
U N I T  2 :
‘WORKING IN THE CREATIVE 

MEDIA INDUSTRY’

LEVEL: 3   – UNIT TYPE: INTERNAL   – GLH: 90

BTEC LEVEL 3 NATIONAL EXTENDED DIPLOMA IN CREATIVE DIGITAL PRODUCTION: PEARSON



B R I E F
‘ W O R K I N G  I N  T H E  C R E AT I V E  M E D I A  I N D U S T R Y ’

U N I T  2



UNIT OVERVIEW

• For Unit 2, you will explore employment and job opportunities in the creative digital media sector.  

• The media industry supports a range of job roles and opportunities so it is important that you understand the nature 
of the industry in which you will be looking for work.

• The media industry offers a variety of career opportunities across practical applications, logistics and administration.

• The industry recruits people using a variety of methods, employees can use a wide range of methods to gain 
employment. 

• In this unit, you will learn about the structure of the media industries and the career opportunities within them.

• You will investigate a specific sector and the job roles it offers, developing a profile that will provide a potential 
employer with information about your skills. 

• You will gain effective networking skills that will help you to create links with potential employers.

• You will also develop your job application skills and reflect on career progression/progression to higher education.



L E A R N I N G  A I M  A
U N D E R S TA N D  E M P L O Y M E N T  A N D  C A R E E R  

O P P O R T U N I T I E S  I N  T H E  M E D I A  S E C T O R

A 1 J O B  R O L E S  I N  T H E  M E D I A  S E C T O R  +  A 2 R E C R U I T M E N T  I N  T H E  M E D I A  

S E C T O R  +  A 3 C O N T R A C T S  O F  E M P L O Y M E N T  +  A 4 F I N D I N G  E M P L O Y M E N T  

O P P O R T U N I T I E S  + A 5  I N T E R V I E W  T E C H N I Q U E S  +  A 6 I N C R E A S I N G  J O B  

O P P O R T U N I T I E S  +  A 7 P R O F E S S I O N A L  B E H A V I O U R



LAA: OBJECTIVES

1. Explore the range of job roles in the media industry, from creative roles to managerial and 

administration roles.

2. Understand that all of roles in the media industry interrelate as they all play a part in the 

production of successful media products.

3. Present the range of contracts of employment available in the media industry and explore 

the range of ways in which you find employment opportunities and the skills required 

when applying for a job role.

4. Identify the ways in which someone might increase their job opportunities through 

further education, work experience and work shadowing.



TASK 1: MEDIA INDUSTRIES
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

• TASK: Complete the LAA Workbook in full.
• The purpose of this workbook is for you to understand different job roles, 

different ways of working and opportunities for professional development.

• You will have to explain different terms, give opinions and source 

relevant additional information in order to help you comprehensively 

explain employment opportunities and job roles in the media sector.

Creative
Technical
Editorial

Marketing
Managerial

Administrative
Legal

Financial



TASK 2: FILM
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

TASK: RESEARCH THE SELECTED MEDIA SECTOR TITLED ABOVE

Definition:
“A motion picture or moving picture used to simulate experiences 
that communicate ideas, stories, perceptions, feelings, beauty, or 
atmosphere through the use of moving images, often projected.

Areas to Explore:
• Genre (Meeting audience expectations)
• Film vs Digital (Celluloid film, digital filming and projection)
• Distribution (Cinema, DVD, Blu-Ray, Streaming.. the future?)
• Motion Capture/Performance Capture (SFX, VFX, CGI)

Useful Video Links:
www.youtube.com/watch?v=v2vOhTNmRrA
www.youtube.com/watch?v=BVRcHFbGgx0

https://www.youtube.com/watch?v=v2vOhTNmRrA
https://www.youtube.com/watch?v=BVRcHFbGgx0


TASK 3: TELEVISION
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

TASK: RESEARCH THE SELECTED MEDIA SECTOR TITLED ABOVE

Definition:
“A system for converting visual images (with sound) into electrical 
signals, transmitting them by radio or other means, and displaying 
them electronically on a screen.”

