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UNIT BRIEF

• Learners will gain an understanding of research methods and techniques in relation to a 

specialist media subject, undertaking research of key issues and investigation of related debates. 

• Learners will be required to focus on a contemporary specialist media issue or debate that is 

the focus of existing research, and undertake investigations into it. You will use a range of 

primary and secondary research methods and techniques in your investigation and will 

contextualise your findings for a specific media sector.

• Learners will use research material that focuses on a specialist media topic as a starting point 

for further research. In addition, learners will develop a range of skills and techniques that will 

allow you to conduct valid and reliable research as well as interpret research data produced by 

others. 

• Research and data collation skills are an essential part of the creative media sector and are 

regularly utilised in higher education and in the industry.
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WHAT IS A ‘SPECIALIST SUBJECT 
INVESTIGATION’? 

For your specialist subject investigation, you will conduct research on a specific topic assigned 

by the exam board. 

The topic for your research will be released approximately 5 weeks before your May exam. 

You will be expected to carry out primary research in up to 12 hours, and the preparatory 6 

hours undertaken in monitored conditions.

Throughout this Unit we will commonly look at and use past assessments to prepare for the 

exam.
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SPECIALIST SUBJECT RESEARCH FOCUS 

The focus for your research and your exam will be a media issue or 

debate – as have been the focus for previous year. 

We will be looking at three key areas of study for this Unit. All three 

areas influence each other and none exist independently or 

individually.
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SPECIALIST SUBJECT RESEARCH FOCUS

The three areas of study are

1.Audience

2.Genre 

3.Technology
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AUDIENCE

• Audience refers to a group of people who 
consume media products created by 
corporations in order to make profit.

• Traditionally, audiences were categorised by 
income, lifestyle and needs but they are now 
commonly defined by demographics and 
psychographics.

• The ways in which audiences respond is a 
common area of focus.
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TASK 1: DEMOGRAPHICS AND 
PSYCHOGRAPHICS

What do you think is meant by the terms ‘demographics’ 
and ‘psychographics’?

• Demographics refers to fixed characteristics about 
audience members.

• Psychographics refers to personal characteristics. 

1. Can you give examples of each?
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TASK 1: DEMOGRAPHICS AND 
PSYCHOGRAPHICS

Research as much as you can into psychographics and 

demographics and list as many different examples as you can 

think of for both.

Extension: What might be the relevance for each category? 

For example, An example of a demographic that may be 

looked at by media producers is age.  Age is an important 

factor because….
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Social Grading Classifications

Grade Social Class Chief Income Earner's occupation

Upper middle class Higher managerial, administrative or professional
e.g Principal, Judge, Member of Parliament

Middle class Intermediate managerial, administrative or professional
e.g Teacher, Barrister

Lower middle class Supervisory or clerical and junior managerial, administrative or professional
e.g Supermarket Manager

Skilled working class Skilled manual workers
e.g Plumber, Electrician

Working class Semi and unskilled manual workers
e.g Sales Assistants , Refuse Collectors

Non-working Casual or lowest grade workers, pensioners, and others who depend on the 
welfare state for their income
e.g Unemployed people, Students



DEMOGRAPHICS

Examples of demographics are:

•Age

•Gender

• Ethnicity
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GENRE

Genres are defined by a shared set of features (codes and conventions). 

These shared features can change over time but are used by audiences to 

create expectations of a media product. These conventions are a 

combination of what audiences expect to see and hear depending on the 

specific genre.

The changing nature of genres over time can be seen in hybrid and 

subgenres, which demonstrates the continuous shifts between genres.
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TASK 2: GENRE

Adding to your research notes, conduct research 

into genres (particularly those relating to the media 

industry).

Include ways in which you think the different 

audience categories may influence or may be 

affected by different genres and subgenres.
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GENRE

Genres are defined by a shared set of features (codes and conventions). 

These shared features can change over time but are used by audiences to 

create expectations of a media product. These conventions are a 

combination of what audiences expect to see and hear depending on the 

specific genre.

The changing nature of genres over time can be seen in hybrid and 

subgenres, which demonstrates the continuous shifts between genres.
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Technology can be used to refer to the tools that support, 

produce and facilitate the communication of information. 

The increasing developments being made technologically opens up 

new platforms to the media industry but also – as can be 

expected, brings some risks with this too.
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What examples of technological advancements can you see impacting 
genres and audiences?

List examples of real technological products, for example, specific 
technology smartphones, or social networks etc. 

Extension: Also consider what issues may arise from advances in 
technology that we have seen and where we technology seems to be 
going.
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TASK 3: SAMPLE ASSESSMENT TOPIC

What do we already know about the following topic? 

Remember you all fall into the category of 16-24 so use your own experiences as a 

reference to guide you. 

Changing patterns of media consumption - The way in which people 

choose to consume media is changing, particularly among 16 to 24 

year olds. 
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TASK 3: SAMPLE ASSESSMENT TOPIC

Conduct as much general research as you can into the following topic from a sample 

assessment. Be sure to take into account three areas above.

• Changing patterns of media consumption - The way in which people choose to 

consume media is changing, particularly among 16 to 24 year olds. 

It may be helpful to refer to the information you have already uncovered in the three 

areas above

Be prepared to share your findings.
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AUDIENCE

•What differences can be found among different 

audience members?

•We already know the age demographic we need to 

focus on, are there any relevant differences between 

races, nationalities or genders?
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GENRE & TECHNOLOGY

• What differences can be found among different types of media 

products?

• Do there appear to be any trends? 

• What forms of media production have become more popular?

• What is no longer popular and why do you think this is?
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TASK 4:  SAMPLE ASSESSMENT TOPIC

• Conduct as much general research as you can into the following topic from a 

sample assessment. Be sure to take into account three areas above.

• Changing patterns of media consumption - The way in which people 

choose to consume media is changing, particularly among 16 to 24 year 

olds.

• Clearly organise your findings so that you are able to share what you have 

discovered.

• Be prepared to share some of your findings.
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I N T R O D U C T I O N  
T O  R E S E A R C H  
M ET H O D S



TASK 1: RESEARCH KEY TERMS

• Research 

• Methodology

• Hypothesis 

• Reference 

• Triangulation

• Media consumption

1. Research the following key terms, how might they be useful 

with this unit?
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TASK 1: RESEARCH KEY TERMS

• Research - The searching for and gathering of information and ideas in response 

to a specific question.

• Methodology - The set of methods used to address a particular research 

problem. 

• Hypothesis - proposed explanation made on the basis of limited evidence as a 

starting point for further investigation.

• Reference - the action of mentioning or alluding to something. 

• Triangulation - The combination of methods in the study of the same topic. 

• Media consumption – How people consume or access media. 
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TYPES OF RESEARCH METHODS

There are different ways of categorising research methods these 

are normally through the following:

• Primary research 

• Secondary research

• Qualitative research methods

• Quantitative research methods
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PRIMARY RESEARCH – THE BASICS

Primary research is data that you have collected yourself . Before 

conducting primary research, it is useful to reflect on:

• What resources you have available

• How much time the study take

• How you can access the sample (participants in your research)
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PRIMARY RESEARCH METHODS INCLUDE

• Interviews

• Focus groups

• Surveys and questionnaires

•Observations
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SECONDARY RESEARCH – THE BASICS

Secondary research is analysing data that you have not collected 

yourself, using sources such as:

• Online and digital – websites, blogs, wikis and emerging forums

• Print – books, magazines, journals and newspapers

• Audio and video - TV, radio, podcasts
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ADVANTAGES AND DISADVANTAGES

Create a table for the advantages and disadvantages of primary and 

secondary research like the one below.

