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SIARTER AGTIVITY

ON PAPER:
Construct a sentence analysing the broad use of media language in the Tide print advert
Discuss and Feedback

DATE AND TITLE ALL WRITTEN WORK
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Tide — Commercial Print Advert
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ANALYSING ADVERTS - REP

omo™d a. (Ela

No wonder you women buy more TIDE than any other washday product!

How has this advert represented

What is the message of the social groups?

advert?

Why have the producers
represented social groups in this

Who is the target audience?
way?

How are audiences
positioned to ‘decode’ the
adverts meaning/message?

What are some of the contexts
that have influenced this
advertising campaign?
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INGOMING THEORIST

Get out your THEORY PACKS
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THEORETICAL GONGEPT

LIESBET VAN ZOONEN - FEMINISM

Liesbet Van Zoonen is a Dutch sociological professor who has
researched concerns over how popular culture is relevant in forming
social representation, particularly gender.



REPRESENTATION: STARTING POINTS

SELECTION & COMBINATION:

How are male and female characters represented in Tide?
What Ideologies are on display? (e.g. attitudes to gender)
Does Tide REINFORCE or SUBVERT Van Zoonen'’s theory on Feminism?

Could the representation of women be read as ‘struggling against male
oppression’? — a key feminist ideal

How might this advert influence a FEMALE viewer’s identity?
How would it influence a MALE viewer?

Do you think this representation would work on today’s audiences? Why or why
not? (Think about the historical and social contexts between then and today)
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COMPARE THE REPRESENTATIONS CONSTRUCTED

.I. ASK What contextual factors could be used to
explain the difference?

No wonder you women buy more TIDE than any other washday product!
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INGOMING THEORIST

Get out your THEORY PACKS



THEORETICAL CONCEPT

STUART HALL — REPRESENTATION
' ) T

Stuart McPhail Hall was a Jamaican-born cultural theorist,
political activist and sociologist who co-founded the area
of British Cultural Studies.
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SOCIAL & POLITICAL CONTEXT:

Interesting intertexts to consider would be WWII adverts for the ‘Women’s Land Army’
and J. Howard Miller’s ‘Rosie The Riveter — We Can Do It!” advert for the War
Production Co-Ordinating Committee.

The representations in these adverts challenge stereotypical views of women being
confined to the domestic sphere, something society needed at the time as traditional
‘male roles’ were vacated as men left to fight.

In the 1950s, men were targeted by the post-war boom in America’s car industry,

g.' women were the primary market for tech/products being developed for the home.

\ Stereotypical representations of domestic perfection, caring for family and servitude to

the ‘man of the house’ became linked to a modern need for speed, convenience and a
better standard of living than women experienced in the pre-war era.
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What could Rosie the Riveter represent in both traditional and
contemporary time?
MAKE A LIST!

Millions of Americans

want to help their

tommulug. their country,

their worl¢ e’ "
put those idcals into action
BY RICHARD STENGEL

‘Here'sa plan 1o



What could Rosie the Riveter represent in both traditional and
contemporary time?
MAKE A LIST!
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ROSIE ' RIVETER

* This poster is an iconic symbol of powerful women, originating
from 1942.

L 4

We Can Do 1!

e The character is known as ‘Rosie the Riveter’.

* Sheis flexing her arm (gesture code), wearing a blue work shirt,
and wearing her hair up in a red bandana.

* The top of the poster states, “We Can Do It!” and the bottom
right corner states “War Production Co-ordinating Committee”.

The image is multi-faceted, as it has:

WAR PRODUCTION CO-ORDINATING COMMITTEE




COMPARISON — Music Videos
TASK

COMPARE & CONTRAST
THE FOLLOWING UNSEEN TEXT TO THE TIDE SET TEXT
Representation — Audience — Conventions — Feminism — Culture
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https://www.youtube.com/watch?v=XjVNlG5cZyQ

REPRESENTATION: ANALYSIS

* Hair:

 The main subject displays a stereotypical 1950s hairstyle, incorporating waves, curls
and rolls, made fashionable by contemporary film stars such as Rita Hayworth. The
fashion for women having shorter hair had a practical catalyst as long hair was
hazardous for women working with machinery on farms or in factories during the war.

* Costume/Dress Code:

 The dress code of the advert’s female characters also supports the fashion style of the
1950s, including spotty, stripped or flowery blouses and pleated colourful skirts.
Famous stars such as Veronica Lake and Betty Grable were seen wearing such garments
in their films, hence making them desirable for audiences at the time.

