
COMPONENT 1 SECTION B – INDUSTRIES & AUDIENCES
SET TEXTS: THE DAILY MIRROR & THE TIMES

NEWSPAPERS



‘Media Products, Industries & 
Audiences’

35% of the A-Level Qualification
2 Hours 15 Minutes

90 Marks

Two Sections:
Section A – 45 Marks (1hr 15mins)

Section B – 45 Marks (1hr)

COMPONENT 1



Section B requires learners to analyze key set texts in 
relation to: INDUSTRIES, AUDIENCES and CONTEXTS. 

INDUSTRIES:
How a range of media companies finance, plan, make, advertise and 

release media products to audiences

AUDIENCES:
How the media target/categorise/construct/profile a range of different 
people/consumers and the complex relationship between them and the 

products they consume

CONTEXTS:
The social, cultural, political, economic and historical factors 

surrounding the production and consumption of a media product

SECTION B



• For C1 SB, you will face a STEPPED question 
on either INDUSTRIES or AUDIENCES

• INDUSTRIES
• Q3a and Q3b will be short questions worth 1-3 marks (often 

definitions)
• Q3c and Q3d will be longer questions worth 8-12 marks 

(short essay on your case studies)
• This section usually adds up to 25

• AUDIENCE
• Expect at least 2 questions
• Q4a and Q4b will usually be either an 8 marker and a 12 

marker, or 2x 10 markers. Therefore, expect to write 
relatively brief, concise responses.

• This section usually adds up to 20

SECTION B



THEORISTS

 ROLAND BARTHES – SEMIOTICS
 STEVE NEALE – GENRE
 TODOROV – NARRATOLOGY
 BAUDRILLARD – POSTMODERNISM
 LEVI-STRAUSS – STRUCTURALISM
 GILROY – POSTCOLONIAL
 BELL HOOKS – FEMINISM
 VAN ZOONEN – FEMINISM
 BUTLER – GENDER PERFORMATIVITY
 GAUNTLETT – IDENTITY
 HALL – REPRESENTATION
 GERBNER – CULTIVATION
 SHIRKY – END OF AUDIENCE
 JENKINS – FANDOM
 BANDURA – MEDIA EFFECTS
 HALL – RECEPTION
 LIVINGSTONE/LUNT – REGULATION
 CURRAN/SEATON – POWER INDUSTRIES
 HESMONDHALGH – CULTURAL INDUSTRIES

COMPONENT
 COMPONENT 1: MEDIA PRODUCTS, INDUSTRIES AND AUDIENCE 

(SECTION A)

 COMPONENT 1: MEDIA PRODUCTS, INDUSTRIES AND AUDIENCE 
(SECTION B)

 COMPONENT 2: MEDIA FORMS AND PRODUCTS IN DEPTH

 COMPONENT 3: CROSS-MEDIA PRODUCTION

CONCEPTS
 MEDIA LANGUAGE

 REPRESENTATION

 AUDIENCE

 MEDIA INDUSTRIES

FOCUS: NEWSPAPERS



INDUSTRIES

MEDIA LANGUAGE

REPRESENTATION

AUDIENCES

KEY AREAS



KEY AREAS: INDUSTRIES

• Processes of production, distribution and circulation by organisations, groups and individuals in a global context
• The specialised and institutionalised nature of media production, distribution and circulation
• The relationship of recent technological change and media production, distribution and circulation
• The significance of patterns of ownership and control, including conglomerate ownership, vertical integration and diversification
• The significance of economic factors, including commercial and not-for-profit public funding, to media industries and their products
• How media organisations maintain, including through marketing, varieties of audiences nationally and globally
• The regulatory framework of contemporary media in the UK
• The impact of 'new' digital technologies on media regulation, including the role of individual producers
• How processes of production, distribution and circulation shape media products
• The impact of digitally convergent media platforms on media production, distribution and circulation, including individual producers
• The role of regulation in global production, distribution and circulation
• The effect of individual producers on media industries
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KEY AREAS: AUDIENCES

• How audiences are grouped and categorised by media industries, including by age, gender and social class, as well as by lifestyle and taste

• How media producers target, attract, reach, address and potentially construct audiences

• How media industries target audiences through the content and appeal of media products and through the ways in which they are marketed, 

distributed and circulated

• The interrelationship between media technologies and patterns of consumption and response

• How audiences interpret the media, including how and why audiences may interpret the same media in different ways

• How audiences interact with the media an can be actively involved in media production

• How specialised audiences can be reached both on a national and global scale, through different media technologies and platforms

• How media organisations reflect the different needs of mass and specialised audiences, including through targeting

• How audiences use media in different ways, reflecting demographic factors as well as aspects of identity and cultural capital

• The role and significance of specialised audiences, including niche and fan, to the media

• The way in which different audience interpretations reflect social, cultural and historical circumstances
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• T h e  P r e s s
• T a b l o i d s
• B r o a d s h e e t s
• S e n s a t i o n a l i s m
• G a t e k e e p i n g
• N e w s  V a l u e s
• P o l y s e m i c
• B i a s
• N a r r a t i v e
• A n c h o r a g e
• P o l i t i c a l  S t a n c e
• L e f t  W i n g
• R i g h t  W i n g
• L a b o u r
• C o n s e r v a t i v e
• F o u r t h  E s t a t e
• R e g u l a t i o n
• S e l f - R e g u l a t i o n
• S t a t u t o r y  R e g u l a t i o n
• I P S O / P C C

SENTENCE STARTERS

• C o n g l o m e r a t e
• S u b s i d i a r i e s
• V e r t i c a l  I n t e g r a t i o n
• H o r i z o n t a l  I n t e g r a t i o n
• O w n e r s h i p
• C o n c e n t r a t i o n
• O l i g o p o l y
• P l u r a l i s m
• I n d u s t r i e s / A u d i e n c e s
• R e a d e r s h i p
• P r o d u c t i o n
• D i s t r i b u t i o n
• C i r c u l a t i o n
• C o n t e x t
• P h o n e  H a c k i n g
• L e v e s o n  E n q u i r y
• H a c k e d  O f f  C a m p a i g n
• T e c h  C o n v e r g e n c e
• I n t e r a c t i v i t y
• C i t i z e n  J o u r n a l i s m



CASE STUDY
THE DAILY MIRROR



THE DAILY MIRROR – FACTS

List as many facts as you can regarding The 
Daily Mirror. Be prepared to feedback.



