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QGUIDANCE

— A Create a presentatiorfwith video narrationjo demonstrate how you
have used genre conventions to produce your opening sequence AN
analyse how your products represent social groups/issues.

A You must compare your opening sequence to at leas different texts
(real films from your chosen genre referenced in your research blog)
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""" media form, you can also make that comparison within your respons

A Spend asimilar amount of timeon conventions and representation
(social groups and issuesjhey are worth the same marks!




GENRECAP

. /. Genre refers to anform or type of
PRl communicationin any mode witrsocially
agreedupon conventionsdeveloped over time

%= A Genre conventions are designed to ensure
audiences gain gratificatiofpleasure) from
the media content that they choose to
consume

B /i SubGenre =Smaller/niche versions of a larger genre
A Hybrid-Genre =Two or more genres coming togethel



TWO POINT APPRC
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Discuss the conventions of thgroduct: Discuss the conventions of yowenre

Opening Title SequenceSet the location and time of the text (the where anc Action¢ Crimec Dramac Fantasyc Horror¢ Comedyc Romance,
when)- Establish the genre of the film/TV show using key recognizable Science Fictiog Thrillerc War ¢ Western

conventions Introduce the main characters (protagonist and/or antagonist),

giving hints and details of their current personality and characgst the tone of _ _ _
the film - Give hints/suggestions of what the narrative may focus on (possit YOU must also consider the conventions of agrrire if you chose on

foreshadowing)} Use Enigmas to engage an audience 61 2NNBNI T {flFaKSNE %2YO0ASZ
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SUPPORCHALLEKNODYEN

REASONS WHY YOU MIGHT HAVE BEENREASONS YOU MIGHT HAVE CHOSEN 1

CONVENTIONAL.: UNCONVENTIONAL
A Easy to recognise and understand for audiences A Wanted your text to be unique compared to others
A Fulfils audience expectations A2 yOISR (2 OKFftfSy3asS e&2d
A Attracts fans of the genre / products A Your theme/narrative is niche and not mainstream
A Mainstream texts tend to be conventional A Your audience are niche and not mainstream
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CONVENTERNENOLO

KEY WORDS Audience Expectations SENTENCE STARTERS
Genre Familiar
Category/Type Unique/Surprising A Ip 1% muItipJe anal}lsis of reallopening Eitle sequences,vl onunq th
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PRTIRT Recurrina/Established Unlike similar opening title sequences of that genre, we
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Primary Researc y A We deliberately chose to be unconventional in this respect,
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" BARTHES - SEMIOTICS - 1

‘The idea that texts communicate their meanings
through a process of signs. Signs consists of a signifier
(object/thing) and its meaning is the signified’

THEORETIGAL GONGEPT

ROLAND BARTHES — SEMIOTICS

Roland Barthes was a French philosopher who explored a . Mm . R
diverse range of fields in developing schools of theory Media products communicate their definitions by

(such as semiotics and social theory). using signs and symbols (MES, technical areas etc.) to
highlight what's important

BARTHES - SEMIOTICS - 2 BARTHES - SEMIOTICS - 3

‘The idea that signs can function at the level of n
denotation (the common-sense meaning of the sign), X - "Bl “The idea that there are five codes which are woven
and at the level of connotation (the meanings | B into the structure of any narrative, creating meaning’
associated with/suggested by the sign)’ €

In simple terms...
Items can have a literal definition as well as a deeper

meaning. Denotation: What we physically see.
Connotation: The attached meaning

In simple terms...
Hermeneutic (enigma). Proairetic (action). Semantic
(connotation). Symbolic (iconic). Cultural (myth)




‘The idea that meaning is dependent upon (and
produced through) pairs of oppositions’

TIIIEIIIiIETII:Al I:IINI:EPI

CLAUDE LEVI-STRAUSS — STRUCTURALISM

Claude Lévi-Strauss was a French anthropologist who developed In simple terms...
the ‘Structuralism’ theory - ‘the search for the underlying Definitions and meanings, within media products, rely

LEVI-STRAUSS - STRUCTURALISM -2 LEVI-STRAUSS - STRUGTURALISM - 3

‘The idea that how we understand certain words,
depends on our understanding of the difference
between the word and its opposite’

‘The idea that the way in which these oppositions are
resolved, can have particular ideological significance’

In simple terms...
How opposites are viewed in the media, indicates

what society sees as more valued/important (social
validation)

In simple terms...
We cannot understand one element of a media

product, without processing its opposite




NEALE - GENRE - 1

“The idea that genres may be dominated by
repetition, but are also marked by difference,
variation, and change”

