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UNIT BRIEF >

Pearson

* This unit will enable you to develop your understanding of the distinct features of factual programmes,
allowing you to apply knowledge through the production of your own factual programme.

* In this unit, you will gain an understanding of the codes and conventions of factual
programmes, their distinguishing features and how they are created.Your investigations will
help you to understand how to produce your own factual programme.

* You will then be able to source and prepare appropriate content to include, following the correct
procedures prior to production.You will develop your skills through the production of a factual
programme for a digital media sector.

* The knowledge, skills and experience that you gain during this unit will give you an insight
into the features of factual programme production along with transferable creative media
production skills.

* This will enable you to make informed decisions about your choices for higher education, training or
creative exploration.The work produced can form part of a portfolio of work for progression to
employment or higher education.




Al: FACTUAL PROGRAMMING BY SECTOR
A2: FACTUAL PROGRAMMING CODES AND CONVENTIONS
A3: FORMATS OF FACTUAL PROGRAMME

A4: LEGAL AND ETHICAL ISSUES RELATING TO FACTUAL
PROGRAMMING




LAR OBJECTIVES o

Pearson

1. Identify the different types of factual programmes in TV, radio
and cinema

2. Explore the codes and conventions of factual programming in
TV, radio and cinema

3. Study different formats of factual programming in TV, radio and
cinema

4. Explore the legal and ethical issues associated with factual
programming




TASK 1: SECTORS

ALL WORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC).

Task: Conduct research into factual programming in the following
sectors. Discuss what forms of factual programming exist on each
platform.

Television
Radio

Cinema

Web-based moving image — Documentaries

Web-based audio factual programmes — Podcasts




TASK 2: CODES & CONVENTIONS

ALLWORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16° PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC).

There are many different ways to style a factual programme which often depend upon
the focus of the programme, the target audience as well as the platform.

TASK: Define and describe how each of the following codes and conventions may be
included and featured in factual programmes. Consider what each of the following areas
may also add to the overall production.

e Presentation of facts/version of reality through realism: What are some ways facts may [\ -
be shown on screen?

e Dramatization: Definition?

e Narrativization: Definition?

e Presenter-led: How might a presenter influence audiences?

» Use of experts/witnesses: What defines an ‘expert’? Give an example?

* Use of interviews: Who may be taking part in the interviews?

e Use of actuality footage: What are some sources that can be used to acquire these?

e Use of archive footage: film, photographs, audio — What sources can we use to find
these?

e Purposes of factual genres: educate, inform, entertain — What are the differences?




TASK 3: FORMAT OF PROGRAMMING

ALL WORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16' PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC).

While factual programmes are all based off of true events, the format of
these may vary depending on the desired effect the producer wants to
have on the target audience.

Research each of the different formats of factual programming and
summarise which you believe is the most popular.

e Documentary: e Infotainment

0 expository e Educational

o observational o
o Wildlife

o interactive
e Special interest

o reflexive

. . M .
(0] performatNe Discussion
0 poetic e Review

e |[nvestigative




TASK 4: LEGAL AND ETHIGAL ISSUES

ALL WORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/GHARTS ETC).

Define what each of the following terms mean and explain why they are
significant in the world of factual programming.

 Compositional balance .
e Impartiality .
* Objectivity .
e Subjectivity .
* Opinion .

Bias

Libel and defamation
Privacy
Representation

Checking and verifying sources

Consider some of the consequences if these issues are not considered during

the planning stage of a factual programme.




CORE ASSESSMENT

ALL WORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16' PAGE.

Task: An interactive report that details the findings of an investigation of the
codes and conventions of factual programming.

Your report must focus on the different areas that have been included below.

Codes and conventions: How have they been applied? Are they effective?
Format of programming: What style does your chosen programme come under?

Legal and ethical issues: Are there any issues present? If not, what may have
been done to avoid these legal and ethical issues?

Factual television is a genre of non-fiction television programming that documents actual
events and people. These types of programs are also described as observational
documentary, fly on the wall, docudrama, and reality television.

LEARNING AIM:
Understand the codes and
conventions of factual programming

KEY CONTENT

A : Factual programming by sector
A2: Factual programming codes and
conventions

A3: Formats of factual programme
AA4: Legal and ethical issues relating

to factual programming

EDUCATING)




Bl: DEVELOP IDEAS FOR A FACTUAL PROGRAMME
B2: SOURCE MATERIAL FOR A FACTUAL PROGRAMME
B3: PREPARATION OF CONTENT




ALL TASKS MUST INCLUDE VISUALS (VIDEOS, IMAGES, ANIMATION).




LAB OBJEGTIVES

1. Identify your chosen format for your factual programme

2. Explore different applications for the codes and conventions of factual programming in

TV, radio and cinema

3. Apply your knowledge of different formats of factual programming in TV, radio and

cinema

4. Source a combination of primary and secondary materials and prepare content for your

original idea for a factual programme.

5. Gather a variety of shots, angles and sounds appropriate to the set task brief.




TASK 9: PROPOSAL

ALL WORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC).

Task: Create an in-depth proposal for your chosen ideas. In your
proposal you must address the following areas and any decisions you
have made surrounding these.

Learners should have been inspired by the range of short fiction
films that they explored in LAA, so should each be given the
opportunity to propose a production including:

Genre

Target audience

Purpose of the production

Similar existing productions

Style and content

Format

Legal / ethical issues




TASK 6: SOURCES

ALL WORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC).

