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A large company thatonsists of divisionsf seeminglyunrelated

businessesA media conglomerate owns large numbers of
companies in variougnass media channelsuch asTelevision

Radio- Publishing Musie Movies- Music etc.

The process of a company or businesganding their market

shareor audience by producing gariety of media related
products which in turn helps them teexpand their reach/power

Into a wider range of different sectors or industries.

Conglomerate ownedmaller companiesliesigned to command

more of the marketplace. Can biermer independent companies
acquired due to their success (e.g., Pixar) or originally create(

companies designed tébcus on one specific style or genre
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The formal process of PLANNING and CREATING a media product. In {

is the responsibility of a PRODUCTION COMPANY to facilitate the maki

a film. In news, it is the responsibility of a NEWS ORGANISATION tq
facilitate the production of news content.

The systematic planning, implementation, and control of a mix of activiti

intended to BRING TOGETHER CONSUMERS AND PRODUCTS. In

primarily focuses on ADVERTISING CONTENT. In news, it primarily foc
on PROMOTING THE PROVIDER.

The DISSEMINATION of media products and texts to audiences. In fil
refers to the ARRANGEMENT OF RELEASES, involving; time/date, p
length of release, and format. In news, it refers to the ARRANGEMENT
STORIES, involving; time/date, platform, and frequency of updates.

The VIEWING of a media product or text by an audience. In film, this
includes THEATRICAL RELEASES in cinemas, STREAMING services
and HOME RELEASE formats. In news, this includes BROADCASTS o
radio, ARTICLES on websites or apps, and PRINT EDITIONS in newsp
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Technological convergence has allowed &
more immersive and diverse media, allowin
previously unobtainable technology to
become normalised.

R
OF POSITIVES AND NEGATIVES FO
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COMERE et OGICAL CONVERGENCE

TECHNOL

Consider both Industries/Comp

s/Consumers Convergencd RANSFORMS ESTABLISH
INDUSTRIEShd services to enable entirely
NEW FORMS OF CONTHEdNdmerge.

anies AND Audience







NEGATIVES

Too much content makes HARDER TO FIND
QUALITYNd for industries to stand out.

Digital distributionINCREASES PIRACY RISKS
causing revenue loss for industries.

_, . Algorithms can trap audiences in echo chambers
and REDUCE CONTENT DIVERSITY

Fast production pressures industries BRIORITISE
SPEEIDver accuracy and quality.

Unequal access to technolodyMITS SOME
AUDIENCEShd isolates communities.



VES AND NEGATIVES FOR THE
ND CONTENT

nces/Consumers

Proliferation of Hardware and Content
refers to the increase of digital devices at
accessible content
PROLIFERATION = Increase
HARDWARE = Cameras, phones, consoles et

CONTENT = Films, articles, BTS etc.




SMART HOHE
Industries can release content iMULTIPLE ﬂ (©) é
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FORMAT@nd add interactive extras. R owe S s 7 T S’!@@i HOME

Digital devices let audience8CCESS CONTENT
ANYTIMEanywhere.

Smart devices enable industries to deliver faster,
PERSONALISERperiences.

Streaming services boost engagemeREACH
WIDER AUDIENCGE®Rd grow industry revenue.

Audiences can create, share, addCCESS NICHE
GLOBAL CONTEWSINg digital tools and platforms. ==
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Better home viewing leads t6EWER CINEMA
VISITSreducing industry revenue.

Devices quickly become outdated, witBiOSTLY
UPGRADHSr audiences.

Increased reliance on personal devices ¢cdARM
SOCIAL INTERACT I&d exclude some audiences

Easy access creatdg PATIENT AUDIENCEESS
willing to wait or pay for official releases.

Lots of choice and short attention spans cause

QUICK DISENGAGEMEMTMongst audiences.




COME UP WITH A LIST OF ALL THE WAYS AUDIENCE
ENGAGE WITH FILM CONTE&AS$IDE FROM WATCHING |

Different Platforms, specific websites, additional media content etc.
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YouTube Trailers $ocial Media Pages + WebS|te§' VFeatures + Radlo InterV|ewsB1IIboards/Posters
+Comic Books + Video Games + Magazines Articles + Newspapers Reviews + Cast/Crew Interyiews
Behind the Scenes Footage + Food Outlets + Clothlng + Merchanadrsech more!
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Cross media convergence refers to the process where different forn
of media(film, television, print, radio, internet, and mobile platforms
collaborate, combine, or merge to create, distribute, and promote
content across multiple platforms.

