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ON PAPER:
What is the purpose of a charity advert? How are they constructed to impact an audience?
Discuss and Feedback

DATE AND TITLE ALL WRITTEN WORK



CHARITY ADVERTS

Charity Advertisements are designed to raise money for
charitable causes and are considered non-commercial

They often have lower budgets than commercial adverts and
rely on shock-factor and content over production value

Charity ads often try and play on the emotions of the audience
— empathy, guilt, pity... this can be both positive and negative

Charity adverts have unique conventions that have evolved
over time with clichéd formats being recognisable

TYPICAL THEMES
Homelessness — lack of education/food/clean water — abuse —
physical disability — mental illness — gang crime — alcoholism —
drug abuse — human trafficking — slavery — forced marriages
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WATCH THE VIDEO ON ‘CHARITY ADVERTS’

Note how they use Media Language to create meaning
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https://www.youtube.com/watch?v=MKvKXGMDc5E

STUDY THE SELECTED CHARITY

ADVERTISEMENTS ON YOUR TABLES:
What do they have in common? Highlight the conventions
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SHE'S BEING USED BY A GANG
AND CANT SEE A WAY OUT.

Togay 235 peopis will b takd thay have Pancreotic
Concar. Like Kerry, this is what thay oce:

’ = Onty 3% wil sunvive becouse of kate diagnosls
= Most wil die vithin 4 10 6 menths
i = Its the UK's 5 biggest cancer kiler I,
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If you're worrled a girlIs belng sexually exploited, }‘ Your ehildren’s lives could be changed by
call us anonymously. We can help h Pancreatic cancer has the lowest survival rate of homelessness, we can help
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lpverished children often carry
more than 1,000 parasitic worms
in their bodies at any one time
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Still think toilets are nothing special?

November 19th is World Toilet Day.

Spread the word, Spread the solution,
End the spread of disease.
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CHARITY ADVERT CONVENTIONS

COMPARE THE ADVERTS ON YOUR TABLES + LIST THE COMMON CONVENTIONS
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I've lived in Britain since age 2.
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Of—cou rse F'm going to fight it.

Wouldn’t you?
=

Harsh immigration rules mean people can spend
years locked up, waiting for a decision on their case.
We fight immigration detention, one case at a time.

Please text FREEDOM to 70123 to donate £5 and

join us.

B Bail for sk
' Detame&s




CHARITY ADVERT GCONVENTIONS

WORDING + HEADING + LOGO/SLOGAN + CHARITY + COLOUR + IMAGE + JUXTAPOSITION + SUBJECT
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Of course l’m‘going to fight it.
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Wouldn’t you?

LOGO/SLOGAN JUXTAPOSITION

Harsh immigration rules mean people can spend
sears locked up, waiting for a decision on their case.

We fight immigration detention, one case at a time.
Please text FREEDOM to 70123 to donate £5 and
join us,
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AGENCY CHRISTMIAS APPEAL ON
‘OF BRITAIN'S HOMELESS CHILOREN

ONE CHILD WAKING UP

Shelter:

HOMELESS ON CHRISTMAS ‘ BREAST LIFE SUCKS
MORNING IS A TRAGEDY < b c &NEER . THIS CHRISTMAS, Breastieding could save 830,000 fives a year
80,000 OF THEM /g < ANCER .~ ALL MARK WANTS

IS A DISGRACE IS TO BE NOT Ic

Text HOME to 70707 t

and answer a call for help this
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(INCLUDE TITLE + DESCRIPTION)
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Text 4IRLS to F0400 to give f_§ @

to help us fight forced marriage and keep anls in school. Pian
w4



ENOUGH IS ENOUGH

Relentless bombing in
Gaza is killing a child
every three hours.

How many more must
die before this stops!?

Thursday, 8 fanuary, 2009, Gaza.
Mohammed, three, is comforted by
his mother after a bomb strike.

For familles in Gaxa, every minute ks now a fight for
survival Devastating attacks on both sides of this We have to act now.

conflict mean thousands of people are caught In an Join our call for a lasting ceasefire, observed by all. Only this
Impossible search for safety. can help us reach hungry, exhausted, terrified children. World
leaders, including Gordon Brown, must do much more.

Strike after strike, those children who escape death face
horrors that will stay with them forever. Gaza is fast becoming  Every person can make a difference. We need as many people as
a place where help just isn’t there. possible to demand an end to the bombing. Together, we'll build

pressure on decision-makers to do everything in their power to
Against the odds, Save the Children has reached 7,000 people ks s

already with food parcels, water and fuel. But supplies are
running dangerously low = aid simply can't get to those who  Take action. Add your voice to our plea.
need it most.

Ambulances can't reach the injured. Those few who reach Text CEASEHRE to 8'8'9‘
hospitals find power cuts rendering doctors helpless. With We'll make sure your message is heard.

every hour that passes, more irreversible damage is done to
children'’s lives. 5
Save the Children @

(D Suve the Olldren®  Regiered crarty Enghind snd Wales (213490) Seorlind (sC01957

CHARITY ADVERTS - STYLE?

