues facing contemporary regulation of the film industry. Refer to BP and/or IDB to support your answer.
13. Explain how content regulation affects a films global production, distribution and circulation. Refer to BP and/or IDB in your answer.
14. “We need stricter regulation of film”. Discuss this statement in relation to BP and/or IDB.

15. Evaluate how technological advancements have impacted the production and marketing of film. Refer to BP and/or IDB in your answer.
16. Discuss how film consumption has been impacted by the growth of converged technologies. Refer to BP and/or IDB in your answer.
17. To what extent does digital technology positively impact film marketing? Refer to BP and/or IDB to support your answer.

18. Explain how specific processes of production, distribution and circulation, shape the film industry. Refer to BP and/or IDB in your answer.
19. Discuss which economic factors have affected the production, distribution and circulation of film. Refer to BP and/or IDB in your answer.
20. To what extent might the differences in contexts (Soc/Cul/Pol/Eco/His) affect a film product? Refer to BP and/or IDB in your answer.

INDUSTRIES QUESTIONS: LONG



SENTENCE STARTERS: INDUSTRIES
• A key argument of Curran and Seaton’s Power and Media theory is that the media is 

controlled by a small number of companies driven by profit and power. The case 
study appears to support this by…

• Hesmondhalgh argues that producers minimise risk and maximise audiences by being 
vertically and/or horizontally integrated, this can be applied to…

• Livingstone and Lunt believe that traditional forms of media regulation are at risk due 
to the rise of convergent digital technology, this is evident in…

• Developments in digital technology have influenced media production by…

• The success of media products can be linked to economic factors such as…

• Converged technologies have made a positive impact on how media products are 
produced, distributed and circulated to audiences. This can be seen in…

• Media ownership has a large influence on what type of media content is created, an 
example of this would be… 

• Finances play a large part in how allowing a media product to appeal to a selected 
audience, this can be applied to…

• The positive and negatives of conglomerate ownership are…

• Independent/alternative media ownership allows freedom of creative expression by…

• Examples of diversification can be found in…

• The marketing campaign for the set case study embraced synergy by…



ADDITIONAL PHRASES
EMPHASIS COMPARE CAUSATION ADDITION EXTENSION RELATIONSHIP CONCLUSION

• for instance
• in particular 
• certainly 
• indeed 
• undoubtedly 
• of course 
• surely 
• obviously 

• however
• whereas 
• on the contrary 
• on the other 

hand
• rather 
• although 
• in spite of
• otherwise 
• similarly 
• nor 
• neither 
• either 
• in comparison

• as a result
• consequently
• subsequently
• therefore
• hence 
• in order to

• furthermore 
• in addition 
• further also

• in other words
• thus 
• that is 
• that is to say 
• Likewise
• moreover

• accordingly 
• Equally
• in fact 
• more specifically 
• more interesting 
• inasmuch as 
• hence 
• for this reason 
• not withstanding 
• inevitably 
• in order to 
• for this purpose 
• in this way 
• admittedly 
• nevertheless

• as I have said
• As previously 

stated
• to conclude
• in conclusion
• to sum up



PEETA
Point: The purpose of your paragraph.

Example: Identify specific evidence from 
the text to support your point.

Explanation: Explain how this evidence 
links to your point.

Theory: Use theory in your explanation to 
make sure your explanation is solid.

Answer: Link back to what meaning is 
created for the audience.

PETAL
Point: The purpose of your paragraph.

Example: Identify specific evidence from 
the text to support your point.

Theory: Use theory in your explanation to 
make sure your explanation is solid.

Analysis: Examine the structure of the text 
and alternative audience readings.

Link: Compare/contrast points to the 
second text or wider context of the text.

PEACE
Point: The purpose of your paragraph

Example: Identify specific evidence from 
the text to support your point.

Analysis: Examine the structure of the text 
and alternative audience readings.

Context: Reflect on Historical, Cultural, 
Social, Economic and Political meaning. 

Evaluate: Judge the importance or value of 
your point with theory.

PEA
Point: The purpose of your paragraph

Example: Identify specific evidence from 
the text to support your point.

Analysis: Examine the structure of the text 
and alternative audience readings.



“Explore how political contexts can influence the media industry”
Refer to I, Daniel Blake to support your answer

EXAMPLE INDUSTRIES QUESTION

PEETA
Point: The purpose of your paragraph.

Evidence: Identify specific evidence from the text to support your point.

Explanation: Explain how this evidence links to your point.

Theory: Use theory in your explanation to make sure your explanation is solid.

Answer: Link back to what meaning is created for the audience.