Areas to Explore:
• Broadcasting (Free to air vs pay-per-view)
• Narrowcasting (Growth and impact of cable/digital channels)
• Scheduling (Live TV, on demand, subscriptions)
• Programming (Genre, popularity, trends, reality shows)

Useful Video Links:
www.youtube.com/watch?v=r3JPyYYhmd0
www.youtube.com/watch?v=HzgXU7iZDrM

https://www.youtube.com/watch?v=r3JPyYYhmd0
https://www.youtube.com/watch?v=HzgXU7iZDrM


TASK 4: RADIO
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

TASK: RESEARCH THE SELECTED MEDIA SECTOR TITLED ABOVE

Definition:
“The transmission and reception of electromagnetic waves of radio 
frequency, especially those carrying sound messages. The activity or 
industry of broadcasting sound programmes to the public”

Areas to Explore:
• Broadcasting vs Narrowcasting (Audience consumption)
• Technology (D.A.B, digital, smart phones, apps, podcasts)
• Scheduling (Live Radio, on demand, subscriptions)
• Programming (Genre, popularity, trends, history)

Useful Video Links:
www.youtube.com/watch?v=zcuSynPRWME
www.youtube.com/watch?v=bzy6ALm-5ko

https://www.youtube.com/watch?v=zcuSynPRWME
https://www.youtube.com/watch?v=bzy6ALm-5ko


TASK 5: ANIMATION
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

TASK: RESEARCH THE SELECTED MEDIA SECTOR TITLED ABOVE

Definition:
“The technique of photographing successive drawings or positions 
of puppets or models to create an illusion of movement when the 
film is shown as a continual sequence”

Areas to Explore:
• Traditional (Hand drawn, celluloid/cell)
• Stop Motion (Clay, puppet, model)
• Computer (2D, 3D, 4D)
• Motion Capture/Performance Capture (SFX, VFX, CGI)

Useful Video Links:
www.youtube.com/watch?v=z6TOQzCDO7Y
www.youtube.com/watch?v=NZbrdCAsYqU

https://www.youtube.com/watch?v=z6TOQzCDO7Y
https://www.youtube.com/watch?v=NZbrdCAsYqU


TASK 6: INTERACTIVE MEDIA
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

TASK: RESEARCH THE SELECTED MEDIA SECTOR TITLED ABOVE

Definition:
“A method of communication in which the output from the media 
comes from the input of the user (user participation). The media 
still has the same purpose but the user's input adds interaction and 
brings interesting features to the system for better enjoyment”

Areas to Explore:
• Format (Moving image, animation, video, audio, graphics)
• Advantages (Learning, understanding, intuitive, relationships)
• Social Media Platforms (Shaping trends, behaviours, opinions)

Useful Video Links:
www.youtube.com/watch?v=XvxpMqmem9s
www.youtube.com/watch?v=VGy0sfO9GRw

https://www.youtube.com/watch?v=XvxpMqmem9s
https://www.youtube.com/watch?v=VGy0sfO9GRw


TASK 7: PUBLISHING
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

TASK: RESEARCH THE SELECTED MEDIA SECTOR TITLED ABOVE

Definition:
“The occupation or activity of preparing and issuing media to an 
audience (publishing). Traditionally, publishing referred to the 
distribution of books, novels, journals, newspapers, magazines and 
other print based material for public sale”

Areas to Explore:
• Print Media (Magazines, flyers, books, newspapers)
• Digital Media (Blogs, eBooks, tablets, multimedia)
• Convergence (pros and cons of interactive publishing)

Useful Video Links:
www.youtube.com/watch?v=5Em-U9onvGI
www.youtube.com/watch?v=HG95L_Y84uI

https://www.youtube.com/watch?v=5Em-U9onvGI
https://www.youtube.com/watch?v=HG95L_Y84uI


TASK 8: PRESS
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

TASK: RESEARCH THE SELECTED MEDIA SECTOR TITLED ABOVE

Definition:
“News media and agencies collectively, especially newspapers.
Those who work in the news media can include editors, journalists, 
reporters, copywriters and photographers”

Areas to Explore:
• Tabloids (The red tops, working class readership)
• Broadsheets (Serious news, middle-class readership)
• Digital (Apps, subscriptions/paywalls, interactivity, citizen journalism)
• Terms (Sensationalism, bias, gatekeeping, political alliance, oligopoly)

Useful Video Links:
www.youtube.com/watch?v=rmFlKKOKenw
www.youtube.com/watch?v=ijHeceN6owE

https://www.youtube.com/watch?v=rmFlKKOKenw
https://www.youtube.com/watch?v=ijHeceN6owE


TASK 9: COMPUTER GAMES
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

TASK: RESEARCH THE SELECTED MEDIA SECTOR TITLED ABOVE

Definition:
“An electronic game that involves interaction with a user 
interface or input device (such as a controller, keyboard, or motion 
sensing device) to generate visual feedback for a player(s)”

