


COMPONENT 1

ÅΨa95L! twh5¦/¢{Σ Lb5¦{¢wL9{ ϧ !¦5L9b/9{Ω

Å35% OF A-LEVEL QUALIFICATION

Å2 HOURS 15 MINUTES

Å90 MARKS

ÅTWO SECTIONS:

ÅSECTION A ς45 MARKS
ÅSECTION B ς45 MARKS

THE EXAM





CONTEXTS

HISTORICALCONTEXTS

Å how genre conventions are historically relative and dynamic
Å the effect of historical context on representations
Å the relationship of recent technological change and
Å media production, distribution and circulation
Å the way in which different audience interpretations reflect 

historical circumstances

ECONOMIC CONTEXTS

Å how media products relate to their economic contexts in terms of 
production, distribution and circulation in a global context

Å the significance of patterns of ownership and control
Å the significance of economic factors, including funding

SOCIAL AND CULTURAL CONTEXTS

Å how genre conventions are socially relative
Å the effect of social and cultural context on representations
Å how and why particular social groups, in a national and global 

context, may be underrepresented or misrepresented
Å how audience responses to and interpretations of media products 

reflect social and cultural circumstances

POLITICAL CONTEXTS

Å how media products reflect the political contexts in which they 
are made through their representations, themes, values, 
messages and ideologies

Å how media products reflect the political contexts in which they 
are made through aspects of their ownership and political 
orientation, production, distribution, marketing, regulation, 
circulation and audience consumption.





SECTION A
Ψ!b![¸{LbD a95L! [!bD¦!D9 !b5 w9tw9{9b¢!¢LhbΩ

FOCUSSES ON 2/4 THEORETICAL CONCEPTS: MEDIA LANGUAGE, REPRESENTATION(+ MEDIA CONTEXTS)

TWO EXAM QUESTIONS

ÅQ1. ONE QUESTION ASSESSING MEDIA LANGUAGE IN RELATION TO 
AN UNSEEN PRINT OR AUDIO-VISUALRESOURCE.

ÅQ2. ONE EXTENDED RESPONSE COMPARISON QUESTION ASSESSING 
REPRESENTATIONIN ONE SET PRODUCT AND AN UNSEEN PRINT OR 
AUDIO-VISUALRESOURCE IN RELATION TO MEDIA CONTEXTS.



SECTION A:

SET TEXTS
NEWSPAPERS

THE DAILY MIRROR 
(MARCH 13, 2019) FRONT PAGE + ARTICLE

THE TIMES
(MARCH 13, 2019) FRONT PAGE

ADVERTISING & 
MARKETING

TIDE(1950) - PRINT ADVERT
KISS OF THE VAMPIRE (1963) - FILM POSTER
WATERAID(2016) - AUDIO/VISUAL ADVERT

MUSIC VIDEO

DIZZEERASCAL
(2004) -Ψ5w9!aΩ

VANCE JOY
(2013) -ΨwLt¢L59Ω

EXAM FOCUSSES ON
TWO OF THE FOLLOWING FORMS:



TIMINGS

SECTION A
ÅYOU WILL BE SHOWN AN AUDIO-VISUALUNSEENTEXT FOR Q1
ÅYOU WILL HAVE BETWEEN 8 ς10 MINUTES TO TAKE NOTES
ÅYOU WILL WATCH THE UNSEEN TEXT 3 TIMES

Å FOR THE 15 MARK QUESTION YOU SHOULD TAKE ROUGHLY 20 MINUTESTO ANSWER IN FULL (ML)
Å FOR THE 30 MARK QUESTION YOU SHOULD TAKE ROUGHLY 40 MINUTESTO ANSWER IN FULL (REP)

SECTION B
ÅBOTH QUESTIONS SHARE 45 MARKS ACROSS THE TWO MEDIA AREAS.
ÅTHEREFORE YOU SHOULD TAKE ROUGHLY 30 MINUTESON EACH SECTION (INDUSTRIES AND AUDIENCES)

Timing is important in these essays, you have a limited time to effectively 
present your argument and make sure it makes sense

Being CONCISEand CLEARwith your paragraphs will ensure that what you 
include is TO THE POINT and WORTHWHILE



EXAMPLE QUESTIONS
QUESTION 1 (MEDIA LANGUAGE):
ά9·t[hw9 Ih² ¢I9 /ha.Lb!¢Lhb hC 9[9a9b¢{ hC a95L!
LANGUAGE INFLUENCES MEANING IN THE SHAPE OF YOU ED
{I99w!b a¦{L/ ±L59hέ

QUESTION 2 (REPRESENTATION):
ά/hat!w9 Ih² ¢I9{9 t!D9{ Cwha ¢I9 5!L[¸ a!L[ !b5
¢I9 5!L[¸ aLwwhw /hb{¢w¦/¢ ±9w{Lhb{ hC w9![L¢¸έ

IN YOUR ANSWER YOU MUST:
ÅCONSIDER THE CHOICES MEDIA PRODUCERS MAKE WHEN CONSTRUCTING VERSIONS OF REALITY
ÅCONSIDER THE SIMILARITIES AND DIFFERENCES IN THE REPRESENTATIONS
ÅMAKE JUDGEMENTS/DRAW CONCLUSIONS ABOUT HOW FAR REPRESENTATIONS RELATE TO RELEVANT MEDIA CONTEXTS. 