Upsetting imagery to play on emotions (often children)

Subject uses direct address to connect with audience
Use of juxtaposition (often rich vs poor)

Often pitches/asks a question of the audience

Personal address ‘you can make a difference’

Emotive soundtrack/text to reinforce message
Personalised narrative to try and cause a reaction
Bleak/desaturated colour palette (often black & white)
Includes donation details and memorable charity logo

Hard-hitting facts with a simple overall style
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Super. Human. — Charity Advertisements
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KEY INFORMATION

Product: Super. Human.
CHANNEL 4 PRESENTS

TOKYO 2020
PARALYMPIC GAMES

Format: Trailer for the Tokyo 2020
Paralympic Games

Date: 2020
Company: Channel 4

Agency: 4Creative
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WATCH THE SUPER HUMAN. TRAILER

Deconstruct the message — What is being Represented?
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https://www.youtube.com/watch?v=OjIP9EFbcWY
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PRODUCT CONTEXT:

The advertisement ‘Super. Human.” was created to promote the 2020 Paralympic
Games by Bradford Young, the Oscar nominated cinematographer and first African
American cinematographer to be nominated for his work on the 2017 film Arrival.

It was devised and created by Channel 4’s inhouse creative agency 4Creative and
produced by Serial Pictures and Somesuch, a global production company.

The trailer is the third Channel 4 campaign for the Paralympics, who were broadcasting
the event, and was part of a bigger campaign including posters and social media.
N
The advertisement explores the sacrifices made and the trials endured by Paralympic
athletes in preparation for the 2020 Tokyo Paralympic Games.
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Super. Human. - Charity Advertisements




DISABILITY: DEFINITION

ON YOUR TABLES:
Come up with a written definition for the terms listed below:

‘The quality of state of being able to perform, which permits or facilitates
achievement or accomplishment’

‘A physical or mental impairment that limits a person's movements, senses,
or activities and has a substantial and long-term negative effect on their
ability to do normal daily activities’




DISABILITY: DEFINITION
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DISABILITIES

VISUAL IMPAIRMENT

DEVELOPMENTAL DISABILITIES — Blindness
ADD/ADHD — Cataract
Asperger Syndrome — Colour Blindness
Autism
Down Syndrome HEARING IMPAIRMENT
Dyslexia — Hearing Loss

MENTAL DISABILITIES

Alzheimer's Disease

Anxiety Disorder

Bipolar Disorder

Depression

Dyscalculia

Learning Disabilities

Memory Loss

Obsessive Compulsive Disorder (OCD)
Phobia

— Tinnitus

MOBILITY IMPAIRMENT
— Arthritis
— Cerebral Palsy
— Multiple Sclerosis (MS)
— Muscular Dystrophy (MD)
— Paralysis
— Parkinson's Disease

CHRONIC ILLNESSES

Schizophrenia — Asthma
— Cancer
« ADDICTION DISABILITIES — Chronic Fatigue Syndrome
— Substance Abuse — Diabetes/Hypoglycemia
— Alcohol Addiction — HIV/AIDS
— Drug Addiction — Renal Failure

— Tuberculosis (TB)



IMAGE ANALYSIS

In your groups, discuss the images in front of you and analyse their
use of media language to convey emotions and meaning
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IMAGE ANALYSIS

In your groups, discuss the images in front of you and analyse their
use of media language to convey emotions and meaning
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WATCH THE ‘TALK TO ME’ FEATURE

What do we learn about disability from the different interactions?
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https://www.youtube.com/watch?v=CL8GMxRW_5Y

DISABILITY IN THE MEDIA

1. Pitiable and Pathetic

2. A Victim (Sweet and Innocent)
3. Sinister or Evil
4. Objects of Curiosity/Violence/Freak show
5. Super Cripple (Noble/triumphant over tragedy)
6. Laughable and the Butt of Jokes

|

Disabnng, bf Disabling ) 4 bf ' 7. Their Own Worst Enemy (Angry/Chip on Shoulder)

Imager Imager

L "La. | ‘ 8. A Burden or Outcast from Society
, i' ‘ $ | @M 9. A Non-Sexual Person
S V Y V 10. Incapable of Participating in Daily Life



DISABILITY STEREOTYPING

Over the years, disabled people have been marginalized within the media. Sadly, this has
led to stigmas being placed on disabled people that has led to both disempowering and
demeaning stereotyping in society.

* Disabled people are under-represented through their portrayal in the media

* Mainstream media do not recognize the disabled art, resulting in less major
roles/positions.

* Disabled people are often segregated from able people

Though the media are beginning to change, it is evident that much more work is needed
by the industry and the disabled community, to educate people on social norms.
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NOW WATCH THE SUPER HUMAN. TRAILER AGAIN

Produce at least three examples that can be linked to what you have learnt about today
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https://www.youtube.com/watch?v=OjIP9EFbcWY

o MIN PLENARY TASK

Write a short paragraph analysing the possible impact on audiences of
under/misrepresenting social groups in the media
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TAKE NOTE OF ANY HOMEWORK/PREP WORK

REMEMBER! ON YOUR OWN & IN SILENCE




