
Component 1 Section A – Media Language & Representation
ADVERTISING & MARKETING – CHARITY ADVERTISEMENTS – L2

SUPER. HUMAN.



ON PAPER:
Refresh your technical area knowledge (Camera, Editing + Sound) – refer to induction booklet

Discuss and Feedback

DATE AND TITLE ALL WRITTEN WORK

STARTER ACTIVITY



TECHNICAL AREAS
Audio-Visual Set Texts



CAMERA

TEST TIME!
(Folders closed, notes away)



CAMERA

YOU MUST USE
CORRECT TECHNICAL 

TERMS IN YOUR 
EXAM

(Resources can be found on the hub under ‘Induction’)

CTK: A-Level Media Studies 

CAMERA TECHNIQUES - OVERVIEW 
 

TASK: When constructing any camera techniques video, you should use the following three 
areas and describe each shot/angle/movement using the definitions provided. 

 

MOVEMENTS 
Tracking: Camera moving in or out, left or right, following a subjects movement (Dollying) 

Zooming: Camera lens moving in or out of a subject. The lens moves but the camera remains stationary 

Tilting: Camera moves up or down only, the camera remains in a stationary position 

Panning: Camera moves left or right only, the camera remains in a stationary position 

Steadicam: Camera follows a subjects movements while physically attached to a camera operator 

Hand-Held: Camera is not mounted and therefore has a jerky action, creating a sense of realism 

 

 
 

FRAMING 
Extreme Long Shot: The cameras focus is on the location, there is no subject or the subject is far away 

Long Shot: The cameras focus is on the subjects whole body, with the subject framed head to toe 

Medium Long Shot: The cameras focus is on the subjects body, with the subject framed from the knees up 

Mid Shot: The cameras focus is on the subjects whole torso, with the subject framed head to waist 

Medium Close Up: The cameras focus is on the subjects upper torso, with the subject framed head to chest 
Close Up: The cameras focus is on the subjects profile, with the subject framed head to shoulders 

Big Close Up: The cameras focus is on the subjects facial expressions, with the subject framed eyes to mouth 

Extreme Close Up: The cameras focus is on the subjects facial elements, with specific features framed 

 

 
 

ANGLES/SHOTS 
Birds Eye View: A shot taken from directly above, looking down on to the action or a point of interest 

Worms Eye View: A shot taken from directly below, looking up to the action or a point of interest 

High/Low Angle: A shot taken from diagonally above/below the action or point of interest, looking down/up 

Canted Angle: An unbalanced shot, where the physical camera itself is placed at an unorthodox angle 

Wide Angle: A shot taken from distance in order to frame more than two subjects at the same time 

Two Shot: A shot taken at eye-level, that frames two subjects in the same place at the same time 

Over the Shoulder: A shot taken from behind a subjects shoulder, engaging in conversation with another 

Point of View: A shot taken from a subjects line of sight, allowing the audience to see what the subject sees 

Establishing Shot: A shot taken from an extreme distance, always occurring at the start of a scene 

 

 



SOUND

TEST TIME!
(Folders closed, notes away)



SOUND

CTK: A-Level Media Studies 

SOUND TECHNIQUES - OVERVIEW 
 

TASK: When constructing any sound techniques video, you should use the following four 
areas and describe each element using the definitions provided. 

 

GENERAL SOUND 
Diegetic Sound: Sound originating from within the text, which is heard by all characters and the audience 

Non-Diegetic: Sound originating from outside the text, which is only heard by the audience (added in post) 

Silence: No noise/little amount of noise, which is used to create tension and suspense 

 

 
 

MUSIC 
Score: Music written and composed for dramatic effect which controls the mood of the text for the audience 

Soundtrack: Music that is not written specifically for the text, but is instead taken from popular culture 
 

 
 

SOUND FX 
Background SFX: A variety of minor sounds that are added in post to establish and authenticate a location 

Foley SFX: A selection of sounds recorded in post by a Foley Artist and later synchronised to the action 

Design SFX: Artificial sounds that either do not occur in nature, or are impossible to record on shoot 

 

 
 

SPEECH 
Dialogue: The specific term used for the delivery of the spoken word on screen 

Mode of Address: The tone or mood in which dialogue is delivered between characters on screen 

Voiceover: A non-diegetic voice of an unseen narrator or character, added for the audiences benefit 

Direct Address: When an on screen character speaks directly to the audience (breaking the fourth wall) 

 

 

YOU MUST USE
CORRECT TECHNICAL 

TERMS IN YOUR 
EXAM

(Resources can be found on the hub under ‘Induction’)



EDITING

TEST TIME!
(Folders closed, notes away)



EDITING

CTK: A-Level Media Studies 

EDITING TECHNIQUES - OVERVIEW 
 

TASK: When constructing any editing techniques video, you should use the following three 
areas and describe each element using the definitions provided. 