PRIMARY SECONDARY
Advantages Disadvantages Advantages Disadvantages
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ADVANTAGES AND DISADVANTAGES

PRIMARY 
Advantages

• You can carry it out yourself so 
you have more control

• You can decide on the sample 
size and can select participants

• You can tailor it to meet your 
needs

Disadvantages
• Can be time consuming 
• Requires more planning 

• You have to have it out yourself 
and have more control
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ADVANTAGES AND DISADVANTAGES

SECONDARY
Advantages

• Quicker than primary research

• Results have already been 

summarised / calculated

Disadvantages

• Information may not be accurate

• Takes a longer time to find the 

specific topic you are looking for
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Q U A L I TAT I V E  
R E S E A R C H
S P E C I A L I S T  S U B J E C T  I N V E S T I G AT I O N



QUALITATIVE RESEARCH – THE BASICS

• Qualitative research is primarily exploratory research. 

• It is used to gain an understanding of underlying reasons, opinions 

and motivations.

• Also used to help understand behaviours of certain groups. 

• It provides insights into a problem or helps to develop ideas or 

theories for potential quantitative research. 

• To uncover trends in thoughts and opinions of media institutions. 
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HOW DOES QUALITATIVE RESEARCH WORK? 

• It follows a semi structured discussion guide to ensure that 

all topics under consideration are covered and that the 

discussion stays relevant and does not go off topic. 

• The questioning is open and participants are encouraged to 

explore the reasons for their responses, rather than give a 

‘yes’ or ‘no’ answers which do not give any depth to their 

opinion. 

• Focus groups and interviews are types of qualitative research. 
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TASK 1: ADVANTAGES & DISADVANTAGES 
OF QUALITATIVE RESEARCH

Complete the table of the possible advantages and disadvantages of using 
qualitative research.

QUALITATIVE
Advantages Disadvantages
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TASK 1: ADVANTAGES & DISADVANTAGES 
OF QUALITATIVE RESEARCH

Complete the table of the possible advantages and disadvantages of using 
qualitative research.

QUALITATIVE
Advantages Disadvantages

• Provides useful case information.
• Provides details and descriptions of 

peoples personal experiences.
• Data normally collected in a normal 

environment.
• Useful for studying in-depth cases. 

• May not be able to generalise findings 
as they are unique to the individual. 

• Harder to study larger groups.
• Takes longer to collect data. 
• The results are more easily influenced 

by the researchers personal bias. 
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FOCUS GROUPS 

• Focus groups normally comprise of five to eight 

participants brought together to discuss a number 

of topics, guided by a moderator. 

• The dynamics of the interaction between the 

participants is an important feature of focus 

groups.

• Not only does the moderator ask questions, but 

the members of the discussion also do get a more 

in depth analysis of the moderators perspective. 
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INTERVIEWS 

• Interviews are also a form of qualitative 

research. 

• Depth interviews are a one on one interview 

conducted by telephone or face to face. 

• The more intimate environment allows 

participants to talk openly and is particularly 

appropriate where participants are 

competitors who would not necessarily agree 

to come together in a focus group. 
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QUESTIONNAIRES (OPEN-ENDED) 

• Questionnaires can also be another form of qualitative research. 

• Questionnaires that have questions that allow participants to enter 

their own responses mean you can gain a much more in-depth 

response (with provided reasoning). 

• Participants may feel more free to talk openly without the 

restrictions of multiple-choice questions. 
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HOW DO FOCUS GROUPS WORK?
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Watch the following video and discuss your thoughts on the research method 

of a focus group. https://www.youtube.com/watch?v=3TwgVQIZPsw

https://www.youtube.com/watch?v=3TwgVQIZPsw
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THE POWER OF INFLUENCE IN SOCIAL 
GROUPS
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Watch the following video and discuss your thoughts on the research method 

of a focus group. https://www.youtube.com/watch?v=MEhSk71gUCQ

https://www.youtube.com/watch?v=MEhSk71gUCQ
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TASK 2: QUALITATIVE RESEARCH

• Watch the following clips from BGT. 

• In small focus groups discuss the question: “Does BGT (and other reality TV 

programmes) emphasise stereotypes?” 

• Think about what open questions you would ask people to get their opinions and 

thoughts on this topic. 

• Come up with five questions that you could use as part of a focus group. 
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• What questions might you give participants as 

part of a questionnaire with open-ended 

questions?

• Think about what open questions you would ask 

people to get their opinions and thoughts on 

this topic. 

• Come up with at least 10 questions you would 

like to ask participants that you think would help 

you to obtain as honest feedback as possible.

TASK 2: QUALITATIVE RESEARCH
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If we were to expand the topic to the following 

below, how would this impact our questions in the 

questionnaire?

“The impact of reality television on it’s participants, 

audience members and wider society, focusing in 

particular on those aged between 16-24.”

TASK 3: QUESTION DEVELOPMENT 
(QUALITATIVE) 
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“The impact of reality television on it’s participants, 

audience members and wider society, focusing in 

particular on those aged between 16-24.”

• Would you need to rephrase any of the questions 

you have written down?

• What other facts / media products may be useful to 

consider?

TASK 3: QUESTION DEVELOPMENT 
(QUALITATIVE) 
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“The impact of reality television on it’s participants, 

audience members and wider society, focusing in 

particular on those aged between 16-24.”

1. Discuss some qualitative research methods you 

would use to research this topic.

2. Put together these research methods and note down 

the sample sizes for each method.

TASK 3: QUESTION DEVELOPMENT 
(QUALITATIVE) 
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“The impact of reality television on it’s 

participants, audience members and wider 

society, focusing in particular on those aged 

between 16-24.”

Put the questions you have written into a Survey 

using Survey Monkey or Google Forms. 

Get results from at least 10 participants. Make a 

blog post (under Unit 5) summarising what you 

have found out so far.

TASK 3: QUESTION DEVELOPMENT 
(QUALITATIVE) 
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IDENTIFYING THE DIFFERENCE BETWEEN 
QUANTITATIVE AND QUALITATIVE

If qualitative research can be used to ‘gain an 

understanding of underlying reasons, opinions and 

motivations’, then what could quantitative research be 

used for? 

Discuss with the person next to you.
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TASK 1: QUANTITATIVE RESEARCH

What quantitative research methods may be 

used for the following topic?

“The impact of reality television on it’s 

participants, audience members and 

wider society, focusing in particular on 

those aged between 16-24.”
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• Quantitative research uses measurable data to 

formulate facts and uncover patterns in research, 

normally numerical. 

• If you want to know whether a certain number of TV 

viewers support  a particular issue raised by a soap 

drama – and how strongly they support it – so that 

you can determine whether you have a production 

case for making that change, you would use 

quantitative research. 

• Quantitative research deals with the quantity of 

responses, rather than the content of the responses. 

Usually used for large groups of people. 

QUANTITATIVE RESEARCH
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HOW DOES QUANTITATIVE RESEARCH 
WORK? 

• Quantitative research often uses a structured questionnaire with 

mostly closed questions, i.e. the respondents choose their answers 

from a list of possible answers.