CMC helps media companies to reach wider audiences, create multiple
revenue streams, and increase audience engagement through various forme
Conglomerates producing blockbuster films create 360 DEGREE PRODL

through million dollar campaigns across various channels (integration).

FILM INDUSTRY EXAMPLE
As a subsidiary of the conglomerate Disney, Marvel can exploit its owners many divisions to hel|
promote and distribute content from the Marvel Cinematic Universguch asComics that provide
backstories to the universe + Streaming content on Disney+ (e.g. WandaVision, Loki) + Video g
6SPId al NBStQa ! SYaISNEO b {20AFf YSRALF O

NEWS INDUSTRY EXAMPLE
As a public service broadcaster, the BBC can use its power to push BBC News content across
different channels.Such asTV broadcasts on the BBC News channel + Radio bulletins and pod
(BBC R4, BBC World Service) + Website with articles, videos, live updates + Mobile app for pe
news feeds and notifications + Social media platforms (X/Insta/YouTube) with shareable cont
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DISCOVERY

Synergy refers to the combined power of multiple parts of a media
company(or between different companies/industrigs)produce a

result that is greater than what each could achieve alone.

:~mw,\ It often involves the collaboration of companies to cross promote their products, have

e joint development of content or marketing, and expand their reach and profits througf
combined efforts.Synergistic marketing is created by various products displaying
CONTINUITY in: Colour + Composition + Subjects + Shots/Angles + Typography

FILM INDUSTRY EXAMPLE
As the major film studio for the conglomerate Disney, Walt Disney Pictures used synergy to mal
Frozen an industry succedsiim released theatrically (box office hit) + Music (Let It Go a chart topp
hit sold on platforms like iTunes) + Merchandise (toys, clothing, btadkens in sales) + Theme park
attractions (rides and shows at Disney parks) + TV specials and Disney+ streamingEamtient.
division of Disney supported the other, amplifying the success of Frozen far beyond the movie its

NEWS INDUSTRY EXAMPLE
As a subsidiary of the conglomerate Warner Bros Discovery, news channel CNN uses synergy to
promote and distribute new contentBroadcast on TV (CNN International, CNN US) + Distribute
content viawww.cnn.comt+ Stream content on platforms like Max (formerly HBO Max) + Host live
events and branded conferences (CNN Experiebdfrent divisions of the parent company promote
and distribute CNN content, reinforcing the CNN brand and generating multiple revenue stream:



http://www.cnn.com/

< WATCH THE TWO TRAILERS FOR THE SET TEST BLACK F
Teaser Traileg Character/Action Trailer
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OFFICLAL TRAINSER.

TEASERRAILER: OFFICIALRAILER:

https://www.youtube.com/watch?v=dxWvtMOGAhw https://www.youtube.com/watch?v=xiDj{|WPwcPU



https://www.youtube.com/watch?v=dxWvtMOGAhw
https://www.youtube.com/watch?v=xjDjIWPwcPU

LIST THE SIMILARITIES BETWEEN THE TRAILER AND THE
CAMPAIGNHOW IS BRANDING ESTABLISHED?
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The idea that media companies can no longer rely ¢ £
making money from simply distributing their products &
because piracy Is SO common

LY aAYLX S USN)¥a
Media companies cannot survive by just releasing ¢
product as It is, due to audiences taking It for free
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The Idea that to stay current in a competitive market

companies have to offer their products in a way that @
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an audience are willing to pay for
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edition versions) companies can still generate reven
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The idea that in the modern world a media product
cannot survive just by itself. Companies need to =
diversify into other industries to make money (Cress ¢ s, i
promotions, synergy, merchandise, tours etc.) * ’ =3

LY aAYLX S USN)¥a
Exploring other platforms outside of the key media
product Is essential for industries to make money
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FILI\/I INDUSTRY

New Technologies
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Take notes on the dlfferences of each medlum
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https://www.youtube.com/watch?v=2cac1KPu1x0

FILM®DIGITAL

A Celluloid footage must be converted to digital for editing and then back
to film for release, which is expensive and tir@nsuming.

A Digital distribution is easier with film files rather than film reels.



FILMRODUCTION

A New tech are significantly transforming film production,
making it moreaffordable, creatively flexible,andfaster,
for both major and indie filmmakergall thanks to digital).

% A Al is impacting film production through assisted editing, V{&¢
ageing, language)scriptwriting tools, powered autofocus, motion
tracking, and Ai generated voices/acto(synthetic performances).

A Digital cameras are extremely advanced, with high resolution
sensorg(8K),improved low light performance, and smaller
W FF2NRIOESQ OSNARAAZ2ZY & Syl of A
cinematic capabilitiesare also being used for professional shoots.