THE DAILY MIRROR – FACTS
• The Daily Mirror is a national mid-market tabloid newspaper established in 1903, 

originally created for women ‘to act as a mirror on feminine life’.

• It terms of demographics, The Daily Mirror is aimed predominantly at a working-class 
readership (C2DE), aged 18-25, 60/40 male/female readership, and targets all 
ethnicities. The psychographic profile is the ‘Mainstreamer’ (through offering popular 
culture and gossip), the ‘Explorer’ (through offering wide reaching honest content) 
and the ‘Struggler’ (through offering lower/working class content)

• It follows a traditionally left-wing political stance, supportive of the Labour Party.

• The Daily Mirror was previously owned by Trinity Mirror, until it was taken over by 
Reach PLC in 2018, a British digital publisher. It’s Chief Executive is Jim Mullen.

• Reach plc is the largest national and regional multimedia content publisher in the 
UK, comprising national and regional news brands across the country. The group 
publishes more than 150 newspaper titles across the UK and Ireland, from the 
national presence of the Daily Mirror, the Daily Record, the Daily Express, to local 
newspapers such as the Manchester Evening News and Nottingham Post.

• Reach PLC makes £623.2 million a year – The Daily Mirror does not have a Paywall.



The Newspaper CASE STUDIES for Component 1 
Media Language and Representation ARE 
DIFFERENT from Component 1 Section B 

Industries and Audiences.

SECTION A
Daily Mirror: Front Cover + Double Page Article

SECTION B
Daily Mirror: One complete full print edition + 

website home page + other page

THE DAILY MIRROR – KEY EXAMPLES



14th December 2019

PRINT FULL EDITION +
ONLINE HOME PAGE +
ONLINE POLITICS PAGE

OWNERSHIP

FRONT PAGE:
The strapline of “Election Catastrophe” connotes that having 
a Tory/Conservative Party leading the country is bad and 
could spell a period of uncertainty for the British Public –
Bias/Reach PLC pushing left wing/socialist views.

POLITICS PAGE:
Headlines such as “Boris Johnson visits the Queen at palace to 
ask for 5 more years of Tory rule” give a sense of dictatorship 
and dominance, something that the right is often accused of –
Left wing ownership established.

NEW TECHNOLOGIES

HOME PAGE:
All articles are free to view as there is no paywall – This 
accommodates the working-class readership of the Mirror and 
supports Reach PLC publications.

HOME PAGE:
Celebrity news and sport has a large presence on the webpage –
working class readership (C2DE, over 35, working-class Labour 
supporters) – All content is available via the mirror app on the 14th

December. This allows for easy connectivity with its readership.

REGULATION

PAGE 24:
The “Caffe Zero Tax” headline accuses the UK coffee shop 
chain of not paying its fair share of corporation tax. Some 
argue that the conservative party encourage this. Big 
businesses taking advantage of their ownership/power to 
avoid tax in the UK. Newspaper is very damming of this –
Very hard to regulate such information in terms of 
accuracy.

HOME PAGE:
The Mirror has recently diversified into local news in 
order to survive in the digital age (Horizontal Integration). 
There are many real-life stories and articles present on 
the home page – Very hard to regulate in terms of privacy 
and looking after/protecting the citizens.

THE DAILY MIRROR – KEY EXAMPLES



KEY POINTS: INDUSTRIES

OWNERSHIP AND FUNDING

• Reach PLC  is a UK based publisher that primarily 
distributes/circulates UK newspapers and 
magazines. The Daily Mirror is a Left-Wing UK 
tabloid, owned by Reach PLC. Through 
horizontal integration, Reach PLC survives the 
competitive market through buying/acquiring 
other newspapers and diversifying into local 
news (Reach plc publishes 150 UK newspapers).

• Ownership of the UK press is only shared 
between Five powerful people/organisations, 
this is called Oligopoly. These owners are mostly 
Right-Wing whose political stance could be seen 
to influence the products they sell (like the 
Times). This type of ‘concentration’ can be seen 
as ’too’ powerful and could endanger the UK as 
a democracy without a more pluralistic 
approach to ownership of the press (both sides 
shared equally).

• Being part of a wider publishing company such 
as Reach PLC, should allow its publications, like 
the Daily Mirror, the freedom to be creative 
with their products.  It can be argued that this is 
key to ensuring freedom of speech/free press.

MEDIA REGULATION

• For newspaper regulation, the greatest debate of 
the 21st Century is how to to ensure the press 
remains ‘free’. The UK press is self-regulated, 
meaning that they regulate themselves without 
any influence from external powerful sources.

• The media is known as the ‘Fourth Estate’, whose 
job it is to report to the public what the other 
three states are up to: 1. The Royal Family + 2. The 
Government/Politicians + 3. The Judiciary

• From 2005 – 2012 the UK press faced huge 
scrutiny in the wake of the phone hacking scandal. 
This created a huge distrust between the press 
and public never seen before. It became clear that 
the self-regulatory body ‘the PCC’ was not fit for 
purpose and closed in 2012.

• A new regulator IPSO was formed in 2014 
(voluntary membership…7 members unattached 
to the press). However, despite calls for statutory 
regulation, IPSO was also set up as a self-
regulatory body. The argument is that in order to 
maintain freedom of speech and freedom of the 
press, you cannot give regulatory power to one of 
the fourth estate.

IMPACT OF TECHNOLOGY

• With the growth of digitally converged technology 
and mass online content, it is natural to expect a 
fall in sales of print based media. Newspapers in 
general, have faced a huge fall in sales over recent 
years.

• The Daily Mirror was once the most popular 
tabloid in the UK. However, it has had the largest 
year on year fall in sales of any national print 
newspaper in recent years with a current average 
daily sales of just 509, 000 copies (Jan 2019). This 
could be down to its working class readership not 
having enough money to consistently purchase 
physical copies and instead, opting for the free 
‘Mirror Online’ that was set up to deal with the 
digital revolution.

• The rise of citizen journalism, in the wake of 
digitally converged technology, has allowed 
audiences to become active members of any news 
team.  The Daily Mirror specifically created a 
segment called ‘Got a story?’ which features an 
invitation for readers to submit their own stories 
and receive payment and royalties in exchange. 
This strategy reflects the power of social media 
and digital word of mouth.

PRODUCTION AND DISTRIBUTION

• If you face a production and or 
distribution/circulation question… you can use any 
points made from the other three key areas of 
industries – Ownership + regulation + new 
technology. Just ensure that you discuss the right 
stage of a newspapers construction.