• For example, rating questions can measure strength of feeling such 

as importance or satisfaction. 
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QUANTITATIVE – PRIMARY METHODS

Based on the descriptions given on 

the previous slides, list as many 

examples of quantitative primary 

research as you can.
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QUANTITATIVE – PRIMARY METHODS

•Poll

•Questionnaire

•Survey
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WHY IS QUANTITATIVE RESEARCH USED 
WITHIN THE MEDIA INDUSTRY? 

• In a media production context, quantitative 

research is used to capture information about 

programme ratings, hits on a website, box office 

figures, sales of CDs, digital downloads etc…
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WHAT CAN YOU DO WITH QUANTITATIVE 
RESEARCH?

• Quantitative research can be used for a direct input 

into your production planning and feedback, if your 

production receives feedback in the pre-production and 

production stage, your production team will be able to use 

the feedback to make effective changes to suit potential 

changes. 

• You can input your data into more visual forms such as 

graphs and pie charts, which will allow you to easily 

reflect on the data. 
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ADVANTAGES AND DISADVANTAGES OF 
QUANTITATIVE AND QUALITATIVE RESEARCH

Complete the table of the possible advantages and disadvantages of using 
quantitative research.

Quantitative 
Advantages Disadvantages
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ADVANTAGES AND DISADVANTAGES OF 
QUANTITATIVE AND QUALITATIVE RESEARCH

Complete the table of the possible advantages and disadvantages of using 
quantitative research.

Quantitative 
Advantages

• Relatively quick data collection.

• Can use statistical software.

• More objective – statistical significance 

rather than researchers interpretation.

• Useful for studying large groups. 

Disadvantages

• Researcher’s categories may not be 

accurate.

• Does not provide detailed explanations 

for behaviour exhibited. 

• Knowledge produced may be too abstract 

and general for specific application. 
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TASK 2: QUANTITATIVE RESEARCH

Investigate the advantages and limitations of:

• Ratings 

• Circulation figures

• Survey responses and collation (charts and graphs)

• Website hits

• Online (views, hits)

• Social media (votes, likes).

Task 2

Find an example of Primary 

Quantitative research and evaluate 

the strengths and weaknesses of it. 
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TASK 3: QUANTITATIVE AND QUALITATIVE

• Find examples of quantitative and qualitative research on the 

same topic (possibly one of the areas covered in the previous 

slides) and note down the following

• Which one is easier to read?

• Does one appear to be more accurate than the other?

• Do both research sources compliment / support each other?
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VALIDITY

• Validity focuses primarily on how strong the outcomes of your 

research or your hypothesis are. 

• When conducting your research, you may not have formed a full, 

in-depth hypothesis but will be able to say how strong a trend or 

pattern appears to be.
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Could the following chart be considered valid? Write your thoughts in your book and 
be prepared to share.



RELIABILITY

• Reliability is when your measurement is consistent. It means if you 

are using a certain kind of test and the results on the subjects you 

are testing is the same for the first and second try, then it is 

considered reliable.

• There are two ways to test for reliability: test and retest and 

internal consistency.
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RELIABILITY – TEST AND RETEST

• You simply test an idea twice, test 1 and test 2. It test or 
research needs to be conducted twice at different times, then 
compare the similarities of the results of the two research 
methods. 

• Then, if the results of the two tests are the same, it means that 
certain measurement is reliable.
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RELIABILITY – INTERNAL CONSISTENCY

• Internal consistency can be done by questioning. Make different 

sets of questions that can measure the same factor. Let this be 

answered by different people or different groups.

• And if different people answered these different questions, but 

still came out with the right thought, then it must be reliable.
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RELIABILITY – INTERNAL CONSISTENCY

• Internal consistency can be done by questioning. Make different 

sets of questions that can measure the same factor. Let this be 

answered by different people or different groups.

• And if different people answered these different questions, but 

still came out with the right thought, then it must be reliable.

What may be a problem that you 

may come across when trying to 

find out the reliability of your 

findings?
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TASK 4: QUANTITATIVE AND QUALITATIVE

• Using the same topic you were given for your qualitative 

research, put together some questions for at least 2 quantitative 

research methods.

• “The impact of reality television on it’s participants, 

audience members and wider society, focusing in particular 

on those aged between 16-24.”
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TASK 4: QUANTITATIVE AND QUALITATIVE

• Putting data from your research into charts and graphs can 

make it much easier to digest and read from.

• Why might charts and graphs not always be ideal when 

displaying your feedback?

• It could be misleading.
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TASK 5: MAKE YOUR DATA VISIBLE

1. Put the research you have found from your quantitative 

research into at least 3 different charts / graphs. You can do 

these directly on PowerPoint or in Excel.

2. For each chart / graph try to give a summary of what you 

believe each chart is showing.
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DEBATE

You will be put into two groups and be told 

whether you are arguing  for or against the 

given statement.
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DEBATE

‘Numbers are more important than 

reasons.’
You can give fictional examples to support your argument. However these 

must be applicable to real life possible scenarios.
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DEBATE

‘Charts are a bad way of feeding back 

your findings.’
You can give fictional examples to support your argument. However these 

must be applicable to real life possible scenarios.
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DEBATE

‘Qualitative research produces high 

quality results.’
You can give fictional examples to support your argument. However these 

must be applicable to real life possible scenarios.
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DEBATE

‘Primary research will always be 

biased.’
You can give fictional examples to support your argument. However these 

must be applicable to real life possible scenarios.
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DEBATE

Numbers are more important than 

reasons.
You can give fictional examples to support your argument. However these 

must be applicable to real life possible scenarios.
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UTILISING RESEARCH METHODS

You are already familiar with open and closed questions and 

the advantages and disadvantages of both. Make sure you 

consider these when conducting your research.

It can be hard to get responses from all of your desired 

participants.

• Why do you think some of you found it so had to answer 

each question on each survey you were sent?
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UTILISING RESEARCH METHODS

Here are some tips to help you structure any future questionnaires:

• Shorter questions are easier to answer

• Multiple choice questions are easiest to answer

• Put your simplest questions first and work your way towards more 

complex ones

• Including negative statements can be confusing – can you give an 

example of  this?
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UTILISING RESEARCH METHODS

With questionnaires (closed questions), having a scale will almost 

always make your job of interpretation easier. Participants can either 

be given:

• A two point scale (True / False, Yes / No)

• A rating scale (Strongly agree – Strongly disagree)

• A semantic scale that looks at the meaning given by participants 

using two opposing words (Decisive – Indecisive)
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TASK 1: QUESTIONNAIRE DEVELOPMENT

Logging in to your surveys and questionnaires that 

you created, consider how you can adapt your 

questions to make them easier to respond to (using 

the criteria we have just gone through).
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BIAS

• What would you define as ‘bias’ in relation to research methods? 

Bias happens when respondents are forced to answer questions in a 

certain way. 

For example, ‘Social media use for teenagers can have a negative 

influence on their self-esteem’ – what is wrong with this question?



BIAS

‘Social media use for teenagers can have a negative influence on their 

self-esteem’

As with the statement above, respondents will be faced with a 

statement, however, this can also be the case with questions if 

participants are lead to respond in a certain way.



ACQUIESCENCE BIAS

Acquiescence bias is the name given when questions are phrased to 

encourage respondents to agree.

