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Digital First- Most audiences now consuming news online (primarily via smartphones). News providers
adapted by developing apps, websites, and maintaining a presence on platforms like X and Facebook.

Short Form- As digital communication has evolved, shfotm videos have risen in popularity on platforms |
TikTok, Instagram Reels, and YouTube Shorts, thanks to quickly grabbing attention wsthdmiteontent.

Traditional Trust Trust in traditional news has declined amid perceptions of bias and corporate influence
shift has fuelled misinformation, as partisan outlets and social media amplify scepticism and fake news.

VI e n e F
p Social Media Many people, especially younger audiences, access news content via social platforms likesX¥ & @15 -
s TikTok. These Big Tech giants are using algorithms to shape what their follows see, reinforcing biases. ' - %5z g
on bunker ) S 070 P ° 382353
Personalised AlgorithmsAudiences encounter news incidentally through scrolling, guided by Al that tail gé %E% -?;:
content on behaviour. Industries use data to personalise feeds, improve targeting, and optimise engage 'g’_%? SSEE
.” B § 3 g r\
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Participation- Digital has turned audiences into prosumers who actively shape news through shares etc:
older generations rely on traditional media, younger users engage via platforms like YouTube and X.
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NEWS OWNERSHIP
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Guardian Media Group's revenue for fiscal years 2009 to 2023
(in million GBP)

A Guardian Media GrougGMG)is a British mass media company and one of

the UK's leading media organizations.

GMG forms part of a UK news oligopoly, alongsideMG Media(Daily Mail, The Mail on Sunday,
Metro, I, MailOnline)News UKThe Times, The Sunday Times, The Reagh PLDaily Mirror,
Sunday Mirror, Daily Express, Sunday Express, Daily Star, Daily Retegdaph Media Group
(The Daily Telegraph and The Sunday Telegrapld)The Financial TimeSfhe Sunday Telegraph),

GMG owns Guardian News & Media, the publisher of the Guardian and Observer newspaper
and theguardian.con{one of the most widely read English news websites in the world).

GMG is owned by thé&cott Trust Limitedwhich ensures the financial and editorial
independence of The Guardian. This unique ownership model ensures the organisation rema
free from commercial or political influence.

GMG has managed to successfully adapt to the digital age, whilst maintaining its core values
journalistic integrity, progressive investigative reporting, global public interest journalism, and
strong editorial stance on social justice, climate change, and human rights.

A For 2024, GMG reported £275 million in total reven(aver half coming from digital sources).



Choose one statement below and construct a short
paragraph discussing it in relation tNews

Although The Guardian is owned by the Scott Trust to uphold editorial
iIndependence, it still operates within a media landscape dominated by
B powerful conglomerategOligopolies)s SAaLJA0S Ada al fas
1 still compete for attention and engagement to raise revenue. The Guardi:
still adopts strategies like click driven headlines and subscriptions, showi
how profit motives shape even trust based journalism.

¢KS Ddzr NRAFY &adlyRa 2dzi FNRY Y2NZX
owned by the Scott Trust, which protects editorial independence over prof
This allows the paper to offer more diverse conteftoverage of
THEDRETICAL CONCEPT - underrepresented social issues, social inequality ietclg¢pth investigations,
SR T and progressive viewpoints, unlike profit driven outlets that often prioritise
JAMES CURRAN AND JEAN SEATON — POWER AND RESPONSIBILITY formulaic, revenue focused material. The Guardian supports the idea th:
alternative ownership can lead to greater editorial freedom and creativity.

James Curran is a renowned historian and media lecturer.
Jean Seaton is Professor of Media History at the
University of Westminster
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Type:British national broadsheet newspaper

EstablishedFirst published i1821

ReadershipHistorically, aimed at educated, liberaiddle clasgeaders
Political StanceTraditionalCentreLeft

Political Party:Labour Partyput maintains editorial independence
Owner: Scott Trust LimitedWhich owns Guardian Media Group)
Editor in ChiefKatharine Viner

AUDIENCE CATEGORISATIhographic Profile)
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predominantlyABC1, 284, are university educated, liberal, and politically

engaged, with &entre-left stance.