• Production:
• Production involves the creation of the newspaper 

– planning, developing, researching, writing etc. 
What part does financing play? What part does 
ownership play in the making of the newspaper? 
Who are the publishing company?

• Distribution:
• The methods by which newspapers are 

sold/marketed to audiences. The methods by 
which the delivery of the newspaper to the 
audience is arranged – where, how, how many 
copies etc. 

• Circulation:
• The dissemination of newspapers to audiences. The 

method of circulation can greatly differ, for 
example newspapers include; physical copies, 
online formats, and digital versions.



KEY POINTS: AUDIENCES

TARGETING AN AUDIENCE

• The likely audience for The Daily 
Mirror is targeted through its left wing 
socialist views, evidenced in the angles 
in which the publication presents 
political stories to its readership 
through anchorage and bias.

• Stories covered in both newspapers 
should target audience members 
through shared interests and beliefs 
whom they might personally identify 
with (Uses and Gratification).

• The Daily Mirror is currently anti-
government as its left wing alliance 
should favour more positive labour 
content and highly critical of the 
current conservative government.

CATEGORISING AN AUDIENCE

• In terms of demographics, The Daily 
Mirror’s audience is predominantly 
C2DE, over 35, working class, and 
have a left-wing political stance 
(Labour supporters). The Daily 
Mirror, Sunday Mirror, and Sunday 
People, reached more women than 
men. Ethnicity of readership: 
Mixed.

• In terms of psychographics, The 
Daily Mirror most likely targets: The 
Explorer, through offering wide 
reaching honest content. The 
Mainstreamer, through offering 
popular culture and gossip. The 
Struggler, through offering 
lower/working class content.

CONSTRUCTING AN  AUDIENCE

• Contemporary audiences are now more 
than ever, being exposed to repeated 
patterns of representation which help 
shape/influence their views, feelings and 
opinions. In terms of newspapers, this 
media format can perhaps influence their 
readers views on social, political, and 
cultural issues (power), more than any 
other platform.

• Audiences rarely change the newspaper 
that they read, therefore the dominant 
readers from published stories are mostly 
likely to be accepted by each audience 
member.

• Left wing readers will fully accept the 
decoded Daily Mirror producers' message 
(preferred) - Equal Society for All + Social 
Mobility + Pro Europe + Wealth Distribution 
+ Pro-Workers Rights + Believe in the 
Welfare State + Support Public Funding.

PROFILING AN AUDIENCE

• Through consumption, readers are no 
longer passive consumers due to the 
internet (producers). Younger audiences 
demand interactive content – online 
(hence the fall of newspaper print sales).

• Due to the growth of Technological 
Convergence, audiences can share and 
submit their own stories and participate in 
forums – Citizen Journalism

• Many audiences now access their news 
through social media platforms, and 
although unreliable, the PHS damaged the 
relationship and trust between the UK 
press and the public.

• The Daily Mirror reached an average 
monthly audience of over 31.8 million 
adults in the UK from April 2019 to March 
2020.



CASE STUDY
THE TIMES



THE TIMES – FACTS

List as many facts as you can regarding The 
Times. Be prepared to feedback.



THE TIMES – FACTS
• The Times is a national quality broadsheet newspaper established in 1785

• In terms of demographics, The Times is aimed predominantly at a middle-class 
readership (ABC1), aged over 35, more female than male readers, and targets mainly 
Caucasian ethnicity. The psychographic profile is the ‘Succeeder’ (through offering 
well-educated content like global affairs), the ‘Reformer’ (through offering a vast focus 
on political reporting) and the ‘Resigned’ (through offering a grounded opinion).

• It follows a traditionally centre (neutral) political stance, although it has a history of 
being more right/conservative leaning than left.

• Since 1981, The Times is published by ‘News UK’, a British-based subsidiary of the 
American multi-media conglomerate News Corp, owned by Rupert Murdoch. 

• News Corp was formed following a split from News Corporation, a powerful 
conglomerate with interests in film, broadcasting and publishing. The company also 
publishes the Sunday Times, the Sun, the Sun on Sunday and until recently the News 
of the World (News UK previously known as ‘News International’ was rebranded in 
the wake of their newspaper NOTW being at the core of the Phone Hacking Scandal.

• News Corps Annual Revenue is $9.01 billion (2020) – The Times does have a Paywall.



SECTION B
The Times: One complete full print edition + 

website home page + other page

The Newspaper CASE STUDIES for Component 1 
Media Language and Representation ARE 
DIFFERENT from Component 1 Section B 

Industries and Audiences.

SECTION A
The Times: Front Cover

THE TIMES – KEY EXAMPLES



THE TIMES – KEY EXAMPLES

14th December 2019

PRINT FULL EDITION +
ONLINE HOME PAGE +
ONLINE POLITICS PAGE

OWNERSHIP

FRONT PAGE
Headline – “Let the healing begin” indicates a positive 
outlook on the conservative election result – Directs the 
audiences to a more centre/centre-right political alliance 
(ABC1, over 35, with a liberal/right wing political stance) in 
keeping with News Corps right wing agenda.

PAGES 10-13
For plurality and unbiased readings, the Times also covers the 
other political parties in terms of seats won and seats gained. 
– This displays a neutral/central/balanced account of the 
election day, neither siding with the left or right through 
political bias – challenges the News Corp right-wing 
ownership bias.

NEW TECHNOLOGIES

POLITICS PAGE
Due to a paywall... the rest of the articles, stories and features 
cannot be accessed without paying a fee. This again reflects the 
Times readership of a middle-class demographic – A good example 
of how News Corp/News UK/The Times are able to make money in 
the digital age, due to falling print sales.

HOME PAGE
The home page consists of political news, entertainment and sort, 
with some reflection on real life stories. However, the content 
appears serious, well-formed and present in a conservative manner 
– indicates broadsheet conventions – all articles can be digitally 
accessed through a clip of a button. Pages also offer external links 
to past articles for context. Good demonstration of the flexible 
nature of online news reporting.

REGULATION

HOME PAGE
The supporting image to this feature (cartoon sketch) 
pokes fun at both the Labour left (Corbyn) and the 
Conservative right (Johnson) leaderships – offering a 
balanced political viewpoint – Regulators must ensure 
that any satire/parody based humour is in good faith and 
not deemed as aggressive in nature.