“Do you think music streaming apps are useful to the music 

industry?” 

“How useful do you think music streaming apps are to the music 

industry?” ☺
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QUANTITATIVE – SURVEY BIAS

https://www.youtube.com/watch?v=r1R00l8Z5lg

https://www.youtube.com/watch?v=Rf-fIpB4D50

When analysing quantitative data it is important that we look at bias in 

our surveys and how we can avoid this in our own research. 

Can you identify any of the given data that could be an example of bias? 
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QUALITATIVE – BIAS AND CODING

https://www.youtube.com/watch?v=DRL4PF2u9XA

Read the article you have been given. 

Can you identify any bias research that has been used in the article?

What would you do with this information? 

Now code all the information into different sections/headings. 
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ACTIVITY 2: REMOVING THE BIAS

How might you change these questions to remove the bias?

1. “Do you think social media is a useful tool for communication?”

2. “Do you agree the apps and websites like Netflix are harmful to 

audiences?”

3. “Do you think that print newspapers are outdated and no longer 

appeal to audiences?”

4. “Do you agree that adverts reinforce negative gender stereotypes?”
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ACTIVITY 3: PRACTICE QUESTIONNAIRE

Create a questionnaire to help find out why people still read 

printed newspapers.

• Use all of the areas we have discussed to help you structure your 

questionnaires.

• Create using both open and closed questions.
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RESEARCH SAMPLES AND ANALYSIS

• A sample refers to the group of respondents that will be involved in your research. 

• A small sample can be easy to collect from but is not very representative. 

However, a large sample is more time-consuming but more representative.

• For example, if you ask everyone in the class if they watch films online and 

everyone said they do an assumption will be that 100% of teenagers watch films 

online.

• What’s the problem with this?

• They don’t!
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SAMPLE BALANCE

The balance of respondents is something else worth 

considering.

If all of your respondents are students, although their 

responses may be genuine they do not represent the views of 

wider society as not everyone is a student.
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ACTIVITY 4: SAMPLE SIZING

What would be an ideal sample size and balance for the following 

topic?

Justify your response and be prepared to share your response.

“The impact of reality television on it’s participants, audience 

members and wider society, focusing in particular on those aged 

between 16-24.”
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DEBATE

You will be put into two groups and be told 

whether you are arguing  for or against the 

given statement.
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‘Numbers are more important than 

reasons.’
You can give fictional examples to support your argument. However these 

must be applicable to real life possible scenarios.

DEBATE
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‘Charts are a bad way of feeding back 

your findings.’
You can give fictional examples to support your argument. However these 

must be applicable to real life possible scenarios.
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‘Qualitative research produces high 

quality results.’
You can give fictional examples to support your argument. However these 

must be applicable to real life possible scenarios.

DEBATE
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‘Primary research will always be 

biased.’
You can give fictional examples to support your argument. However these 

must be applicable to real life possible scenarios.

DEBATE
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TASK 1: KEY TERMINOLOGY

On your tables, discuss and note down what you 

think the following terms mean in regard to Unit 5

• Sifting

• Annotating

• Editing

• Ordering

• Collating

• Coding
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KEY TERMINOLOGY

• Sifting – To remove irrelevant data or information. 

• Annotating – To pick out information that is relevant to the 
research topic.

• Editing – Redrafting content to ensure it is relevant and covers 
research topic.

• Ordering – Hierarchy of findings.

• Collating – Charts, graphs and visual representation of findings. 

• Coding - the process of assigning a code to something for 
classification or identification
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SIFTING

The removal of irrelevant data or information

There are many different stages to data sifting:

• Learning: Considering whether issues have arisen in methodology such 
as poor question format; keeping notes for conclusion

• Removal: Reducing the data to a more manageable form

• Anonymity: Removing confidential information

• Relevance: Looking for common themes, patterns or trends; if you can 
make connections to you study then it is generally useful.
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ANNOTATING

• To pick out content that is relevant to research topic.

• Annotating your data means that you are able to draw attention to recording your 

immediate ideas and thoughts on information.

• You may want to annotate digitally or on paper.

You may want to write a comment under something like this.

You may want to draw a circle around it like this.
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EDITING

Editing refers to the selection and deselection 

of content to ensure that it is relevant and 

covers the research focus selecting material 

for final catalogue.

• How might this link to reliability?
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COLLATING YOUR DATA

What are some of the different ways you may wish to collate your 
information in order to make it easier to read and access?

• Graphs

• Charts

• Tables

• Quotes

• Transcripts

• Recordings
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QUESTION TYPES

Before we can analyse data we need to have an understanding of the 
types of questions that we ask in our primary research in order to 
achieve the relevant and most accurate data. 

1. In your books, make a notes of instances when you would use 
open ended questions over closed.

Be prepared to feedback your thoughts.
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WHEN TO USE OPEN ENDED QUESTIONS

1. For exploratory studies – In depth interviews

2. You want to explore respondents needs and behaviour 

3. You want to understand problems or specific topics.

4. You expect long responses.

5. You want to know peoples opinions and feedback. 

6. You want to uncover users experiences.

7. So you don’t miss out on opportunities to learn more about a specific topic or issue.

8. To use before conclusive research.

9. You want to know, what, how why.

10. You expect unique and unanticipated answers. 
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WHEN TO USE CLOSED QUESTIONS

1. You want higher response rates

2. You want to keep the conversation in control. 

3. You expect short factual answers.

4. For quantifiable data.

5. Easy to analyse.

6. When you have an in-depth knowledge of the topic.

7. For statistically significant results.

8. Examples
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TASK 2 – PIRACY OF DIGITAL MEDIA 

• Piracy of digital media is a major issue within creative media 

sectors, leading to a loss in revenue for media producers. The 

government is providing funding to tackle piracy of digital media by 

means of education and deterrents.

• You must conduct research into the piracy of digital media in a 

specific media sector, and its impact on production and 

consumption in that sector.
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TASK 2: PIRACY OF DIGITAL MEDIA

Piracy of digital media is a major issue within creative media sectors, leading 

to a loss in revenue for media producers. The government is providing funding to 

tackle piracy of digital media by means of education and deterrents.

Working as a group, you must conduct research into the piracy of digital media in a 

specific media sector, and its impact on production and consumption in that sector.

1. Pick a media sector to research regarding the piracy of digital media.

2. Draft up at least 2 primary research methods you will use and 1 

secondary research source.

3. Draft up your questions / statements for your research methods.

4. Put together all the information required, (for example a survey with open-

ended questions etc.)

A L L  N O T E S  A N D  C O M P L E T E D  T A S K S  M U S T  B E  C O M P L E T E D  I N  Y O U R  U N I T  5  B O O K S .
A N Y  D I G I T A L  N O T E S  O R  R E S E A R C H  M AY  B E  U P L O A D E D  T O  Y O U R  W E B S I T E .



TASK 3: CHOOSING A SAMPLE

Plan out the details of your primary research methods into piracy.

• How many people will you ask?

• What will the people in your sample look like?

• Where will your focus group take place?

• How might you need to change the questions to suit your target?
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TASK 4: CODING YOUR DATA

https://www.youtube.com/watch?v=iL7Ww5kpnIM | 

https://www.youtube.com/watch?v=BAKRKZq_Ebo

Coding is used to collate your qualitative data. 

Coding is also used to sift and order your findings. 

