
INTRODUCTION
Component 1 Section A – Media Language & Representation

NEWSPAPERS – L2



ON PAPER:
What is the news? - What is the purpose of the news?

Write a short definition

DATE AND TITLE ALL WRITTEN WORK

STARTER ACTIVITY



CONVENTIONS
Newspaper Front Covers



MASTHEAD

The newspapers eye catching name/logo at the top

The credit line for the reporter/journalist/photographer

A catchy saying used to make a statement

A short, straight to the point title for the main article

The publications more important story of the day

An important, yet slightly lesser, story than the lead

An informative first paragraph on the articles key focus

BYLINE

SLOGAN

HEADLINE

LEAD STORY

SECONDARY LEAD 
STORY

STAND FIRST/
LEAD PARAGRAPH

NEWSPAPER CODES & CONVENTIONS



MASTHEAD The newspapers eye catching name/logo at the top

The credit line for the reporter/journalist/photographer

A catchy saying used to make a statement

A short, straight to the point title for the main article

The publications more important story of the day

An important, yet slightly lesser, story than the lead

An informative first paragraph on the articles key focus

BYLINE

SLOGAN

HEADLINE

LEAD STORY

SECONDARY LEAD 
STORY

STAND FIRST/
LEAD PARAGRAPH

NEWSPAPER CODES & CONVENTIONS



CONVENTIONS
DIAGRAM

CREATE YOUR OWN NEWSPAPER 
CONVENTIONS DIAGRAM

(INCLUDE TITLE + DESCRIPTION)

TASK



Tabloids vs Broadsheets
UK Newspapers



THE

TABLOIDS

Tabloid newspapers are broadly defined as 
cheap and quick reads.

They contain a balance of news versus celebrity 
gossip, sport news and games.

Potentially more unreliable, they are strongly 
geared towards sensationalism, not facts.

VS

THE

BROADSHEETS

Broadsheet newspapers are broadly defined as 
those who write in depth for an audience.

They contain factual information from around 
the world, including politics and business.

They are interested in serious news writing 
rather than celebrity gossip or sensationalism.

TABLOIDS vs BROADSHEETS



WATCH THE VIDEO ON ‘TABLOIDS’
What does it say about how they sell newspapers?

VIDEO TASK
https://www.youtube.com/watch?v=c44qG8Uk-9Q

https://www.youtube.com/watch?v=c44qG8Uk-9Q


THE

TABLOIDS

Tabloid newspapers are broadly defined as 
cheap and quick reads.

They contain a balance of news versus celebrity 
gossip, sport news and games.

Potentially more unreliable, they are strongly 
geared towards sensationalism, not facts.

VS

THE

BROADSHEETS

Broadsheet newspapers are broadly defined as 
those who write in depth for an audience.

They contain factual information from around 
the world, including politics and business.

They are interested in serious news writing 
rather than celebrity gossip or sensationalism.

TABLOIDS vs BROADSHEETS



THE

TABLOIDS

Tabloid newspapers are broadly defined as 
cheap and quick reads.

They contain a balance of news versus celebrity 
gossip, sport news and games.

Potentially more unreliable, they are strongly 
geared towards sensationalism, not facts.

VS

THE

BROADSHEETS

Broadsheet newspapers are broadly defined as 
those who write in depth for an audience.

They contain factual information from around 
the world, including politics and business.

They are interested in serious news writing 
rather than celebrity gossip or sensationalism.

TABLOIDS vs BROADSHEETS



WATCH THE VIDEO ON ‘SENSATIONALISM’
What does it say about newspaper ethics?

VIDEO TASK
https://www.youtube.com/watch?v=lAz-F1QnyCk

https://www.youtube.com/watch?v=lAz-F1QnyCk


TASK
WRITE A LIST OF ALL THE THINGS THAT THESE 

NEWSPAPERS HAVE IN COMMON:
Consider: Style, Layout, Themes, Content, Tone



TASK
WRITE A LIST OF ALL THE THINGS THAT THESE 

NEWSPAPERS HAVE IN COMMON:
Consider: Style, Layout, Themes, Content, Tone



TABLOID CONVENTIONS
MASTHEAD/COLOUR

• Sans-serif font. Modern. Conventional use of red (‘Red tops’).

PRICE
• Low cost. Appeals to lower income reader.

HEADLINE
• Takes larger portion of page. Often a joke/pun to add humour.

IMAGERY
• Higher percentage of images than text. One dominant main image.

NATIONALISM
• Themes of patriotism and pro British interests. Dislike of foreigners.

BAD NEWS
• Negative connotations & ‘shock value’ approach used.

COLUMNS
• Small use of columns. Often small standfirst used to tease the lead story.

ENTERTAINMENT
• News particularly focusses on celebrity gossip and sport (mostly football).

REPRESENTATION
• Woman sexualized through imagery to appeal to dominant male readers.

LANGUAGE
• Mode of address: colloquial/slang language used to connect at reader level.

BIAS
• Bias through subjective epistemology to convey their opinions to the reader.

NEWS VALUES
• Tend to be very pro Royal Family.



TASK
WRITE A LIST OF ALL THE THINGS THAT THESE 

NEWSPAPERS HAVE IN COMMON:
Consider: Style, Layout, Themes, Content, Tone



TASK
WRITE A LIST OF ALL THE THINGS THAT THESE 

NEWSPAPERS HAVE IN COMMON:
Consider: Style, Layout, Themes, Content, Tone



BROADSHEET CONVENTIONS
MASTHEAD/COLOUR

• Serif font. Traditional and Serious. Colour used but not dominant.

