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STARTER AC

How many A24 films can you name?
Discuss and Feedback

DATE AND TITLE ALL WRITTEN WORK
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http://www.a24films.com/films
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Why have these films been so successful with audiences?
B JSCEEEL R -



https://www.youtube.com/watch?v=GO9a4l8mIQE

A24FACTS

A24 is an American independent compan
that specialises in film and television
production, as well as distribution.

Founded in August 2012, the company is based P
Manhattan, New York City.

It is amiddle marketfilm company, that is
continuing to grow with much critical success.

Boczs” Sl . o 8 : .
/“f//\\é‘&! oSN | he company is currently valued at $3.5 billion!
W ENSYC T

The studio has seen steady and consistent success over the past @9d20s595m.
2020/21 =$55.2m.2022 =$123.7m.2023 =$138.14m 2024 =$200-300m.
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FENKEL

JOHN HODGES DANIEL KATZ DAVID

The company was founded in 2012 by John Hodges, Daniel Katz and David Fenkel.
Prior to A24, all had worked extensively in film and production before leaving their positiondaarmd the company.
OriginallyA24 Filmsit specialized imonly film distribution.




2018

2020

2021

A24 THE BRAND

123.7
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Continue to mix the production and distribution of films
Find, nurture and support first time/young talent
Give unparalleled full creative freedom to directors
Work with smaller budgets
Embrace niche topics and style not found in larger studio productions
Present more varied and challenging content
Use little to no traditional marketingrelying on online marketing, word of mouth and buzz)
Be progressive with the widest distribution chain possible
Arrange predistribution dealgless gambles)
Fill the gaps created by huge studios that focus only on large budget franchise ffiloke stories/topics)

X®. dzi | ©Deveddp a brand!!X

A24 has developed a reputation as a powerhouse in independent film with a passionate fanbase.

Its projects have majorly influenced the style of contemporary horror/arthouse films, among other are:

A24 is also known for the originality of films it produces, generally shunning the style of films produc
and/or released by the Big Five Major studios.



VIDEO TASK

A2A4 Oscar Wins
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https://www.youtube.com/watch?v=7tuRJIkDcXg

Choose one theoretical statement below and construct
short paragraph discussing it in relation @24

As an independent film company24subverts this model by focusing on
original, often experimental storytelling rather than relying on formulaic
blockbusters. Although it is driven by profit and succgss most businesse:
are),! H ms@aess demonstrates that alternative business models that
prioritize creative freedom and niche audiences can thrive, thereby
guestioning the notion that only large, profidriven corporations can
dominate media production.

Unlike major media conglomerates that often prioritise commercial succe
over originality,! H nndependent status allows it to support
unconventional, bold, and diverse storytelling. This supports Curran anc
{SFl2yQa I NBdzYSyid GaKFdG O2y OSy i NI

THEORETICAL CONGEPT and quality, whereas companies lik&24 (free from the constraints of risk
INDUSTRY averse conglomerate ownershippntribute to a more adventurous and

JAMES CURRAN AND JEAN SEATON — POWER AND RESPONSIBILITY

culturally rich media landscape by amplifying unique voices and producir
James Curran is a renowned historian and media lecturer. more I’ISky f||mS OUtSIde Of the maInStream

Jean Seaton is Professor of Media History at the
University of Westminster
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Write a short paragraph discussing the importance of independent studi
A24 having a unique identity /ethos

REMEMBERIN YOUR OWN & IN SILENCE

TAKE NOTE OF ANY HOMEWORK/PREP WORK
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How have A24 ensured success at the box office/with audiences?
Discuss and Feedback

DATE AND TITLE ALL WRITTEN WORK




A24SUCCESS!
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Everything Everywhere All at Once $144,986,358
Civil War $127,339,353
Talk to Me $91,944,611
Materialists $106,500,065
Hereditary $80,860,285
Lady Bird $80,108,482
Moonlight $64,895,106
Babyaqirl $63,759,733
Heretic $58,094,842
We Live in Time $57,141,705
The Whale $54,044,481

THE RISE
OF:
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The 9% Academy Awards, in 2023, saw A24 celebr
their most successful year to dat2022)

Everything, Everywhere, all at Once was nominate
for 11 Oscars, winning an impressive (flying with
"Gravity" in 2014 for the most ever won by afs€iim).