TASK

Construct an
answer to the

above question, 
using the PEETA 

structure

Choose your 
strongest point



PEETA
Point: The purpose of your paragraph.

As with all areas of the media industry, political contexts can shape the meaning and purpose of media texts and products, as producers may have a political bias. For the film industry, 
challenging or controversial film content is more common within independent cinema, where products tend to target smaller or niche audiences. 

Evidence: Identify specific evidence from the text to support your point.
Sixteen Films 2016 production I, Daniel Blake, was directed by the well-know socialist activist Ken Loach. IDB’s unique selling point is its representation of contemporary British social issues 
such as poverty, the welfare system and the Work Capability Assessment. Due to Ken Loach’s reputation of producing social-realist dramas that focus on oppression, IDB naturally projected 

a left-wing bias through the narrative and grassroots/guerrilla style of marketing (Kommando, Trinity Mirror Solutions).

Explanation: Explain how this evidence links to your point.
IDB is set in the working-class area of Newcastle. In the aftermath of the 2008 banking crisis, the film focuses on ‘austerity’ and criticises right-wing government policies responsible for the 

measures. Austerity is a fiscal tool implemented to reduce government spending to avoid a debt crisis, which stagnates economic growth. As a result of this deficit reducing initiative, it 
creates difficult economic conditions for people depending on where the government chooses to make cutbacks – welfare spending being one that Loach focuses on in IDB.

Theory: Use theory in your explanation to make sure your explanation is solid.
Hesmondhalgh argues that film companies use specific techniques to minimise risk and maximise profit. The political contexts relevant for IDB subvert Hesmondhalgh’s Cultural industries 
theory as IDB does not appear to exist solely to make profit, as it has underlying meanings which may be perceived as risky (specific political opinion). This is reflected in its small budget.

Answer: Link back to what meaning is created for the audience.
As an independent film that focusses purely on a realist narrative to attract an audience, I, Daniel Blake supports the notion of creative, targeted, niche, alternative film making, that is not 

purely driven by the logic of profit and power.

EXAMPLE INDUSTRIES QUESTION

“Explore how political contexts can influence the media industry”
Refer to I, Daniel Blake to support your answer



“Discuss how being produced by a conglomerate affects the content of 
a film product” Refer to Black Panther to support your answer

EXAMPLE INDUSTRIES QUESTION

PEETA
Point: The purpose of your paragraph.

Evidence: Identify specific evidence from the text to support your point.

Explanation: Explain how this evidence links to your point.

Theory: Use theory in your explanation to make sure your explanation is solid.

Answer: Link back to what meaning is created for the audience.

TASK

Construct an
answer to the

above question, 
using the PEETA 

structure

Choose your 
strongest point



PEETA
Point: The purpose of your paragraph.

The film industry is dominated by major Hollywood studios which are hugely financially successful and have millions to spend on their products. BP is a major cinema release (Walt Disney 
Studios Motion Pictures) through Marvel Studios, a subsidiary of the Walt Disney Studios (A Walt Disney Company). This major ownership can also be reflected in the mainstream genre 

choice of ‘Superhero – Fantasy/Sci-fi/Action’ which ensures a large audience.

Evidence: Identify specific evidence from the text to support your point.
With a powerful conglomerate such as Disney, its subsidiary Marvel can also embrace synergistic marketing to promote the film’s release, including; fashion, music, sports, and even a car. 

All of these different elements demonstrate the benefits of being produced by a conglomerate as the application of synergy to the various marketing products ensures Disney have used their 
power as a conglomerate to benefit the production of a film.

Explanation: Explain how this evidence links to your point.
With the film being part of a franchise, Black Panther was destined to be a hit for producers Marvel (and Disney). The character of T’Challa and Wakanda were introduced in Captain 

America: Civil War, the comic is over 50 years old, and all previous Marvel films have been hugely successful.

Theory: Use theory in your explanation to make sure your explanation is solid.
Despite being produced by a subsidiary (Marvel) of a major Hollywood studio (Disney) and supported by a wealthy  conglomerate, Black Panther’s much celebrated diversity challenges 

Curran and Seaton’s idea that domination by a small number of media institutions limits creativity and variety.

Answer: Link back to what meaning is created for the audience.
In this instance, the production of Black Panther was positively impacted due to it’s conglomerate ownership as the content in the film was remained creative and appealing to audiences. As 

a conglomerate Disney, were able to capitalise off of the context, marketing and narrative of the film to make yet another profitable and powerful production.

EXAMPLE INDUSTRIES QUESTION

“Discuss how being produced by a conglomerate affects the content of 
a film product” Refer to Black Panther to support your answer


