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Q2 BREAKDOWN

How does your product engage with audiences and
how would it be distributed as a real media text?

Opening Title 
Sequence

Appeal. Look Good. 
Please. Enjoy.

Specific/Intended 
Target Audience. 

Viewer. Consumer.

Released. Given. Shared. Actual Real-Life Film/Movie



Å/ǊŜŀǘŜ ŀ ŘŜǘŀƛƭŜŘ Ǉƻǎǘ ǎǘǊŀƛƎƘǘ ƻƴ ǘƻ ȅƻǳǊ ²ƻǊŘtǊŜǎǎ ōƭƻƎΦ ¸ƻǳǊ Ǉƻǎǘ ǎƘƻǳƭŘƴΩǘ 
just be a long essay of text though, it must include multimedia elements such as:

Å Online Pictures (real film grabs, real marketing products, real distribution company logos etc.)
Å Screen shots from your films opening title sequence
Å GIFS (openings to real films, scenes from real films, or shots from your own opening title sequence)
Å Charts + Tables + Infographics

ÅThe post should be clearly separated into two parts, both of which display a 
significant amount of time spent on them.

ÅPart 1: Who does your film opening appeal to? How would your opening title 
sequence attract/please an audience? What would they enjoy? Why would they 
want to keep watching? What feedback did you get from real audiences?  

ÅPart 2: If your film was real, how would you market and distribute it? What 
marketing materials would you use and why? (Posters, trailers, social media, viral 
campaigns, guerrilla marketing techniques, magazine interviews, chat shows etc.)
Å Design a poster for your film (Competition).
Å What distribution methods would you use? Where? When? Cinema? Streaming? Download? Why?
Å Consider how your distribution options would be limited as a new film making on a low budget.
Å Which real distribution company/companies might you ask to distribute your film?

Q2 GUIDANCE



Ψ/!¢9DhwL{LbDΩ
Labelling people based on physical attributes and VALS (Values + Attitudes + Lifestyles)

Ψ¢!wD9¢LbDΩ
How a text aims to please an audience through its actual content

ΨtwhCL[LbDΩ
How a text reflects on the engagement/interaction with its audience (views/clicks/shares etc.)

Ψ/hb{¢w¦/¢LbDΩ
Influencing an audience's thoughts/opinions, through representations of groups, events and wider ideologies

KEY TERMS : AUDIENCE



ω Audiences that observe a text
ω Audiences that accept media messages without question
ω Audiences that have short attention spans
ω Audiences that accept opinions as fact

ω !ǎ ŀ ǊŜǎǳƭǘΣ ǇŀǎǎƛǾŜ ŀǳŘƛŜƴŎŜ ŀǊŜΧ
ω ΧŜŀǎƛƭȅ ƛƴŦƭǳŜƴŎŜŘκǇŜǊǎǳŀŘŜŘ
ω ΧŜŀǎƛƭȅ ƳŀƴƛǇǳƭŀǘŜŘ
ω ΧŀŎŎŜǇǘƛƴƎ ƻŦ ǘƘƛƴƎǎ ŀǘ ŦŀŎŜ ǾŀƭǳŜ
ω ΧƘŜŀǊƛƴƎ

ω Audiences that respond to a text
ω Audiences that critique/decode media messages
ω Audiences that pay full attention
ω Audiences create their own opinions

ω !ǎ ŀ ǊŜǎǳƭǘΣ ŀŎǘƛǾŜ ŀǳŘƛŜƴŎŜ ŀǊŜΧ
ω ΧŘƛŦŦƛŎǳƭǘ ǘƻ ƛƴŦƭǳŜƴŎŜκǇŜǊǎǳŀŘŜ
ω ΧŘƛŦŦƛŎǳƭǘ ǘƻ ƳŀƴƛǇǳƭŀǘŜŘ
ω ΧŀōƭŜ ǘƻ ƛƴǘŜǊǇǊŜǘ ƳŜŀƴƛƴƎ ŀǎ ŦǊŜŜ ǘƘƛƴƪŜǊǎ
ω ΧƭƛǎǘŜƴƛƴƎ

PASSIVE vs ACTIVE



MASS vs NICHE

Mass audiences are targeted using dominant 
ideologies and values. This can be considered 

MAINSTREAM appeal and is often achieved using 
STARS, GENRES, FRANCHISES + LARGE BUDGETS.