1. What codes can you create for the data you have received so far?

2. Have a look at some of the responses you have received so far,  try to 

categorise and code these to uncover trends or similarities.
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FORMAT OF FINDINGS 

There are many ways you may choose to display and organise 

your findings including:

• Graphs

• Charts

• Tables

• Quotes

• Transcripts

• Recordings

1. When would be the most appropriate time to use each of the 

following?
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INTERVIEW AND DISCUSSION NOTES 

What do you think we can do to make interviews and focus groups run smoother?

Here are some points to remember when making notes on interviews and focus 

groups:

• Focus on collecting key words and phrases connected to your research 

• Have questions and prepared so that you are able to remain in control of the 

conversation

• Be prepared with relevant acronyms (e.g. ASA, BBFC, PEGI, IPSO)

• Ask for time to finish making a note where necessary

• Type up all notes soon after the discussions are finished in order to make them 

easily accessible
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TASK 5: RECORDING FINDINGS

There are four main ways in which you can record your findings

• Digitally (programs and websites)

• Notes 

• Video

• Audio

Each method has positives and negatives but ultimately it is down 

to you decide which method will be ideal for you.

1. On your tables, discuss what might be the pros and cons of 

each method and write these down in your books.
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AUDIO VIDEO DIGITAL NOTE TAKING

Audio recordings can 

be suitable to record 

interviews but are 

not as useful for 

larger surveys when 

many people need to 

participate.

Video recordings are 

good to see audience 

reactions. However, 

many people don’t like 

to be shown on camera 

and you will need to 

consider how you 

approach them.

Online surveys are 

recorded digitally and 

results are collected 

automatically. 

Some survey programs 

provide instant results.

Video files on stored 

digitally use more data than 

audio and if you film a lot 

you need to ensure you 

have enough free storage 

space.

Handwritten notes can be 

clearer to refer back to as if 

you record audio outside 

there may be a lot of 

background noise.

Paper notes are quick to 

make and easy to access.

Most data collected on paper 

will need to be digitised, so 

essentially written twice.

TASK 5: RECORDING FINDINGS



TRANSCRIBING

• There is transcription software that exists to make it easier to 
transcribe your interview or focus groups responses.

• Ensure you use the appropriate conventions such as capturing 
the tone used to say something (where relevant).

• Professional transcription may take a long time and you may 
want to simply include the more important parts of your 
findings.
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TASK 6: TRANSCRIBING

• Write at least 7 questions for an interview with one 

other person to help with your research.

• Carry out this interview making sure to at least record 

the audio and transcribe the notes from the responses. 

• What did you find hard / struggle with?
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FORMATTING YOUR FINDINGS

• There are many different ways to format your findings.

• Consider which will be the most appropriate for the research topic and what 

it is that you are trying to demonstrate.

• For quantitative data, it will normally be collected into a spreadsheet first then 

formatted next.

• You may want to try out different formats in order to find which one is the 

easiest and most appropriate to read.
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FORMATTING FINDINGS

Out of the following methods of formatting, summarise what each 

one may be used for:

• Pie charts

• Bar charts

• Line graphs

• Scatter plots

Each method has positives and negatives but ultimately it is down 

to you decide which method will be ideal for you.

1. On your tables, discuss what might be the pros and cons of 

each method.
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FORMATTING FINDINGS
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PIE CHARTS BAR CHARTS LINE GRAPHS SCATTER PLOTS

Pie charts usually 

show information 

that comes from 

one point in time, 

and has fewer than 

6 categories.

Data put into pie 

charts would 

normally form a 

whole percentage / 

figure. (i.e. out of 

100%)

Bar charts enable the 

comparison of the 

frequency of different 

groups.

Component bar 

charts can 

demonstrate multiple 

groups on the same 

chart.

These graphs can show 

information that has 

changed over time. 

By combining two lines 

on your graph, you can 

enable the comparison of 

two different samples.

This is a good format to 

use to reliability 

purposes.

Scatter plots compare 

quantitative 

measurements. 

By plotting the points on 

the graph, you can identify 

a relationship between the 

responses and easily come 

to conclusions.
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REFERENCING

Any references you make to literature, opinions or other 

media products needs to be well documented. 

There is a standard format required for each platform.
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REFERENCING

Talk with the person next to you to compile some basic details that you 

think should be included to each platform:

• Books

• Journal

• Website

• Newspaper

• DVD or Film

• Catalogue item
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CITING

• Citing refers to the inclusion of details about your sources within your writing. 

You need to include the name of the author, date and page number your 

information came from at the end of the statement or sentence:

• Freud claimed that to some extent we are all controlled by our unconscious 

(Freud 1923: 33).

• You need to give full reference details at the end of the section.
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BOOK REFERENCING

• Last name, first initial. (Year). Title. City: Publisher.

• McLuhan, M. (2001). Understanding Media. London: 

Routledge.
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JOURNAL REFERENCING

• Last name, first initial. (Year). Article title, Journal Title, 

volume and issue numbers, page numbers.

• Nichols, C., McKinnon, L. & Geary, A. (2016). Rumour has it: 

Examining the effects of Facebook addiction on political 

knowledge gullibility, The Journal of Social Media 
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WEBSITE REFERENCING 

• Last name, First initial or institution. (Year). Title of web page. 

[Online] Available at: <full web address>[Date accessed]

• Ofcom. (2016). Internet use and attitudes 2016. [Online] 

Available at: https://www.Ofcom.org.uk/research-and-

data/internet-and-on-demand-research/internet-use-and-

attitudes-bulletin [Date accessed: 20th October 2018]
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NEWSPAPER REFERENCING

• Last name, first initial. (Year). Title of article. Newspaper, 

day/month, page number and column.

• Robinson, J,. Sabbagh, D. & Watt, N. (2011). Phone-hacking 

row escalates as Tessa Jowell speaks out. The Guardian, 27 

January, p1, 1.
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DVD OR FILM REFERENCING

•Title. (Year). Director. [DVD or film] Country: Film 

studio.

•Animal farm. (1954). Halas, J. & Batchelor, J. [DVD] 

UK: Halas and Batchelor

A L L  N O T E S  A N D  C O M P L E T E D  T A S K S  M U S T  B E  C O M P L E T E D  I N  Y O U R  U N I T  5  B O O K S .
A N Y  D I G I T A L  N O T E S  O R  R E S E A R C H  M AY  B E  U P L O A D E D  T O  Y O U R  W E B S I T E .



CATALOGUE ITEM

• Last name, first name. (Year). Name of item. Title of 

catalogue. City: Publisher, item number(s) or page 

number(s).

• Kiely, T. (2016). Stirrup jar.  Ancient Cyprus in the British 

museum. London: British Museum Press, 1.24.
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QUOTES OR PARAPHRASING

• What is the difference between quotes and 

paraphrasing?

• Quotes actually use the words of other people

• Paraphrasing is using someone else's ideas in your 

own words.

• Either way, remember to cite the author in your 

statement or sentences.
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FOOTNOTES AND ENDNOTES

• These include extra information that you deem useful to the reader, often to 

explore technical terms.

• Both use a small number to direct the reader either to the bottom of a the 

page (footnotes) or the end of the section (endnotes).

• Freud claimed that to some extent we are all controlled by our unconscious 

(Freud 1923).¹

• 1: The unconscious refers to the processes of the mind that occur automatically.
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ACTIVITY 1: QUOTING

• Find a quote on a media topic and quote it directly in a sentence

• Paraphrase what has been said,

• Write a full bibliography of the source.