PAGES 52 – 57
‘World’ section’ – readers interested in global news 
rather than local new can engage with global culture –
Due to the free nature/easy accessibility of news, it is 
harder to effectively regulate news covering different 
cultures (different countries have different cultural values 
and therefore different regulatory guidelines) – more 
chance of causing offensive/inaccuracies.



KEY POINTS: INDUSTRIES

OWNERSHIP AND FUNDING

• Rupert Murdoch owns the large powerful conglomerate 
‘News Corp’. ‘News UK’ is a subsidiary of News Corp and 
oversees the UK branch of the conglomerate's news 
division. The Times is a centre/neutral UK broadsheet 
newspaper, owned by News Corp and managed by News 
UK. The Times are able to use the financial power of 
News Corp to release high quality additions, open more 
avenues for advertising, reach wider audiences and gain 
access to the biggest global news stories/exclusives. 
News Corp is both vertically and horizontally integrated.

• Ownership of the UK press is only shared between Five 
powerful people/organisations, this is called Oligopoly. 
These owners are mostly Right-Wing whose political 
stance could be seen to influence the products they sell 
(like the Times). This type of ‘concentration’ can be seen 
as ’too’ powerful and could endanger the UK as a 
democracy without a more pluralistic approach to 
ownership of the press (both sides shared equally).

• Being part of a large conglomerate could limit or inhibit 
creativity and journalists’ freedom (Murdoch controlled 
– Times/News Corp), so it can be argued that to 
maintain a free balanced press, the UK requires a more 
diverse approach to press ownership so that both 
political sides are presented to the public for judgement. 
The press is a very powerful tool in winning elections 
and making global decisions.

MEDIA REGULATION

• For newspaper regulation, the greatest debate of 
the 21st Century is how to ensure the press 
remains ‘free’. The UK press is self-regulated, 
meaning that they regulate themselves without 
any influence from external powerful sources.

• The media is known as the ‘Fourth Estate’, whose 
job it is to report to the public what the other 
three states are up to: 1. The Royal Family + 2. The 
Government/Politicians + 3. The Judiciary

• From 2005 – 2012 the UK press faced huge 
scrutiny in the wake of the phone hacking scandal. 
This created a huge distrust between the press 
and public never seen before. It became clear that 
the self-regulatory body ‘the PCC’ was not fit for 
purpose and closed in 2012.

• A new regulator IPSO was formed in 2014 
(voluntary membership…7 members unattached 
to the press). However, despite calls for statutory 
regulation, IPSO was also set up as a self-
regulatory body. The argument is that in order to 
maintain freedom of speech and freedom of the 
press, you cannot give regulatory power to one of 
the fourth estate.

IMPACT OF TECHNOLOGY

• With the growth of digitally converged technology 
and mass online content, it is natural to expect a 
fall in sales of print based media. Newspapers 
have faced a huge fall in sales over recent years.

• News UK and The Times were one of the first 
companies in the UK to introduce an online 
newspaper in response to falling print sales – ‘The 
Times Online’. However, in order to ensure that 
money was still being made, they introduced a 
‘Paywall’ which requires readers to pay for use of 
the site.  (The Times Online = £5 a month 
subscription). This could also reflect their middle 
class readership having the money to pay for such 
a service. The Times is the only national quality 
newspaper to show year-on-year growth for print 
sales (407, 566 daily average).

• The rise of citizen journalism, in the wake of 
digitally converged technology, has allowed 
audiences to become active members of any news 
team.  The Daily Mirror specifically created a 
segment called ‘Got a story?’ which features an 
invitation for readers to submit their own stories 
and receive payment and royalties in exchange. 
This strategy reflects the power of social media 
and digital word of mouth.

PRODUCTION AND DISTRIBUTION

• If you face a production and or 
distribution/circulation question… you can use any 
points made from the other three key areas of 
industries – Ownership + regulation + new 
technology. Just ensure that you discuss the right 
stage of a newspapers construction.

• Production:
• Production involves the creation of the newspaper 

– planning, developing, researching, writing etc. 
What part does financing play? What part does 
ownership play in the making of the newspaper? 
Who are the publishing company?

• Distribution:
• The methods by which newspapers are 

sold/marketed to audiences. The methods by 
which the delivery of the newspaper to the 
audience is arranged – where, how, how many 
copies etc. 

• Circulation:
• The dissemination of newspapers to audiences. The 

method of circulation can greatly differ, for 
example newspapers include; physical copies, 
online formats, and digital versions.



CATEGORISING AN AUDIENCE

• In terms of demographics, The 
Times’ audience is predominantly 
ABC1, over 35, middle class, and 
have a centre/centre-right political 
stance (Conservative supporters). 
The print and digital reach of The 
Times was higher among women 
than men. Ethnicity of readership: 
Caucasian.

• In terms of psychographics, The 
Times most likely targets: The 
Succeeder, through offering well-
educated content like global affairs. 
The Reformer, through offering a 
vast focus on political reporting. 
The Resigned, through offering a 
balanced centre grounded opinion.

KEY POINTS: AUDIENCES

TARGETING AN AUDIENCE

• The likely audience for The Times is 
targeted through its centralist views, 
evidenced in the angles in which the 
publication presents political stories to 
its readership through balanced and 
supposedly un-bias content.

• Stories covered in both newspapers 
should target audience members 
through shared interests and beliefs 
whom they might personally identify 
with (Uses and Gratification).

• The Times is currently a pro-
government, conservative newspaper, 
potentially influenced by its right wing 
owner Rupert Murdoch (although 
centre in its core). Therefore, the 
newspaper content should reflect this.

CONSTRUCTING AN  AUDIENCE

• Contemporary audiences are now more 
than ever, being exposed to repeated 
patterns of representation which help 
shape/influence their views, feelings and 
opinions. In terms of newspapers, this 
media format can perhaps influence their 
readers views on social, political, and 
cultural issues (power), more than any 
other platform.

• Audiences rarely change the newspaper 
that they read, therefore the dominant 
readers from published stories are mostly 
likely to be accepted by each audience 
member.

• The Times readership is a more negotiated 
reading due to the centre/conservatism 
political stance - Reward the Hard Working 
+ Pro Capitalism + Pro Big Businesses + Euro 
Sceptic + Strict on Public Spending + Pro 
British Values + Pro Monarchy.

PROFILING AN AUDIENCE

• Conglomerates like News Corp also have the 
power to target wider audiences through vertical 
and horizontal integration and can both out 
power or buy out their competition.