 

CUTTING 
Straight Cut: A term used for when the editor switches directly from one shot, to the next shot 

Transition: A stylized technique used to replace a straight cut from one shot, to the next shot 

Cross-Cutting: Used to establish action occurring at the same time, but in two or more different locations 

 

 
 

LENGTH 
Quick Cuts: Fast paced straight cuts which are used to help create energy in action scenes 

Long Take: A one take shot, that continues for a particularly long time before a cut or transition is used 

 

 
 

SPECIALIST 
Elliptical Editing: Used to compress the amount of time a visual text plays out (not in real time) 

Cutaway: A shot, or series of shots, that cut to the location in order to help establish the scenes surroundings 

Eyeline Match: A shot which cuts to an object or person that a character was looking at in the previous shot 

Match on Action: The cutting of various different shots in order to display a seamless continuation of action 

Shot/Reverse Shot: The camera alternates between subjects conversing (not breaking the 180 degree rule) 

Reaction Shot: A shot to show a subjects non-verbal reaction to the previous shots action (no dialogue) 

 

 

YOU MUST USE
CORRECT TECHNICAL 

TERMS IN YOUR 
EXAM

(Resources can be found on the hub under ‘Induction’)



ANALYSIS
Super. Human. – Charity Advertisements



Analyse these clips for their use of 
media language codes and 

conventions to construct meaning 
through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION

VIDEO TASK



• Central composition connotes that the 
female is important and her costume 
signifies that she may an athlete. Her 
cool calm demeanour signifies that she 
is prepared and ready – no nerves

• Smoke, low-key lighting and dramatic 
non-diegetic music help create drama, 
mystery and excitement (enigmas)

• Non-diegetic audio commentary adds 
tension and realism as though this is a 
real competition being judged

• The exaggerated breathing SFX and 
track in to a close up, informs the 
audience this is a high pressure event

• Gun shot SFX used to transition into the 
diegetic radio alarm helps us to contrast 
the dream sequence with reality

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• Use of the silk hair cap/bonnet may 
help to engage black audiences who 
aren’t often shown with natural black 
hair in the media (underrepresentation)

• Montage of different subjects with a 
range of disabilities, ethnicities and 
genders represent diversity

• Disabilities are often under-represented 
in the media so the inclusion of people 
with disabilities may help to engage 
audiences who deal with disabilities 
themselves

• Some audiences felt that the advert only 
really showed a narrow range of 
disabilities and they actually wanted 
even more diversity

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• The montage shots of joints being 
taped, strapped and pushed into 
prosthetics, along with the hyperbolic 
sounds (strain, pain etc.) emphasizes 
the very tough preparation they go 
through everyday

• This sequence suggests a real battle, 
struggle and physical determination

• The close-up shots also feel quite gritty 
and real rather than glamourous or 
idyllic

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• Low angle shots and close ups of Ellie 
Simonds make her seem dominant and 
powerful to the audience

• The jump cuts/montage of different 
races (emphasized by costume changes) 
signifies how many races she has 
entered and won – giving her stature

• The wide angle shot of all her medals 
emphasizes her success and 
achievements

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• The montage of shots displaying the 
athletes training is cross cut with 
archive style footage of armies 
marching and training, helping to 
compare the athletes to soldiers, 
fighters etc. (strength, patriotism etc.)

• The graphic match cut of the wheel 
collision with the planets colliding, 
signifies the athletes sheer strength and 
power (extreme sports on a global 
scale)

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• The shot reverse shot between the 
cyclist and the phone showing his 
daughter, connotes how hard it is to try 
and juggle Paralympic training with 
parenting

• The sad NVC reactions and physical 
separation of parents from their kids 
emphasizes the sacrifices they make to 
be the best in their field

• This scene could represent men as being 
absent from their children’s lives and 
focused more on their own successes

• Alternatively, it may represent men as 
wanting to be emotionally involved with 
their children but are being prevented 
by external pressures

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• Further montage of jump cuts are used 
to emphasize the multiple days of 
training that athletes have to endure

• Juxtaposition/graphic match cut of the 
bike’s wheels and the hamster wheel 
suggests the monotony of daily training

• The puke bucket adds some 
comedy/humour to the trailer, but also 
suggests the Paralympians have to train 
so hard that they push themselves to 
breaking point

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• The close up cuts between the screams 
during training and the screams during 
childbirth, suggests that the amount of 
pain that training can cause is similar

• This shirt sequence helps to normalize 
disability for audiences and makes the 
Paralympians more relatable

• These shots help establish the overall
message in the advert that 
Paralympians are normal human beings 
dealing with everyday issues such as 
pregnancy, childbirth, parenting etc.