It reaches an average monthly audience8ain globallyand22.4m in the
UK (includes digital and print, most accessing content via mobile device
lts readership skews slighttgore malethan female(especially in digital).
Ethnicity:Diverse, strong engagement from progressive communities.
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Choose one statement below and construct a short
paragraph discussing it in relation tNews

As the Guardian is known for its progressive and liberal viewpoint, long te
exposure to this type of reportindfocus on social justice, climate change
humanrightsetcl y a OdzZ GADF 0Sé€ | g2NI ROA
¢KS DdzZ NRAIFIYyQa SiK2akySg¢ga | ASYRI ¢
may influence readers to see certain issues as more urgent or morally
significant, shaping their opinions and reinforcing ideological beliefs
O2yaraisSyid ¢A0K ¢KS Ddzh NF

Through the repeated coverage of topics such as climate change concel
activism, and social inequality, the Guardian cultivates a worldview that
aligns with these dominant ideologies among its readership. Over time, tt
= persistent exposure can shape how their readers perceive political and so
THEORETICAL CONCEPT issues, not just informing their opinions but embedding certain moral anc
s R iIdeological assumptions that they will take on as their own. As a result,

- readers may come to see these perspectives as common sense or wide

O L et professag Rt conuT aeaon| accepted truths(demonstrating the measurable effects Gerbner describe

Born in Hungary, he moved to the US to earn a degree in

journalism, from the University of California
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The core factor of productiorfin any area of the media3 funding. There are now several
different revenue models replacing the traditional model of sales from physical newspaper:

Can you name some?!



NEWRE=VENUE MOD

Donations

Voluntary contributions from
readers to support the news
provider, without requiring

payment for access.

The Guardian (Nol model)

Advertising

Revenue generated by displaying

adverts to readers, often based ¢
site traffic and the demographic
profiles of the consumer.

All news providers

Subscriptions

Readers pay a recurring fee
(monthly or yearly) to access
content, often including exclusive
or premium material.

Most news providers

Paywalls

Freemium

Restricts access to content unlessSome content is free to access, &

the user pays a fee, blocking
nonsubscribers from reading the
providers articles.

Times. Financial Times

users must pay for full access or

premium features (archives,
special reports etc.).

Telegraph. Independent

®

Sponsorships:

brand visibility.

Most news providers




FUNDINGNATIONS

Aln the UK, The Guardian is the most
prominent newspaper that uses a
donations-based revenue model.

A 1t invites readers to support its journalism through
voluntary contributions(one off or reoccurring)
without requiring them to pay for accesgo

paywall/freemium). '{ : ] ®
A Like many other UK news providers, The Guardial

also engages with advertising, subscriptions Gl'{gllllgdian
(digital app access and dtee reading benefits),
and SpOﬂSOI‘ShiptﬁfOt‘ specific jou rnalism projects Unlike many news organisations, we haven’t put up a paywall - we want to

keep our journalism as open as we can. The Guardian’s independent,
investigative journalism takes a lot of time, money and hard work to produce.
But the revenue we get from advertising is falling, so we increasingly need our
readers to fund us. If everyone who reads our reporting, who likes it, helps

A The Guardian have 1.4m regular donators, which fund it, our future would be much more secure. Support the Guardian from
equivalates to 1 in 40 of their readers. aslittle as £1.

or series, clearly labelled to distinguish from
editorial content).




RECAP

Citizen journalism is the act of ordinary people
(the public, non journalistgjathering, reporting,

and sharing news/information, often through
digital platforms like social media or online blogs.

Citizen journalism (CJ) bypasses traditional media
restrictions, offers real time updates, and reaches place

~
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Sign in

< Back to Help Centre

Delivery

Billing

Accounts & Sign in

The Guardian Website
I Journalism

Print Subscriptions

The Guardian Apps

Mare Topics

CISHARE YOUR ST

How can we help vyou?

Submit an idea for a story

To share an idea for a story with us please use this form .

Did you find the information you need?

Contact our Customer Services Team

Get in touch with one of our customer service agents.

Contact us

< Back to Help Centre
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https://manage.theguardian.com/hekgentre/article/submitan-ideafor-a-sto

Using a secure online form on theguardian.com, readét8+)can
ddzo YAUO &ali2NASakySga fSHRa G2 GK
submissions are allowe@personal data is deleted when no longer
needed)nd the form is encrypted, only accessible to Guardian staff.