PRICE
• Mid-high cost. Appeals to professional/skilled workers and up.

HEADLINE
• Largest typography element of the page. Serious tone of the story implied.

IMAGERY
• Higher percentage of text than images. Main image is large but not overly dominant.

NATIONALISM
• Often critical of the royal family, politicians and world leaders.

BAD NEWS
• Serious tone adopted when covering troubling stories from around the world.

COLUMNS
• Large use of columns. Main copy is small and stories are long.

ENTERTAINMENT
News particularly focusses on lifestyle choices and cultural events.

REPRESENTATION
• A balanced and non-prejudicial approach is taken to wider social groups.

LANGUAGE
• Mode of address: complex vocabulary for a more educated reader.

BIAS
• Information through objective epistemology to convey facts not opinions to the reader.

NEWS VALUES
• National and international interest such as politics and business.



TYPOGRAPHY
What is it? How important is it?



Typefaces are often described as being serif or sans serif. The most common serif
typeface is Times New Roman. A common sans serif typeface is Helvetica.

• Serif fonts

• Typography with a small decorative line or 
flick added as embellishment to the basic 
form of a character.

– Serif: more feminine, traditional, fancy, fussy

• Sans Serif Fonts
• Typography category of typefaces that do not 

use serifs (flicks/small lines etc.) at the end of 
characters.

– Sans serif: more masculine, modern, plain

Think about how the choice of typography in the following newspaper mastheads 
impacts on the content of the paper and the audience it attracts?TASK:

TYPOGRAPHY MATTERS



DISCUSS THE CONNOTATIONS

MISE-EN-SCENE FOCUS: TYPOGRAPHY (Anchorage)

TASK



GATEKEEPING + NEWS VALUES
The UK Press



GATEKEEPING (The Gatekeepers)

A term which is applied to the editing and 
filtering process where decisions are 
made to let some information ‘pass 

through’ to the receiver (audience) and 
other information remains barred.

Is this a powerful position to be in? If so, why?

Can you think of any stories being covered up or ignored?

Can you think of occasions when this might be justifiable?



In 1965, researchers Galtung and Ruge analyzed international news 
stories to find out what kind of stories topped the news agenda.

Their findings led to them creating a list of ‘news values’ – a kind of scoring system. 

A story that scores highly on each news value is very likely to make the 
front page, or the start of a TV news bulletin.

The News is a highly influential form of media, and although what different 
organisations put on their front page is not necessarily what another paper will put 

on theirs, in general, news agendas are constructed through:

1. News Values
2. Journalists’ Opinions

3. News Organizations’ Political Stance/Alliance

NEWS VALUES



1. Frequency: Events that occur suddenly are more likely to be reported than those that occur gradually or at inconvenient times of day or night. Long-term trends are not likely to receive much coverage.

2. Familiarity: To do with people or places close to home.

3. Negativity: Bad news is more newsworthy than good news.

4. Unexpectedness: If an event is out of the ordinary it will have a greater effect than something that is an everyday occurrence.

5. Unambiguity: Events whose implications are clear, make better copy than those open to interpretation, or where understanding of the implications depends on first understanding the events complex background 

6. Personalization: Events that can be portrayed as the actions of individuals will be more attractive than one in which there is no such "human interest."

7. Meaningfulness: Stories concerning people who speak the same language, look the same, and share the same preoccupations as the audience, receive more coverage than those that are different (Cultural Proximity).

8. Reference to elite nations: Stories concerned with global powers receive more attention than those concerned with less influential nations.

9. Reference to elite persons: Stories concerned with the rich, powerful, famous and infamous get more coverage.

10. Conflict: Opposition of people or forces resulting in a dramatic effect. Stories with conflict are often quite newsworthy.

11. Consonance: Stories that fit with the media's expectations receive more coverage than those that defy them (and for which they are thus unprepared).

12. Continuity: A story already in the news gathers a kind of inertia. This is because organizations are already in place to report, and previous reportage has made the story more accessible to the public (less ambiguous).

13. Composition: Stories must compete with one another for space in the media. Editors seek to provide balance through different types of coverage, such as international and domestic news (not too much of one type).

14. Competition: Commercial or professional competition between media may lead journalists to endorse the news value given to a story by a rival.

15. Co-optation: A story that is only marginally newsworthy in its own right may be covered if it is related to a major running story.

16. Prefabrication: A story that is marginal in news terms but written and available may be selected ahead of a much more newsworthy story that must be researched and written from the ground up.

17. Predictability: An event is more likely to be covered if it has been pre-scheduled. (Bell, 1991)

18. Time constraints: Traditional news media such as radio, television and daily newspapers have strict deadlines and a short production cycle, which selects for items that can be researched and covered quickly.

19. Logistics: Although eased by global communications, even from remote regions, the ability to deploy reporters,  control productions, and embrace technical resources can determine whether a story is covered.

20. Data: Media need to back up all of their stories with data in order to remain relevant and reliable. Reporters prefer to look at raw data in order to be able to take an unbiased perspective.

NEWS VALUES



DISCUSS THE CONNOTATIONS
CHOOSE ONE OF THE FOLLOWING MISE-EN-SCENE AREAS TO ANALYSE:

COSTUME          PROPS           SETTING           LIGHTING            NVC

TASK



5 MIN PLENARY TASK
Write a short paragraph defining the potential differences between ‘Tabloid’ 
readers and ‘Broadsheet’ readers (Profiling/Target Audience/Demographic).

REMEMBER! ON YOUR OWN & IN SILENCE

TAKE NOTE OF ANY HOMEWORK/PREP WORK


