KISS OF THE VAMPIRE
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SIARTER AGTIVITY

ON PAPER:
What is film marketing? What is its purpose? What are the two most common forms?
Discuss and Feedback

DATE AND TITLE ALL WRITTEN WORK
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HLM MARKETING

Film marketing refers to the actions taken to promote/sell film
products, this includes both market research and advertising

Film marketing can be undertaken using a variety of methods,
across a range of media platforms

The most common and traditional methods for marketing a
film are TRAILERS and POSTERS

Production companies are responsible for effective marketing
of a film to help secure audiences in order to raise revenue

hopkins / scolt glean

Campaigns are aimed at target audiences (demographics +
psychographics) and aim to bring attention to the films USP

bing best seller
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FILM POSTERS - PURPOSE?

Establish the ge nr e of the film

Introduce thestar power of the film (actors)

Establish a roughsetting forthe film

Grasp the films th e m e(love, revenge, survival etc.)

Teas e an audience to seek further information



VIDED TASK
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WATCH THE FOLLOWING VIDEO ON ‘FILM POSTER DESIGN’

What has happened? What does it say in terms of advertising?
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https://www.youtube.com/watch?v=VXJiBkFgprQ

STUDY THE SELECTED FILM POSTERS ON YOUR TABLES:
What do they have in common? Highlight the conventions

e -
TO THE DAY AFTER .
I | —

JAMES CAMERON TIM MILLER DEADPOOL
T=RMINXTOR
D ARK FATE
JAMES CAMERON & CHARLES EGLEE & JOSH FRIEDMAN & DAVID GOYER £ JUSTIN RHODES
DAVID GOYER & JUSTIN RHODES .- BILLY RAY 7 TIM MILLER

" NOVEMBER 1

oD EH OMm um e N mba i
GUOVER OGEN HIOFOR WOOBARD ECHNR KANL OLVER KNOWLESCARTER JONES
THE KING HAS -

uuctUPl]H»A‘""[:u..'. =

~= HOLLYWOOD

ey OCTOBER 4
LION KING PHILLIPS & SCOTT

COMING SOON JULEE

INREaLD 30 IN CINEMAS SOON anp imvax
DISCOVER WHAT MAKES A (HER)O



HLM POSTER CONVENTIONS

COMPARE THE POSTERS ON YOUR TABLES + LIST THE COMMON CONVENTIONS
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HLM POSTER CONVENTIONS

TITLE + TAG LINE + RELEASE + CREDIT BLOCK + CAST + CONNECTIVITY + REVIEWS + IMAGE
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The films love interests, in a double hand embrace. The sublocls eyes cweru by some Imgraah! Alow angle shot of the lead role & the films locatioen.
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SET TEXT

Kiss of the Vampire — Film Poster (Marketing)
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KEY INFORMATION

Film: Kiss of the Vampire
Format: Film Poster

Date: 1963

Director: Don Sharp

| coLor

starring

CLIFFORD/ NOEL / EDWARD /JENNIFER BARRY Studio: Hammer Film Productions
EVANS /WILLMAN / DE SOUZA/ DANIEL / WARREN

Screenplay by JOHN ELDER - Directed by DON SHARP
Produced by ANTHONY HINDS - A Hammer Film Production
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VIDED TASK
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WATCH THE TRAILER FOR ‘KISS OF THE VAMPIRE’

How is Kiss of the Vampire a ‘Typical’ Hammer Film Production? Give examples!
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https://www.youtube.com/watch?v=A2o6kAagcDY
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 THE VAMPIRE GENRE

Kiss of the Vampire — Film Poster (Marketing)

. '."
| by
/"' \\‘v -
|




VAMPIRE - ON SGREEN HISTORY

\

Vampire films have been a staple in society for over 100 years.
So much so, that the depiction of vampires in popular culture is
strongly based upon their depiction in movies

The most popular cinematic adaptation of vampire fiction is
Bram Stoker's Dracula. Dracula has been a film subject more
times than any other fictional character (170 versions to date)

From the original ‘Nosferatu’ in 1922, up until the present-day
Twilight trilogy, Vampires have been an ever-present part of
cinema history




VIDED TASK
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IDENTIFY AS MANY GENRE CONVENTIONS FOR VAMPIRE FILMS

Consider: symbolic codes, characters, costume, props, lighting, setting, location, colour etc.
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https://www.youtube.com/watch?v=TgBCK3NB8Pw

VAMPIRE - GONVENTIONS

1. Romantic connotations of love and passion (Vampires are charming and woo their potential

/ S victims - biting the neck with their pointed teeth).
( );/

J 2. Vampires (Antagonists) are exiled from society and have the ability to reimagine as bats.