For specific campaign®&Russia/Ukraine, Isreal/Hamas conflicte

Guardian has accepted stories, photos, or videos via Telegram. This

process is handled by journalists monitoring the channel, who may
follow up if more information is needed.

In June 2025, the Guardian launched Secure Messaging, a feature in
mobile app that provides end to end encrypted communication
between users and journalists. This makes it safer to share sensitive
stories or whistleblowing material. The tool is open source and was
developed in collaboration with the University of Cambridge.
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Choose one theoretical statement below and construct

short paragraph discussing it in relation ©J

The Guardian actively engages with citizen journalism and user generat
content, reflecting a shift where readers participate in the creation and
dissemination of the news. Through online connections, The Guardian

SYON} OSa Iy AYGSNYOUAGS Y2RSt (K

acting as a traditional gatekeeper, it operates as part of a collaborative

network where the public can contribute to the news agendtnereby

OKI ff SYy3aAay 3 RS y?2 dYirRRSIESR 26F0 2Y1L0 & &

reaffirming the active role of the audience in shaping public narratives’

¢ KS DdzZ NRAFY &dzLdll2 NI a {KAN)Je&Qa 0l
journalism and digital interactivity with its readership. Rather than solely

el ONBI ROF&aGAY3 G2 | LI &&AAGS | dZRASY
THEORETICAL CONCEPT 0F Ole WAl O2zYYsyua 2y aZOAFt YSI
{U2NEQ FTSlILudzZNBE FT2NJ adzo YAUUAY 33 LIS

CLRSHIMG - SO integravtion pfAcitizen journalism blurs the line between consumer and ‘
L LINE RdZOSNE &adzLJLI2Z NI AYy 3 { KANJ &Qa AF

Clay Shirky is an American Writer, consultant and professor

content to simply receive information but now careate and distribute it.




dealing with fake news and
misinformation, combining editorial
practices, transparency, and audience
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editorial oversight.

AXFtt26a I aliNAOG O2RS 2§

is accurate, fair, and properly sourced.

A XOt SINIT & f+oSfa dzy @SN TAEE BEEVIT2NY I GA2Yy | YR 0KANR The N

party sources across its platforms.

A XAyOftdRSa | O2NNBOlA2Yya
openly addresses factual errors and updates.

A XLINERdAZOSa O2yiSyid (2 KStHd

understand how misinformation spreads, and think
critically about digital media.

The Guardian believes their approa¢to the fake
news and misinformation trendginforces its
commitment to trustworthy journalism.

NEWS PRODB@ITIENE

The Guardian takes a proactive approach o
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By legitimising Al during a strike on protecting creative human jobs frc
automation, The Guardian was viewed by critics as siding with corpor:
interests rather than supporting writers, leading to significant backlast

https:/www.telegraph.co.uk/business/2025/01/17/guardian-accusedunderminingstrikes-usingai-write-stories/
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NEWS PRODBUONIQNE

The trend of bundling news with games, recipes, and lifestyle
content (as seen in apps like Guardian Feast or the New York T
with hits like Wordle and Connectiomsirrors a strategy that has

KStLWSR G4KS b, ¢ 06S02YS (KS g2
This approach not only boosts user engagement but also build
habit and loyalty by offering more than just headlines.

This production model is very similar to how news was
traditionally packaged in prin{puzzles, food, fashion, travel, spo

etc.). This blend caters to a wider audience and reflects the
evolving nature of news consumption in the digital age.
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NEWGHARKETING

_ Never pay
It has been clear for some time, that newsstand prices

newspapers would need to significantly adjust JGEELE
to survive the digital age. A significant online
presence is a must, and a focus on advertising
additional online offerings, and the need to
custom content for the reader.

THE FIGHT FOR TRUTH IS ON

News marketing refers to a range of advertising
and promotional methods leveraged across
both traditional and digital news formats by T e

fed, 30 P3¥ Be

lllll .

news providers. e _automatically
mesbeen Ve Fien o everyday

Marketing Strategies can includeuyingdisplay & _ - RS
ads, classifieds, branded content articles, & v L T
contests, free giveaways, event supplements "‘
copy space, inserts, banneasd more. ‘

Save 30% on one year ot
expert reporting on a multi,
of intriguing subjects. A
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The,.

