
Component 1 Section A – Media Language & Representation
ADVERTISING & MARKETING – CHARITY ADVERTISEMENTS – L1

SUPER. HUMAN.



ON PAPER:
What is the purpose of a charity advert? How are they constructed to impact an audience?

Discuss and Feedback

DATE AND TITLE ALL WRITTEN WORK

STARTER ACTIVITY



CHARITY ADVERTS
Charity Advertisements are designed to raise money for 
charitable causes and are considered non-commercial

They often have lower budgets than commercial adverts and 
rely on shock-factor and content over production value

Charity ads often try and play on the emotions of the audience 
– empathy, guilt, pity… this can be both positive and negative

Charity adverts have unique conventions that have evolved 
over time with clichéd formats being recognisable

TYPICAL THEMES
Homelessness – lack of education/food/clean water – abuse –
physical disability – mental illness – gang crime – alcoholism –
drug abuse – human trafficking – slavery – forced marriages



WATCH THE VIDEO ON ‘CHARITY ADVERTS’
Note how they use Media Language to create meaning

VIDEO TASK
https://www.youtube.com/watch?v=MKvKXGMDc5E

https://www.youtube.com/watch?v=MKvKXGMDc5E


STUDY THE SELECTED CHARITY 
ADVERTISEMENTS ON YOUR TABLES:

What do they have in common? Highlight the conventions
TASK



COMPARE THE ADVERTS ON YOUR TABLES + LIST THE COMMON CONVENTIONS

CHARITY ADVERT CONVENTIONS



WORDING + HEADING + LOGO/SLOGAN + CHARITY + COLOUR + IMAGE + JUXTAPOSITION + SUBJECT

WORDING
(Plain Simple Type)

HEADING
(Usually a Question)

LOGO/SLOGAN
(Charity Focus)

CHARITY
(Background Information)

COLOUR SCHEME
(Desaturated Tones)

KEY IMAGE
(Bleak/Distressing)

JUXTAPOSITION
(Two Contrasting Factors)

SUBJECT
(Direct Address)

CHARITY ADVERT CONVENTIONS



CONVENTIONS
DIAGRAM

CREATE YOUR OWN CHARITY 
ADVERTISEMENT CONVENTIONS 

DIAGRAM
(INCLUDE TITLE + DESCRIPTION)

TASK



• Upsetting imagery to play on emotions (often children)

• Subject uses direct address to connect with audience

• Use of juxtaposition (often rich vs poor)

• Often pitches/asks a question of the audience

• Personal address ‘you can make a difference’

• Emotive soundtrack/text to reinforce message

• Personalised narrative to try and cause a reaction

• Bleak/desaturated colour palette (often black & white)

• Includes donation details and memorable charity logo

• Hard-hitting facts with a simple overall style

CHARITY ADVERTS - STYLE?



SET TEXT
Super. Human. – Charity Advertisements



KEY INFORMATION

Product: Super. Human. 

Format: Trailer for the Tokyo 2020 
Paralympic Games

Date: 2020

Company: Channel 4

Agency: 4Creative



WATCH THE ‘SUPER. HUMAN.’ TRAILER
Deconstruct the message – What is being Represented?

VIDEO TASK
https://www.youtube.com/watch?v=OjIP9EFbcWY

https://www.youtube.com/watch?v=OjIP9EFbcWY


CONTEXT

PRODUCT CONTEXT:
The advertisement ‘Super. Human.’ was created to promote the 2020 Paralympic 

Games by Bradford Young, the Oscar nominated cinematographer and first African 
American cinematographer to be nominated for his work on the 2017 film Arrival.

It was devised and created by Channel 4’s inhouse creative agency 4Creative and 
produced by Serial Pictures and Somesuch, a global production company.

The trailer is the third Channel 4 campaign for the Paralympics, who were broadcasting 
the event, and was part of a bigger campaign including posters and social media.

The advertisement explores the sacrifices made and the trials endured by Paralympic 
athletes in preparation for the 2020 Tokyo Paralympic Games.