Task: Choose two primary sources and two secondary sources that you
plan to incorporate into your finished factual production. You may choose
from any of the sources below or you may pick your own.

* |nterviewees e Broadcasts

* Experts :
P e Reviews

* Guests
* Audio/film/photography archives

 Witnesses
: * Published materials
* ‘Talking heads’

e Statistics/data

Ensure you check for copyright clearance for any sourced material as well as fact-
checking.




TASK 7: PLANNING

ALL WORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC).

YOU MUST PRODUCE A CHECKLIST OF THE FOLLOWING
PLANNING DOCS FOR YOUR FACTUAL FILM PRODUCTION:

PRE-SHOOT

* Shot List

e Storyboard

* Shooting Schedule

* Equipment Booking

* Location Recce (Inc. Permissions)
* Risk Assessment

* Sound Log

* Script




TASK 8: SHOOTING

ALL WORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16’ PAGE.

ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC).

EACH MEMBER OF THE TEAM MUST PRODUCE A SHOT LOG SHEET:
LOG SHEET

SHOOT DATL: o PRIPARLD WY

PALE NUAMSER: PROOQCTION TEAN: radvecY

) T T . 121 DU O ] [T

SHOOTING (PEARSON)

* Framing/Levels Check/Logging

* Pre-roll/Shot Identifier/Clapperboard
* Countdown/Action/Recording

* Checking Footage/Retake/Logging

Ay

TN NSNS




TASK 8: SHOOTING

ALL WORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEQS/GIFS/DIAGRAMS/CHARTS ETC).

During a film shoot, you'll be capturing a lot of footage. Due to numerous reasons, you may end up
with several versions of the same shot. During editing, these shots will look similar, which makes it
hard to know which shot was the one you liked the best. For this reason, you can make notes about
each shot captured on a shot log sheet, which makes editing much easier and ensures you don’t
miss the best take from each angle.

* Clip No: Enter the number of the clip on the SD card you’re recording to. Some cameras will show
the name of the clip when you watch the footage back on the camera. If your camera doesn’t
show the clip name, just enter the clip number, which will be “1” for your first shot.

* Scene No: Entering the scene number when filming is useful because you may end up shooting
more than one scene in a day, and filming your scenes out of order. By recording the scene
number, your shot log sheet will help you organize your clips when importing and editing footage.

* Take No: Enter the number of times a shot has been taken (number of ‘takes’). This number resets
every time you change the angle or shot. The first recording gives you the take number of 1 and
the retake shot take as number 2. Tracking takes helps editing (the last take is often the best).

* Shot Description: Enter the details about the shot you’re filming. Here you may wish to note
information about the shot type, the characters in the frame, and what happens in the shot. This
information helps you identify the shot when importing and editing the footage.

* Comments: Enter any notes about the shot and how it went while filming. Include information
about any mistakes made, reasons for retaking the shot, or if it was a good take or not. This is the
most useful part of the shot log sheet when importing and editing your footage (decision making).




CORE ASSESSMENT

ALL WORK TO BE PRESENT ON YOUR WEBSITE UNDER THE ‘UNIT 16' PAGE.

For your assessment for Learning Aim B, you must create the
following requirements in relation to the brief you have been given.
A written, audio or visual proposal of your ideas for a short film.

A portfolio of evidence of the sourcing and preparation of materials for
the short film.

The portfolio should include annotated research notes, storyboards, shoot === =

documents, risk assessment etc.

Your preparation portfolio can be constructed and presented as a pitch
or treatment. How you use appropriate technical skills to prepare the
short film and how it meets the brief requirements is key.

LEARNING AIM:
Source and prepare materials for a
factual programme

KEY CONTENT

B1: Develop ideas for a factual
programme

B2: Source material for a factual
programme

B3: Preparation of content




Cl APPLY CODES AND CONVENTIONS OF FACTUAL
PROGRAMME PRODUCTION




LAG: OBJECTIVES

1. Produce a cross-platform media campaign.
2. Ensure all drafts are adhered to and used as a starting point for your products.

3. Evidence logical and ordered methods to label and store footage, so that it is easily
accessible during the editing process.

4. Carry out post-production (individually and as a team) — including; editing, continuity,
image, sound, titles, transitions, music and sound effects.

5. Export the final factual production for playback, using appropriate levels and files.




TASK 8: POST-PRODUCTION EDIT

ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 10’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIRGRAMS/CHARTS ETC.).

You are required to edit your full factual production. YOU MUST
USE YOUR LOG SHEETS.

TASKS:
1. Grade and select the footage from rushes

2. Include a wide selection of shots, angles and framing
3. Build a clear narrative through continuity editing

4. Embrace genre specific codes and conventions

5. Consider image quality, exposure, and colour balance
6. Include conventional film titles and credits

Once edited, you must upload your 60 — 90 second factual
production to your website for assessment.



CORE ASSESSMENT

ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 10’ PRGE.

For your Learning Aim C core assessment, you must create a
completed short film intended to meet the needs of your target
audience.

Ensure you use the assigned brief to help you in the completion of this
assessment. You may use all of the prepared materials you have sourced
to help you with this activity.

Remember to consider the target audience and success criteria in your
finished product.

REQUIREMENTS FOR ASSESSMENT:
Finished Factual Film Production

LEARNING AIM:

Produce a factual programme for a digital media
sector

KEY CONTENT:
C1: Apply codes and conventions of factual
programme production