• Apply the steps you have learnt to your research you have carried 

out so far.
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TASK 2: REVISION ACTIVITY

• Complete Revision task 1, under Unit 5 in your Revision 

Workbooks for homework.

• (From pages 60-78)

• If you have any issues or have lost you workbook, let me know 

before you leave school.

• Bring the books with you to next week’s lesson.
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HYPOTHESIS AS A STARTING POINT

• A hypothesis states the possible explanation for something 

as a starting point for further research.

• References can help you prove or disprove your 

hypothesis.

• Cross-referencing helps give more weight to your 

argument.
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TASK 3: CROSS-REFERENCING

1. What do you think is meant by cross-referencing?

2. How might using cross-referencing make your findings 

more valid?

• Cross-referencing refers to connections being formed 

between different  sources, for example between your own 

findings and the findings of another investigation.
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CORRELATIONS AND PATTERNS

• If the findings from both sources used are similar this is referred to 

as correlative. If findings are correlative, you can be more 

confident about your own answer and any conclusions.

• If there are differences between the sources, this is known as non-

correlative. In order for your response to be trustworthy, you 

need to seek to find out why differences have materialised.

1. What is the difference between cross-referencing and 

triangulation?
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TRIANGULATION

• Triangulation refers to cross-referencing three or more 

sources, often to try to find weaknesses in any conclusions.

• What makes triangulation more beneficial than cross-

referencing?

• Triangulation is even more reliable as it features more 

sources making it more trustworthy.
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TASK 4: HYPOTHESIS ACTIVITY

• Create a hypothesis for the following topic. What do you expect to find out?

“The changing representation of LGBT groups or individuals in a 

specific media sector and the impact this has had on production in 

that sector.”

1. Carry out secondary research from at least 2 different sources.

2. Share your findings with someone else in the class, are you findings 

correlative or non-correlative?

3. Is this an example of cross-referencing or triangulation. 
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TASK 4: HYPOTHESIS ACTIVITY

1. If you used one source each to prove your points, add one more 

source between the two of you. Do this additional source change 

your findings?

2. If your findings are very different, why might this be?

3. Does the context of the research matter (i.e. time of conduct, 

region, culture)? How so?
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VALIDATING FINDINGS

• Remember when drawing to conclusions;

1. Check the dates of the sources and try to use the most recent 

sources. Why?

2. Check the source; for example, an academic study is more 

trustworthy than Wikipedia. Why?

3. Use books and publications as well as websites to cross-

reference.
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INTERPRETING DATA

The following are things to look for when interpreting data.

• Strong results – e.g. if there is a clear difference between demographic groups

• Clear correlation of relationships

• Conflicts – e.g. whether if contradicts what is already published

• Interesting projections – e.g. trends in movement
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INTERPRETATION OF DIFFERENT TYPES OF 
DATA

What are some of the key differences between interpreting 

quantitative and qualitative data?

When interpreting quantitative data you will seek to analyse patterns, 

changes, discrepancies or correlations.

Interpreting qualitative data is to deduce meanings rather than get 

definitive black or white results. 
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INTERPRETING QUALITATIVE DATA

Key questions to ask or consider when 

interpreting qualitative data are:

• What seems to be important?

• Why does it look important? Does it 

relate to the initial hypothesis or reflect 

media debates well or is it unexpected?

• What can I learn about this topic from 

the findings?

• Am I not sure of my initial hypothesis, or 

do I need to adapt it?
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DATA INTERPRETATION

• You have read that the percentage of the UK 

population watching videos on the internet rose 

from 38 per cent in 2009 to 50 per cent in 2011. 

• What other data would be useful to interpret the 

reason for this?

• What other data would we need to have access to?
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CONTEXTUALISING THE SECTOR

• When you contextualise your findings, you 

look at the possible impact of the findings of 

other media sectors.

• Let’s say your research finds that young 

people increasingly access media through 

digital platforms like laptops, smartphones and 

tablets. 

• From this research, you could consider the 

possible knock-on impact on TV broadcasting 

aimed at children.

• What changes might we anticipate?
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REFERENCING

Any references you make to literature, opinions or other 

media products needs to be well documented. 

There is a standard format required for each platform.
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REFERENCING

Talk with the person next to you to compile some basic details that you 

think should be included to each platform:

• Books

• Journal

• Website

• Newspaper

• DVD or Film

• Catalogue item
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CITING

• Citing refers to the inclusion of details about your sources within your writing. 

You need to include the name of the author, date and page number your 

information came from at the end of the statement or sentence:

• Freud claimed that to some extent we are all controlled by our unconscious 

(Freud 1923: 33).

• You need to give full reference details at the end of the section.
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BOOK REFERENCING

• Last name, first initial. (Year). Title. City: Publisher.

• McLuhan, M. (2001). Understanding Media. London: 

Routledge.
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JOURNAL REFERENCING

• Last name, first initial. (Year). Article title, Journal Title, 

volume and issue numbers, page numbers.

• Nichols, C., McKinnon, L. & Geary, A. (2016). Rumour has it: 

Examining the effects of Facebook addiction on political 

knowledge gullibility, The Journal of Social Media 
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WEBSITE REFERENCING 

• Last name, First initial or institution. (Year). Title of web page. 

[Online] Available at: <full web address>[Date accessed]

• Ofcom. (2016). Internet use and attitudes 2016. [Online] 

Available at: https://www.Ofcom.org.uk/research-and-

data/internet-and-on-demand-research/internet-use-and-

attitudes-bulletin [Date accessed: 20th October 2018]
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NEWSPAPER REFERENCING

• Last name, first initial. (Year). Title of article. Newspaper, 

day/month, page number and column.

• Robinson, J,. Sabbagh, D. & Watt, N. (2011). Phone-hacking 

row escalates as Tessa Jowell speaks out. The Guardian, 27 

January, p1, 1.
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DVD OR FILM REFERENCING

•Title. (Year). Director. [DVD or film] Country: Film 

studio.

•Animal farm. (1954). Halas, J. & Batchelor, J. [DVD] 

UK: Halas and Batchelor
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CATALOGUE ITEM

• Last name, first name. (Year). Name of item. Title of 

catalogue. City: Publisher, item number(s) or page 

number(s).

• Kiely, T. (2016). Stirrup jar.  Ancient Cyprus in the British 

museum. London: British Museum Press, 1.24.
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QUOTES OR PARAPHRASING

• What is the difference between quotes and 

paraphrasing?

• Quotes actually use the words of other people

• Paraphrasing is using someone else's ideas in your 

own words.

• Either way, remember to cite the author in your 

statement or sentences.
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FOOTNOTES AND ENDNOTES

• These include extra information that you deem useful to the reader, often to 

explore technical terms.

• Both use a small number to direct the reader either to the bottom of a the 

page (footnotes) or the end of the section (endnotes).

• Freud claimed that to some extent we are all controlled by our unconscious 

(Freud 1923).¹

• 1: The unconscious refers to the processes of the mind that occur automatically.
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ACTIVITY 1: QUOTING

• Find a quote on a media topic and quote it directly in a sentence

• Paraphrase what has been said,

• Write a full bibliography of the source.