DISABILITY REPRESENTATION
Super. Human. – Charity Advertisements



Disability?

Ability?

DISABILITY: DEFINITION

ON YOUR TABLES:
Come up with a written definition for the terms listed below:TASK

‘The quality of state of being able to perform, which permits or facilitates 
achievement or accomplishment’

‘A physical or mental impairment that limits a person's movements, senses, 
or activities and has a substantial and long-term negative effect on their 

ability to do normal daily activities’
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• DEVELOPMENTAL DISABILITIES
– ADD/ADHD
– Asperger Syndrome
– Autism
– Down Syndrome
– Dyslexia

• MENTAL DISABILITIES
– Alzheimer's Disease
– Anxiety Disorder
– Bipolar Disorder
– Depression
– Dyscalculia
– Learning Disabilities
– Memory Loss
– Obsessive Compulsive Disorder (OCD)
– Phobia
– Schizophrenia

• ADDICTION DISABILITIES
– Substance Abuse
– Alcohol Addiction
– Drug Addiction

• VISUAL IMPAIRMENT
– Blindness
– Cataract
– Colour Blindness

• HEARING IMPAIRMENT
– Hearing Loss
– Tinnitus

• MOBILITY IMPAIRMENT
– Arthritis
– Cerebral Palsy
– Multiple Sclerosis (MS)
– Muscular Dystrophy (MD)
– Paralysis
– Parkinson's Disease

• CHRONIC ILLNESSES
– Asthma
– Cancer
– Chronic Fatigue Syndrome
– Diabetes/Hypoglycemia
– HIV / AIDS
– Renal Failure
– Tuberculosis (TB)

DISABILITIES



IMAGE ANALYSIS
In your groups, discuss the images in front of you and analyse their 

use of media language to convey emotions and meaning
TASK
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WATCH THE ‘TALK TO ME’ FEATURE
What do we learn about disability from the different interactions?

VIDEO TASK
https://www.youtube.com/watch?v=CL8GMxRW_5Y

https://www.youtube.com/watch?v=CL8GMxRW_5Y


1. Pitiable and Pathetic
2. A Victim (Sweet and Innocent)

3. Sinister or Evil
4. Objects of Curiosity/Violence/Freak show

5. Super Cripple (Noble/triumphant over tragedy)
6. Laughable and the Butt of Jokes

7. Their Own Worst Enemy (Angry/Chip on Shoulder)
8. A Burden or Outcast from Society

9. A Non-Sexual Person
10. Incapable of Participating in Daily Life

DISABILITY IN THE MEDIA
In 2003, the British Film Institute (BFI) produced a report identifying ten 
traditional views of the portrayal of disabled people in the media, it was 

called ‘Disabling Imagery – Moving Image Media’.



DISABILITY STEREOTYPING
Over the years, disabled people have been marginalized within the media. Sadly, this has 
led to stigmas being placed on disabled people that has led to both disempowering and 
demeaning stereotyping in society.

• The focus is on the impairment more than the individual

• Disabled people are under-represented through their portrayal in the media

• Mainstream media do not recognize the disabled art, resulting in less major 
roles/positions.

• Disabled people can be misrepresented in the media

• Disabled people are often segregated from able people

• Representations of disabled people are often very negative - Plucky, Brave, Pitied etc.

• Disabled people are often represented as being a Burden on the people around them, 
due to being dependent.

Though the media are beginning to change, it is evident that much more work is needed 
by the industry and the disabled community, to educate people on social norms.



NOW WATCH THE ‘SUPER. HUMAN.’ TRAILER AGAIN
Produce at least three examples that can be linked to what you have learnt about today

VIDEO TASK
https://www.youtube.com/watch?v=OjIP9EFbcWY

https://www.youtube.com/watch?v=OjIP9EFbcWY


5 MIN PLENARY TASK
Write a short paragraph analysing the possible impact on audiences of 

under/misrepresenting social groups in the media

REMEMBER! ON YOUR OWN & IN SILENCE

TAKE NOTE OF ANY HOMEWORK/PREP WORK