Areas to Explore:
• Formats (MMORPG, CRPG, augmented reality, persistent worlds)
• Styles (Side scroller, sandbox, role playing, shooter, narrative, beat 

em up, puzzle)
• Consoles (Generations, tech convergence, online, handheld, VR)

Useful Video Links:
www.youtube.com/watch?v=sgbRUB0pt4c
www.youtube.com/watch?v=LEurg3JaP2o

http://www.youtube.com/watch?v=sgbRUB0pt4c
https://www.youtube.com/watch?v=LEurg3JaP2o


TASK 10: ADVERTISING
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

TASK: RESEARCH THE SELECTED MEDIA SECTOR TITLED ABOVE

Definition:
“Various means (vehicles such as print, magazines, newspapers, 
radio, television, and online) by which promotional messages are 
communicated to the public using words, speech, and pictures”

Areas to Explore:
• Marketing and Advertising (What’s the difference? Consider a pie)
• Identity (Branding, synergy, imagery, typography, slogans)
• Traditional Approaches (Posters, adverts, billboards, transport)
• Contemporary Approaches (Social media, pop ups, banners, viral)

Useful Video Links:
www.youtube.com/watch?v=icwWpAHReWg
www.youtube.com/watch?v=cmRcoJZRXEY

http://www.youtube.com/watch?v=icwWpAHReWg
https://www.youtube.com/watch?v=cmRcoJZRXEY


TASK 11: MARKETING
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

TASK: RESEARCH THE SELECTED MEDIA SECTOR TITLED ABOVE

Definition:
“The activity, set of institutions, and processes for creating, 
communicating, delivering, and exchanging offerings that have 
value for customers, clients, partners, and society at large”

Areas to Explore:
• Marketing and Advertising (What’s the difference? Consider a pie)
• Types (Research, content, social media, event, product, guerilla)
• Analytics (What are they? How are they used in media marketing?)
• Strategy (What is it? How is it used in media marketing?)

Useful Video Links:
www.youtube.com/watch?v=8Sj2tbh-ozE
www.youtube.com/watch?v=1wrpZq3S7L4

https://www.youtube.com/watch?v=8Sj2tbh-ozE
https://www.youtube.com/watch?v=1wrpZq3S7L4


LEARNING AIM:
Understand employment and career 
opportunities in the media sector

KEY CONTENT:
A1 Job roles in the media sector + A2 Recruitment in 
the media sector + A3 Contracts of employment + A4
Finding employment opportunities + A5 Interview 
techniques + A6 Increasing job opportunities + A7 
Professional behaviour

LAA: CORE ASSESSMENT
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

The core assessment for LAA is to construct an overview of the media industries, 
identifying the different sectors you have researched and providing comprehensive 
detail on the range of products that each sector produces. This will form the first part 
of your ‘Unit 2 - Working in the Creative Media Industry Report’.

ANSWER THE FOLLOWING QUESTIONS, FOR EACH MEDIA SECTOR, TO FORM 
THE STRUCTURE FOR YOUR REPORT:

• What does the selected media sector entail?
• What different forms/areas does the media sector cover?

• What are the legal and ethical issues/requirements?

• What job roles/career opportunities are available?
• What qualifications are required to work in the sector?
• What are the key skills required for the media sector?
• What are the most common types of employment?

• What is expected in terms of professional behaviour? (appearance, time keeping, reliability, 
managing workload, maintaining skills, contribution to projects and communication skills).



L E A R N I N G  A I M  B
U N D E R S TA N D  T H E  S T R U C T U R E  A N D  J O B  R O L E S  I N  A  

M E D I A  S E C T O R

B 1 S T R U C T U R E  O F  A  M E D I A  S E C T O R  +  B 2 C A R E E R  O P P O R T U N I T I E S  I N  A  

M E D I A  S E C T O R  +  B 3 E T H I C A L  I S S U E S  F O R  E M P L O Y E E S  I N  A  M E D I A  

S E C T O R  +  B 4  L E G A L  I S S U E S  F O R  E M P L O Y E E S  I N  A  M E D I A  S E C T O R



LAB: OBJECTIVES

1. Explore in depth one particular media sector of possible future employment.

2. Demonstrate understanding of the structure of the chosen media sector and the career 

opportunities available in that media sector.

3. Grasp the process by which staff are recruited in the media sector in order to inform their 

own potential career development.

4. Recognise how to update records of employment to reflect updated skills and highlight 

the standards of behaviour required from media professionals in the chosen media sector.

