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“The idea that fans are active participants in the 
construction and circulation of textual meanings”

In simple terms…
Fans respond to the creation and communication of 

different media meanings they are given



“The idea that fans appropriate texts and read them 
in ways that are not fully authorised by the media 

producers (‘textual poaching’)”

In simple terms…
Fans alter the meanings of texts to suit their best 

interests. These new meanings aren't approved by the 
creators of the texts
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“The idea that fans construct their social and cultural 
identities through borrowing and inflecting mass 

culture images and are part of a ‘Participatory 
Culture’ that has a vital social dimension”

In simple terms…
Fans shape their identities (in society) by taking from 
media products and forming a culture where they can 

interact/engage/socialize with other fans
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Jenkin's work reflects how audiences play a key role in the production, marketing, circulation, distribution, 
exhibition and consumption of media products. Jenkins specifically focuses on fan culture, or as he refers to 
it, ’Fandom’.

Fans:
• A fan, or fanatic, is a person who is enthusiastically devoted to something or somebody, such as a celebrity, 

band, team, genre, book, movie or entertainer. They may show their enthusiasm in a variety of ways, such 
as being members of a fan club, holding or participating in fan conventions, creating fanzines or online 
blogs, writing fan fiction, making memes, or creating fan art.

Textual Poaching:
• Fans are very active in constructing their own meanings and sharing them with wider audiences. Jenkins 

calls this process ‘textual poaching’, as audiences take a media text and personally rework it to create their 
own meaning within the media world. This can also be referred to as ‘fan fiction’.

Participatory Culture:
• Jenkins believes that for most fans, production is not a solitary and private process but rather a social and 

public one. Audience discussions offer insights into both fictional characters and into different strategies 
for resolving personal problems. Fans possess not simply borrowed remnants snatched from mass culture, 
but their own culture built from the semiotic raw materials the media provides.
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