• Apply the steps you have learnt to your research you have carried 

out so far.
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TASK 2: REVISION ACTIVITY

• Complete Revision task 1, under Unit 5 in your Revision 

Workbooks for homework.

• (From pages 60-78)

• If you have any issues or have lost you workbook, let me know 

before you leave school.

• Bring the books with you to next week’s lesson.
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HYPOTHESIS AS A STARTING POINT

• A hypothesis states the possible explanation for something 

as a starting point for further research.

• References can help you prove or disprove your 

hypothesis.

• Cross-referencing helps give more weight to your 

argument.
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TASK 3: CROSS-REFERENCING

1. What do you think is meant by cross-referencing?

2. How might using cross-referencing make your findings 

more valid?

• Cross-referencing refers to connections being formed 

between different  sources, for example between your own 

findings and the findings of another investigation.
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CORRELATIONS AND PATTERNS

• If the findings from both sources used are similar this is referred to 

as correlative. If findings are correlative, you can be more 

confident about your own answer and any conclusions.

• If there are differences between the sources, this is known as non-

correlative. In order for your response to be trustworthy, you 

need to seek to find out why differences have materialised.

1. What is the difference between cross-referencing and 

triangulation?
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TRIANGULATION

• Triangulation refers to cross-referencing three or more 

sources, often to try to find weaknesses in any conclusions.

• What makes triangulation more beneficial than cross-

referencing?

• Triangulation is even more reliable as it features more 

sources making it more trustworthy.
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TASK 4: HYPOTHESIS ACTIVITY

• Create a hypothesis for the following topic. What do you expect to find out?

“The changing representation of LGBT groups or individuals in a 

specific media sector and the impact this has had on production in 

that sector.”

1. Carry out secondary research from at least 2 different sources.

2. Share your findings with someone else in the class, are you findings 

correlative or non-correlative?

3. Is this an example of cross-referencing or triangulation. 
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TASK 4: HYPOTHESIS ACTIVITY

1. If you used one source each to prove your points, add one more 

source between the two of you. Do this additional source change 

your findings?

2. If your findings are very different, why might this be?

3. Does the context of the research matter (i.e. time of conduct, 

region, culture)? How so?
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VALIDATING FINDINGS

• Remember when drawing to conclusions;

1. Check the dates of the sources and try to use the most recent 

sources. Why?

2. Check the source; for example, an academic study is more 

trustworthy than Wikipedia. Why?

3. Use books and publications as well as websites to cross-

reference.
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INTERPRETING DATA

The following are things to look for when interpreting data.

• Strong results – e.g. if there is a clear difference between demographic groups

• Clear correlation of relationships

• Conflicts – e.g. whether if contradicts what is already published

• Interesting projections – e.g. trends in movement
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INTERPRETATION OF DIFFERENT TYPES OF 
DATA

What are some of the key differences between interpreting 

quantitative and qualitative data?

When interpreting quantitative data you will seek to analyse patterns, 

changes, discrepancies or correlations.

Interpreting qualitative data is to deduce meanings rather than get 

definitive black or white results. 
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INTERPRETING QUALITATIVE DATA

Key questions to ask or consider when 

interpreting qualitative data are:

• What seems to be important?

• Why does it look important? Does it 

relate to the initial hypothesis or reflect 

media debates well or is it unexpected?

• What can I learn about this topic from 

the findings?

• Am I not sure of my initial hypothesis, or 

do I need to adapt it?
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DATA INTERPRETATION

• You have read that the percentage of the UK 

population watching videos on the internet rose 

from 38 per cent in 2009 to 50 per cent in 2011. 

• What other data would be useful to interpret the 

reason for this?

• What other data would we need to have access to?
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CONTEXTUALISING THE SECTOR

• When you contextualise your findings, you 

look at the possible impact of the findings of 

other media sectors.

• Let’s say your research finds that young 

people increasingly access media through 

digital platforms like laptops, smartphones and 

tablets. 

• From this research, you could consider the 

possible knock-on impact on TV broadcasting 

aimed at children.

• What changes might we anticipate?
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DEVELOPING AN INFORMED OPINION

Discuss with the person next to you what your thoughts are on the following 

topics.

1. What football team is the best?

2. What musician is the best?

3. What actor is the best?

4. What area of London is the best?

For each response list your reason(s) why.
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DEVELOPING AN INFORMED OPINION

The point of you answering all of the previous questions was to show the 

importance of developing an informed opinion. 

The more you know about something, the more valid your response is and 

the more confidently you can respond.

When having a debate about something you need to be well informed for 

your response to be considered plausible. Likewise, with your research you 

are expected to have research to support your claims.
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DEVELOPING AN INFORMED OPINION

After you have conducted your research, and interpreted your 

findings, you need to form an opinion to help you conclude your 

ideas. 

Once you have reflected on your initial ideas, you need to take 

certain steps to inform them further by using:

• Others’ opinions

• Current debates

• Media theories

• Actual developments in media
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DEVELOPING AN INFORMED OPINION

1. Discuss and note down how all of the following points may be used to help 

you for informed opinions.

• Others’ opinions

• Current debates

• Media theories

• Actual developments in media

2. Which of the above points is the most important?
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TASK 1: OTHERS’ OPINIONS

Why is it important to consider the opinions of 

others when carrying out research?

Discuss with the person next to you and note down 

three reasons why it is useful to consider the 

opinions of other people when conducting your 

research (secondary / participatory research).
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TASK 1: OTHERS’ OPINIONS

The opinions of others are useful as:

• They can help you develop a better argument

• They can help you consider areas you wouldn’t have 

previously

• Help you prove or disprove a hypothesis

What is a negative of seeking opinions from others?

• The opinions of others may also feature some bias as you 

don’t necessarily know the standpoint of each individual 

(especially with secondary research).
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CURRENT DEBATES

• Seeking out information from current debates is 

helpful as it also informs you of attitudes of wider 

society.

• Current debates also help you put ideas into 

perspective.

• Acknowledging current debates is also useful when 

answering question 3 in your exam.  As this 

question requires you to discuss your conclusions, 

in order to have a well-formed conclusion
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MEDIA THEORIES

• Media theories use very well researched an informed opinions.

• The use of media theories are helpful as they are very likely to be 

trustworthy.

What might be a negative about using media theories?
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DEVELOPMENTS IN THE MEDIA

• Developments in technology are useful as they help you make predictions 

about the future and what is likely to happen.

• Developments in technology often help you notice what is important as they 

can reflect trends.
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TASK 2: LINKING ISSUES & DEBATES

Write a statement about the possible impact of 

the increase in watching videos online on two 

other media platforms.

Remember this should be written as an 

informed opinion.

Help points:

• What do you already know about other 

media platforms?

• What developments have been made?
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DEALING WITH RESEARCH DEBATES

• Before expressing a strong opinion 

especially in your exam response, 

consider what other people may 

want to know about the given topic.

• All opinions raised should be 

balanced, remember what we’ve 

looked at for bias.
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DEALING WITH RESEARCH DEBATES

With whatever topic you are given, there are likely to be contrasting perspectives 

and debates. 

Here are some points to consider when dealing with research debates:

• Is the debate being avoided?

• Is the debate valid?

• Is the debate being continued by the media?

• Is it a valuable debate or does it miss the point?