5. Explain the legal and ethical issues facing an employee when working in the chosen sector.



TASK 12: MEDIA SPECIALISM
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

• Task: Select one media sector that you would most like to work in.

• Consider the skills you have developed in your production units in order to 
determine which media sector interests you/which you seek a career in.

• Produce a ‘Justification Statement on why you have chosen the specific sector.

• FILM
• TELEVISION
• RADIO
• ANIMATION
• INTERACTIVE 

MEDIA
• PUBLISHING
• PRESS
• COMPUTER 

GAMES
• ADVERTISING 
• MARKETING 



LEARNING AIM:
Understand the structure and job roles in a 
media sector

KEY CONTENT:
B1 Structure of a media sector + B2 Career 
opportunities in a media sector + B3 Ethical 
issues for employees in a media sector + B4 
Legal issues for employees in a media sector

LAB: CORE ASSESSMENT
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

Task: Produce a written or interactive report (for example: a blog, e-book, 
presentation, video or e-portfolio) on your selected Media Sector.

Your report should cover the nature and size of the industry: 
• Who are the major players? 
• How is the industry financed? 
• What are the legal and ethical considerations that effect the sector?
• What is the organisational structure of the sector and the various roles within them?

Management Structure: Controlling process, controlling personnel, controlling distribution associated with roles such as producers.
Creative Structure: Developing ideas, creating content, editing content associated with roles such as writers, artists and designers.
Technical Structure: Preparing/deploying equipment, maintaining equipment associated with roles such as camera and sound operators.
Administration Structure: Logistics, contracts, managing deployment of personnel, associated with roles such as runners and assistants.
Distribution Structure: Marketing the product, managing distribution process associated with marketing officers and advertising executives.

Produce case studies and conduct interviews with employees within your chosen sector to 
contextualise your report and explore the different roles and challenges that make employment in 
your sector so appealing and challenging. 

How are people employed in the sector? - Are they freelance? or self-employed?
How do they find employment in the sector? - Word of mouth? Online profiles? Recruitment agencies? Job adverts? Message boards?
What are the challenges? - Copyright law? Ethical considerations?
What are the pitfalls? - Social media profiles? Professional behaviour and expectations?
What are the best aspects of their role?  - Development of skills? Communication? Progression?



L E A R N I N G  A I M  C
P R O D U C E  P R O F I L E S  T O  G A I N  E M P L O Y M E N T  I N  T H E  

M E D I A  S E C T O R

C 1 C U R R I C U L U M  V I T A E  ( C V )  P R E P A R A T I O N  +  C 2 P O R T F O L I O  

D E V E L O P M E N T  +  C 3 E L E C T R O N I C  P O R T F O L I O  +  C 4 N E T W O R K I N G  

O P P O R T U N I T I E S



LAC: OBJECTIVES

1. Produce original profiles to use for seeking employment in the media industry.

2. Produce an appropriate CV for a chosen job role in a specific media sector.

3. Produce a portfolio/showreel of original media work.

4. Construct an industry standard online media profile.

5. Consider how this information can be supplied to a potential employer or client.

6. Develop appropriate skills across a wide range of materials that will demonstrate a 

sophisticated approach to professional media profiles.



TASK 13: CURRICULUM VITAE 
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

• Produce a CV that would ensure you were a suitable 
candidate for the position being advertised. 

• Obviously, you will have to make up some information 
about your current employment in order for you to be 
suitable, but when speaking about your interests and your 
recent work, please use the experience and work you have 
created on your BTEC Media course. 

• Ensure the layout is correct for a professional CV. 



TASK 14: PORTFOLIO/SHOWREEL
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

• Produce a PORTFOLIO/SHOWREEL that would ensure you 
were a suitable candidate for the position being 
advertised. 

• The portfolio can include work you have produced for your 
BTEC course. Please make sure it is suitable for the 
vocational scenario that you have been given. 

• This will need to be uploaded to Weebly when completed 
using the issuu element (Print) and Mp4 (Video).

• www.issuu.com



TASK 15: ELECTRONIC PROFILE
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

• Produce a PROFILE that would ensure you were a 
suitable candidate for the position being advertised. 

• Display your media and industry networks - these can be 
actual companies or people/companies you have created. 

• You could create a business page on social media, a 
contacts list, a report on meetings and business 
developments you have attended. 

• You may want to create a website or YouTube channel to 
present you work and experience. 