3. Characters in vampire texts often do not believe they exist, creating a sense of mystery.
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Pemsmsm— 4. Vampires sleep in coffins and only appear at dusk (moonlight).
» 5. Vampires must be invited in before they enter a house/property.
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%, > o 6. Once bitten, vampires live forever in bleak locations (Abandoned buildings, isolated towns etc.)
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7. Killing Vampires: Wooden stake through heart + garlic + direct sunlight + holy water + crosses.

cllenrt o 8. Most often males, vampires prey on vulnerable females (traditional representations of beauty).
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NOSFERATU - 1922
DRACULA - 1958
KISS OF THE VAMPIRE — 1963
SALEM’ S LOT — 1979
AN AMERICAN WEREWOLF IN LONDON - 1981
LOST BOYS — 1987
NEAR DARK — 1987
INTERVIEW WITH A VAMPIRE — 1994
FROM DUSK TILL DAWN - 1996
BLADE - 1998
UNDERWORLD - 2003
LET THE RIGHT ONE IN — 2008
30 DAYS OF NIGHT - 2007
THE TWILIGHT SAGA - 2008-2012
DAYBREAKERS — 2009
RED RIDING HOOD - 2011
WHAT WE DO IN THE SHADOWS - 2016
DOCTOR SLEEP — 2019




TASK

ON YOUR TABLES

Consider how meanings are created for audiences in
this film poster, through the use of Media Language.

How can we gauge the genre?

What can we assume about the
content of the narrative?
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starring

CLIFFORD | NOEL EDWARD JIENNIFER | BARRY We might not know the actors, but can

EVANS ILLMAN / DE SOUZA / DANIEL / WARREN .
Screenplay by JOHN ELDER - Directed by DON SHARP we tEII WhO the Star 'S?

Produced by ANTHONY HINDS - A Hammer Film Production
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~ MEDIA LANGUAGE

Kiss of the Vampire — Film Poster (Marketing)
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ANALYSING ADVERTS - ML
- _ % o (1.

Codes and Conventions
Semiotics and Signs
Iconography
Intertextuality
Genre
Technical Codes =
(Camera, Sound + Editing)
Mise-en-Scene

What is the message of the
advert?

Who is the target audience?

How are audiences

positioned to ‘decode’ the % Colour
adverts meaning/message?  fw, o | owo JENNIFER  BARRY Composition/Layout
EVANS. /WILLMAN  DE SOUZA | DANIEL / ARREN Scale/Size

Screenplay by JOHN ELDER - Directed by DON SHARP ((nfvﬁal

Produced by ANTHONY HINDS - A Hammer Film Production @etease/
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TASK

7 W.

RESEARCH TASK

What is Utopian? C S S
What is Dystopian? W) [

CLIFFORD / NOEL / EDWARD /JENNIFER BARRY
EVANS /WILLMAN / DE SOUZA /~ DANIEL / WARREN

L

Screenplay by JOHN ELDER - Directed by DON SHARP

Universal

Produced by ANTHONY HINDS - A Hammer Film Production —‘Retease/
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A CONSTRUCT A SENTENCE APPLYING YOUR KNOWLEDGE OF A S L
UTOPIAN/DISTOPIAN LANDSCAPES TO THE KOTV POSTER. Potmat o ANTHONY HINDS - A tammer Film Poducion ‘e
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1.Denotation -
Physical Form.

2.Connotation -
Meaning.

3.1deology -

THEORY

Roland Barthes Semiotics theory:

Suspense is created through the enigmas surrounding
the connoted relationship between the male and
female vampires (emphasized by the “kiss” of the

title) and the fate of their two victims
(Barthes’ Hermeneutic Code).

Barthes’ Semantic Code could be applied to images of
the bats and their conventional association with
vampirism and horror in general.

TASK
Construct two paragraphs in which you make a POINT
about how the text constructs symbolic codes of
horror, darkness and fear, reinforced through signifiers




o MIN PLENARY TASK

Write a short paragraph analysing the use of ML to establish genre in the
KOTV film poster (apply theory where possible)
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TAKE NOTE OF ANY HOMEWORK/PREP WORK

REMEMBER! ON YOUR OWN & IN SILENCE