• Through consumption, readers are no longer 
passive consumers due to the internet 
(producers). Younger audiences demand 
interactive content – online (hence the fall of 
newspaper print sales).

• Due to the growth of Technological 
Convergence, audiences can share and submit 
their own stories and participate in forums –
Citizen Journalism

• Many audiences now access their news through 
social media platforms, and although unreliable, 
the PHS damaged the relationship and trust 
between the UK press and the public.

• The Times reached an average monthly audience 
of over 16 million adults in the UK from April 
2019 to March 2020.



THEORY
NEWSPAPERS



REGULATION PROFIT & POWER CULTURAL

CURRAN & SEATON HESMONDHALGH LIVINGSTONE & LUNT

THEORY RECAP

INDUSTRIES

TASK
Match up the theorist with the theory



REGULATION PROFIT & POWER CULTURAL

CURRAN & SEATON HESMONDHALGH LIVINGSTONE & LUNT

THEORY RECAP

INDUSTRIES



CURRAN & SEATON HESMONDHALGH LIVINGSTONE & LUNT



IN SHORT

The media industry is 
dominated by a few 

companies who make 
decisions in order to increase 

their profit and power

The more concentrated the 
media is (only a few 

companies), the less creativity 
we will see

Creative and varied media can 
only really come from 

independent ownership 

IN SHORT

Media companies aim to 
minimise risk & maximise 

audiences for success

Risk is reduced if a company is 
integrated as it can use 

different divisions to help 
produce, distribute and 

circulate a media product

Risk is also reduced by 
companies considering genre, 
cast, narrative etc to ensure a 

product is successful

IN SHORT

A modern regulation issue is 
how to protect citizens from 

harm, whilst giving them 
everything in terms of choice

The growth of online has 
made the media very difficult 
to regulate and protect people 

from harm

The dominance of media 
companies could result in 

them being too powerful to 
regulate

CURRAN & SEATON HESMONDHALGH LIVINGSTONE & LUNT

CONSIDER: How can we apply these theories to The Daily Mirror and The Times?



THE DAILY MIRROR EXAMPLE:
The newspaper industry is dominated by a small 
number of powerful companies. Initially, there 

were concerns about the deal that brought about 
the new company Reach plc, which was 

investigated by the Competition and Markets 
Authority. The concentrated ownership model of 

the newspaper industry means that audiences 
receive a narrow range of viewpoints; indeed, the 
Daily Mirror is a relatively lone voice in a largely 
right-wing press. Reach plc has maintained their 
position in the UK market despite falling sales of 
the Daily Mirror and other mainstream titles by 

diversifying into regional news. This diverse 
pattern of ownership has allowed them to create 
the conditions for more varied and adventurous 

media products.

THE TIMES EXAMPLE:
As The Times is part of both a horizontally and 

vertically integrated company and subsequently a 
large conglomerate, being part of a huge press 
organization could limit or inhibit creativity and 
journalists’ freedom. Rupert Murdoch is often 

accused of controlling his newspaper content and 
editorial teams which would support this point. 

However, it could also be suggested that by having 
a more diverse pattern of ownership, a more 

pluralistic approach could create conditions for 
more varied and adventurous media productions.

THE DAILY MIRROR EXAMPLE:
Reach plc has become a horizontally integrated 
company with a wide range of titles in order to 
maximize audiences and minimize risks. Rather 

than seeing digital media as a threat, the 
company has embraced its digital expansion 
and now offers digital marketing as well as 

digital classifieds to generate additional 
income. They have also introduced a 

subscription of £6.99 for a tablet edition of the 
newspaper with an introductory offer of two 

free months.

THE TIMES EXAMPLE:
The Times Newspaper group is part of a both 
vertically and horizontal integrated company 
with a wide range of titles on offer in order to 
maximize audiences and minimize risks. The 

reach of News Corps spans a range of different 
cultural industries enhancing their global 

power. By association, The Times benefits from 
access to other cultural industries and is 

therefore financially protected. Rather than 
seeing digital media as a threat the company 

has embraced its digital expansion and 
introduced paywalls to allow for online content 

to be viewed while still generating income.

THE DAILY MIRROR EXAMPLE:
Reach plc is facing increasing pressure alongside 

the rest of the UK press industry to adhere to strict 
rules and regulations on industry practice. This has 

arisen after the phone hacking scandal and 
subsequent Leveson enquiry into the industry. 

There is an underlying issue of protecting citizens 
from harmful material while ensuring choice and 

press freedom. As a left-wing newspaper, the Daily 
Mirror is seen to face less criticism over its more 

socialist content. It is argued that the most 
extreme and potentially hateful content, primarily 
comes form more right-wing media organisations.

THE TIMES EXAMPLE:
The Times Newspaper Group and News Corp are 

facing increasing pressure alongside the rest of the 
UK press industry to adhere to strict rules and 
guidelines on industry practice. This has arisen 

after the phone hacking scandal (which involved 
one of their own newspapers) and subsequent 
Leveson enquiry into the industry.  There is an 

underlying issue of protecting citizens from 
harmful, or more recently, ‘fake’ material while 

maintaining choice and the freedom of the press to 
expose wrongdoing and injustice through 

responsible journalism. The increasing power of 
companies like News Corp and their expansion into 

digital media has also placed traditional 
approaches to regulation at risk.

CURRAN & SEATON HESMONDHALGH LIVINGSTONE & LUNT
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THEORY RECAP

AUDIENCES

GERBNER HALL JENKINS SHIRKY BANDURA

END OF AUDIENCE FANDOM CULTIVATION MEDIA EFFECTS RECEPTION



HALL GERBNER SHIRKY



IN SHORT

Modern audiences are seen as 
active and not passive in how 

they interact with 
contemporary media

Audiences no longer just 
accept what they are told in 
an online world, but instead 

analyze the information

Audiences now actively (not 
passively) interact with media 
and create individual content 
themselves, creating a two-

way relationship

IN SHORT

The consistent repeating of 
messages can change/ 
influence the views of 

audience members

The greater the exposure to 
dominant views of people in 

society, the more an audience 
accepts them

Regular exposure to extreme 
content may result in 

audiences believing that the 
world is more dangerous than 

it actually is

IN SHORT

Creators put meanings into 
their products and audiences 
take out their own meanings. 

there are three likely audience 
readings.

Dominant reading means an 
audience accepts the 
message/meaning. 