LEARNING AIM:
Produce profiles to gain employment in the 
media sector

KEY CONTENT:
C1 Curriculum vitae (CV) preparation + C2
Portfolio development + C3 Electronic portfolio 
+ C4 Networking opportunities

LAC: CORE ASSESSMENT
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

Select a specific job role in the media sector of your choice. Make sure that you 
choose a role that matches your career intentions in the media industries.

You should consider the roles you have undertaken in your digital production work.  
For that specific job role, create the following to provide a potential employer with 
relevant information about your skills:

A Curriculum Vitae (CV):
• paper-based
• web-based
• contact details
• employment history
• skills inventory
• personal skills. 

Examples of your understanding of how you would use networking opportunities to 
promote your skills.

A Portfolio/Showreel:
• hard copy
• online
• examples of experimental 

work
• examples of finished work
• examples of exhibition 

work. 

An Electronic Profile:
• online
• DVD
• website
• social media links
• show reel
• streaming links –

Facebook, Vimeo.



L E A R N I N G  A I M  D
U S E  N E T W O R K I N G  T E C H N I Q U E S  T O  E X P L O R E  

E M P L O Y M E N T  O P P O R T U N I T I E S  I N  T H E  M E D I A  S E C T O R

D 1 M A K I N G  C O N T A C T S  +  D 2 U S I N G  S O C I A L  M E D I A



LAD: OBJECTIVES

1. Explore how to open up avenues of employment in the media sector.

2. Develop skills in how to use networking techniques to explore employment opportunities 

in the media industry. 

3. Understand the importance of making and maintaining contacts as an effective tool for 

seeking employment.

4. Acknowledge the power of social media as an effective tool for seeking employment.



TASK 16: MAKING CONTACTS
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

IN PREPARATION FOR THE LEARNING AIM D CORE ASSESSMENT, 
YOU SHOULD SEEK OUT NETWORKING OPPORTUNITIES AND THE 
STRATEGIES USED TO PROMOTE YOU/YOUR BRAND IN ORDER TO 
GAIN EMPLOYMENT IN THE MEDIA SECTOR.

Areas to Explore:

• Contact List – Research and record websites, numbers, social links and 
email addresses of key organisations within your chosen media sector

• Face to Face Events/Business Exhibitions – Research and record public 
events/exhibitions within your chosen media sector

• Business Development Meetings – Research and record professional 
training courses/meetings within your chosen media sector

• Blogging/Vlogging – Research and record how to run a successful 
blog/vlog within your chosen media sector

• Interviews – Research and record goals + questions to ask + where to 
seek advice + making an impression within your chosen media sector



IN PREPARATION FOR THE LEARNING AIM D CORE ASSESSMENT, 
YOU SHOULD SEEK OUT HOW SOCIAL MEDIA CAN BE USED TO 
PROMOTE YOU/YOUR BRAND IN ORDER TO GAIN EMPLOYMENT 
IN THE MEDIA SECTOR.

Areas to Explore:

• Branding – Ensure you have finalised your logo/brand identity
• Photo hosting sites – Choose a platform that can promote your work
• Own website – Link your social media/contact info to your portfolio
• LinkedIn – Set up a LinkedIn page and begin following relevant people
• YouTube – Create a professional channel and upload video work
• Twitter – Make a new twitter page and follow industry professionals
• Instagram – Build a new Instagram page and upload work/follow
• Maintain Contacts – Be active and interact with your followers
• Confirm authenticity of contacts – Keep everything professional
• Online security/privacy – Explore how to protect your work online

TASK 17: USING SOCIAL MEDIA
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).



LEARNING AIM:
Use networking techniques to explore 
employment opportunities in the media sector

KEY CONTENT:
D1 Making contacts 
D2 Using social media

LAD: CORE ASSESSMENT
ALL WORK TO BE PRESENTED ON YOUR WEBSITE UNDER THE ‘UNIT 2’ PAGE.
ALL TASKS MUST INCLUDE VISUALS (IMAGES/VIDEOS/GIFS/DIAGRAMS/CHARTS ETC.).

Networking is an important tool for raising your profile in the media 
industry. Considering the skills you have developed in digital media 
production, produce effective and comprehensive materials suitable for 
use in promoting through networking and social networking

IN THE FORM OF A REPORT OR BLOG, PROVIDE 
EVIDENCE OF YOUR ABILITY TO NETWORK IN 
ORDER TO EXPLORE EMPLOYMENT 
OPPORTUNITIES WITHIN THE MEDIA SECTOR

This should include everything from tasks 16 and 17 + at least one 
job applied for – evidence this with a screen grab of the job advert 
and a completed application form/accompanying statement


