THEORETICAL CONCEPT

INDUSTRIES
JAMES CURRAN AND JEAN SEATON — POWER AND MEDIA INDUSTRIES

James Curran is an historian focusing on ‘power without
responsibility’. Jean Seaton is Professor of Media History
at the University of Westminster.
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“The idea that the media is controlled by a small
number of companies primarily driven by the logic of
profit and power”

In simple terms...
The media industry is run by a few companies who
seek to make more money and get more power
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“The idea that media concentration generally limits or
inhibits variety, creativity and quality”

In simple terms...

The fewer companies / owners there are in a
particular media sector means there will be fewer
new ideas or original content
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“The idea that more socially diverse patterns of
ownership help to create the conditions for more
varied and adventurous media productions”

In simple terms...
More diversity in the ownership of the media can
encourage more diverse media content




FURTHER THEORY

Curran and Seaton's work reflects on the history of the news media in the UK from the eighteenth century to the present
and is rated as "the best guide to the British media" .

In terms of ownership. C&S state “Media policy should seek]...] to create the conditions of greatest possible competition, thus
enabling consumers to exercise sovereign control. This produces media that people want, a wide range of choice, and media
independence from government”

Political Influences: A political economy approach to the media — arguing that patterns of ownership and control are the most
significant factors in how the media operate.

Narrowing of Market: Media industries follow the capitalist pattern of increasing concentration of ownership in fewer hands.
This leads to a narrowing of the range of opinions represented and a pursuit of profit at the expense of quality or creativity.

Digital Age: The internet does not represent a rupture with the past in that it does not offer a level playing field for diverse
voices to be heard. It is constrained by nationalism and state censorship. News is still controlled by powerful conglomerate
organisations, who have successfully defended their oligarch.

Diversity: “Diversity is in the public interest — but modern societies suffer from collective attention deficit disorders]...] the
public interest has to work harder to be noticed, and we need agile but resourceful media to do that’

Monopoly’s: “‘it [extends] their range of business and political connections, [increases] their corporation’s prestige and,
through judicious editorial appointments, [contributes] to the maintenance of public opinion favourable to private enterprise.
Anti-monopoly media regulation is needed to maintain fair competition and to prevent the distortion of democracy.