Negotiated reading means an 
audience changes the 

message/meaning. 
Oppositional reading means 

an audience rejects the 
message/meaning

HALL GERBNER SHIRKY

CONSIDER: How can we apply these theories to The Daily Mirror and The Times?



The producers of newspapers encode ideas in their 
publications that are to be decoded by their 

readers. Active audiences who agree with the 
ideology of the newspaper will accept the 

viewpoint of the newspaper that is evident in its 
approach to stories. Those readers who have a 

different political allegiance will have an 
oppositional response, disagreeing with the 

messages constructed by the newspaper and will 
not buy/read a publication that does not reflect 

their ideas and opinions.

THE DAILY MIRROR EXAMPLE:
The Daily Mirror is able to promote a hegemonic-

dominant reading of its viewpoint on left wing 
issues through the use of encoding and decoding, 

which is fully accepted by the reader - Equal 
Society for All + Social Mobility + Pro Europe + 

Wealth Distribution + Pro-Workers Rights + Believe 
in the Welfare State + Support Public Funding.

THE TIMES EXAMPLE:
The Times is able to promote a negotiated reading 

(for the reader) of its viewpoint on left and right 
wing issues through the use of encoding and 
decoding, which is interpreted by the reader. 

Centre/ conservatism political stance - Reward the 
Hard Working + Pro Capitalism + Pro Big 

Businesses + Euro Sceptic + Strict on Public 
Spending + Pro British Values + Pro Monarchy.

Audience exposure to repeated patterns of
representation, such as that of Brexit, the economy
or of the government in power by newspapers may

shape and influence their views and opinions of 
the world around them. Gerbner went on to say 

that this is not like ‘hypodermic model’ but rather 
depends on what the audience already believes. 

Newspapers function as opinion leaders and 
mediate the news for the readers with their 

political allegiance in mind. These views will be 
cultivated and reinforced by the newspaper and its 

content. 

THE DAILY MIRROR EXAMPLE:
The messages projected by the Daily Mirror, such 

as that of the government being corrupt and elitist, 
need to resonate with an established belief in the 

audience of working-class left-wing men and 
women, such as that of Boris Johnson not being fit 

to govern.

THE TIMES EXAMPLE:
The message projected by The Times, should be 

neutral and therefore allow their readers the space 
to decide their own feelings on a certain 

event/topic. The public are unlikely to change their 
newspaper choice much.. If ever. Therefore, the 
messages encoded in a left wing or right wing 

newspaper give the reader what they desire and 
fits with their own ideologies and beliefs. The 
Times, therefore, offers something different.

The concept of audience members as 
passive consumers is no longer tenable in 

the age of digital technologies. This is 
because they have enabled the rise of the 

prosumer who can create their own content 
submitting stories as a citizen journalist, 

offering an immediate perspective on news 
stories. Consumers can also actively engage 

and ‘speak back’ to the news media. 

THE DAILY MIRROR EXAMPLE:
The Daily Mirror specifically created a 

segment called ‘Got a story?’ which 
features an invitation for readers to submit 
their own stories and receive payment and 
royalties in exchange. This strategy reflects 
the power of social media and digital word 

of mouth.

THE TIMES EXAMPLE:
The Times newspaper and website offers 
interactive opportunities for readers to 
comment on stories and features, thus 

giving them a voice as part of the 
newspaper’s community.

HALL GERBNER SHIRKY



EXAM PREP
NEWSPAPERS



The short 1-3 mark questions will ask you to define key industry terms associated with 
ownership, technology, regulation and production/distribution/circulation. Some may also ask 
you to provide some case study facts. Marks available = time spent answering

• What is a conglomerate?
• What is a subsidiary?
• What is vertical/Horizontal integration?
• Explain what Production/Distribution/Circulation is
• What is meant by the term diversification?
• What is meant by media concentration?
• What is synergy / cross-media convergence?
• Define what is meant by mass/mainstream production
• Define what is meant by niche/independent production
• Briefly explain what is meant by media regulation
• Who is the media regulator for (enter media area)?

• Name the production/distribution/financial company for (enter set text) ?
• What was the budget for (enter set text) ?
• How much did (enter set text) make?
• Who was the developer/director for (enter set text) ?
• State the USP for (enter set text) ?
• Identify two ways in which (media type) was marketed
• What is the target audience for (enter set text) ?

PRACTICE QUESTIONS: SHORT



For all 1-3 mark questions, keep your answers
brief, but using FULL sentences.

EXAMPLE:
QUESTION: ‘Who regulates the UK Newspaper industry?’ (1 Mark)

ANSWER: “The UK newspaper industry is regulated by the Independent Press 
Standards Organisation (IPSO)”

QUESTION: ‘What is a conglomerate?’ (3 Marks)
ANSWER: “A conglomerate is a diversified large company that consists of 

divisions of seemingly unrelated businesses. A media conglomerate 
(specifically) owns large numbers of companies in various mass media such as 

television, film and the news”

PRACTICE QUESTIONS: SHORT



INDUSTRIES QUESTIONS: LONG

1. Curran and Seaton state most media companies make decisions in order to increase their profit and power. The more concentrated the 
media is, the less creativity we will see. Evaluate this theory in relation to The Daily Mirror and/or The Times.

2. Hesmondhalgh argues that media companies aim to minimise risk and maximise audiences in order to be successful. Risk is reduced if 
company is integrated. consideration of genre, cast, narrative etc. Evaluate this theory in relation to The Daily Mirror and/or The Times.

3. According to Livingstone and Lunt, an issue for modern regulation is how to protect citizens whilst giving them everything. The growth of 
online has made the media very difficult to regulate. Evaluate this theory in relation to The Daily Mirror and/or The Times.

4. To what extent does ownership shape the newspaper industry? Refer to DM and/or TT to support your answer.
5. Analyze the impact of vertical/horizontal integration and how it can benefit a newspaper. Refer to DM and/or TT to support your answer.
6. “Newspapers is a global industry”. Discuss this statement in relation to DM and/or TT.
7. Discuss the impact media concentration could have on the newspaper industry. Refer to DM and/or TT to support your answer.
8. To what extent does diversification shape the newspaper industry in the online age? Refer to DM and/or TT to support your answer.
9. Analyse the differences between global media ownership and diverse patterns of ownerships. Refer to DM and/or TT in your answer.
10. Explain which factors impact the relationship between audience and product. Refer to DM and/or TT to support your answer.
11. Discuss how being produced by a conglomerate affects the content of a newspaper. Refer to DM and/or TT to support your answer.