STEVE NEALE — GENRE

In simple terms...
Steve Neale was a British analytic philosopher whose Genres repeat various elements for familiarity but

work reflects meaning, interpretation and 5 "
I et in HollywoodRiETE also change things to offer something new, often over
: a sustained period of time

NEALE - GENRE - 2 NEALE - GENRE - 3

“The idea that genres change, develop, and vary, as
they borrow from and overlap with one another”

“The idea that genres exist within specific economic,
institutional and industrial contexts”

In simple terms... z In simple terms...
Genres change over time as they combine elements - Genres are hugely influenced by the time period they

from each other are created and reflect the thoughts at the time



METZ - LITERARY FILM - 1

“The idea that individual cinematic texts construct
their own meaning systems, rather than share a
unified grammar”

NS —

THEORETICAL CONGEPT

CHRISTIAN METZ — LITERARY FILM

Christian Metz was a French film theorist, best known for In simple terms...
pioneering film semiotics, the application of theoriesof Different media texts have their own ways of
signification to the cinema communicating language visually

METZ - LITERARY FILM - 2 METZ - LITERARY FILM - 3

“The idea that film is a language, in which each shot
used in a sequence works like a unit in a linguistic
statement”

“The idea that on screen, the visual is the noun and
the sound is the adjective”

In simple terms... ' , In simple terms...
Just like the study of language, Film (visual/audio), is ‘ The noun (visual) of buildings tells us it’s a city. The

defined as a string of elements that express a | adjective (sound that describes the thing) is creepy
complete thought |t non diegetic music, meaning it's a haunted city.




GENDER=EREOTYPE

Brave/Strong Weak
Leaders Emotional
Aggressive Loving/Caring
Ruthless Sensitive/Kind
Independent Dependant
MALE ROLES ON SCREEN
Dominant and intellectual Vulnerable and Emotional
Active Roles (Driving the Narrative) Passive Roles (In need of protection)
Decision makerg take the lead Submissive (Often sexually)
Saviour/Protector Produced to Gratify Male Viewers

Physically and Mentally Strong Lack of independence Relies on male decisions



ETHNICSITEREOTYPI

A Hegemony in| A Criminals A Intelligent Intelligent | A Hard A Religious
Society A Loud A Doctors Doctors working A Terrorism
A Intelligent | A Expressive |A Science/Tec Run own A Lower class | A Misogynists

A Wealthy A Aggressive | A Socially businesses | A Drink culture | A Large
A Successful | A Lower class Awkward Exotic A Aggressive Families
A Middle Class| A Unintelligent | A Religious Segregated | A Asylum A Traditional

Drug Lords
Dictators
Irrational
Manipulative
Rich Culture
Maids
Immigrants

Too Joo oo oo To To To

A High Status | A Savage fanatics communities seekers Values




AGETEREOTYPES

% TEENAGERS ADULTS THE ELDERLY

Positives

Positives Positives

Active Responsible/Providers Wise
Sociable Reliable Respected
Innocent Role Models Authoritative

Strong minded Mature Well Educated
Future minds Settled in Life Free
Adventurous Career Minded Wealthy
Fun/outgoing SeltSufficient Stable
Negatives Negatives Neqgatives

Lazy Bossy Fragile/Weak
Rebellious Arrogant Vulnerable

Rude Patronizing Mentally Incompetent

Hormonal Unable to process another view Lonely/Depressed
Vulnerable Unreasonable Dependent/Burden
Naive Poor Listeners Boring/Reflective

Dependent Too Busy Unwilling/Unable to try new thing:



SOCIAL CEAGREQOTY

LOWERCLASS | WORKINGELASS MIDDLECLASS| UPPERLASS "'§

Dominant View: Dominant View: Dominant View: Dominant View:
The most inferior group Inferior to middle classe: Viewed as the marker fo The most superior grouy
on the social ladder, + often representedas WYy 2 NI £t Q A Y ontheladder, often -~
often demonised by the plucky and humorous by seen as socially stable i represented as ;
4

media the media the media aspirational by the medi:

Stereotypes: Stereotypes: Stereotypes: Stereotypes:
Poor Liberal thinking Strong family values Rich
Criminals Close/local communities Polite Outlandish
Lack of values Manual labour/trade Well mannered Arrogant
Broken families Unskilled work Intelligent Judgemental
,  Chavs (swgulture) Cash in hand Well educated Out of touch
'~ No aspirations/ambition Desire to work Reserved Sophisticated
Tax dodgers State Educated State/Privately Educatec Authoritative
Poor health Money struggles Well spoken Privately Educated
Rely on benefits Strong work ethic Good income High positions of power;] |
Unemployed Sense of self respect Financially comfortable Influential |