Niche audiences are targeted more specifically 
using alternative ideologies and specialized 
content. This can be considered as NON-
MAINSTREAM appeal and is often independent.



¸ƻǳǊ ΨtǊƛƳŀǊȅ !ǳŘƛŜƴŎŜΩ ƛǎ ŀ 
targeted group for a form of 

mediated communication, such as 
for an advertising campaign, film, 

music style or a television channel, 
defined by demographics and/or 

lifestyle.

VALS =
Values, Attitude and Lifestyle

Important ς consider the typical 
target audience for your genre and 
consider the use of real industry 
statistics to help support this.

TARGET AUDIENCE



TASK
Name the Demographic
profile for your opening

title sequence



TASK
Name the Psychographic
profile for your opening

title sequence



HALL
Ψw9/9t¢LhbΩ

JENKINS
Ψa95L! {tw9!5Ω

BLUMLER & KATZ
Ψ¦{9{ ϧ Dw!¢LCL/!¢LhbΩ

SHIRKEY
Ψ9b5 hC !¦5L9b/9Ω

THEORIES : AUDIENCE - Q2











Q2 TERMINOLOGY
KEY WORDS

Target Audience
Demographic
Psychographic
Appeal/Entice
Engagement
Interaction

Participation
Relationship

Escapism/Diversion

SENTENCE STARTERS

ÅMy audience of ________ would particularly enjoy...
ÅMy demographic would be engaged by...
ÅWe chose to... in order toappeal to ___________
ÅBlumler & Katz state audiences seek products which provide 

______ so we...
ÅAudiences would be drawn in by this because...
ÅLƴ ǘŜǊƳǎ ƻŦ ŀǇǇŜŀƭΣ ƻǳǊ ǇǊƻŘǳŎǘǎ ƛƴǘŜǊŀŎǘ ǿƛǘƘ ƻǳǊ ŀǳŘƛŜƴŎŜ ōȅΧ
Å¢ƘŜ ǇǊƻŘǳŎǘ ǘŀǊƎŜǘǎ ƻǳǊ ǎǇŜŎƛŦƛŎ ŀǳŘƛŜƴŎŜ ōȅΧ
ÅhƭŘŜǊ ƳŀƭŜ ŀǳŘƛŜƴŎŜǎ Ƴŀȅ ōŜ ŀōƭŜ ǘƻ ƛŘŜƴǘƛŦȅ ǿƛǘƘΧ
Å²ƘƛǘŜ ŦŜƳŀƭŜ ŀǳŘƛŜƴŎŜǎ Ƴŀȅ ŜƴƧƻȅ ǘƘŜ ƛƴŦƻǊƳŀǘƛƻƴ ƻŦŦŜǊŜŘΧ

Surveillance/Information
Personal Identity

Audience Expectation
Relatable

Direct/Mode Of Address
Formal/Informal

Role Models
Aspirational
Anticipation

Connect/Connection



What do movie posters have in common?
/ƻƴǎƛŘŜǊ Ψ/ƻŘŜǎ ŀƴŘ /ƻƴǾŜƴǘƛƻƴǎΩ - Repeated ElementsTASK



FILM POSTER CHECKLIST

1 FILM TITLE (Same font as title card in video)

2 TAG LINE (Play on words/subtle link to narrative)

3 RELEASE DATE (Specific date or coming soon)

4 ACTOR NAMES (First name small, surname name big)

5 CREDIT BLOCK όΨ{ǘŜŜƭ ¢ƻƴƎǎΩ Ŧƻƴǘύ

6 REVIEW QUOTES/STARS (Person + relevant organisation)

7 PULL QUOTE (άCǊƻƳ ǘƘŜ 5ƛǊŜŎǘƻǊ ƻŦΧ  ς  .ŀǎŜŘ ƻƴ ǘƘŜ bƻǾŜƭ ōȅΧέύ 

8 FESTIVAL AWARD LAURELS (Particularly for independent film)

9 WEBSITE

10 HASHTAG (Sometimes linked with tag line)

11 COMPANY LOGOS (Production, finance, distribution, sound etc.)

12 AGE CERTIFICATE (BBFC approved)



²!¢/I ¢I9 Ψ²¢I I!tt9b95 ¢h ah±L9 th{¢9w{Ω C9!¢¦w9
What style best suits your opening title sequence? Will you be conventional to the genre?

VIDEO TASK
https://www.youtube.com/watch?v=VXJiBkFgprQ 