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• The POV shot from the bike on the track 
helps to make audiences feel as though 
they are there taking part – powerful 
message (could be you)

• Sparks from the bike and the slow 
motion shot of the man flying through 
the air adds drama to the risk/danger of 
being a Paralympian

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• Close up shots of bruises and blisters 
being popped play on the popularity of 
gross videos e.g. pimple popping

• These extreme close-ups emphasize the 
risks and dangers of the sports and the 
real problems suffered by athletes 
(often more than able Olympians due to 
adapted means – wheelchairs, over use 
of hands etc.)

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• The handicapped lady is unable to get 
up the café step due to her wheelchair, 
much to her frustration (we presume 
that she is a Paralympian)

• The man in the café appears to not care 
judging by his NVC – representing a 
common attitude of ignorance towards 
disabled people

• Throughout the trailer, the narrative 
includes many non sport related issues 
such as discrimination faced by disabled 
people outside of their professional 
sports lives

• This example sequence of match on 
action could help to educate audiences 
and encourage change

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• The surreal imagery suggests that the 
pressure and desire is driving the 
Paralympians even when asleep

• Nightmarish imagery emphasizes the 
fears the athletes have of failure.

• The wide angle shot of Ellie Simmonds 
weighed down by a massive version of 
her gold medal highlights the pressure 
Paralympians are under as well as the 
struggles they face in life as well as 
sport

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• References to medical illnesses like 
Crohn’s Disease, as well as shots of 
doctors, medication etc. emphasizes the 
long term health issues that many 
people with disabilities have to deal 
with on a daily basis (back to reality)

• This could be relatable to many 
audiences, including those affected by 
the context of COVID, lockdowns, 
postponed events etc.

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• The manipulated iconic wide angle shot 
and audio (“the athletes might as well 
quit”) of Boris Johnson, reflects Channel 
4’s anti-establishment ethos and 
alternative political standpoint as a 
broadcaster

• This perhaps suggests that the 
government aren’t always supportive of 
those with disabilities and other needs

• The slow motion wide shot of a falling 
cascade of balls adds to the sense of 
overwhelming pressure and stress that 
Paralympians are under

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• The split screen montage of internal 
cameras and scans highlight the 
possible injuries that can be inflicted 
from competing/training in modern 
sport

• The humour element is played on 
however, as it instead emphasizes how 
crazy you have to be to put yourself 
through all this stress and pain to be a 
Paralympian at the top of their sport

• “To be a Paralympian there’s got to be 
something wrong with you” – this credit 
plays on the negative stereotype that 
being disabled is somehow wrong

• Some comments online suggest that 
some disabled people still weren’t 
comfortable with this message

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• Big close up shots of athletes 
celebrating successes adds to the image 
of them being winners (non-diegetic 
crowd sounds adds authenticity)

• The representations of disability in the 
advert may help to educate audiences 
and change their preconceptions about 
disabled people

• It could also help to represent disabled 
athletes as potential role models for 
others. 

• It can also help educate people on the 
struggles/reality disabled people face

VIDEO TASK



VIDEO TASK
Analyse these clips for their use of 

media language codes and 
conventions to construct meaning 

through representation

MEDIA LANGUAGE:
Mise-en-scene, genre, symbolic codes, written and 

audio codes, layout and composition, technical codes, 
colour, iconography and intertextuality

REPRESENTATION:
Social group stereotyping, mis-representation, under-

representation and ideologies/values

CONTEXTS:
Social, historical, political, economic and cultural factors 

surrounding the texts production and consumption

THEORISTS
BARTHES  – SEMIOTICS

LEVI-STRAUSS  – STRUCTURALISM
VAN ZOONEN  – FEMINISM
HALL  – REPRESENTATION



• The Channel 4 logo (broadcasting rights to 
the games) and the Toyota logo/message 
(sponsorship) reflect the expensive nature of 
filming and broadcasting sporting events (C4 
not-for-profit organisation – need extra 
revenue)

• Previous C4 Paralympic adverts had focused 
on athletes being ‘super human’ - not totally 
“real” or normal and elevated above reality. 
This time, C4 kept the super human title but 
changed it to Super. Human. Focusing on 
showing the human side of the athletes as 
well as their successes (pain, struggle, 
everyday), so some may say that this 
campaign is more realistic than previous 
ones

• The smashing of the word “Super” suggests 
a move away from representing disabled 
people as “other” and a move towards 
representing them as equal humans

VIDEO TASK



5 MIN PLENARY TASK
Write a short paragraph analysing how the entire Super. Human. audio-

visual advert makes use of contrasts, either visually or conceptually

REMEMBER! ON YOUR OWN & IN SILENCE

TAKE NOTE OF ANY HOMEWORK/PREP WORK


