
NARRATIVES
Component 1 Section A – Media Language & Representation

NEWSPAPERS – L4



ON PAPER:
Discuss a time when you have been annoyed or frustrated by a news articles angle on a story

DATE AND TITLE ALL WRITTEN WORK

STARTER ACTIVITY



ADVERTISING

Representation

WATCH THE FOLLOWING VIDEO
HOW DOES THIS CHALLENGE TYPICAL REPRESENTATIONS?

CAN THE ADVERT BE READ DIFFERENTLY BY AUDIENCES?TASK

www.youtube.com/watch?v=u3PgH86OyEM&safe=active

http://www.youtube.com/watch?v=u3PgH86OyEM&safe=active


• ANCHORAGE IS A KEY TERM WHEN 
ANALYSING NEWSPAPERS

• How images and text work together to construct meaning is vital in a 
how a newspaper communicates intended meaning to an audience.

• The meaning of an image is always anchored with words/text.

• The meaning of an image can be made positive or negative depending 
on how it is anchored.

• Meaning is ENCODED by the producer & DECODED by the consumer
– All texts have meaning – this is usually anchored so that the meaning is clear –

this is called a PREFERRED OR DOMINANT reading.
– Images can be interpreted differently by individuals due to their experiences –

this is called a NEGOTIATED OR OPPOSITIONAL reading.

ANCHORAGE



TASK

ANALYSE THE PRESS PHOTOS BELOW:
Make notes on the following: 

What do you see?
How would you describe Kate’s mood?

How would you describe her relationship with William?



TASK

POSSIBLE HEADLINES TO ANCHOR THE IMAGES
.

‘We are not amused!’
Marriage split to rock the Palace’

‘Tensions mount between the Royals’
‘Together yet miles apart, is the Royal marriage in trouble?’



The meaning of this image has now been ANCHORED by the headline/caption (Anchorage)



TASK

NOW LOOK AT THE ‘FULL PICTURE’

As a News Editor, would your headlines be different for these images?
Is this deceitful? What does it say about the power/influence of the press?

APPEARANCE ON THE ‘ONE SHOW’ VISITING A SICK CHILDRENS HOSPICE VIGIL AT LEICESTER CITY FC



POLYSEMIC

NEWSPAPERS

• Producers of media texts use anchorage as an 
attempt to encode them with a preferred reading.

• However, not all readers think the same and could 
create numerous interpretations for the media text.

We call ambiguous, multi-meaning texts…
‘Polysemic Texts.’

NEWSPAPERS: KEY TERMS

BIAS
Inclination for or against one person or group, 

especially in a way considered to be unfair

• Bias by Omission: Leaving one side out of an article, ignoring facts that 
tend to disprove or support Left or Right claims/beliefs

• Bias by Selection: Only highlighting news stories that coincide with the 
agenda of either the Left or Right, ignoring stories of opposing views.

• Bias by Placement: A measure of how important the editor considers the 
story by placement or size, dependent on Left or Right views.

• Bias by Spin: When the story has only one interpretation of an event or 
policy, to the exclusion of the other opposing Left or Right view (Objective).



POLYSEMIC TEXTS
(Multi-meaning texts)

Discuss in your groups what is the:

1. Preferred Reading?

2. Negotiated Reading?

TASK



TASK

BIAS
(Inclination for or against one 
person or group)

Answer the following 
questions:

1. Is there Bias here?

2. Can you explain why?



NARRATIVE
Definition: the way in which a story is created in a constructive format (Word, Song, Film, 

Newspaper) that describes a sequence of fictional or non-fictional events.



NARRATIVES - NEWSPAPERS

• News teams have to shape events into some sort of NARRATIVE 
that readers are familiar with in order to make a story more 
interesting and comprehensible for their audience.

• Due to media BIAS, POLITICAL STANCES, POLYSEMIC TEXTS and 
SENSATIONALISM, each narrative is embedded with a set of codes 
that narrators use to communicate directly to the reader.

• One way of doing this is by representing people as either ‘good’ or 
‘bad’ thereby creating BINARY OPPOSITES.

QUOTE:
“Narration describes how a story is told, how the material is selected and 

arranged in order to achieve particular effects on the audience”
Bordwell and Thompson (2004)



WHAT’S THE STORY?



RECAP: REPRESENTATION
Definition: when the Media re-presents (changes or re-interprets)

or constructs meanings about the world we live in. 



• All types of media construct a form of ‘reality’ that is presented or 
distributed to us, the audience (demographic/consumer).

• These are known as ‘REPRESENTATIONS’ – they are not necessarily 
real or specifically accurate (particularly in the press).

REPRESENTATION DEFINED



NOTE: All of the above (as well as places, nations and 
ideologies) can be represented in a positive or a negative 

way, depending on how they are presented to the audience.

SOCIAL GROUPS

GENDER
AGE

SOCIAL CLASS
ETHNICITY
RELIGION

DISABILITY
REGIONAL IDENTITY

SEXUALITY



Analyse the following image.
As a group, decide one newspaper headline to create:

1) a positive reading of the image  - 2) a negative reading of the image 

TASK



NARRATIVE EXAMPLES
The UK Press



WATCH THE FOLLOWING VIDEO REGARDING IMMIGRATION
LISTEN CAREFULLY TO THE FACTUAL INFORMATION BEING PROVIDED AND 

GET READY TO USE IT WHEN ANALYSING NEWSPAPERSTASK

MIGRANT CRISIS

2015

What’s the news 
Narrative?



TASK

?

DISCUSS THE NARRATIVES IN THESE TWO FRONT COVERS
WHAT IS THEIR AGENDA??

Consider: Political Stance, Sensationalism, Bias etc.



A WEEK LATER, THESE IMAGES APPEARED ON SOCIAL MEDIA AFTER A MIGRANT BOAT CAPSIZED 



TASK

?

HOW HAS THE NARRATIVE CHANGED? WHY?
Consider: Audience Readings, Press Responsibility etc.



LONDON RIOTS

2012

What’s the news 
Narrative?

WATCH THE FOLLOWING VIDEO REGARDING THE 2012 LONDON RIOTS. 
WHAT DO YOU THINK WERE THE REASONS FOR THE RIOTING?

JUSTIFIED OR UNJUSTIFIED?TASK



TASK

DISCUSS THE 
NARRATIVES IN 

THESE TWO 
FRONT COVERS

WHAT IS 
THEIR 

AGENDA?

Consider: Bias, 
Sensationalism, 
Political Stance
Polysemic etc.



TASK

DISCUSS THE 
NARRATIVES IN 

THESE TWO 
FRONT COVERS

WHAT IS 
THEIR 

AGENDA?

Consider: Bias, 
Sensationalism, 
Political Stance
Polysemic etc.



POLITICIANS

Media Communication

WATCH THE FOLLOWING VIDEO WITH EX-LABOUR LEADER ED MILLIBAND. 
WHAT DOES THIS TELL YOU ABOUT HOW POLITICIANS COMMUNICATE 

THROUGH THE NEWS/MEDIA?TASK



PROPAGANDA

Media Communication

WATCH THE FOLLOWING VIDEO ABOUT NORTH KOREA.
HOW DOES IT HIGHLIGHT THE IMPORTANCE OF HAVING A

‘FREE PRESS’ HERE IN THE UK?TASK



5 MIN PLENARY TASK
Write a short paragraph summing up how a newspaper 

can manipulate an audience through the use of narrative.

REMEMBER! ON YOUR OWN & IN SILENCE

TAKE NOTE OF ANY HOMEWORK/PREP WORK