Uneducated Self sufficient Good job/Career mindec  Nobility/Aristocracy ; ’



SEXUALSIMEREOTYP

LESBIAN

Physique Obsessec
Feminine Traits
Effeminate
Female Company
Extravagant
Fashion Orientated
Loud
Theatrical
Overtly Proud
Flamboyant
Camp
Sexual Innuendos
Promiscuous




BFIC DEPICTIONS OF DISABILITIES ON SCREEN

1. Pitiable and Pathetic
2. A Victim(Sweet and Innocent)

3. Sinister or Evil

4. Objects of Curiosity/Violence/Freak show

5. Super CrippldNoble/triumphant over tragedy)
6. Laughable and the Butt of Jokes

7. Their Own Worst EnemgAngry/Chip on Shoulder)
8. A Burden or Outcast from Society
9. A NonSexual Person
10.Incapable of Participating in Dalily Life




QIERMINOLOGY

TOPICS KEY WORDS TECHNICAL REPRESENTATION
Feminism Represents Camera Marginalization
Patriarchy Connotes (S TG o5 WBHEIENES) Stereotypes
Oppression Signifies (Continu%q'ﬂgc%nﬂnum Countertypes
Relqtionships Suggests Sound Mis—Representatiqn
Coming of Age Portrays (Diegetic + Noiegetic) Under-Representation
|dentity Depicts Mise-en-Scene Ideologies
Mental Health Reflects Composition Hegemony

¢
v
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THEORIE-5':

MULVEY GRAMSCI ALVARADO BUTLER HALL KELLY
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MULVEY- MALE GAZE - 1

‘The idea that in mainstream culture the visual and
narrative codes that are used to construct the male
body as a ‘spectacle’, differ from those used to
objectify the female body (to-be-looked-at-ness)’

TIIIEIIIlIETII:Al GONGEPT

LAURA MULVEY — MALE GAZE
-

. In simple terms...
Laura Mulvey is a British feminist film theorist, currently In the media. the way men (and their bodies) are
professor of film and media studies at Birkbeck, University ’ .
B ™ fondon. shown on screen, is different from that of women
e (and their bodies)

MULVEY- MALE GAZE - 2

‘The idea that audiences view women in the media : ' = Wl ‘The idea that the look/gaze could be 'voyeuristic’ or
from the vantage point of a heterosexual male. 'fetishistic’ (viewed as sexual beings) with the objects
Through media language, female characters are | sole value to be enjoyed/controlled by the voyeur.

sexualised to gratify male audience members’ g b , They are devalued and their humanity removed’

In simple terms... In simple terms...
Showing women on screen as things to be stared at Due to male dominance, women's only purpose is to

and enjoyed by men, is a basic part of be looked at and are therefore represented as
male/patriarchal dominance in Western society worthless or unimportant (reductive/limited)



GRAMSGI - HEGEMONY -1

/ P4 ‘The idea that one social group and its ideologies
/- F . -A dominates over that of another. Hegemonic control

"'E“HE“':AI_ [:IINI:IEPI and power could potentially be used to influence

society’s beliefs and behaviour’
ANTONIO GRAMSCI — CULTURAL HEGEMONY

In simple terms...

Antonio Gramsci was an Italian Marxist philosopher, Within every social group, there is a|ways one
journalist, writer, and politician who wrote on philosophy,

political theory, sociology, history, and linguistics.

dominant/more powerful side/group that is more
influential than the other

GRAMSGI - HEGEMONY - 2 GRAMSGI - HEGEMONY - 3

‘The idea that consent to the rule of the dominant
group is achieved by the spread of ideologies (beliefs, 5
assumptions, and values) through social institutions ] | exerting control over the rest of society (also known
such as schools, churches and the media’ 0 e 1 as media hegemony)’

In simple terms... A In simple terms...
Institutions socialize people into the beliefs of the ¥ The media consistently presents the ideas and values

dominant group. As such, the group that controls ik of the dominant group as ‘the norm’ and use this to
these institutions controls the rest of society. R .. o their advantage (reinforce hegemonic ideologies)




ALVARADO - ETHNICITY - 2

‘The idea that ethnic minorities can be represented as
Exotic (creating audience intrigue into the culture) or

Pitied (feeling sorry for vulnerable people of a
developing country)’

In simple terms...
Ethnic groups are represented as being the “other
person” and unusual or strange, or as deprived
victims that experience natural disasters/conflicts