Guardian

News website of the year

You've read 10 articles in the last year

The window for meaningful climate action is narrowing, but if
those in power are bold enough, Cop27 could turn the tide.
Guardian journalists will scrutinise and challenge with round-
the-clock reporting from Egypt, where world leaders plan their
next moves. With your support, we will maintain our focus on
this, the most urgent issue of our time, and keep our journalism
open for all to read. Support the Guardian from as little as £1.
Thank you.

Support us monthly (Support just once>

The Guardian’s parent company has recorded its strongest financial results
since 2008, aided by more contributions from online readers and increased
income from its international operations.

Annual revenues at Guardian Media Group grew by 13% to £255.8m, its
highest income since audiences shifted online and destroyed the traditional
newspaper business. The company also produced a cash surplus for the first
time in many years.

The Guardian’s online readers now contribute more money to the Guardian
than readers of its UK print newspapers. When digital advertising and other
income is taken into account, more than two-thirds of Guardian Media
Group’s total income now comes from its online operations.
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This year is democracy’s biggest test in generations.

Dear reader,

Already this year, millions of people have cast their votes in elections in
Taiwan, Bangladesh, Pakistan, and Portugal. South Korea, South Africa
and India will soon follow them to the polls.

In June, the European Union’s 400 million voters will elect a new
European parliament.

After that comes the return of Donald Trump to the ballot in the US
presidential election, and a UK general election that could end 14 years of
Conservative rule.

That’s not to mention significant elections in Mexico, South Africa,
Ghana and beyond.

Many of these ballots will take place in the shadow of disinformation,
election interference, a resurgent far right and, in some cases, political
violence. Yet the results of these votes will impact us for years to come.

The Guardian is committed to exposing the underlying causes of these
threats to democracy, and our global network of reporters will be on the
ground to shine a light on the darker forces trying to undermine free and
fair elections. You can help sustain our vital reporting. It takes

it tribute — and no amoun

In the past few years our reporters have uncovered the targeting of
opposition figures with intrusive spyware, the work of disinformation
specialists who claim to have meddled in more than 30 recent elections,
the threat of Al to voters, and the scale of Republican efforts to disrupt
the running of US elections.

We have also revealed the high number of European voters planning to
vote for anti-establishment parties, reported on far right surges in
Germany, the Netherlands and Argentina, and explored the implications
of governments making it more difficult to vote in the United Kingdom
and the United States.

Support the Guardian

The stakes in 2024 are high, the issues are urgent. And there is much
more to uncover.

The sheer number of big elections makes it not just a vital year for
ing d but for p ing the planet.

The election, or re-election, of high-profile climate-sceptic figures in the
UK, US, India and across Europe could prove to be disastrous for
progress on fighting global heating and the biodiversity crisis.

‘We want to make sure decisions that harm the planet are exposed.

But chilling economic winds threaten the future of the media around the
world, especially when it comes to serious reporting and investigative
Jjournalism.

A few years ago the Guardian launched a unique experiment in reader-
funded journalism. It is thanks to this that we are more protected from
the current financial downturn than other media organisations.

However, a significant part of our income comes from advertising, an
industry facing its biggest crisis since the financial crash.

As a result of that, and of other rising costs, thousands of journalists have
lost their jobs across the industry, and entire newspaper groups are at
risk.

‘The impact of fewer reporters — especially on local titles — on the health
ofad cannot be und d. It is critical that officials and
institutions ean still be held to account.

The Guardian will be there to do that. And that is because of readers like
you.

At this critical time for democracy and the free press — [ would like to
ask you, if you can, to consider supporting us and backi

Jjournalism.
This is a lot to ask, but I am always moved by the generosity of our

supporters and your belief in our editorial mission and the critical
importance of independent journalism.

Thank you for any support you can give, everyone at the Guardian is
extremely grateful.

Support us today

Katharine Viner
Editor-in-chief
The Guardian
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A Personalised emails based on user ddtead stories, clicks, shares etc.)
IS an interesting angle on the marketing of news. It enables news
providers/organisations to target audiences in more sophisticated
ways, using cookies and algorithms to personalise content that is
tailored to meet each readers needs and tastes.
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A 1t is also an example of data economy, as the data it collects has valus
and news providers can use it to target content and sell to advertisers
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We have ensured that our readdunded model suits everyone, so if you

can only afford to give once then that's possible. If you are able to
support monthly, then we have made that easy too. And you can cance
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