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UNIT 3 INTRODUCTION

• This unit allows you to demonstrate, through constructing a digital media product, the skills you have 
developed in media production across other units.

• You will learn how to work to a client brief relating to a specific media sector and its associated digital 
skills. 

• You will choose the format and medium for your digital media project and demonstrate your creative 
and technical skills in the production of a complete product.

• You will demonstrate your understanding of production and post-production activities by working on 
the skills required to produce the product, and prepare appropriate documentation to support them. 

• To complete the assessment tasks within this unit, you will need to draw on your learning from across 
your programme. Working independently and using media hardware and software will prepare you for 
further skills development, both in employment and higher education.

• You will be marked out of 60.



Learners construct a media product to a specified brief and 
within a chosen medium. 

• Learners must work independently and not in a group.

• Teachers are unable to give help and advice.

• Learners will draw on their understanding of media 
production from across the qualification to aid production.

Each learner must submit: 
1. A folder of created assets (raw products)
2. A completed media product
3. A digital e-portfolio to record Activity 2 (log/diary)

OVERVIEW
UNIT 3 – DIGITAL MEDIA SKILLS



PREPARATORY STAGE
NO MARKS – 5 HOURS

You will have 5 hours to complete the preparatory stage 
which must be completed under monitored conditions.

• You must gather assets/material for your media product 
from secondary sources.

• Create an annotated and fully referenced index of all 
sourced materials you intend to use in your product.

• You must complete ALL activities within the task.

• All activities must be completed under supervised 
conditions.



ACTIVITY 1
20 MARKS – 5 HOURS

You must create assets/material for your media product 
based on the requirements of your chosen brief. 

• You must provide evidence of how you have created the 
assets/ material for your production.

• Create a folder called Activity 1, this is where you will 
store your assets. 

• The assets/material should be saved in an appropriate 
format and organised in a logical way.

• Activity 1 must be completed in 5 hours of formal 
supervised assessment. 



ACTIVITY 2
40 MARKS – 15 HOURS

Use/edit your assets to construct/build a completed media 
product that meets the requirements of the brief. 

You must create an annotated digital e-portfolio of a 
maximum of 15 pages, which should include evidence of: 

– how you prepared, edited and/or manipulated your 
assets/material for your production 

– how you constructed/built your media product 
– a justification for the decisions you have made throughout 

You will be assessed on: 
– your preparation, editing and manipulation of the assets 

for your production - 20 marks 
– your final completed media product and its relation to the 

brief - 20 marks



MEDIA SECTORS
AND BRIEFS
The media forms you can pick from include:

• Video

• Podcasts

• Website

• Digital E-Magazine

• Digital Game



As a college, we will always choose the VIDEO BRIEF

Example Video Brief: Your-Identity wants you to produce a video, 
no longer than one minute, about the dangers of identity theft.

Your video must include the following requirements: 
• An interview with a victim of identity theft 
• Low key lighting for the interview 
• Medium shots of the interviewee
• At least one close-up of the interviewee at a dramatic point in the 

interview 
• At least two graphics with facts about identity theft 
• Appropriate cutaways (B-cam footage) edited into the interview 
• A ‘J or L’ cut
• Tense background music

MEDIA FORMS
VIDEO – THE MEDIUM



WEEK 1 (Dates TBC)
Preparatory Stage – 5 Hours

WEEK 2 (Dates TBC)
Activity 1 – 5 Hours

WEEK 3 (Dates TBC)
Activity 2 – 15 Hours

TIMELINE
3 WEEKS PERIOD



• The purpose of the brief
• The intentions of the client (what the client wants – 1. Inform 2. 

Entertain 3. Market a product
• The timing of the brief (when you need to submit your work)
• The length of the finished product (for example, running time or 

number of pages)
• The time constraints of the brief (when the client requires the finished 

product).
• The length or size of the media product
• The intended audience
• The way the product can be delivered to the audience
• The date by which the media product must be finished

By working out what the overall purpose is, will help you when 
generating ideas and developing your final media product.  By carrying 
out effective planning, you will be able to make the most of the time 
available to you.

KEY QUESTIONS
INTERPRETING THE BRIEF



Assets are needed to help you achieve you final digital media 
product and they are essentially the building blocks you will need 
to help you succeed.

In the planning stages, you will need to consider which assets are 
required. Depending on your chosen finished product (Video 
Footage + Audio Recordings)

To create the following primary assets (original) you need to plan your time 

effectively and consider how you will gather all of the necessary material in 

the time given.

• Record your own video footage

• Record your own audio recordings

• Take your own photos on location or in a studio setting

• Write your own copy

ASSETS
PRIMARY



Aside from primary sources, assets can be sourced from secondary sources. There are many assets 
that can be sourced online from:
• Stock footage sourced for video footage
• Digital photographs or images
• An audio archive for sound recording
• A video archive for historical footage

Whether using your own assets or assets that have been created by someone else, you need to get 
the necessary permissions. E.g. Actor/Model release + Location release + Permissions to film + 
Copyright clearance + Music licence. Make sure you read the terms and conditions carefully for 
information about how (or if) you are allowed to use the content.

• Copyright: Applies to most works that have been recorded (e.g. audio, filmed or written down). The 
creator or author has specific rights in relation to the wok and they can take legal action if they 
believe their work has been copied or used without their permission. 
https://www.youtube.com/watch?v=Qvp9K2B_D4g

• Clearances: If given clearance, it means you have obtained the necessary permissions needed to 
reuse or adapt an asset, which may be subject to restrictions.

• Open Source: These assets are ideal for this unit as hey can be used without speaking to the creator 
(to ask for permission). However, be mindful that this may be subject to conditions, e.g. you cannot 
use the asset in commercial products. 

• Royalties:  If an asset you choose to use isn’t royalty free, then you will need to pay money to the 
creator. This money can be paid directly to the creator or collected by a collecting source, (such as 
the Copyright Licensing Agency). https://www.youtube.com/watch?v=BWcKyoF0Dok

ASSETS
SECONDARY

Asset 

number

Description Location Where to use

001 Footage of the 

front of the 

office building

In file ‘Video 

assets’

Opening sequences 

of video to set the 

scene

https://www.youtube.com/watch?v=Qvp9K2B_D4g
https://www.youtube.com/watch?v=BWcKyoF0Dok