12. Discuss the issues facing contemporary regulation of the newspaper industry. Refer to DM and/or TT to support your answer.
13. Explain how content regulation affects a newspapers global production, distribution and circulation. Refer to DM and/or TT.
14. “We need stricter regulation of the press”. Discuss this statement in relation to DM and/or TT.

15. Evaluate how technological advancements have impacted the production and marketing of news. Refer to DM and/or TT in your answer.
16. Discuss how newspaper consumption has been impacted by the growth of converged technologies. Refer to DM and/or TT.
17. To what extent does digital technology positively impact newspaper marketing? Refer to DM and/or TT to support your answer.

18. Explain how specific processes of production, distribution and circulation, shape the newspaper industry. Refer to DM and/or TT.
19. Discuss which economic factors have affected the production, distribution and circulation of newspapers. Refer to DM and/or TT.
20. To what extent might the differences in contexts (Soc/Cul/Pol/Eco/His) affect a newspaper? Refer to DM and/or TT in your answer.



1. Hall states that communication is a process involving encoding by producers and decoding by audiences. The idea that there are three 
hypothetical positions from which messages/meanings may be decoded. Evaluate this theory in relation to DM and/or TT.

2. Gerbner argues that exposure to repeated patterns of representation over long periods of time can shape and influence the way in which 
people perceive the world around them. Evaluate this theory in relation to The Daily Mirror and/or The Times.

3. According to Shirky, the conceptualization of audience members as passive consumers of mass media content is no longer tenable in the 
age of the internet. Evaluate this theory in relation to The Daily Mirror and/or The Times.

4. To what extent does the newspaper industry target a particular audience? Refer to DM and/or TT to support your answer.
5. Explain how the newspaper industry addresses the needs of mass and specialized audiences. Refer to DM and/or TT in your answer.
6. Discuss how newspapers target a wide range of different audiences. Refer to DM and/or TT to support your answer.
7. Analyse how media producers target mainstream/specialised newspaper audiences. Refer to DM and/or TT to support your answer.
8. Explain how newspapers attract mainstream/specialised audiences. Refer to DM and/or TT to support your answer.

9. How far do newspapers attract audiences through demographic and psychographic profiling? Refer to DM and/or TT in your answer.
10. Discuss which factors impact the relationship between audience and product. Refer to DM and/or TT to support your answer.
11. What role do fans behaviours and trends play in the popularity of newspapers? Refer to DM and/or TT to support your answer.

12. “Newspapers construct an audience’s values and opinions”. Discuss this statement in relation to DM and/or TT.
13. Discuss how newspaper audiences can interpret media texts in different ways. Refer to DM and/or TT to support your answer.
14. Evaluate how audiences use media products to reflect their identity and cultural capital. Refer to DM and/or TT to support your answer.
15. To what extent do social and cultural contexts influence audience interpretations? Refer to DM and/or TT to support your answer.
16. To what extend can newspapers influence audiences? Refer to DM and/or TT to support your answer.
17. Analyse what role fans behaviours and trends play in the popularity of newspapers. Refer to DM and/or TT to support your answer.

18. Analyse how newspaper consumption has changed or been impacted by online media. Refer to DM and/or TT to support your answer.
19. Discuss the impact of media technologies on audience consumption of newspapers. Refer to DM and/or TT to support your answer.
20. Discuss the influence of contexts (Soc/Cul/Pol/Eco/His) on audience consumption of newspapers. Refer to DM and/or TT.

AUDIENCES QUESTIONS: LONG



SENTENCE STARTERS: INDUSTRIES
• A key argument of Curran and Seaton’s Power and Media theory is that the media is 

controlled by a small number of companies driven by profit and power. The case 
study appears to support this by…

• Hesmondhalgh argues that producers minimise risk and maximise audiences by being 
vertically and/or horizontally integrated, this can be applied to…

• Livingstone and Lunt believe that traditional forms of media regulation are at risk due 
to the rise of convergent digital technology, this is evident in…

• Developments in digital technology have influenced media production by…

• The success of media products can be linked to economic factors such as…

• Converged technologies have made a positive impact on how media products are 
produced, distributed and circulated to audiences. This can be seen in…

• Media ownership has a large influence on what type of media content is created, an 
example of this would be… 

• Finances play a large part in how allowing a media product to appeal to a selected 
audience, this can be applied to…

• The positive and negatives of conglomerate ownership are…

• Independent/alternative media ownership allows freedom of creative expression by…

• Examples of diversification can be found in…

• The marketing campaign for the set case study embraced synergy by…



SENTENCE STARTERS: AUDIENCES
• When applying Stuart Hall’s Reception theory, the audience are likely to hold a 

dominant/preferred reading because…

• Gerbner believes that regular mass consumption of a media product could potentially 
shape how an audience views the real world. This is true of…

• Shirky states that modern audiences' consumption of contemporary media has 
developed over recent years due to…

• Audiences for the set media product were targeted through promotional marketing 
campaigns such as…

• As a contemporary active audience, modern day media texts are polysemic. A 
negotiated reading of the text could be…

• Audiences may form different interpretations when consuming a media product by…

• Media organisations reflect the different needs of mass and specialised audiences 
through targeting. The set media texts audience are targeted using…

• The marketing campaign appeals to the demographic profile by…

• The advertising techniques used help appeal to the psychographic profile of…

• Using demographics and psychographics, the set media product categorizes its target 
audience by…

• The set media product constructs an audience through its characters and 
representations. An example of this would be…

• By understanding an audiences needs, media products can be tailored to…



ADDITIONAL PHRASES
EMPHASIS COMPARE CAUSATION ADDITION EXTENSION RELATIONSHIP CONCLUSION

• for instance
• in particular 
• certainly 
• indeed 
• undoubtedly 
• of course 
• surely 
• obviously 

• however
• whereas 
• on the contrary 
• on the other 

hand
• rather 
• although 
• in spite of
• otherwise 
• similarly 
• nor 
• neither 
• either 
• in comparison

• as a result
• consequently
• subsequently
• therefore
• hence 
• in order to

• furthermore 
• in addition 
• further also

• in other words
• thus 
• that is 
• that is to say 
• Likewise
• moreover

• accordingly 
• Equally
• in fact 
• more specifically 
• more interesting 
• inasmuch as 
• hence 
• for this reason 
• not withstanding 
• inevitably 
• in order to 
• for this purpose 
• in this way 
• admittedly 
• nevertheless

• as I have said
• As previously 

stated
• to conclude
• in conclusion
• to sum up



PEETA
Point: The purpose of your paragraph.

