
INDUCTION

Media Studies + Creative Media
REPRESENTATION (L7)



ON PAPER:
Without looking at your notes from last lesson… define ‘Representation’

Discuss and Feedback

DATE AND TITLE ALL WRITTEN WORK

STARTER ACTIVITY



MEDIA LANGUAGE

REPRESENTATION

AUDIENCES

MEDIA INDUSTRIES

KEY CONCEPTS



KEY AREAS: REPRESENTATION

• The way events, issues, individuals (including self-representation) and social groups are represented through processes of selection and combination
• The way the media through re-presentation construct versions of reality
• The processes which lead media producers to make choices about how to represent events, issues, individuals and social groups
• The effect of social and cultural context on representations
• How and why stereotypes can be used positively and negatively
• How and why particular social groups, in a national and global context, may be underrepresented or misrepresented
• How media representations convey values, attitudes & beliefs about the world & how these may be systematically reinforced across a range of representations
• How audiences respond to and interpret media representations
• The way in which representations make claims about realism
• The impact of industry contexts on the choices media producers make about how to represent events, issues, individuals and social groups
• The effect of historical context on representations
• How representations invoke discourses and ideologies and position audiences
• How audience responses to and interpretations of media representations reflect social, cultural and historical circumstances
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KEY AREAS: REPRESENTATION



THEORIES
Representation



BELL HOOK
‘FEMINISM’

VAN ZOONEN
‘FEMINISM’

BUTLER
‘PERFORMATIVITY’

GAUNTLETT
‘IDENTITY’

GILROY
‘POSTCOLONIALISM’

HALL
‘REPRESENTATION’

THEORIES: REPRESENTATION



ETHNICITY
Representation



ETHNICITY - Definition



ETHNICITY - Definition

Ethnicity can relate to a person or group of 
people, that Identity with or have 

membership in a particular nation or race.

The representation of Ethnicity can refer to:
Cultural background

Observance of customs
Religious beliefs

DOMINANT UK ETHNICITIES
White – White British (Caucasian)

Irish – Irish Traveller
Black – Black British
Asian – Asian British

Hispanic – Latino
Mixed/Other



WATCH THE FOLLOWING TV ADVERT
Analyse how ethnicity is being represented (use your new media language tools)

VIDEO TASK
https://www.youtube.com/watch?v=QFucn8Oy6FE

https://www.youtube.com/watch?v=QFucn8Oy6FE


DIVERSITY IN THE UK

ETHNIC GROUP PERCENTAGE

White 87%

Asian or Asian British 7%

Black or Black British 3%

Mixed 2%

Other 1%

Britain has a very ethnically diverse population.
87% of the population are described as white.
A variety of other ethnic groups make up the 

remaining 13%



EQUALITY AND DISCRIMINATION

DOES THE UK DISCRIMINATE BY ETHNICITY?

In work, people from ethnic minority backgrounds are under 
represented in better paid and powerful jobs.

In 2005 there were 631 white politicians elected
and 15 non-white elected. Less than 3%

On the income scale, people from minority ethnic backgrounds are 
over represented as being at the bottom end of the social ladder.

POVERTY

In 2010 poverty rates were:  Bangladeshis (65%), Pakistanis (55%), Black 
Africans (45%) Black Caribbean's (30%) – Highest.

Indians (25%), white Other (25%) and white British (20%) have the 
Lowest rates.



EQUALITY AND DISCRIMINATION

HOW DIVERSE IS THE UK?

In work, people from ethnic minority backgrounds are under 
represented in better paid and powerful jobs.

In 2005 there were 631 white politicians elected
and 15 non-white elected. Less than 3%

On the income scale, people from minority ethnic backgrounds are over 
represented as being at the bottom end of the social ladder.

POVERTY

In 2010 poverty rates were:  Bangladeshis (65%), Pakistanis (55%), Black 
Africans (45%) Black Caribbean's (30%) – Highest.

Indians (25%), white Other (25%) and white British (20%) have the 
Lowest rates.



TASK

PRINT ANALYSIS – FILM POSTER
USE MEDIA LANGUAGE TO HELP DISCUSS THE 

REPRESENTATION OF ETHNICITY
(mise-en-scene, connotations, composition etc.)



TASK

PRINT ANALYSIS – MAGAZINE
USE MEDIA LANGUAGE TO HELP DISCUSS THE 

REPRESENTATION OF ETHNICITY
(mise-en-scene, connotations, composition etc.)



TASK

ETHNICITY

DISCUSS THE 
REPRESENTATION OF 

ETHNICITY IN THE 
FOLLOWING UK NEWSPAPER 

FRONT COVERS

CONSIDER:
MISE-EN-SCENE
STEREOTYPES

POSITIONING (AUDIENCE)



WATCH THE FOLLOWING TV ADVERT
Analyse how ethnicity is being represented (use media language tools)

VIDEO TASK
https://www.youtube.com/watch?v=JI4_6-J8HXU

https://www.youtube.com/watch?v=JI4_6-J8HXU


Gender: LANGUAGE
Representation is the process of how reality is constructed for an audience (this is known as Mediation)

Sentence Starters
• “The character is represented/portrayed as…….”
• “The males actions are dominant masculine traits”
• “The females actions are subverted feminine traits”
• “The protagonist connotes/signifies/indicates power”

TERMINOLOGY

Preferred reading
What the producers want you to read 

/understand.
USA are winning Olympics!

Alternative reading
What the audience member thinks / feels. They may 
reject the representation or partly agree/disagree.
USA are not winning/USA are doing well but not winning!

MEDIATION
(The slant put on the event 

by the media)
Fox News reports that USA are 

‘winning’ the Olympics due to the 
amount of medals they have but 

UK have more Gold medals so this 
is not 100% accurate. 

EVENT
Something happens

e.g. USA win many medals 
in the Olympics)

Top Tip
When you analyse a media product you should look at the 
possible signs and describe (denotation) and then explain what 
this suggests to the audience/reader (connotation). You can 
then evaluate the interpretations of the signs (polysemic).



5 MIN PLENARY TASK
Construct a detailed sentence discussing how powerful the media can be in 

terms of how they choose to represent ethnicity for audiences

REMEMBER! ON YOUR OWN & IN SILENCE

TAKE NOTE OF ANY HOMEWORK/PREP WORK