Best Picture
Best Original Screenplay
Best Director
Best Actress
Best Supporting Actress
Best Supporting Actor
Best Film Editing

—

Despite Everything, Everywhere, all at Once missir,
out on the clean sweep of top awards, it was anothe
l vn LINPRdAzOGAZ2Y WeEeKS 2 K|

Actor award for Brendan Frasdas well as Best |
Makeup and Hairstyling).

As of 2025, A24 have amassed 76 Academy Awa
nominations, winning 2{not bad for a small mid
market company focusing on creativity over profit!
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A Best Director:
A Best Actress!

A Best Picture:



https://www.youtube.com/watch?v=ebjjjpNkY4E&list=PLJ8RjvesnvDNF-KRlISr8gxYMj82OvBhY&index=25
https://www.youtube.com/watch?v=ebjjjpNkY4E&list=PLJ8RjvesnvDNF-KRlISr8gxYMj82OvBhY&index=25
https://www.youtube.com/watch?v=ebjjjpNkY4E&list=PLJ8RjvesnvDNF-KRlISr8gxYMj82OvBhY&index=25
https://www.youtube.com/watch?v=CprWYYueiw4&list=PLJ8RjvesnvDNF-KRlISr8gxYMj82OvBhY&index=22
https://www.youtube.com/watch?v=CprWYYueiw4&list=PLJ8RjvesnvDNF-KRlISr8gxYMj82OvBhY&index=22
https://www.youtube.com/watch?v=CprWYYueiw4&list=PLJ8RjvesnvDNF-KRlISr8gxYMj82OvBhY&index=22
https://www.youtube.com/watch?v=DZldmL7zeSY&list=PLJ8RjvesnvDNF-KRlISr8gxYMj82OvBhY&index=24
https://www.youtube.com/watch?v=DZldmL7zeSY&list=PLJ8RjvesnvDNF-KRlISr8gxYMj82OvBhY&index=24
https://www.youtube.com/watch?v=DZldmL7zeSY&list=PLJ8RjvesnvDNF-KRlISr8gxYMj82OvBhY&index=24
https://www.youtube.com/watch?v=dOfMbZLbBDA
https://www.youtube.com/watch?v=EZ1SUKxSAi4

2013

Distributed by A24
Budget: $5m

Gross: $32m

Full distribution chain
limited cinemadigital-
DVDstreaming

Alittle sun caﬁ hnng outyour dark sillje.

A24 THE FIRSTS

2017

Diversified into TV
Most well
known/celebrated of
GKAOK g1 &
(2019) working with
powerhouse HBO.
WSSTQ | faz
(2023)

MOONLIGHT

2016

Distributed by A24 and first

film to be produced by A24
Budget: $1.5m

Gross: $65m
Won best picture at the
Oscars

)
A FILM FROM DANIELS

EVERYTHING

EVERYWHERE
ALL AT ONCE

IN CINEMAS 24 MARCH

2022

Most successful A24
product to date
Budget: $25m

Gross: $144m
Financed + Distributed
by A24. Won 7 Oscars
including best picture

2024

Biggest film to date
Budget: $50m
Gross: $122m
Produced and
distributed by A24.
Shot in IMAX format.
Adopted traditional
marketing strategy.




A24DIVERSIFICATIC

A24 have become a recognised powerhouse! Most of which has been built on developing a brand, from t
filming style and synergistic content to even thelr merchandige4 diversifies into many other iIndustries.

STEVEN YEUN  ALI WONG

‘\ 4 Podcast

EUPHORES
EASHION &

u orts
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A A24 Televisior(launched in 2015§ A24's television division has produced numerous programs, including Carmichael Sho{®015
2017),At Home with Amy Sedar{2017¢2020),Euphoria(201present) and the Netflix smasBeef(2023).

A A24 Podcasflaunched in 2018 W¢ KS ! Hvn t 2ROFaAadQ A& olFaSR I NRPdzyR I RA&AOdzaaA
the 32-episode podcast have includeBo BurnhamSofia CoppolaPaul SchradeMartin ScorseseandAlia Shawkat

A Apple TV¢ On November 15, 2018, A24 and Apple announced that they had entered a mgeli partnership where A24 will produce a
slate of original films for AppleThis was not a firskook deal, meaning that A24 can continue to produce and acquire films to release
outside of the deal, and that it would not affect previous deals that A24 had signed with other companies.



