
TIDE
Component 1 Section A – Media Language & Representation

ADVERTISING & MARKETING – COMMERCIAL PRINT ADVERTS – L1



ON PAPER:
What is the purpose of a commercial advert? How are they constructed to impact an audience?

Discuss and Feedback

DATE AND TITLE ALL WRITTEN WORK

STARTER ACTIVITY



COMMERCIAL ADVERTS

Commercial Print Advertisements promote products and 
services to an audience in order to increase sales and revenue

They are seen in magazines and newspapers, on billboards, 
buses and flyers. This is known as ‘Traditional Print Media’

They are vital to the success of a business or company, and 
often have large budgets for a high production value

Whilst they use universal codes and conventions, they must 
also evolve to attract new audiences and stand out

Controversial content can also be used to gain public attention 
through shock value



WATCH THE VIDEO ON ‘POWERFUL PRINT ADVERTS’
Note how they use Media Language to create meaning

VIDEO TASK
https://www.youtube.com/watch?v=DdMMBjShzVY&t=5s

https://www.youtube.com/watch?v=DdMMBjShzVY&t=5s


STUDY THE SELECTED COMMERCIAL PRINT 
ADVERTISEMENTS ON YOUR TABLES:

What do they have in common? Highlight the conventions
TASK



COMPARE THE ADVERTS ON YOUR TABLES + LIST THE COMMON CONVENTIONS

COMMERCIAL ADVERT CONVENTIONS



WORDING + HEADING + BRAND + LOGO/SLOGAN + COLOUR + IMAGE + SMALL PRINT + ANCHORAGE

WORDING
(Limited & Concise)

HEADING
(Title or Statement)

COMPANY BRAND
(Manufacturer)

LOGO/SLOGAN
(Selling Line/Hook)

COLOUR SCHEME
(Matches Product)

KEY IMAGE
(Minimalist Shot)

SMALL PRINT
(Terms & Conditions)

ANCHORAGE
(Type Connotations)

COMMERCIAL ADVERT CONVENTIONS



CONVENTIONS
DIAGRAM

CREATE YOUR OWN PRINT 
COMMERCIAL ADVERT CONVENTIONS 

DIAGRAM
(INCLUDE TITLE + DESCRIPTION)

TASK



SET TEXT
Tide – Commercial Print Advert



KEY INFORMATION

Product: Tide

Format: Commercial Print Advert

Date: 1950’s

Company: Procter & Gamble

Agency: DMB&B



CONTEXT

PRODUCT CONTEXT:
Designed for heavy-duty, machine cleaning, Procter & Gamble launched Tide in 1946 

and it quickly became the brand leader in America, a position it maintains today. 

The D’Arcy Masius Benton & Bowles (DMB&B) advertising agency handled P&G’s 
accounts in the 1950s. Its campaigns for Tide referred explicitly to P&G because their 

market research showed that consumers had high levels of confidence in the company.

Uniquely, DMB&B used print and radio advertising campaigns concurrently in order to 
quickly build audience familiarity with the brand (synergistic marketing).

Both media forms used the “housewife” character and the ideology that its
customers “loved” and “adored” Tide.



CONVENTIONS TASK

Analysing Tide in relation to contemporary
Commercial print-advert conventions

The common conventions of a contemporary print advert are:
FOCUS ON LOGO

HIGH PRODUCTION VALUE
PRODUCT IMAGE

SIMPLE COLOUR SCHEME
SLOGAN

BRAND ANCHORAGE
NEGATIVE SPACE

TASK:
Give one example of Tide subverting these conventions

Give one example of Tide conforming to these conventions

CONFORM: SUBVERT:

PRODUCT IMAGE LOGO SMALL (DOES NOT STAND OUT)

SLOGAN MULTIPLE IMAGES

PRODUCT NAME PROMINENT ILLUSTRATION RATHER THAN

SIMPLE COLOUR SCHEME PHOTOGRAPHY

BRAND ANCHORAGE TEXT HEAVY/CROWDED



“How does the Tide advert rely on and 
subvert typical conventions of 
commercial print advertising?”

FINISH THESE SENTENCE STARTERS:

• The DMB&B produced Tide print advert supports the 
conventions of this subgenre, this can be seen by…

• The DMB&B produced Tide print advert challenges the 
conventions of this subgenre by…

EXAMPLE LANGUAGETASK



HISTORICAL CONTEXTS:

The post-WWII consumer boom of the 1950s included the rapid

development of new technologies for the home, designed to make

domestic chores easier. 

Vacuum cleaners, fridge-freezers, microwave ovens and washing machines

all become desirable products for the 1950s consumer. 

Products linked to these new technologies also developed during this time, for 
example, washing powder.

CONTEXT



USING MEDIA LANGUAGE CODES, ANALYSE THE
REPRESENTATION OF SUBJECTS AND PRODUCTS:

Consider: Style, Layout, Themes, Content, Tone etc.
TASK



WATCH TWO SHORT VIDEOS ON 1950’S AMERICAN LIFE

What might they tell us about:
American Life? - American Values? – Gender Roles?

VIDEO TASK



INCOMING THEORIST!
Get out your THEORY PACKS



REPRESENTATION
PAUL GILROY – ETHNICITY AND POSTCOLONIAL

THEORETICAL CONCEPT

Paul Gilroy is a British scholar of Cultural Studies and Black 
diasporic culture. He focuses on the politics of race, 

nation, and racism in the UK.



ANALYSE REPRESENTATION IN THIS 
1950s AMERICAN PHOTOGRAPH

What might this tell us about equality and 
opportunity at the time Tide was made?

Are these views present in the Tide advert?

Construct a sentence that applies Paul 
Gilroy’s Postcolonial theory to this image

IMAGE TASK – APPLY THEORY



INCOMING THEORIST!
Get out your THEORY PACKS



REPRESENTATION
BELL HOOKS – FEMINISM

THEORETICAL CONCEPT

Gloria Watkins, is an American author focusing on race, 
capitalism, gender, and their ability to produce systems 

of oppression and class domination.



Bell hooks’ feminist theory argues that lighter skinned 
women are considered more desirable and fit better 

into the western ideology of beauty

Could the Tide advertisements be seen to reinforce this 
by only representing ‘modern’ white women?

Construct a paragraph in which you answer the above question, 
using specific examples form the Tide set text

• Provide an example discussing how representation is constructed through CODES
• Analyse how we are positioned to respond
• Discuss how IDEOLOGY underpins the representation

IMAGE TASK – APPLY THEORY



5 MIN PLENARY TASK
Write a short paragraph analysing the impact of contexts 

on the Tide print advert.

REMEMBER! ON YOUR OWN & IN SILENCE

TAKE NOTE OF ANY HOMEWORK/PREP WORK