* Headband/Headscarf:

 The headband or headscarf worn by the main subject also links to the practicalities of
dress code for women developed during this time. Having her hair held back connotes
she’s focused on her work, though this is perhaps binary opposed to the full make-up
that she's wearing and somewhat pristine appearance (for her or her husband?).




REPRESENTATION: ANALYSIS

TASK:

Choose one of the
three points you have
just looked at

Select a theory that is
most relevant from
your theory packs

Construct a sentence
using the basic
structure of:
Point

Example
Theory

Hair:

The main subject displays a stereotypical 1950s hairstyle, incorporating waves, curls
and rolls, made fashionable by contemporary film stars such as Rita Hayworth. The
fashion for women having shorter hair had a practical catalyst as long hair was
hazardous for women working with machinery on farms or in factories during the war.

Costume/Dress Code:

The dress code of the advert’s female characters also supports the fashion style of the
1950s, including spotty, stripped or flowery blouses and pleated colourful skirts.
Famous stars such as Veronica Lake and Betty Grable were seen wearing such garments
in their films, hence making them desirable for audiences at the time.

Headband/Headscarf:

The headband or headscarf worn by the main subject also links to the practicalities of
dress code for women developed during this time. Having her hair held back connotes
she’s focused on her work, though this is perhaps binary opposed to the full make-up
that she's wearing and somewhat pristine appearance (for her or her husband?).




REPRESENTATION: ANALYSIS

: Hugging:
*  The domesticated intended focus is supported through the main subjects positive NVC
| and the gesture code of hugging (semantic) the product as if it were a child (maternal
essence). This could represent the positioning of females in the 1950’s media texts as

content with gender based roles in the home as both a wife and a mother (success).

* Unique Selling Point (USP):

* Tide constructs an idealised version of reality where there are no issues more
important (mostly for women) than the whiteness of clothing. This can be linked to the
economic context of Tide’s production; as it is a commercial advert produced in the
1950, aimed at commanding a new and competitive market (aiming to be number 1).

 Comic Strip:

‘7 * The domesticity themed imagery, including two women happily hanging out laundry,
PRcCTER & G helps create a perfect/successful vision of the American Dream in the 1950s. Such
representations position audiences to aspire to the caricature of the ‘perfect

housewife’, to adopt a consumerist ideology and ultimately purchase the product.




REPRESENTATION: ANALYSIS

TASK:

Choose one of the
three points you have
just looked at

Select a theory that is
most relevant from
your theory packs

Construct a sentence
using the basic
structure of:
Point

Example
Theory

Hugging:

The domesticated intended focus is supported through the main subjects positive NVC
and the gesture code of hugging (semantic) the product as if it were a child (maternal

essence). This could represent the positioning of females in the 1950’s media texts as

content with gender based roles in the home as both a wife and a mother (success).

Unique Selling Point (USP):

Tide constructs an idealised version of reality where there are no issues more
important (mostly for women) than the whiteness of clothing. This can be linked to the
economic context of Tide’s production; as it is a commercial advert produced in the
1950, aimed at commanding a new and competitive market (aiming to be number 1).

Comic Strip:

The domesticity themed imagery, including two women happily hanging out l[aundry,
helps create a perfect/successful vision of the American Dream in the 1950s. Such
representations position audiences to aspire to the caricature of the ‘perfect
housewife’, to adopt a consumerist ideology and ultimately purchase the product.
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TIDE: EXAMPLE REP THEORY

Stuart Hall’s theory of Representation:

The many images of domesticity form part of the ‘shared conceptual road map’ that give
L3 | I meaning to the ‘world’ of the advert. Despite its comic strip visual construction, the
Smagnatsed senTanion | PRl 'i scenario represented is familiar to the audience as a representation of their own lives.

Stereotype:

David Gauntlett’s theory of Identity:
In terms of Gauntlett’s theory of identity, women represented in the Tide advert act as
role models of domestic perfection that the audience may want to construct their own
sense of identity against. The main subject could be seen as influential.

Liesbet Van Zoonen’s Feminist theory:
LN =P While their role socially and politically may have changed in the proceeding war years, the
o s eS| advert perhaps contradicts Van Zoonen’s theory that the media contribute to social change

2.0bjectification

(Female).

N i : .\ A :
st ENTATIG | by representing women in non-traditional roles and using non-sexist language.

SENTATION

SENIATION
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o MIN PLENARY TASK

Write a short paragraph challenging the dominant representational view of
gender in the Tide commercial print advert set text.
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TAKE NOTE OF ANY HOMEWORK/PREP WORK

REMEMBER! ON YOUR OWN & IN SILENCE