Choose one theoretical statement below and construct
short paragraph discussing it in relation @24

While A24began as a film distributo(known for its independent and
artistically driven content)t has since expanded into other areas such as
merchandise, publishing, and branded collaborations. This success
increasingly relies on crogsromotion and synergy across platforms and
industries.A24'sdiversification strategy not only boosts revenue but also
strengthens its brand identity and fan loyalty, allowing it to compete with
larger conglomerates while maintaining creative independence.

In an age where digital media is easily accessible or pirate24adds value
through limited edition physical releases, behind the scenes books, collect
merchandise, and immersive experiences tied to its films. These extras
- T transform the act of watching a movie into a lifestyle and fandom
THEORETICAL CONGEPT engagement, giving audiences a sense of connection and ownership. Tl
oo DR FfA3ya ALK [S2yKINRQa OASg GKI O

X companies must go beyond free content and provide unique, desirable
Gerd Leonhard is a Gerrian futurist, speaker and experiences that bond loyalty and generate revenue.

author who specializes in the debate between
humanity and technology
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PRODUCTION

A24¢ The Whale




PRODUGCBUDNSETS

l'a I YAR YIFENJSUOZ AYRSL
average production budget is between $1%20m.

Most A24 films are lower budget productions with
small/niche target audience¢Warfare, Heretic, the Whal
etc.). They receive budgets under $20 million.

Only two higher budget productions with a wider appe
(Everything Everywhere all at Once and Civil Wearg
been allocated over $20 million.

A24 prioritises character development, innovative
storytelling, and creative riskaking over spectacl¢often
achieved with VFX and SFX by the major studios).




PRODUCBUINGETS
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TALK TO ME
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THIS FALL

Everything Everywhere
All at Once

Talk to Me

.
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GANDEEW i BRENDAN FRASER GIVES THE PERFORMANCE Lady Bird
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We Live in Time

DARREN ARONOFSKY

The Whale

= ~ (6] £ w N =
o



VIDEO TASK
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What is the film offering its audlence’> IS It recognlzable as an A24 production?
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https://www.youtube.com/watch?v=nWiQodhMvz4

PRODUCTIHENVHALE

A A24 has built a distinct identity for bold, risk driven cinema. Their : WINNER AR
films often stand in contrast to mainstream Hollywood and their

¢ BEST ACTOR

; : : . BRENDAN FRASER
major studios, especially in how they am@oduced
A In terms of production, most A24 film apé
A Intimate, emotionally intense, character driven stories
A Actor led, with raw, powerful performances
A Minimalist, and use naturalistic cinematography and lighting
A Visually stimulating, with carefully composed sets and visual metaphors
A Nonlinear or unconventional in terms of narrative structures
A Themed, exploring identity, trauma, grief, isolation and moral ambiguity
A Challenging the conventions of genre storytelling
A Known for casting unknowns, to established actors in transformative roles
A Not focused on VFX, and instead put emphasis on practical effects

A Willing to give directors completed creative freedom H
APWeKS 2 1GgERSEH A3 | ljdZAyYuSea SYaAl £ ! v LJNE?{I‘z“u E b

emotionally intense character study that prioritises performance, ‘ N ’ I I A I‘:
psychological depth, and authenticity over visual spectacle.
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: A The Whale was very much driven by Americ@anadian actor

. \ 6 » Brendan Fraser, known for his roles fthe Mummyand George of

“ ' the Jungle After a period largely away from the spotlight due to
difficulties in his personal life, Fraser experienced a career
resurgence thanks to his performance in the film, earning him an
Academy Award for Best ActoAnother example of A24 taking
risks and trusting its cast and crew.

A Director Darren Aronofsky, famous for hard hitting films such as
Black SwanThe Wrestleand Requiem for a Dreanrought his
signature psychological intensity to deliver a sense of raw realism
to the production¢ very A24.

A The supporting cast of Sadie Sink, Hong Chau and Ty Simpkins
delivered sharp and intense performances, staying true to the films
confrontational dialogue styleSadie Sink helped attract younger
audiences due to her reoccurring role as Max in Stranger Things.

A The film hinges entirely on the strength of its cast and their
interactions rather than action or plot developmentsvery A24.