Example: Identify specific evidence from 
the text to support your point.

Explanation: Explain how this evidence 
links to your point.

Theory: Use theory in your explanation to 
make sure your explanation is solid.

Answer: Link back to what meaning is 
created for the audience.

PETAL
Point: The purpose of your paragraph.

Example: Identify specific evidence from 
the text to support your point.

Theory: Use theory in your explanation to 
make sure your explanation is solid.

Analysis: Examine the structure of the text 
and alternative audience readings.

Link: Compare/contrast points to the 
second text or wider context of the text.

PEACE
Point: The purpose of your paragraph

Example: Identify specific evidence from 
the text to support your point.

Analysis: Examine the structure of the text 
and alternative audience readings.

Context: Reflect on Historical, Cultural, 
Social, Economic and Political meaning. 

Evaluate: Judge the importance or value of 
your point with theory.

PEA
Point: The purpose of your paragraph

Example: Identify specific evidence from 
the text to support your point.

Analysis: Examine the structure of the text 
and alternative audience readings.



EXAMPLE INDUSTRIES QUESTION

PEETA
Point: The purpose of your paragraph.

Evidence: Identify specific evidence from the text to support your point.

Explanation: Explain how this evidence links to your point.

Theory: Use theory in your explanation to make sure your explanation is solid.

Answer: Link back to what meaning is created for the audience.

TASK

Construct an
answer to the

above question, 
using the PEETA 

structure

Choose your 
strongest point

“Discuss how newspaper consumption has been impacted by the growth of 
converged technologies” Refer to The Daily Mirror in your answer



PEETA
Point: The purpose of your paragraph.

The Daily Mirror largely targets a working-class readership and does so through the news values of the paper and its selection of stories. Owned by Reach plc, TDM was once the most 
popular tabloid in the UK. However, it’s had the largest year on year fall in print sales of any national newspaper in recent years, with average daily sales in Feb 2022 just 329,485, down 9%

Evidence: Identify specific evidence from the text to support your point.
Converged technologies have given the newspaper the ability to produce up-to-the-minute national and global news and to update this content regularly. All content is available via the 

mirror app/website on the 14th December, for example celebrity news and sport has a large presence on the webpage meeting the C2DE readership needs, as does all articles being free to 
view as there is no paywall., which allows for easy connectivity with its readership. This accommodates the working-class readership of the Mirror and supports Reach PLC publications.

Explanation: Explain how this evidence links to your point.
Online media has largely been responsible for the downturn in print sales and the Daily Mirror has responded to this by launching ‘Mirror Online’ and having a presence on social media 
sites. The website offers interactive opportunities for its readers with competitions, polls and a ‘Got a story?’ feature which invites readers to submit their own stories. Though it doesn’t 

invite users’ comments on political issues, it does have accessible stories breaking down the key events into ‘bitesize’ chunks (e.g.“5 Facts About…”).

Theory: Use theory in your explanation to make sure your explanation is solid.
Reach plc is horizontally integrated, with a wide range of titles ensuring they maximize audiences and minimize risks. Rather than seeing it as a threat, they have embraced digital expansion 

and now offer digital marketing as well as classifieds to generate income. They also introduced a £6.99 subscription for a tablet edition of the newspaper.

Answer: Link back to what meaning is created for the audience.
With the largest year on year fall in sales of any national print newspaper, The Daily Mirror could massively benefit from the growth of converged technologies due to its working-class 

readership not having enough money to consistently purchase physical copies and instead, opting for their free ‘Mirror Online’ that was set up to deal with the digital revolution.

EXAMPLE INDUSTRIES QUESTION

“Discuss how newspaper consumption has been impacted by the growth of 
converged technologies” Refer to The Daily Mirror in your answer



“Newspapers construct an audience’s values and opinions”
Discuss this statement in relation to The Times

EXAMPLE AUDIENCES QUESTION

PEETA
Point: The purpose of your paragraph.

Evidence: Identify specific evidence from the text to support your point.

Explanation: Explain how this evidence links to your point.

Theory: Use theory in your explanation to make sure your explanation is solid.

Answer: Link back to what meaning is created for the audience.

TASK

Construct an
answer to the

above question, 
using the PEETA 

structure

Choose your 
strongest point



PEETA
Point: The purpose of your paragraph.

The Times is a national quality broadsheet newspaper established in 1785. The Times is aimed predominantly at a middle-class readership (ABC1), aged over 35. In terms of constructing an 
audience’s values and opinions, it follows a traditionally centre political stance (although sometimes conservative leaning). The content of The Times shapes their readerships world views.

Evidence: Identify specific evidence from the text to support your point.
In the studied full edition, we see a range of articles that influence readers and thus, construct their values and opinions. The headline of “Let the healing begin” indicates a positive outlook 
on the conservative election result, directing the audience to a more centre-right political alliance, in keeping with News Corps right wing agenda. On pages 10-13, for plurality and unbiased 

readings, the Times also covers the other political parties in terms of seats won and seats gained. This displays a balanced account of the election, neither siding with the left or right.

Explanation: Explain how this evidence links to your point.
The producers of newspapers, like The Times, encode ideas in their publications that are to be decoded by their readers. Active audiences who agree with the ideology of the newspaper will 
accept the viewpoint of the newspaper that is evident in its approach to stories. Those readers who have a different political allegiance will have an oppositional response, disagreeing with 

the messages constructed by the newspaper and will not buy/read a publication that does not reflect their ideas and opinions.

Theory: Use theory in your explanation to make sure your explanation is solid.
Hall states that creators put meanings into their products and audiences take out their own meanings. There are three likely audience readings, the preferred, negotiated and the opposed. 

The Times can promote a negotiated reading for the reader of its viewpoint on left- and right-wing issues using encoding and decoding, which is interpreted by the reader.

Answer: Link back to what meaning is created for the audience.
Politically, The Times adopts a more neutral position compared to the explicit political allegiance of the tabloid press. The newspaper is famous for having a range of journalists with varied 

political viewpoints, which allows the newspaper to offer a more neutral and balanced approach to influencing its readerships values and opinions.

EXAMPLE AUDIENCES QUESTION

“Newspapers construct an audience’s values and opinions”
Discuss this statement in relation to The Times