A L L  N O T E S  A N D  C O M P L E T E D  T A S K S  M U S T  B E  C O M P L E T E D  I N  Y O U R  U N I T  5  B O O K S .
A N Y  D I G I T A L  N O T E S  O R  R E S E A R C H  M AY  B E  U P L O A D E D  T O  Y O U R  W E B S I T E .



IDENTIFYING ISSUES AND DEBATES

The way you will interpret your findings is determined by what 

issues are raised. 

When we use the term ‘debate’ in this Unit, it is referring to the 

idea that there are no defined ‘right’ or ‘wrong’ answers to the 

issues and the theme of these debates normally fall into one of the 

following:

1. Media products and practices

2. The impact of media on social behaviour

3. Media responses to events

4. Wider social issues related to media
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TASK 3: ISSUES AND DEBATES LINKED TO MEDIA 
CULTURE

Issues and debates 

connected to 

media culture

Here are some of the most popular areas for debates within the media. Can you link these 

issues to the main categories for debate from the previous slide.

1. Try to give an example of each of the different issues raised above. 

For example, under effects of media it is argued that social media has a negative impact 

on the wellbeing of many young people.

Effects of media Journalism values

Ownership and 

control

Regulation and 

censorship

Technology

Globalisation

Representation



Issues and debates 

connected to 

media culture

Here are some of the most popular areas for debates within the media. Can you link these 

issues to the main categories for debate from the previous slide.

1. Try to give an example of each of the different issues raised above. 

For example, under effects of media it is argued that social media has a negative impact 

on the wellbeing of many young people.

Effects of media Journalism values

Ownership and 

control

Regulation and 

censorship

Technology

Globalisation

Representation

Extension: Can you think of any areas that are linked together?



ISSUES IN THE MEDIA: EFFECTS OF THE 
MEDIA

Examples of some arguments about effects 

of the media include:

• TV having a negative effect on it’s viewers

• Social media having a negative impact on it’s 

users

• Gaming making its users more violent

• The issues under this area link to theories such 

as Hypodermic needle, Cultivation theory
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ISSUES IN THE MEDIA: JOURNALISM 
VALUES

Examples of these include: 

• How much power should journalists have

• What should and shouldn’t be reported on

• How many details should journalists be allowed to 

report 

• The issues under this area link to theories such as 

Moral Panic and News Values

A L L  N O T E S  A N D  C O M P L E T E D  T A S K S  M U S T  B E  C O M P L E T E D  I N  Y O U R  U N I T  5  B O O K S .
A N Y  D I G I T A L  N O T E S  O R  R E S E A R C H  M AY  B E  U P L O A D E D  T O  Y O U R  W E B S I T E .



ISSUES IN THE MEDIA: REPRESENTATION

Examples of these include:

• The representation of women in the media being 

over sexualised

• The representation of ethnic minorities in the 

media is normally negative

• The representation of teenagers in the media is 

normally offensive and demonises them

• The issues under this area link to theories such as 

Male Gaze theory, Representation theory, Feminist 

theory
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ISSUES IN THE MEDIA: TECHNOLOGY

Examples of these include:

• There is a technology divide between 

old and young

• Technology is advancing at a scary 

pace

• Can you think of any theories that you 

have learnt that can be linked to this?
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ISSUES IN THE MEDIA: REGULATION AND 
CENSORSHIP

Examples of these include:

• What should be censored 

• How media regulators can do a better job of 

being fair and accurate

• The issues under this area link to theories such as 

the Regulation theory

• Do you remember any media regulators?
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ISSUES IN THE MEDIA: OWNERSHIP AND 
CONTROL

Examples of these include:

• How much can one company own

• Who is in control

• What should people be able to have control over?

• Are there any theories that can be linked to this?
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ISSUES IN THE MEDIA: GLOBALISATION

Examples of these include:

• Inequality in favour of the most developed nations (and their citizens)

• Underrepresentation and / or overrepresentation

• Dismissing of serious issues

• The increasing pressure from role of technology 
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TASK 4: IDENTIFYING ISSUES AND DEBATES

The way you will interpret your findings is determined by what issues are raised. 

Looking at the information below, what issues have been raised. This is a table 

showing piracy patterns using the internet over recent years.

What issues could be raised by the information below, (for the media 

as a whole)?



TASK 4: IDENTIFYING ISSUES AND DEBATES

The way you will interpret your findings is determined by what issues are raised. 

Looking at the information below, what issues have been raised. 

What issues could be raised by the information below, (for the media 

as a whole)? Try to consider the debates and popular issues we have 

mentioned already.
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TASK 5: RELATING RESEARCH BACK TO THE 
STUDY

Taking into consideration the three key areas for study, link the different issues and debate we 

discussed earlier to the different areas below.

How might effects of media, journalism values, ownership and control, regulation and censorship, 

technology, globalisation and representation be linked :

Audience

• Consumption: increases or 

decreases

• Proliferation: new and 

emerging groups

• Literacy: ability to consume

Changes in responses

Technology

• Technologies impacting on 

other media and topics

• The most significant 

developments that impact 

on audience and genres 

Genre

• Changes to codes and 

conventions

• Innovations and 

proliferations of new genres

• Consumption of genres

Production of genre material
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TASK 5: DEALING WITH ISSUES AND 
DEBATES

Linking to the content we learnt about and discussed last 

week, complete the following activity and be ready to 

feedback.

1. Select a media product, such as a music video, and create a 

mind map of at least six issues and debates it relates to.
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COMPANIES ATTITUDES TO MEDIA ISSUES

• Companies can be very careful to distance themselves from 

controversial topics and issues in the media. 

• Why might this be?

• Media is commercial, so companies are careful not to be associated 

with controversial issues to avoid losing audiences and therefore 

revenue.

A L L  N O T E S  A N D  C O M P L E T E D  T A S K S  M U S T  B E  C O M P L E T E D  I N  Y O U R  U N I T  5  B O O K S .
A N Y  D I G I T A L  N O T E S  O R  R E S E A R C H  M AY  B E  U P L O A D E D  T O  Y O U R  W E B S I T E .



• Imagine you work for a television production company and an independent 

producer has come to pitch to you the following idea:

• “Destination Affection is a reality TV show with a difference, we aim to put 

singles together in one house over a few weeks out of a year. All of our 

contestants are aged 25 or below. Contestants are locked in a house with one 

another until everyone is in a couple. Each week the couple which receive 

the least votes on our Instagram page are voted out – not before attending a 

press conference with journalists from the UK’s leading papers.”

• What issues may arise from this? 

• As a media company, what debates does this topic link to?
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• Imagine you work for a game production and an independent producer has 

come to pitch to you the following idea:

• “Battle Nation is a video game where players are encouraged to fight, 

kill and trick their way to the top. Players can be whoever they want 

and do whatever they want! Players are encouraged to live out their 

fantasies of being the ultimate champion in order to reign supreme and 

become leader of Battle Nation.”

• What issues may arise from this?

• As a media company, what debates does this topic link to?
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Imagine you are a music video director and an independent artist has come to pitch to 
you the following idea:

• “My song is called ‘beautiful girls’ I want to have a video that shows what 
everyone really cares about - girls. I want lots of beautiful women in the video to 
attract the target audience set in a tropical location. It will obviously be hot so I 
want this to be reflected in the costumes of the models. The song has quite a lot 
of foul language too but its nothing that my fans – young and old – haven’t heard 
before.”

• What issues may arise from this? 

• As a media company, what debates does this topic link to?
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